STAAL 
MULLS 


NEW ENTRY IN LOWER-MEDIUM PRICE CLASS—Here's the two-door sedan in the 1950 Buick ee series, which has been com- 


pletely redesigned. Wheelbase of the line has been reduced three inches to ease parking problems. 


he new "rakish" grille bars afford 


extra front-bumper protection. The Special engine is the same as that on the Buick Super line, and Dynaflow drive is available as 


optional equipment. Buick production schedules for August are the 
next few months will be devoted to the new Buick Special. (See o 


Dealers Row Buick Special, 


Sparks 


Where did our little slump go? 
* + * 


There’s a gag about taxing the 
air, too. Why not the hot air from 
the politicos? 

+ + + 
There are 51,500,000 drivers in 
this country. We know because 
we see them every Sunday after- 
noon. 
* a * 

All the tax raisers must be near- 
sighted. All they do is put the bee 
on the motorists, who are always 
in close proximity. 

. + * 

If all the cars in the U.8. were 
placed in a straight line on Rus- 
sian highways, Communism would 


soon become a dead duck. 
os + oa 


Next Licking? 

Four years ago next week we 
licked the Japs. 

Now for more success in licking 
our domestic problems, probably 
after the politicians retreat from 
Washington. 

+ 


Not Good, Not Bad 


U. S. unemployment climbed over 
4,000,000 in July, but the number of 
employed increased. The Census 
Bureau reported that the number 
of unemployed rose 317,000 to 4,095,- 
000 in July, the first time since 
January, 1942, it has topped 4,000,000. 

At the same time, the number of 
employed rose from 59,619,000 to 
59,720,000, a high point for 1949. The 
bureau pointed out that another 
417,000 people had joined the na- 
tion’s working force. 


Top Cars 


New car registrations for five 
months, plus 42 states for June: 
1949 Pos. Make 1948 Pos. 

1—406,761 Chev. 342,739— 1 

2—338,280 Ford 172,271— 2 
3—222,576 Plym. 153,742— 3 
4—172,794 Buick 122,101— 4 
5—133,334 Pontiac 113,602— 5 
6—116,485 Olds. 88,387— 7 
7—101,545 Dodge 101,977— 6 
8— 84,765 Stude. 69,415— 8 
9— 74,815 Mercury 48,187—13 
10— 74,082 Hudson 56,152—10 
ll— 62,134 Nash 59,426— 9 
12— 55,942 Chrysler 49,298—12 
138— 46,575 Packard 36,295—15 
14— 44,788 DeSoto 38,159—14 
15— 38,887 Cadillac 26,284—17 
16— 29,784 Kaiser 53,754—11 
17— 19,481 Lincoln 10,958—20 
18— 13,143 Willys 13,308—18 
19— 11,078 Frazer 34,909—16 
20— 5,979 Crosley 12,737—19 
21— $3,427 Ang.-Pref. 299—22 
22— 1479 Austin 4,317—21 
Total All Makes 
2,060,922 1,610,281 

For further details see page 

80, today’s issue, 





er photos on page 76 


oe in the division's history. At least 50 percent of output for the 
+ 


New Lower-Priced Entry 


OMPETITION in the _ lower- 
medium price range will be 
sharpened this week with dealer- 
ship display of the 1950 Buick Spe- 
cial series on the new General 
Motors B body. 

A score of engineering improve- 
ments have been incorporated into 
the new Special, which is presented 
in two body styles and three models 
—a four-door sedan, a two-door 
sedan and a three-passenger coupe 
with added utility space. All models 
have the so-called “fast back.” 

The Special features virtually 
the same engine offered in Buick 


Ford Strike Vote 
Eyed for Effect 
On Pay Demands 


By Mac Gordon 


Associate Editor 


PPROXIMATELY 80,000 Ford 


workers in Michigan will be} 


eligible to take part this week in 
the largest secret strike election 
ever conducted in the auto industry. 

Outcome of the balloting may 
exert a crucial effect on the 
course of the Ford negotiations 
with the UAW-CIO. Non-eco- 
nomic matters in the contract 
were discussed last week while 
the negotiators waited for the 
strike vote. 

If the workers deliver a whop- 
ping majority in favor of strike 
action, the union’s campaign for 
pensions and social-security bene- 
fits will be immeasurably rein- 
forced. A strike might then be 


practically certain. 
+ x * 


A CONVINCING rejection of 
strike action or a close vote 
either way, 
would undoubtedly so weaken the 
union’s case that its high-flying 
economic demands would have to 
be toned down considerably or even 
withdrawn. Ford workers went 
through a three-week strike in 
May and may not wish to undergo 
a similar lengthy strain on their 
finances so soon, it is pointed out. 

A special appropriation to en- 
able the Michigan state labor 
mediation board to conduct the 
vote was granted by Michigan’s 
“little legislature” last week. Ford 
has offered to permit the board to 
erect voting booths on company 
property. 

Company spokesmen squelched 
rumors that a last-minute offer 
would be made to the union on the 
eve of the vote. The Ford proposal 
of an 18-month freeze on pay 
scales will stand through the elec- 
tion period, at least, it was de- 
clared. 

Both sides restated their ideo- 

(Continued on Page 73, Col, 1) 


on the other hand, | 





Supers, as well as Dynaflow drive 
as optional equipment, A new 
grille and use of much less 
chrome trim also distinguish the 
lower-priced Special, 

Buick executives have announced 
plans to devote at least 50 percent 
of the division’s production to the 
Special series, in the opening of a 
bid to garner 10 percent of new-car 
registrations and third place in the 
sales race. 

* ” 

[eH grille innovation was accom- 

plished by placing the vertical 
bumper grille bars forward of the 
single-piece bumper. Two bomb- 
shaped bumper guards, which also 
house the parking lamps, are 
mounted on the bumper. 

The Buick ventiports are relo- 
cated in the Special and are ovals 
rather than circles. They are 
mounted in the hood instead of in 
the fenders as on the Super and 
Roadmaster series. 

Although the car is lower than 
its predecessor, Buick engineers 
claim to have accomplished this 
without sacrificing ground clear- 
ance or head room. Entrance 
room and leg room remain the 
same despite the rear seat being 
moved still further forward of 


the rear axle, designed to provide 
(Continued on Page 76, Col. 3) 


Output Up 


$8 Per Year, 25c Per Copy 


Dealer New-Car Stocks 
Climb to 480,600 But 
Still Trail Postwar High 


Per Outlet Inventory Averages 11% Units on Hand 
And in Transit, Compared to 13.1 on Jan. 31; 
Often Reached 25 Mark in Prewar 


Epiror’s Note: New cars in 
stock is a touchy subject with 
manufacturers, and few overall 
statistics have ever been available 
in the history of the industry. 
Statisticians, lacking authentic 
reports from individual factories, 
have been at wit’s end trying to 
arrive at all-industry figures. 

AUTOMOTIVE News has worked 
on the problem for many months, 
believing such information would 
be invaluable to its readers. We 
have finally arrived at a satis- 


factory formula to project field 


stocks with a high degree of 
accuracy. Here are the results: 


By Bernie Thomas 
Associate Editor 

EALER new-car stocks have 
climbed somewhat in the past 
two months, but are still well below 
prewar as well as the postwar peak 
reached Jan. 31 this year, an AUTo- 

MOTIVE NEws survey shows. 
Although auto plants have been 
producing at a record pace for 
the past two months, field stocks 
at the end of July were meager, 

totaling only an estimated 480,600 
units, Of that total, only 168,600 
cars—or an average of only about 

four cars each—were actually in 
dealers’ hands, 

The overall total included an- 
other 312,000 cars that were in 
transit, resulting in dealers having 
a potential inventory of about 11% 
cars each, 

New-car field stocks in prewar 
often averaged as high as 25 
cars per dealer, especially during 
the final winter months. 

* + * 

UTOMOTIVE NEWS’ tabula- 

tions show that as of July 31, 





1949, most lines of dealers were still 
enjoying volume demand and sell- 
ing new cars almost as fast as 
factories made them. 

But even so, the end of July 


to 144,445 


Week’s Hike Opens Drive for New Monthly Peak; 
1949's 3 Millionth Car Due Today 


OLLING out an estimated 144,- 

445 vehicles—121,832 cars and 
22,613 trucks U. S. plants last week 
appeared to be firmly on a road 
leading toward the greatest month’s 
production in history during 
August. 

Chief obstacle was the chance of 
a nationwide strike at Ford Motor 
Co., where current car and truck 
production is at a postwar high 
pace. 

However, even that prospect 
was not close enough to prevent 
U. S. plants from assembling the 
three-millionth passenger car of 
1949 today (Aug. 8). 

Last week’s production effort fol- 
lowed a previous week’s accounting 

of 116,935 cars and 23,111 trucks— 
a total of 140,046 units, according to 
AvuTOMOTIVE News’ revised tabula- 
tions. 

* * * 
[Hus main factors in last week’s 
output rise over the week before 
were overtime schedules in most 


In This Issue 


Registrations, Prices 
Used-Car Auctions ........ 
Production by Makes 


Chrysler Corp. plants, along with 
stepped-up programming at Hud- 
son, Nash and Packard. 

In addition, Studebaker — now 
producing its new models to be 
introduced Aug. 20—returned to 

| the production scene. 

Meanwhile, Ford schedules held 
jat the July pace while General 
+Motors output dipped only slightly, 
|}although overtime operations were 
|abandoned in many GM plants, 

At Cadillac, the work day was 
hours. How- 


lcut from nine to 8% 


|ever, at GM’s Chevrolet division, | 


| second-shift operations in Flint will 
| probably swell this week’s produc- 
| tion compilations. 
a + + 
J[NCREASED output this week 
|L trom Oldsmobile and Buick 

| also likely. Both those divisions 
|have promised to break all their 
|previous output marks this month 


jand higher daily rates than were 


| in effect last week will be necessary | 


| to do the trick. 
| Last week’s overall output pace 
was slightly below the tempo 


| needed, but it still appears likely | 


jthat U. S. plants will build a 
| record-breaking August production 
(Continued on Page 78, Col. 1) 


is | 





found field stocks up 30,000 units 
from the end of June, On the basis 
of planned production and _ indi- 
cated sales trends, it would seem 
that a much greater increase can 
be expected during August. 

If August production goals are 
achieved, dealers at the end of 
this month are likely to see field 
stocks rise to a total of 685,000 
units, or an average of about 17 
cars each. 

Broken down, Aug. 31, 1949, field 


New-Car Stocks 











taco ween t9e0 set 

NOTE—Above figures include new cars 
actually in dealer hands, plus those in 
transit, but consigned to individual 
dealers, 


stocks would include 329,000 cars 
actually on showroom floors, plus 
another 356,000 in transit. 

. ao 

USINESS barometers seem to 

bear out general auto industry 
opinion that this fall will see auto- 
mobile sales make a complete re- 
turn to the seasonal pattern that 
prevailed prewar. 

There were definite indications at 
the end of last year that such a 
prewar trend was beginning to 
manifest itself. Although sales dur- 
ing November and December of 
1948 were steady as compared with 
earlier months, they failed to offset 
greatly increased production in the 
final quarter of the year. 

On Jan. 31, 1949, according to 
Automotive News’ compilations, 
this nation’s dealers had in stock 
more new cars than at any other 
time in the postwar period. On 
that date, new-car field stocks 
totaled 523,665 cars, comprising 

(Continued on Page 74, Col, 1) 


Production 


Automotive News Estimates 
U. S. Cars, Trucks 


144,445 140,046 


Last Prev. 1948 

Week Week Weex 
For complete production totals 

by makes, see table, page 78. 


105,916 
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Wood on Steel . 





And 9 Months’ Tooling . . . |Compromise Pact 





$71 Million Seen 


Needed for 


CHICAGO. — Chances of getting | 


Tucker Corp. back into production 
of cars are hopeless unless $71,- 
206,283 in cash is forthcoming, 
including $21,653,283 for pre-produc- 
tion and $49,553,000 in working 
capital. 

Even with this amount of money | 
available, it would require nine 
months to turn out any cars, which 
would have to be redesigned, and | 
17 to 18 months to attain a recom- 
mended output of 300 units a day. 

Such were the findings of Stev- 
enson, Jordan & Harrison, Inc., a 
management engineering firm of 
Chicago, released last week at the 
conclusion of a two months’ sur- 
vey. The report was turned in to 
Aaron Colnon and John Chatz, 
Tucker trustees, who placed it 
before Federal District Judge 

Michael L. Igoe. 

The engineering company, which 
had been retained by the trustees 
with court sanction, stated that the 
first nine months would be required 
to assemble an organization, com- 
plete necessary engineering, and 
purchase, receive and install addi- 
tional machinery, tools, dies, jigs 
and fixtures. 

Another feature of the report was 
placing the price of a redesigned 
Tucker automobile at $3,289.60, an 
amount approximately $1,000 more 
than the figure that had been set 
in company publicity. This, the en- 
gineering firm added, would put the 
car in the price class of the most 
expensive General Motors, Chrysler, | 
Ford and Packard models. 

Principal changes in design, ac- 
cording to the survey, include 
those in the transmission. In this 
connection, adoption of the Gen- 
eral Motors Hydra-matic or the 


Ford Announces 
Changes in Staff 


. e 
Of Engineering 

DEARBORN.—Harold T. Young- | 
ren, vice-president of engineering, | 
Ford Motor Co., has announced 
several shifts in the engineering 
staff to meet the company’s in- 
creased engineering program. | 

Earle S. MacPherson has been | 
named chief engineer on all com- 
pany products under Youngren, and 
John Oswald is executive engineer 
for styling and body engineering. 

Youngren said that activities of 
George W. Walker, consulting styl- 
ist, will be increased in connection 
with the styling program for new 
products. 

Youngren also said that V. Y.| 
Tallberg, administrative engineer, 
has been given increased responsi- 
bilities. Dale Roeder, who for many | 
years has been head of commercial- | 
vehicle engineering, has been 
named executive engineer for this 
group. 

Ford passenger-car engineering is | 
under H. S. Currier, and H. H. 
Gilbert heads Lincoln-Mercury pas- 
senger-car engineering. 

Other department heads include: 
Robert F. Kohr, research engineer; 
A. W. Frehse, test engineer, and H. 
Grebe, body engineer. 

A new service engineering de- 
partment which will work on field | 


|}vent a tendency to 


Tucker 


new Borg-Warner automatic 
transmission was specified. 

It was also recommended that 
“considerable more research” be 
made on wheel suspension, redesign 
of body panels, different bumpers, 
a new and less expensive frame, 
better weight distribution to pre- 
“wander” at 
high speeds, a simpler and less 
costly design of the present center 
headlight, a new front fender panel 
and rearrangement of the muffler 
and exhaust pipe. 

Approved were proposed disc- 
type brakes, an aircooled engine 
and a 24-volt electrical system, 
described as feasible if properly 
adapted. 

Meanwhile, by order of Federal 
District Judge Michael L. Igoe, who 
is ruling on all phases of the 
Tucker Corp. reorganization under 
trusteeship, Preston Tucker last 
week was restrained temporarily 
from disposing of or transferring 
any of his property. 

The court so ordered upon a mo- 
tion by Luis Kutner, attorney for a 
stockholder group. 


Auto Paper Paces 
Record Volume 


For All Credit 


WASHINGTON.-—Instalment-plan 
credit volume in June rose above 
$9 billion for the first time in his- 
tory, with automobile credit lead- 
ing the upswing with a $121,000,000 
increase, the Federal Reserve 
Board reports. 

Volume of instalment debt out- 
standing for auto paper alone to-| 


|taled $2,507 million at the end of | 


June, a rise of $905,000,000 from a 
year ago. The rise was ascribed 
to increased production. 

The board also revealed that 
total consumer credit—which also 
includes charge accounts — went 
above $16 billion for the first time. 

Instalment credit, in the face of 
control restrictions, rose 3 percent, 
or $243,000,000, in June to $9,133) 
million, reflecting a gain of about 
one-fifth in the last 12 months. In 
the latter part of that period, how- 
ever, the controls were eased con- 
siderably. They went off entirely in 
July, just after the June record 
was Set. 

Charge accounts rose $33,000,000 
during June in a 1 percent gain 
for a month when ordinarily its 
volume changes little. At the end 
of June, charge accounts totaled 
$3,282 million and were $70,000,000 
less than at the same time in 1948. 

This downturn from the past 
year was in contrast to the decline 
in virtually all other classes of 
consumer credit, the board stated. 


Annual Golf Party Held 


By Michigan U.C. Group 


DETROIT. The annual golf 
party of the Michigan Used Car 
Dealers Assn. was held here last 
week at the Western Golf and 
Country Club. 

Dinner and the awarding of door 
prizes followed the all-day play on 


| the links. Yale Simons, president of 


the group, also presented Orville F. 





service problems has been estab- 
lished under J. J. Rose. 


Sherwood, recently-appointed ex- 
ecut-ve secretary, to the members. 
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IN CHRYSLER 
convertible coupe with its new wood-on-steel 


trim is hight 


The Town & 


Chrysler 1949 Town & 


HRYSLER'S 1949 Town & Coun- 
try convertible coupe, featuring 
distinctive wood-on-steel construc- 
tion, is being introduced this week 
through Chrysler division dealers. 
Improved construction is marked 
by an all-steel underbody in place 
of the wood that previously was 
used in some parts. 
Advertised-delivered price of the 
model at Detroit is $3,994.75. 


The new construction gives the 
Town & Country models greater 
strength, safety and serviceabil- 
ity, according to Joseph A. O’Mal- 
ley, general sales manager of the 
Chrysler division. 

The entire underbody of the car 
is made of steel, with wood used 
basically for decorative rather than 
| structural purposes. Floor sills, pil- 
lars, rear quarter inside panels, 
|dash and cowl panel and inside 
| door panels all are of steel. 

* * * 


Country models 
| sheet steel 
| appearance of Honduras mahogany 
| by means of a special photographic 
| transfer process on the metal. This 
| special “Di-Noc” paneling is used 
|} on the doors, rear quarter sections, 
| deck lid and lower deck panel. 

The new paneling is easier to 
keep clean, does not warp, crack or 
peel and is weather-resistant, ac- 
cording to O’Malley. It has been 
subjected to intensive weather tests 
and exposure to salt spray and sun- 
light, he said. 

The wood trim on the new 
Town & Country, of high-quality 

white ash, is fitted over the steel 
underbody on the doors, rear 
quarter panels, deck lid and lower 
deck panel and then securely 
bolted to the steel supporting 
members. The wood is no longer 
subjected to load. 

All parts of the Town & Country 
underbody are joined together by 
arc or spot welding, heavily rein- 
forced at strategic places with steel 
plates and braces. 


DEALER SHOWROOMS—Here is the Chrysler 


rear quarter panels and rear deck resembles finely grained mahogan 
polished white ash. Improved construction of this model features an all-steel 
underbody which replaces the wood-steel structure formerly used, giving greater strength, 
safety and serviceability. It is powered by the re Chrysler eight-cylinder engine. 
Country convertible comes in a large varie 

and 10 upholstery options. Advertised-delivered price is $3,994.75. 


1949 Town & Country 
construction. The steel paneling on the doors, 
and the decorative 


ty of body colors, four top colors 





HOW IT'S REINFORCED—This detailed drawing shows the underbody construction of the 
Country convertible. The numbered parts are: |. door inside panel; 
2. lock pillar; 3. quarter panel; 4. quarter pillar; 5. shelf panel; 6. floor pan; 7. belt bar: 
8. wheel-house panel; 9. white ash trim; 10. steel ‘'Di-Noc” 
pillar; 13. lower cowl panel; 14. dash panel; 15. 


rysler T&C Convertible 
Goes on Dealer Display 


panel; I. floor sill; 12. front 
door hinge pillar. 


The steel inside panel, hinge pillar 
and lock pillar of the door are 
joined together by welding to make 
a more rigid unit, affording better 
alignment for the window frame, 
O’Malley stated. 


Powering the 1949 Town & Coun- 
try is the Chrysler 135-horsepower 
eight-cylinder Spitfire engine, and 
the car is equipped with Presto- 
matic Fluid Drive transmission. 
This model has a 131'%-inch wheel- 
base and measures 2225 inches 
overall. 

The convertible top can be raised 
or lowered in 15 seconds or less by 
the electro-hydraulic top mecha- 
nism, which is housed in the rear 
trunk. 

The Town & Country convertible 
is available in a large variety of 
body colors and four top colors. 





| BopY paneling of the Town &| 
is made of | 
which takes on the! 


| There are 10 options on upholstery, | 
including leather and Bedford cord 
or all-leather. 


AUTOMOTIVE NEWS, the Newspaper of 
the Industry, read by everyone who counts 
in America's No. 1 Industry . . . an esti- 


| 
| porate name but in the future wil 


Gives $16,500 to 


Knetzer Victims 


ST. LOUIS.—A compromise. set- 
tlement of claims to the Wyoming 
assets of Robert L. Knetzer, bafk- 
rupt Edwardsville (Ill.) automobile 


dealer, has been approved 4 by 
Thomas Williamson, referee in 
bankruptcy. 


In a notice to creditors, William- 
son said that the Crandall Creek 
Land and Cattle Co., Cheyenne, 
Wyo., in which Knetzer was inter- 
ested, will pay $16,500 to creditors 
in return for certain conveyances 
to George H. Allison, chief stock- 
holder of the Crandall Co. 

Allison is to receive the furni- 
ture at the Crandall Creek lodge 
and household articles in storage 
at Cheyenne, 10 shares of stock 
held in Knetzer’s name, farm ma- 
chinery and a half interest in four 
cows. Crandall Creek Co. also will 
assign its interest in the $85,000 
refund claim against E. V. Robert- 
son and Harry Coe, representing a 
down-payment on the Hoo-Doo 
ranch near Cody, Wyo., a deal that 
was not consummated. 

Knetzer maintained homes in 
Wyoming and Chicago, in addition 
to his $40,000 Edwardsville resi- 
dence. He is under indictment for 
conspiracy to defraud and for ob- 
taining money by false pretenses. 


Robillard Gets 
K-F Styling Job 


WILLOW RUN.—Appointment of 
Robert J. Robillard as chief o! 
advanced styling for Kaiser-Fraze: 
Corp. was an- 
nounced last 
week by Dean B. 
Hammond, chief 
engineer. Robil- 
lard, 33, has been 
associated with 
Aro Equipment 
Corp. of Bryan, 
O., where he was 
chief designer of 
automotive equip- 
ment. 

A native of 
Ashland, Wis., he joined the stylin; 
department of Chrysler Corp. fol 
lowing his graduation from Michi 
gan State college in 1941. He late 
was automotive and architectura 
designer with E. H. Daniels Asso 
ciates of California. 

As chief of advanced styling 
Robillard will work with H. V 
Lindbergh, K-F director of styling 


Sells Output 


Craham-Paige’s 40 Years 


As Maker at End 


YORK, Pa.— After 40 years o! 
manufacturing operations, Graham 
Paige Motors Corp. has been re 
moved from the list of Americar 
industrial enterprises. 

Last Thursday, Joseph W. Fra 
zer, chairman and president, an- 
nounced that Mast-Foos Mfg. Co 
of Detroit had purchased a 50 per 
cent interest in the farm-equipmen 
business. The firm’s name will bi 
changed to Frazer Farm Equip 
ment Corp. 

Graham-Paige will retain its cor 








R. J, Robillard 


| mated more than 100,000 readers weekly! | be solely an investment company. 
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FORD'S NEW TEST HILL—A 1949 Ford climbing the 30 percent gee on the new test 


= at maerpern, a aan, Sonaieeiee of oe nn of steel slag from Ford's steel mills. ” . : 

is_ grade approximate's San Francisco's fame ilbert St.—long a favorite among test | H 

engineers as one of the steepest city streets in the country. Hill-climbing ability, Goreme - - Sowa . — Geors have 
transmissions, foot and hand brakes, bumper clearances and carburetion are tested on the . een compietely re esigned for 
new hill by Ford engineers. lighter weight and greater rigidity. 


DODGE TRUCK-SALES PARLEY—Dodge opened the first of 48 national truck sales and 
merchandising meetings in Los Angeles last week with L. F. VanNortwick (center), director 
of truck sales, addressing 160 dealers of that area. Listening to a talk by B. M. Carter, 
Los Angeles regional manager, (left to right), are: Lonnie Hull, Los Angeles dealer; 
VanNortwick, and Glenn Thomas, a Long Beach dealer. 
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o will we get better con- 
tracts? many dealers. ask. 
[here are three factors to con- 
sider when answering such a ques- 
tion — manufacturers, dealers and 
owners. Underlying the three are 
changing economic conditions. 


Progress in America is usually 
of the evolutionary type, not 
revolutionary, so improvements 
will be gradual. Manufacturers 
aren’t going to be quick to give 
up thir present form of contract 
in which they enjoy so many 
definite advantages. They have 


shown indications, however, of a | 


willingness to liberalize contracts. 
Just before the war General Mo- 
tors made some very important 
changes in dealer contracts. Just 
recently Packard instituted a 
three-year contract, certainly a 
step that dealers of all makes 
appreciate. 

Anti-trust laws prohibit manu- 
facturers getting together to pro- 


Warns of Risk 
To Dealers in 
Title Changes 


CINCINNATI. — Dealers financ- 





ing automobiles should be certain | 
to have a commitment from the | 
bank that the check in payment for | 


the car will be delivered to the 


dealer when he delivers the title | 
certificate to the bank and before | 


the title is put in the name of the 
customer, in the opinion of Robert 
P. Moore, legal counsel for the Cin- 
cinnati Automobile Dealers Assn. 


Moore delivered the opinion in 
response to a request as to what 
risk a dealer assumed in filing a 


clear title and obtaining tags, or | 
making transfer, for a customer | 


prior to receiving a check in pay- 
ment for the vehicle. 

The CADA recommended that 
dealers deliver unfiled titles to 
lending agencies in exchange for 
payment checks whenever they do 
not have duplicate mortgages en- 


abling them to record liens at the | 


time titles are filed. 

In the event a customer died be- 
fore his check had been collected, 
a dealer would be classified as a 
general creditor against the estate 
if he had transferred title to the 
customer. 

It is concluded that the only sure 
course is for the dealer to retain 
title until payment has been made. 
Moore pointed out, however, that 
the legal position of the dealer 
varies with each transaction be- 
cause of the different policies of 
lending institutions. 


Kentucky Assn. 
Meets Oct. 24-25 


LOUISVILLE.—This year’s con- | 
vention of the Kentucky Automo- | 


bile Dealers Assn. will be held 
here in the Kentucky hotel 
24-25, it was announced by O. F. 


(Onie) Hands, chairman of the con- 


vention committee. 
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» Dealers tell me 


By John O. Munn 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


Oct. | 








Individ- 
And 
dealers individually can do a lot 


vide a standard contract. 
ually they are free to act. 


about hastening liberalization of 
contracts by being aware of the 
stipulations in their own as well 
as their competitors’ contracts. If 
dealers constantly talk to factory 
representatives regarding more lib- 
eral provisions in competitive con- 
tracts, factory officials will be im- 
pressed. Constantly expressing a 
desire for a change should acceler- 


contracts will be offered dealers. 
+ + + 


Associations’ Role 


[- =a discussing contracts 
with brother dealers will make 
for better understanding and help 
dealers to formulate the kind and 
type of contract best suited to the 
needs of the industry. Changes 
must not only consider dealer in- 
terest, but those of the manufac- 
turer and owner as well. Thought 
always has to take place before 
action. 

By dealers getting together indi- 
vidually and through their associa- 
tions, opinions on an ideal contract 
can be developed so that concen- 
|trated opinion can be expressed 
| whenever the opportunity presents 
itself. 

Dealer associations can play an 
active part in improving the form 
of the basic contractural relation- 
ship between factory and dealer. 
An assuciation executive has no 
contract to jeopardize. He knows 
how to get issues discussed. He 
knows the background where 
opinions are formed. He is an 
expert in forging and welding 
them into public opinion. Dealers 
look to their associations for 
leadership in government rela- 
tionships, in public relationships. 


Why not use the skill, talent and 
experience of such executives and 
organizations on what until now 
has seemed to be such a “touchy” 
subject—factory contracts? 

* + * 


Hard Times Ahead 


Was it is entirely an industry 
problem, economic conditions 
eventually will be the force that 
will obtain a more mutual contract. 
Sometime in the future, and it isn’t 
too far away, competitive condi- 
tions are going to test not only 
the sales ability, but the financial 
strength of the trade. Many deal- 
ers will fall by the wayside. This 
will not only be heartache for the 
dealer, but a real loss to the fac- 
| tories. 


| All factors of the industry then 
will immediately be forced to 
consider means and methods to 
keep retailers strong and active. 
One of these methods will be a 
better contract. Then some man- 
ufacturer, to hold his position, 
will offer a permanent contract. 
It will attract dealers to him. 
Dealers with that kind of con- 
tract can afford to go all-out to 
promote the car, and generate 
sales influence of their own to 
establish that manufacturer in 
the market. Thinking and talk- 
ing better contracts will hurry 
the day of their birth. 


| In the natural course of events, 





But if we take action now, a lot 
of bitter experiences won’t have to 
|force the change. Too 
little. 


Maryland Dealers to Hold 


Crab Feast Aug. 16 


BALTIMORE. — The Automobile | 
Trade Assn. of Maryland will hold | 
its annual crab feast at the Hillen- | 
dale Country Club on Aug. 16. 

This will be an all-day picnic 
with music, a golf tournament, door | 
prizes, swimming, horse-shoe pitch- | 
ing and card playing. Cab Darrell 
of the association expects 400 
dealers and friends to attend. , 





ate the time when more equitable | 


| better contracts will come anyway. | 
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OADA Report on L 


YOLUMBUS, O.—Commenting on 
the Ohio law-making session, 
Ralph J. Rogers, legislation chair- 
man of Ohio Automobile Dealers 
Assn., says: 

“Business generally was given a 
rcugh time, although, in the final 
analysis, not too much harmful 
legislation was passed.” 


Rogers reviewed the passed 
bills which the OADA was op- 
posed to. These included the 
insurance agents bill, which takes 
dealers out of the auto insurance 
business, and increased work- 
man’s compensation and unem- 
ployment benefits, which Rogers 
said are now the most liberal in 
the country. 

“The auto-dealers insurance fight 
is not over,” he stated. “Court 
cases will be instigated and the 
| issue kept alive until the next legis- 
| lature meets.” 
| * * * 

N THE liberalized benefits, Rog- 

ers declared: “It is hoped that 
the necessary changes can be made 
in the law by the next legislature, 
before business taxes are in- 
creased.” 

The Metzenbaum bill, regulating 


Details Revealed 
Of Proposal for 
N.Y. Title Law 


ALBANY, N. Y, — Details of a 
proposed automobile title law to be 
submitted to the 1950 session of the 
New York legislature have been an- 
nounced by Assemblyman Elisha T. 
Barrett following a meeting of the 
Special Committee to Study Auto- 
mobile Title Laws, which is formu- 
lating the legislation. 

Under the proposed measure, 
owners of the 4,000,000 automobiles 
registered in New York state would 
be required to file an affirmation 
of ownership, and information as to 
any liens against their cars along 
with their 1951 registration applica- 
tions. On subsequent registrations, 
the status of outstanding liens and 
any changes in ownership would 
have to be set forth. 

An initial 36-month period of 
grace would be provided, Barrett 
said, to permit liquidation of car 
liens outstanding at the time the 
statute takes effect, during which 
period of ownership data on regis- 
trations would be regarded as 
prima facie evidence only. 

While a low fee will be involved, 
the statute, if enacted, would give 
car owners assurance that the ve- 
hicles they buy have clear titles and 
are not encumbered by undisclosed 
liens. 

New York is one of the few states 
in the eastern region which does 
not have an automobile title law, 
and, as a result, has been cited as 
a dumping ground for stolen cars. 
It was brought out at the meeting 
|of the committee, Barrett said, that 
when Pennsylvania enacted an au- 


| 








there in the first year. 


Insurance Permit 


Denial Appealed 


ST. CLAIRSVILLE, O.—Paul R. 
Smith, of Barnesville, who was re- 
cently denied an insurance agent’s 
license by Ohio’s division of insur- 
ance, has filed an appeal of the 
edict in common pleas court here. 
Smith said he was to have super- 
| vised the insurance business activi- 
| ties of Charles H. Snipe, Inc., a car 
firm in Cambridge. 








late—too| Dealers Must Answer 


U.S. Census Queries 


CHICAGO.—The Chicago Au- 
tomobile Trade Assn, has as- 
sured its members that they 
must give information to the 
U. S. Business Census when re- 
quested to do so. The association 
stated that the information is 
kept confidential. 

For failure to comply with the 
request, or submitting false in- 
formation, there is a fine of not 
more than $500, or 60 days in 
jail, or both. 








tomobile title law, automobile theft | 
insurance costs dropped 35 percent | 


, 1949 


islation ... 





retail instalment contracts, was fa- 
vored by the _ association and 
passed, as was the auto transport 
bill which raises the loaded height 
of automobile transports from 12% 
to 13% feet. 

The association cheered the 
death of the Fair Employment 
Practices Commission bill as a 
victory for Ohio employers. 
Other enacted measures advo- 

cated by the OADA included bills 
to study Ohio tax and revenue 
structures; beneficial changes on 
titles and manufacturers’ certifi- 
cates; an extra $1 payment for 
special private license plate mem- 
bers; no television in cars where 


in maximum weights for trucks. 
+ * * 


—_ also said that the Ohio 
senate prepared a resolution to 











Smith 


artner of 
|S & J Chevrolet Co., Artesia, Calif., is one 
of the leading trapshooters of the country and 


TRAPSHOOTER—W. R. 


is shown here with some of the trophies and 
china plates won in championship compe- 
tition. 





I llinois Bustove 
Plan Series of 
Sales Clinics 


PEORIA, Ill.—The Illinois Auto- 
motive Trade Assn. will sponsor a 
series of six regional sales clinics, 
beginning Aug. 17, conducted by 
the American Institute of Applied 
Salesmanship. 

The speakers will be W. K. 
Braasch and William E. Smith, 
president and vice-president, re- 
spectively, of the institute. 

The meeting schedule is as fol- 
lows: Aug. 17, Sycamore, Fargo 
hotel; Aug. 18, Ottawa, American 
Legion hall; Aug. 19, Galesburg, 
Galesburg club; Aug. 22, Urbana, 
| Urbana-Lincoln hotel; Aug. 23, Cen- 
tralia, Recreation building, and 
Aug. 24, Jacksonville, American Le- 
gion hall. All meetings will start 
at 8 p.m. 

Braasch will speak on “The Nine 
Daily Steps in Selling Automobiles,” 
and Smith will discuss “Automotive 
Success Fundamentals.” 

An outline of the talks will be 
given to those who attend, the 
IATA said. There will be no ad- 
| mission charge. 








Bordeau Heads Service 
Chub Bordeau has recently been 
named service manager of Howell 
Chevrolet Co., Glendale, Calif. 








driver can see it, and an increase | 
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2 Ohio Measures Seen Harmful 


conduct a complete investigation of 
new-car dealers in the state, but 
that it failed. 


“Such an_ investigation would 


| have resulted in bad publicity,” he 
| declared. 


“Only by the most deli- 
eate and diplomatic handling were 
we able to keep this from being 
introduced.” 

Rogers said that his committee 
wrote a bill providing for peri- 
odic inspections but that no 
action was taken on it. However, 
he said, the association intends 
to pursue this subject at the next 
legislative session. 

The chairman of the OADA legis- 
lative group told association mem- 
bers of the strategy employed by 


| the committee during the current 
| session. 


“Feeling that the dealer, for vari- 
ous reasons, would not stand too 
good with certain legislators, we 
agreed before the session started 
that we would sponsor no legisla- 
tion but rather go on the defensive. 
We believe this has proven a wise 
course.” 


N.Y. Dealers Ask 
Nominations for 


Hall of Fame 


ALBANY.—AIll dealers who have 
been in business about 35 years 
have been urged to submit their 
names and qualifications to the hall 
of fame committee of the New 
York State Automobile Dealers 
Assn. 

Chester Daetsch, chairman of the 
committee, said he was anxious 
that all such dealers be honored by 
being elected to the group’s hall of 
fame. He said 32 members have 
been elected in the past three years, 
all of whom have been in business 
since at least 1912. 

These members were listed as 
follows: 

1946—John Van Benschoten, Sam 
Wolcott, Elmira; E. S. Mason, Ma- 
lone; Clifford Bishop, New York; 
A. W. Sergeant, Rochester; E. M. 
Hubbard, Watertown; H. S. Med- 
bery, Ballston Spa; George E. Guay, 
Dunkirk; Ralph P. Hamilton, 
Wellsville, and William M, Letts, 
Cobleskill. 

1947—C. C. Bateman, Dansville; 
Spencer R. Egglefield, Elizabeth- 
town; Fred Forness jr., Olean; Har- 
rison R. Franklin, Pulaski; Chaun- 
cey D. Hakes, Albany; Frank J. 
Klepfer, Buffalo; Norman C, Law- 
son, Central Valley; A. L. Nelson, 
Lockport; Lewis E. Springer, Au- 
burn, and Roy M. Sutliff, Kingston. 

1948—Henry Schafer, Dunkirk; 
F. E. MacCollum, Elbridge; J. 
Harry Cook, Cooperstown; Chester 
Daetsch and Howard E. Laux, Mt. 
Vernon; Ray W. Moore, Adams; 
James W. Stanton, Goshen; Harold 
M. Stanton, Middletown;, F. H. 
Kingsley, Whitehall; Byron J. York, 
Newburgh; Harry P. Johnson, 
Lewis, and Henry J. MHenner, 
Webster. 





Cobb, Ferrill U. C. Lot 


Cobb & Ferrill Motors, Inc. (Hud- 
son), New Orleans, has opened a 
used-car lot at 711 N. Broad St. 
E. B. Hornke is used-car sales man- 
ager, according to Basil B. Cobb 
and Otto Ferrill of the dealership. 





DEALER'S OLD TIMER FORDS IN PARADE—Rockingham Motor Co. (Ford), Harrisonburg, 
Va., tied in the new with the old when a Parade of enon in Transportation was held as 


| part of Harrisonburg's centennial celebration recently. 


esides the 1926 and 1940 models 


| shown in this picture, Fords as early as 1916 Model T's were in the line of march. Occupying 
the place of honor at the rear were 1949 Fords, which were later displayed at an outdoor 


| exhibition of new cars. 
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automotive OUR PLATFORM: |. Fair and equitable contracts between manufacturers 

and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
4 M the dealer on every used vehicle accepted in partial payment for a new 
A A car or truck. 4 3. Every dollar of gasoline tax collected by state or federal 
t governments applied to the building and maintenance of highways. 4 4. The 
£ e elimination of governmental and bureaucratic controls over this industry. 
e R 4 5. A return to the precepts of independence and the rewards of applied 

energy and ability, which made America and gave more of her citizens 


news more of the better things of life than anywhere else in the world. 





Capsule Comment 


The automotive industry is the largest in the world—yet 
80 percent of the businesses making up the industry employ 
less than eight workers, reports the Automobile Manufac- 
turers Assn. 

Again illustrating that, without the small businessman, 
there would be no “big businessman.” 
* * * 


Used-car prices decline for the first time in 10 weeks after 
a seasonal upswing, says AUTOMOTIVE NEws’ survey. 


Over four years in the coming, dealers can rest assured 
that that long-awaited normalcy is really “just around the 
corner.” 

* * * 

Ford dealers in Cleveland undergo prolonged mechanics’ 
strike rather than maintain excessive labor charges that 
drove away service business. 

So that “open for business” will mean something. 

* * * 

The nation chalked up the lowest traffic fatality rate in 
its history during the first five months of this year. Dealers, 
meanwhile, were stepping up their participation in safety 
campaigns from coast-to-coast. 

Keep it up, boys. You couldn’t find a worthier cause. 

* * * 


There are no plans to stage a national U.S. auto show this 
coming winter season, say those in charge of such things. 


Looks like shows by local dealer associations and indi- 
vidual makers will have the field all to themselves for 
another year, at least. 

* * * 

Use of more natural rubber in manufacture of tires and 
tubes is now allowed as U.S. government reduces require- 
ments for synthetic rubber and butyl. 

Another $64 question: Will all-natural rubber tires and 
tubes ever come back—at the expense of our synthetic 
resources? 

* * * 

It was 10 years ago that “sealed-beam”’ headlamps were 
standardized on U.S. motor cars, thus terminating a hectic 
era of danger-ridden driving by night. 

The industry rose to the occasion when the public wel- 
fare was at stake. 


* * * 


If schedules materialize, more cars may be produced this 
month than in any previous month in history. 
And if sales are able to keep pace, a thorough rewrite 
job is in store for those record books, with the year 1949 
taking over the No. 1 spot. 
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George UH. Slocum 


THE best news of the week 
seems to be that July, the month 
just closed, will show an improve- 
ment in business from many unex- 
pected sources. For example, the 

electrical and 


dah 





ONLY home equipment 
GOOD market stiffened 
NEWS! up in the last 30 


days, largely due 
to new homes and apartments 
being opened. Tens of thousands of 
them, whether or not you can be- 
lieve it in face of all the Wash- 
ington hullabaloo over the housing 
shortage. However, a drive in any 
direction from your own home will 
convince you of the number of new 
homes built or building in the 
cities, in small towns and on the 
farms. Now in some _ sections, 
apartment buildings and multiple 
dwellings are beginning to appear, 
all of which have contributed to 
the change in the electrical appli- 
ance market which, as you know, 
has been suffering for upwards of 


a year. 
* * 


. 

NO ONE, I suspect, had dared 
even hope that full employment 
and uninterrupted prosperity could 
continue after the war. We assume 
that, based on our experience, the 
leveling-off period called a reces- 
sion was inevitable but there are 
new conditions with which we now 
must reckon. Farm price subsidies, 
guaranteed bank savings and many 
other government - sponsored pro- 
grams have changed the ground 
rules and maybe—we hope— the 


final score! 
* * 


+ 

IT HAS just occurred to me that 
perhaps we are lucky to have a 
potential enemy who is keeping our 
own people united. You know, it is 
an old trick of the dictators to 
always promote a potential enemy. 
Someone they can teach the masses 
to hate, in order to maintain their 
own fences and thus retain their 
authority. It would appear that 
quite without any long-range plan- 
ning to this end, Uncle Sam is 
furnished with a spectacle of just 
that kind of an enemy, fighting-a 
cold war, which keeps our people 
alerted and therefore united. Maybe 
future historians, looking back over 
this period will discover that Joe 
Stalin and his crowd actually did 
these United States a great favor, 


however unintentionally! 
* 7 


* 

ONE of the top secrets, which 
has been discussed in Detroit and 
vicinity for upwards of a year now, 
came to light this week. The Sec- 
retary of Defense blandly an- 
nounces that there has never been 
a cessation in the manufacture of 
atomic bombs; that they were being 
built on a production line basis and 
stockpiled for future use. It has 
long been common knowledge in 
Detroit, because our industry has 
always furnished some parts of 
these bombs. Now, the confirmed 
knowledge that we have ample 
arms with which to annihilate an 
aggressor or protect our own shores 
should be a deterrent to any enemy 
and a source of satisfaction to our 
citizens. I am about ready to agree 
with Winston Churchill that only 
our possession of the atomic bomb 
has prevented Russia from over- 
running western Europe. 

* + + 


THIS 80-page Service issue of 
Automotive News, which you now 
hold in your hands, is in itself the 
best indicator of where the automo- 
bile dealer now stands in the after- 
market picture. More and more the 
manufacturers who, before the war, 
paid little attention to the fran- 
chised dealer and depended on in- 
dependent garages for their sales of | 
parts, supplies and service equip- | 
ment, are now convinced from their 
own sales records that it is the | 
automobile dealers on whom they | 


must count for substantial in- 
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used, if you so request. 


Likes Editorial 


I would like to congratulate you 
on the editorial in the Auromotivz 
News of July 25. Also, I would like 
to know if you would send me, if 
available, 22 copies of this issue to 
give to our city council as they 
are always trying to add new 
things against the automobile. One 
of the things added just lately was 
the parking meters. 

This editorial should be given to 
every lawmaker and published in 
every newspaper in the country, so 
the public would know where some 
of their money goes instead of 
blaming factories and dealers.--— 
James SratTuHas, president, Brown 
County Motors (Dodge), Green 
Bay, Wis. 


* * 1” 


Best in Industry 

I want to thank you and compli- 
ment you and your staff on the 
Almanac for 1949. This is a fine 
piece of work, and certainly the 
best reference book for our indus- 
try that I know of.—Dave Cast Les, 
Castles-Wilson Buick Co., St. Louis, 
Mo. 





* * * 


Veiled Pressure 

John Munn should get a rousing 
response to his July 18 column, 
because it (as do so many others) 
strikes at what many believe is a 


creases in their sales volume. They | “crying shame” in our industry, and 
have found, too, that the dealer is| that is the coercion of factories on 


a mighty 


reliable customer and / dealers to accept programs which 


they are proudly pointing to the|cannot be SOLD to the operators, 
volume of business they are already | no matter how “veiled” the pres- 


doing in this potentially _ still 
greater market. No sooner had the 


sure may be. 
Since dealers’ names, for obvious 


manufacturers discovered that the | reasons cannot be used, maybe your 


dealers of America were out to | spotlight of publicity will 


recapture the service volume in the 


help 
needle the consciences of those who 


aftermarket, than they discovered | formulate the policies of manu- 


that Automotive News was in fact | facturers’ relations with their 
the dealers’ paper. We are mighty | dealers. 


proud to provide the link, as this 
issue well attests!—G.M.S. 


Probably nowhere other than in 
the automotive industry is there 


; = OGGIE LOOKS at On 
ee the AUTO NEWS 
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‘Where Money Goes... .’ 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 


No attention is given to unsigned 





the peculiar relationship that 
exists between maker and retailer 
of a product, and so it might be 
charged that “ours is a screwy 
business.” But that does not mean 
that ALL the good ideas originate 
in the manufacturers’ offices; nor 
should it be a foregone conclusion 
(as it now apparently is) that 
EVERY thought or plan of “the 
(Continued on Page 70, Col, 3) 


Coming Events 


AUGUST 

Aug. 15-17—Portland, Ore. (Multnomah ho- 

tel). SAE West Coast meeting. 
SEPTEMBER 

Sept. 7-10 — Detroit (Book-Cadillac hotel 
and Masonic Temple). Third annual con- 
vention, National Used Car Dealers Assn. 

Sept. 11-12—Myrtle Beach, 8. ©. (Ocean 
Forest hotel). South Carolina Auto Deal- 
ers Assn. convention, 

Sept, 11-13—Buffalo (Statler hotel). 26th 
annual convention and exhibit of New 
York State Auto Dealers, Inc, 

Sept. 19-20—Milwaukee (Schroeder hotel). 
2ist annual session of Wisconsin Auto- 
motive Trades Assn. 

Sept. 28—Burlington, Vt. Vermont Auto 
Dealers Assn, convention, 

Sept. 29-30 — Atlantic City. New Jersey 
Automotive Trade Assn. parley. 

OCTOBER 

Oct, 9-11 — Galveston, Tex, 32nd annual 
convention and exhibit of Texas Automo- 
tive Dealers Assn. 

Oct. 9-11 — Cincinnati (Netherlands Plaza 
hotel). Annual convention of Ohio Auto- 
mobile Dealers Assn, 

Oct. 10-11 — Minneapolis (Nicollet hotel). 
Annual convention, Minnesota Automobile 








Dealers Assn. 

Oct. 14-15—Atlantic City. 
Dealers convention. 

Oct. 16-18—Edgewater Park, Miss. 
nessee Automotive Assn. convention, 

Oct, 16-18 — Jacksonville, Fla, (George 
Washington hotel). 19th annual conven- 
tion of Florida Automobile Dealers Assn. 

Oct. 18—New York (Hotel Astor). 10th 
annual meeting of Automobile Old Timers 
(K. T. Keller, president of Chrysler, 
guest of honor). 
Oct. 23-25—Biloxi, Miss. Automobile Deal- 
ers Assn, of Alabama annual meeting. 
Oct. 24-25—Grand Forks. Annual meeting 
of North Dakota Dealers Assn. 

Oct. 24-25—Louisville (Kentucky hotel). 
Annual convention of Kentucky Automo- 
bile Dealers Assn. 


Tri-State Auto 


Ten- 
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PONTIAC’S YEAR-IN, YEAR-OUT POLICY has 
always been to build a truly fine car at a price 
just above the lowest. 


What this policy has meant to Pontiac owners 
in terms of extra value is now a tradition, for 
nowhere is there a car with a better reputation 


MOTOR 


——— 
ve aa 


DIVI 





for dependability, long life and fine performance. 


This extra value has earned for Pontiac a 
loyal following of enthusiastic repeat buyers 
unequalled in the industry. 


Even among used car buyers, Pontiac is 
prominently preferred for its outstanding reli- 


SION of GENERAL 


MOTORS 


Reproduced here is 
one of a current 
series of newspaper 
advertisements 


ability —even, as attested by uncounted owners, 
when its mileage nears the 100,000-mile mark. 


Both Pontiac and its dealers have grown 
stronger as a result of this policy. Both will 
continue to play an increasingly important 
part in the growth of the industry. 


CORPORATIO 
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PHILADELPHIA.—“If you can’t 
beat them, join them.” 

This advice is being followed by 
members of the Pennsylvania Mo- 
tor Truck Assn., who recently lost 


crease truck weight limits on the 
commonwealth’s roads. 

The new policy committee of 
PMTA, piloted by Ted V. Rodgers 
of Scranton, former president of 
the truck association, has an- 
nounced that the members of 
PMTA will infiltrate into the 
management of the Pennsylvania 
Railroad through the purchase of 
blocks of PRR shares. 


The truckers expect to attend a| 


meeting of the railroad scheduled 
for Sept. 20. The PMTA members 
plan to let the railroad know that 


Nash Net Soars 
To $20.2 Million 
For Nine Months 


DETROIT. — Nash - Kelvinator 
Corp. last week reported the great- 
est volume of sales in its history 
in both the quarter and the nine 
months ended June 30. 

Volume for the quarter was $99,- 
717,073, an increase of $3,473,483 
over the previous record quarter 
ended March 31, and $10,541,720 
larger than in the corresponding 
period a year ago. Sales for the 
nine months totaled $280,238,699, 
compared with $232,711,670 in the 
like period last year. 

Earnings for the quarter and nine 
months followed the upward trend 
of sales. Net earnings after provi- 
sion for federal and state income 
taxes were $7,254,248 or $1.67 per 
share of stock for the quarter 
ended June 30, compared with $7,- 
136,525 or $1.64 per share in the 
preceding three months and $5,053,- 
704 or $1.16 per share in the corres- 
ponding 1948 period. 

For the nine months ended June 
30, net earnings were $20,250,063 or 
$4.66 per share against $15,446,528 
or $3.56 per share in the like period 
a year ago. 

George W. Mason, president, 
stated that demand for both auto- 
mobiles and appliances has been 
considerably higher in recent weeks 
than was anticipated last spring, 
necessitating increased production 
schedules for both the Nesh and 
Kelvinator divisions to bolster field 
inventories of distributors and 
dealers. 

Despite higher automobile pro- 
duction in June, the number of 
cars in dealers’ hands was still low 
at the end of the month as a re- 
sult of the prolonged Bendix strike, 
he said. 

Dealer inventories were further 
reduced in the first 10 days of July 
as deliveries to customers continued 
te exceed production, Mason said. 





PROMOTION STUNT—This huge balloon 
was one of the features of a big used car 
and truck sale at Burkholder Chevrolet Co. 
lot in Grand Rapids, Mich. Many smaller 
balloons contained prizes for lucky finders. 





Buying Into the Enemy 


Pa. Truckers Expect Pennsy RR Stock Holdings 
To Help Weight Limit Fight 


|} they expect a voice in its manage- 


| battle gets hot. 
| will spearhead the drive. 
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ment. The real tug-of-war is ex- 
pected to arise at the next annual 
meeting of stockholders in May, 


| 1950. 
a pressure lobby campaign to get | 
the Pennsylvania legislature to in- | 


The American Trucking Assn. 
may jump into the fight when the 
However, PMTA 


Some truckers, according to 


Rodgers, believe that the Pennsyl- 
|vania Railroad, the largest freight 
| hauling rail company in America, 
|is missing an opportunity to get 


together with the trucking indus- 


|try and settle its differences. 


Rodgers lashed out at railroad 
managements which attack the 
truckers as “a smokescreen cov- 
ering up failure ... to come to 
grips with fundamental prob- 
lems.” 

“Here is why we think this sub- 
ject needs investigating: Compared 
with 10 years ago, railroads are 
doing a terrific business. Their 


| business and ours are interdepen- 


dent. Their own figures show that 
last year their ton-mileage was 
greater than the combined ton- 
mileage of railroads, trucks, pipe- 
lines and inland water carriers in 
1939. Not only that, but they thein- 
selves hauled 91 percent more ton- 
miles in 1948 than they did in 1939. 


“So they don’t lack business. But 
they no longer have a monopoly, 
and they don’t have the relative 
position that they enjoyed 25 years 
ago—but that’s progress. ... 


“A recent survey showed that 
on items constituting the bulk of 
railroad business, railroads could 
raise their rates an average of 
66 percent without fear of truck 
competition on a rate basis or 
any other competition.” 


Rodgers said that railroads 
should concentrate on hauling 
freight “which is natural for rails 
and stop screaming about freight 
which they cannot haul as effi- 
ciently as trucks.” 


Wis. Police Chiefs 
To Discuss Tag 


MILWAUKEE.—A meeting of the 
state’s chiefs of police will be held 
here Aug. 12 to discuss the confus- 
ing system of registration and 
licensing of cars in Wisconsin. 


The conference will be held at the 
office of John Polcyn, Milwaukee 
chief. Gov. Oscar Rennebohm and 
Ben L. Marcus, motor vehicle com- 
missioner, will attend the discus- 
sion, which is being held to receive 
suggestions to remedy the present 
situation. 

Police officers have complained 
that with the present system, with 
12 duplicate license numbers dis- 
tinguished only by an insert show- 
ing the year for which the fee has 
been paid, it is often impossible to 
trace cars. Some plates are rusted 
to an extent which makes reading 
of the figures almost impossible, 
and the insert is so small that the 
figures cannot be read on a speed- 
ing car. 

Chief Polcyn wants license plates 
bearing numbers from 1 to 1,000,- 
000, instead of the duplicate num- 
bers now used. 


Studebaker Picks 
Purchasing Head 


SOUTH BEND. 
been appointed director 
chases for Studebaker Corp., 


John Soelch has 
of pur- 
an- 


nounces P. OO. 
Peterson, manu- 
facturing vice- 
president. He suc- 
seeges CC. WN. 
Rhoutsong, who 
resigned his post 
because of ill 
health. 

Soelch started 


with Studebaker 
in 1924 as a clerk 
in the storeroom. 


He then advanced cohen Geste® 


up the line of stock and purchasing | ally the device is capable of lifting | 


posts. 














in the background. 


LANSING. — Oldsmobile produc- 
tion is now running 52 percent 
higher than last year but the GM 
division still has more than 250,000 
unfilled orders, S. E. Skinner, Olds- 
mobile general manager, reported 
last week. 

Comparing last month’s output 
with that of July, 1948, Skinner 
said that 27,029 Oldsmobiles were 
built in this year’s 20-day working 
period, compared with 17,758 in the 
same period a year ago. 

Of the total cars built by Olds- 
mobile last month, 63.3 percent 








were equipped with the higher- 
compression Rocket engine intro- 
duced to the public last fall. 
Ninety-one percent were equipped | 
with Hydra-Matic drive, Skinner | 
said. 

Just back from a swing through | 
the eastern half of the country, 
Skinner declared: 

“The demand for new Futuramic 


Oldsmobiles is still so pronounced | 


that it is very difficult to project 


Sharp Decline 
Shown in Willys 


Net Earnings 


TOLEDO.—Net profit of $2,988,- 
883, or 94 cents a share, for the first 
nine months of the current fiscal 
year, ending June 30, were reported 
by Willys-Overland, The figure 
compares to $1.75 a share, with 





Olds Output Rises 52 Pet.; 
Backlog Cited as 250,000 





$5,216,964, for the same period a 
year ago. 

The profit was made on sales 
totaling $114,824,808 for the current 
period, against sales of $138,349,855 
for the nine-month period last year. 

Net for the third quarter ended | 
| June 30 was $191,753 or one cent a 
|share, against $2,019,029 in the cor- 
responding period a year ago. 

During the third quarter sales by 
dealers were about 23 percent in 
jexcess of shipments, Ward M. 
Canaday, chairman, said, reducing 
field stocks 30 percent. June pro- | 
duction was 25 percent over May, | 
|when a strike in a supplier plant | 
cut output. That delayed benefits | 
from savings effected in material 
and organization, and was reflected | 
in third quarter earnings, Canaday 
added. 

During the quarter, Wilson 
Foundry & Machine Co., a wholly 
}owned subsidiary, paid $533,872 of 
| tax deferments, deficiencies, as- 
;sessments and interest for the 
| years 1943, 1944 and 1945, the report 
revealed. 








Correction 


In the “New Products” section of | Bardstown, Ky.; 


|the July 11 Automotive News, the 


Roll-o Platform Jack was described | § 
as able to lift one-half ton. Actu- | Woodbury, Tenn. Third row: J. 


/1% tons, the manufacturer reports. 





ALPINE RUN—Shown is the Rootes Group Sunbeam-Talbot which won the International 
| Alpine Trial. The run takes place on an 1,800-mile course through the Alps in 
Switzerland and Italy. This car is passing through the Pass di Fulzerago with Mount Cortina 


France, 


just when production of new cars 
will balance the demand. 

“Further expansion projects now 
under way at Lansing will further 
boost production of new Oldsmo- 
biles in the months ahead. En- 
largement of the Rocket engine 
plant, first placed in operation a 
year ago, will double output of this 
unit. 

“Furthermore,” he added, “con- 
struction of a larger and more 
efficient assembly plant has already 
started at Lansing.” 





Competition 
Chevrolets at $1,068.75 


Sold to Michigan 
LANSING. — Competition in the 


|industry let the state of Michigan 


buy 40 new Chevrolet two-doors at 
$1,068.75 each, the lowest price since 
prewar, according to Robert F. 


| Steadman, controller. 
The low bidder, Rockford Motor | 


Sales, Rockford, Mich., beat out the 
next bidder by one dollar. 
The bids were based on elimina- 


| tion of state and federal taxes that 
apply to the public. 


Deductible Storm Clauses 


Questioned in Texas 
AUSTIN, Tex.—A suit has been 
filed in district court here question- 
ing the validity of $100 deductible 
clauses in all hail and windstorm 
insurance policies written in Texas. 
The petition said it was nct fair 
to automobile and home owners to 
have to pay the first $100 damage, 
caused by wind or hail, before in- 
surance loss payments began. 





Packard Profit 
Tops $4.7 Million 
For First Half 


DETROIT.—Despite the loss of 26 
working days due largely to sup- 
plier strikes in the second quarter, 
Packard last week reported net 
income of $4,798,631 for the first 
six months of 1949. 

This is after provision of $2,939,- 
000 for estimated income taxes for 
the period reported, and includes 
$887,598 net earnings for the second 
quarter. Total first-half profits are 
equal to approximately 32 cents per 
share on the 15,000,000 shares of no 
par common stock outstanding. 


For the first half of 1948, Packard 
showed consolidated net income of 
$6,213,805 or 41 cents per share. 
Sales for the first half of this year 
amounted to $111,244,375, compared 
with $112,812,548 for the like 1948 
period, it was stated. 

George T. Christopher, Packard 
president and general manager, 
said, “The showing for the first 
half of 1949 reflects, in addition to 
time lost, our announcement on 
May 2 of lower prices on the new 
Golden Anniversary Packard 
models. Ranging from $103 to $246, 
the reductions—despite an immedi- 
ate lessening effect on profits—are 
| working to current advantage as 
volume increases.” 

The Packard executive disclosed 
| that demand was continuing at “the 
| strongest pace we have experienced 
|thus far in the postwar years.” 
| Production schedules have already 
| been geared upward accordingly, he 


added. 











Hudson Earnings 


Near $6 Million 
For First Half 


DETROIT.—Hudson reports con- 
solidated net income for the six 
months ended June 30, 1949 of $5,- 
928,244.45, equal to $3.11 per share, 
after all charges and taxes. 
| In the corresponding period of 
| 1948 the company had a net income 
|Of $4,032,715.48, equal to $2.22 per 
share. 

A Hudson spokesman said it was 
|the company’s greatest first-half 
profit since 1929. 





Goodrich Lowers 


Tubeless Prices 


AKRON.--B. F. Goodrich Co. last 
week announced retail price cuts 
| ranging from 4 to 10 percent, de- 
pending on size, on its line of tube- 
less tires. Increased production 
made the price cuts possible, the 
company said. 
| The popular-sized 6.70 by 15 
| Goodrich tubeless tire now retails 
at $24.95, or $1 less than previ- 
ously. Goodrich said distribution of 
the tire was still confined to four 
areas, but that a fifth—the Pitts- 
burgh sales district would be 
opened this week, 


Marshall Joins Caviness 


Floyd T. Marshall has_ been 
named service manager of Caviness 
Motor Co. (Buick), Ocala, Fla. 





LOUISVILLE TO DETROIT—Louisville district graduates of Ford Merchandisin 
| to board a plane to fly them to the school reunion at Detroit, held July 25. % 


school about 
ront row, left 


to right: R. W. Craig, assistant district sales manager, Louisville; Harold Weaver, Weaver 


Motors, French Lick, Ind.; J. L. McCawley 


P. A. Boykin, district sales manager, Louisville: W. P. 
R. H. Heaton, Conway Motor Co., 


manager, Louisville, and E. N. Parkes jr., 


ir, Cookeville Motor Co., Cookeville, Tenn.: 
Conway, Conway Motor Co., Inc., 
Inc.; M. D. Imus, business management 
Parkes Motor Co., Inc., Lawrenceburg, Tenn. 


Second row: James A. Puckett, Puckett Motors, McMinnville, Tenn.; George Truitt Gaines, 


tamping Ground Motor Co., Stamping Ground, Ky.; James W. Jennings, Jennings Motors, 
Ivan Potts jr., Stewart-Potts Motors, Shelbyville, 


enn., and 


L. J. Herrmann jr., Summers-Herrmann, Inc., Louisville, Ky. Fourth row: B. H. Williams, Clark 
County Motors Inc., Jeffersonville, Ind., and Paul E. Jarnagin, Jarnagin Motor Co., Rutledge, 


Tenn. 


ee 


up- 
ter, 
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irst 
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“Edna is my wife, but when we were kids she 
lived on the farm across the road, and we were pals from 
seven years on. Every time we saw an automobile we both 
got the same funny kind of thrill. When we first heard 
about the new Chryslers coming to our town it was Edna 
who said, ‘Let’s Go.’ 


“So up we got on the old farm mare. It was four 
miles to the city, and there we were, after snatching black- 
berries from the hedges all the way. When we looked at 
those new Chryslers,—there was that funny thrill all over 
again. We both had it bad. 


**All the way back we talked about automobiles. 
I was twelve years old and she was ten. It seemed like we 
were married even then, talking like old folks about 
serious affairs. 


“We finished high school together, got married 
on nothing at all, and both of us landed in Detroit. She 
got a job in an office, I in a factory. I learned the mechan- 
ics, she the bookkeeping. When we'd ride the Belle Isle 
Ferry on Sundays, we'd usually talk hopefully about the 
future,—home, automobiles and kids. 





“Ac night I went to trade school and finished 
my automobile education. Edna got to be one of the best 
woman accountants in Detroit. Now we had just one idea, 
—getting back and really settin’ up our double-barreled 
romance—housekeeping and business. 


“That was in the early days of Chrysler. We 
went to the officials together. They kidded us a lot about 
our romantic history, asked a lot of questions and 
got point blank answers from both of us, especially 
from Edna. Finally they said okay to our 
dealer application and we were partners 
for life in more ways than 
one, and back home to boot. 


“As it turned out over 
the years we've been mighty 
successful with our Chrysler- 
Plymouth dealership. 


We have few complaints. If we have a real 


gripe it’s when people try to interfere with 
private enterprise.” tA 
Caer 


SERVICE 
5 






Write for our free booklet containing a number 
of these stories of accomplishments by enter- 
prising men. Chrysler Corporation, 341 Massa- 
chusetts Ave., Highland Park 

3, Michigan. 
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Chrysler Corporation 
PLYMOUTH * DODGE « DE SOTO > CHRYSLER * DODGE "Job-Rated” TRUCKS 








8 AUTOMOTIVE NEWS, AUGUST 8, 1949 








COLUMBUS, (O.), CHEVROLET DEALERS SIGN FOR VIDEO—They will telecast all Ohio 
State university home football games this fall. Airing of each game will cost at least $1,500 
and may rise if number of sets in use increases. Watching Dick Larkins, OSU athletic 
director, sign the contract are Jim Leonard, general manager of WLWC; Joe Hill, 
sportscaster, and Lou Wilsch of Winders Chevrolet. 


By Canada Rail and parts advanced to a total of | 
28,520 cars from the beginning of | 

OTTAWA.—The Canadian gov-| 1949 until the week ended July 2, 
ernment reports that railway car-| compared with 24,240 cars in the 
loadings of automobiles, trucks! similar period last year. 





~ | reports,” the committee declared. 


Brighter Signs Appear .. . 





Bottom of Decline 
Seen for Business 


NEW YORK. — Indications that 
the declining business cycle is near- 
ing its turning point are cited in 
the monthly report of the business 
survey committee of the National 
Assn. of Purchasing Agents. 

The committee found that in 
more than two-thirds of the 
plants covered by its survey, pro- 
duction during July was either 
on the upgrade or holding to pre- 
vious schedules, and order book- 
ing revealed the greatest strength 
since the start of the decline in 
general business. But some price 
adjustments are still to be made, 
according to the report. 

“A note of confidence, lacking in 
recent months, is evident in many 


The committee said there are 
several trend indicators which may 
be confirmed in August, showing 





downtrend was _ reported to be 
showing a tendency to slow up and 
level off. 

Purchased inventories continued 
to shrink during July at the same 
sharply declining rate reported for 
the three previous months. The re- 
ports on employment pointed to a 
slight reversal of the last six- 
month trend, with 45 percent main- 
taining the June payroll average 
and 14 percent increasing. 

The committee added, however, 
that the note of confidence is 
pretty well offset by caution gen- 
erated by pending wage negotia- 
tions in several important indus- 
tries. 

The general trend in commodity 
prices is toward reductions, the 


committee found, although impor- 
tant basic 


commodities, copper, 


lead and zinc, showed marked 


that the declining business cycle is| strength during July. 


approaching bottom. The price 


Competition is becoming more 





active and more general, the report 
said. Salesmen better equipped to 
negotiate are calling. However, 
opinion is repeatedly expressed that 
many prices must still be adjusted 
to the lower cost trends and many 
prices that have been reduced have 
still further to drop before stabil- 
ization is attained. 

As to inventories, the survey 
found that industrial stocks con- 
tinue to be reduced at the sharp 
pace set four months ago. There 
is more indication that some inven- 
tories have reached the lowest 
workable minimum, the report said. 
This is evidenced by increases in 
new orders, most of which are for 
limited quantities and near-term 
delivery. Over-all purchased inven- 
tories are believed to be in a 
healthy condition and in balance 
with current requirements. 

Hand-to-mouth to 30 days is 
the buying policy of 70 percent 











DESOTO 


The demand for this great new car continues 








to break all previous records. The reason: 


superb styling, more room and comfort... 


and practical value! 





of the purchasing agents report- 
ing in the survey. Although there 
is increased buying, the trend is 
to order frequently in small 
amounts even at the loss of quan- 
tity discounts, the committee 
said. Weighing the advantage of 
quantity discounts against possi- 
ble price reductions and short- 
term production plans being gen- 
erally followed, purchasing agents 
are being extremely conservative, 
according to the report. 

The survey committee found Ca- 
nadian business sliding off. Where 
Canada had been reported on a 
higher level than the U.S. for sev- 
eral months, July reversed the 
position, according to the survey 
findings. 


L-M Ups Lewis 
To Head Sales 
Of East Region 


DETROIT.—Appointment of Jo- 
seph G. Lewis as eastern sales re- 
gion manager of Lincoln-Mercury 
has been announced by Joseph E. 
Bayne, general sales manager. 

James D. Platt, formerly New 
York zone manager for Packard, 
has been named Lewis’ successor 





J. G. Lewis J. D. Platt 


as manager of the New York sales 
district. 

The position of eastern sales 
manager was created recently when 
the division grouped its 21 sales 
districts throughout the country 
into four regions. The eastern re- 
gion, with headquarters in New 
York, will supervise the Boston, 
New York, Chester (Pa.), Washing- 
ton and Jacksonville (Fla.) sales 
districts. 

Lewis, manager of the New York 


| Lincoln-Mercury district since June 


18, 1948, joined Ford in 1922 as a 


| Sales representative. He was New 


York manager for Lincoln from 
1932 through 1942. 

Platt, who lives in New York, 
was graduated from Yale in 1924. 


|He spent several years with vari- 


ous sales divisions of General Mo- 
tors and during World War II was 


| associated with Basic Refactories, 


Inc., Cleveland, as assistant to the 


| president. He resigned this position 


in 1945 to join Packard. 





Car Mortgage Racket 


Bared at Detroit 

DETROIT.—The Federal gov- 
ernment opened a drive here 
Thursday against fly-by-night 
dealers who allegedly dispose of 
mortgaged cars by obtaining 
duplicate titles which bear no 
lien notice. The drive will be- 
come national in scope, District 
Attorney Edward T. Kane, said. 
He estimated that finance com- 
panies in the Detroit area alone 
have lost over $3 million in the 
past year. 

A grand jury indicted James 
DeRose, a suburban used-car 
dealer, in a test case under the 
national stolen property act. The 
indictment charged this sub- 
urban dealer with selling $12,500 
worth of encumbered cars 


across state borders, 


| 


| 
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Auto Steel Orders Soar 
For Fear of Strike 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


By A. H. Allen 


—~ companies have been flooding steel mills with orders 
for sheet and strip in the past 10 days with the result 
that mill books are pack-jammed through September. The 
rush came all of a sudden after a period of languishing new 
business. Explanation probably is that users figure there 


may be a steel strike when®—— 


the current 60-day truce has 
ended, so they had better lay 
in stocks while there was a chance. 

Actually, it is rather doubtful 
there will be a steel strike. While 
the three-man “fact-finding” board 
now considering the steel case 


doubtless will come up with recom- 
mendations strictly along the CIO 
line and these findings will be used 
by the CIO to make a convincing 
case for the public, 
determinations are 


the board's 
binding on 








neither party to the dispute. When 


A, H, Allen 


all 
is over there is a 
chance the indus- 
try will come up 
with an offer to 
the union which 
will be accepted 
as better than 
nothing at all. 
Murray’s de- 
mands for a 30- 
cent “package” 





increase are, of 
course, preposter- | 


“I’m the voice-with-a-smile who takes 
your calls and makes your credit 
investigations too.”’ 


“I’m your Universal C.I.T. Representative 
__ +++ you see a lot of me... it’s my 
job to help you on all financing questions.” 


WE'RE THE FOLKS at your Universal C.I.T. Branch who 
constantly try to give our dealers and their customers the 
most efficient and best financing service possible. You 

may already know us all... if not, we want to get acquainted 


too. After all, we’re part of your team. 


In fact, we’re working for you all the time... 
handling wholesale, buying deals, servicing your 


customers. If, once in a while, we miss a bet, 


it’s only because we are even more human 
than these pictures show us to be! 


Day in and day out we pledge to you 
and your customers that something extra 
which has always been a part of Universal 


C.1.T. service. 


Vheti more fnancing Than rreoreey { 


the shouting | 














AT THE SHRINE PARADE IN CHICAGO—Chicago Ford, Lincoln and Mercury dealers pro- 


vided a fleet of 50 automobiles for the presidential party and other distinguished visitors to 


the 75th Silver Jubilee Shrine convention. 


ous. Industry circles are talking 
in. terms of a possible 6 to 8 cents’ 
increase, either in the form of an 
addition to the wage rate or the 
equivalent in paid-up insurance for 
retiring employes. 

It is figured the insurance 
would amount to the same thing 
as a pension and could be set 
up on a business-like basis with 
proper actuarial considerations 
and efficient administration. 

As it is now, under group insur- 
ance plans, a retiring employe must 





President Truman is shown in the White House 
Lincoln waving to the crowd which jammed Soldier Field for his talk and the colorful parade. | 


pay a substantial amount to con- 


vert his policy and usually he does | 


not have sufficient funds so the 
insurance lapses. With a paid-up 
policy presented to him upon re- 
tirement, no investment would be 
required and he would have the 
protection for the rest of his life 
or the cash value immediately. 


There is every reason to believe 
the steel companies will make some 
offer and if new steel business con- 
tinues to drop off the union will 
be inclined to accept additional 





“I’m your trouble shooter on collections 
... always try to work things out to 


everyone’s advantage.” 






UNIVERSAL C.I.T. 


UNIVERSAL Cc. 1. T. 


CREDIT CORPORATION. e 


OVER 300 LOCAL 


OFFICES 





“I’m the gal who takes care 
of your customers when they 
come into our office. Impor- 


tant? You bet it is!”’ 


“IT keep things moving inside, and 
try to service your customers in a 
way that keeps them your customers.” 


IN PRINCIPAL CITIES 





benefits even if not up to the 
grandiose level it contemplates. 
* + * 

‘Vapor lonization’ 
ee Detroit engineers are fool- 

ing around with a “vapor 
ionization” scheme for passenger 
car and truck engines they feel 
has important possibilities for im- 
proving performance and economy. 
It involves a small “ionization 
chamber” in which, by means of a 
high-tension coil and copper grid, 
ozone is generated from air pass- 
ing through it. 

The ozone-rich air then is con- 
ducted to the carburetor and mani- 
fold, resulting in much livelier en- 
gine action and better efficiency. 
The idea is not new but its prac- 
tical application remains to be 
demonstrated. 


C of C President 
Calls for Repeal 


Of Excise Taxes 


WASHINGTON. — Herman W. 
Steinkraus, president of the Cham- 
ber of Commerce of the United 
States, has called for prompt re- 
|moval of wartime increases in 
excise taxes as a means of pro- 
moting business activity. 

He sent letters to Chairman 
George of the Senate Finance 
|Committee and Chairman Dough- 
'ton of the House Ways and Means 
Committee giving national cham- 
|ber endorsement to pending bills 
designed to effect reduction of 
what he termed excessive levies. 
| “It is reasonable to expect,” 
Steinkraus wrote, “that the resul- 
| tant stimulation to business activ- 
ity would increase the yield of 
|personal and _ corporate income 
|taxes. Furthermore, in many in- 
| stances reduction of high excises 
actually would produce greater tax 
yields than present rates.” 

Observing that many of the war- 
time imposed excises were designed 
to discourage the use of certain 
overburdened war facilities, par- 
ticularly transportation and com- 
munication, the chamber president 
commented: “But conditions have 
changed. These facilities no longer 
are overburdened. Now the war 
excises should be removed to en- 
courage their use.” 

The chamber, he said, believed 
| that excise taxes should continue 
|}to be an important feature of the 
| revenue system, supplementing in- 
| come taxes, but should be equitably 
'devised. Elimination of the war- 
|time increases would be a step in 
that direction, he said. 


Canada Planning 
1950 Trade Fair 


OTTAWA.—With the automotive 
|industry taking a keen interest in 
the event Trade and Commerce 
| Minister Howe has announced here 
| preparations will be started imme- 
| diately for holding the third Ca- 
| nadian International Trade Fair in 
Toronto from May 29-June 9, 1950. 

Preparations for a fair of this 
| kind is a 10 or 12-month operation, 
|Howe stated, adding that it calls 
|for a well-organized promotional 
| campaign which encircles the globe. 
| Despite various handicaps, some of 
them serious, arising from abnor- 
mal or unsettled conditions in the 
field of international trade, the first 
and second Canadian International 
Trade Fairs met with an encour- 
aging measure of success, Howe 
| said. 











Ark. Eyes Tennesseans 


For Car Buying ‘Racket’ 


LITTLE ROCK, Ark.—Arkansas 
is losing thousands of dollars as a 
result of a “racket” practiced by 
Tennesseans who purchase cars in 
this state, drive them back to Ten- 
nessee and evade payment of sales 
taxes in both states, Ed McLees, 
director of the Arkansas revenue 
department’s sales tax division, has 
| Said. 

Tennessee residents who  pur- 
|chase cars in West Memphis, Ark., 
but do not purchase- Arkansas li- 
censes can escape payment of the 
tax because it is collected in Ar- 
kansas at the time of buying the 
license. 

In Tennessee, the tax is collect- 
ed at the time the car is purchased, 
j}and the dealer is responsible for 
collecting the sales tax. 
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Is there such a salesman? You bet there is! In fact, that very 


salesman works for you every time the car you handle is 
advertised in The Saturday Evening Post! 


Actually, the Post makes more calls in your town—week 
after week—than any individual salesman can possibly make. 


ye 
in 
ce 
re 


And, invariably, local Post readers are your top prospects... 
the interested, able-to-buy families. 


0. The Post reaches each prospect by invitation—when he’s 
Is 
al 
of 


relaxed in his own easy chair...in the ideal mood to hear your 
sales story. 


he 
st 
al 


These cream-of-the-crop prospects respect and believe in 
the Post. Survey after survey proves that they pay far more 


ve 


attention to advertising in the Post than in any other magazine. 


As for the cost—each time an advertisement for the car 
you sell is bound into a copy of the Post, the cost to the manu- 
facturer is less than 1/¢ per call! 


reaches the people who mean business 
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Part-Time Senile. Better Than Stine a 6% 


All Departments Need 
Some Management 


Epiror’s Nore: This is_ the 
eighth in a series of articles on 
the fundamentals of dealer busi- 
ness management: 


By J. B. Van Tassel 
Dealer Business Counsel 
1 be every dealer can afford to 
to hire a full-time manager for 
every department in his business. 
However, it has been my experience 
that maximum volume and profit 
results cannot be obtained from 
any department unless it is at least 
headed by a part-time manager. 
Experience shows that seldom, 
if ever, will two dealers produce 
the same net profit to total sales. 
The reasons are many for the 
great variances in the percent- 
ages. 
One of the most important of 


these reasons is the lack of capable | 


full-time or part-time management 
and supervision in each depart- 


the failure of all departments to 
contribute their rightful share of 
volume and income to the business 
as a whole. Still another is the 


lack of co-ordination between the | 


managements of the various de- 
partments, 

In a business that moves and 
changes as fast as ours does, it is 
necessary that dealers obtain the 
greatest amount: of management 
efficiency and co-ordination possible 
from all department managers. The 
holding of monthly meetings of 
department managers and getting | 
them to set themselves for so much | 
sales and income from their re- 
spective departments is an import- 
ant factor in successful operation. 
Other factors are the personal in- 
terest the dealer takes in discuss- 
ing the problems of department 
managers, and the constant 





ment in the business. _Another is | checkup and follow-up on what is is 


SPECIALISTS 





Bendix’ 


STARTER DRIVE 


ECLIPSE MACHINE DIVISION of 
ELMIRA, NEW YORK 
Detroit Office: 8-212 General Motors Bidg. 
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| happening, as compared with what 
is supposed to happen. 
| * * * 
N2 DEALER can ever hope to 
obtain a maximum profit from 
his business unless each depart- 
|ment is adequately manned and 
managed, Where the potential sales 
and profit opportunity in the de- 
partment is not suffcient to justify 
the expense of hiring a full-time 
manager, then the dealer should 
consider the possibility of hiring a 
capable person to act as both man- 
ager and productive worker in the 
department. 

In the case of the new or used- 
car departments, you should look 
for a good salesman who has had 
some managerial experience and 
employ him on a salary and com- 
mission basis to divide his time 
between management and direct 
selling. 

Where a dealer handles trucks he | 
is confronted with a major prob- | 
lem since anyone who is qualified 
to even partly-supervise and man- 
age a truck department is usually 
a high-salaried person because of 
|the technical knowledge required 
for this position. However, trucks 
are very profitable pieces of mer- | 








AVIATION CORPORATION 


chandise and every effort should be | 
imade— to acquire the _best techni-' 


/ 
/ 


/ 
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prove 


When Industry endorses a product to the extent of 


80 million installations, little 


clutch pedal, 


Drives—the best proved in the industry. 








INSTALLATIONS 


VERSATILITY and 
RELIABIL 





product is proved beyond question. This record has 
been achieved by the Bendix* Starter Drive. Its 
versatility, reliability and economy have made it the 
overwhelming choice for push button, floor button, 
accelerator and automatic starting 
applications. No matter which kind of starting you 
employ, insist on known quality, specify Bendix Starter 





Erwin, 


cally-trained man available to head | 
|this department on either a full-| 
productive | 


time or a_ part-time 
selling basis. 

Inexperienced truck men are 
more expensive than experienced 
truck men in the long run. You 
cannot train the average salesman 
to become a qualified truck sales- 
man in a period of months; it takes 
years. 

In the shop you should employ 
a good mechanic who has also 
had some experience as a combi- 
nation shop-foreman and service- 





IN ALL TYPES OF STARTING 


| A CHEVROLET DEALER FOR 30 YEARS—Erwin Chevrolet, Inc., 
new sales and service building at 6000 N. Broad St. 


ee 





Philadelphia, occupies this 
It covers 32,000 square feet. R. A. 
wee has been in the automobile business since 1917 and a Chevrolet dealer 
| since 


salesman along with some man- 

agerial ability. He could then 

work as both a part-time service 
manager and productive me- 
chanic, 

In the stockroom department you 
should look for a man who knows 
parts and parts numbers but who 
also wants to become a merchan- 
diser as well as a counter and 
stockroom man. This type of in- 
dividual could well serve as a com- 
bination clerk and manager when 
volume and income in this depart- 
ment does not justify a full-time, 
high-salaried parts executive and 
merchandiser, 

* +. + 


ROBABLY one of the most im- 

portant persons in the successful 
development of a profitable dealer- 
ship is the business manager. How- 
ever, here again, a full-time and 
qualified business manager is a 
high-salaried person, and not every 
dealer has a sales volume and in- 
come potential large enough to 
justify the hiring of a full-time 
business manager. However, every 
dealer who hopes to obtain maxi- 
mum volume and profit in his 
business should have at least a 
part-time business manager. The 
most logical employe for this posi- 








its 


ITY 


need be added—that 
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tion is your accountant or book- 
keeper. 

Dealers who cannot afford a 
business manager should start 
now to develop and use their 
accountants and bookkeepers as 
part-time business managers. 
They should be trained to assist 
dealers in budgeting and check- 
ing sales, income and net profits 
in each department of the busi- 
ness. 

Every 10 days or so he should 
furnish the dealer with the results 
to date covering actual sales, gross 
profits, expenses and net profits, as 
compared with the budgets as set 
up for each department, In this 
way the dealer will always be as- 
sured of a profitable operation in 
each department, or at least know 
the reason why it isn’t profitable in 
time to make necessary adjust- 
ments. 

£ * a 

(Hs development of guide figures 

or average figures as taken from 
your own operations over a period 
of time in sales dollars, percent- 
ages of gross profits, percentages 
of expenses and net profits in the 
various departments, make import- 
ant tools which can be used in 
business forecasts and checking of 
day-to-day and month-to-month op- 
erations, expenses and profit results. 

Where a running record of 
such averages is kept month-by- 
month for an accumulated period 
throughout the year, it will 
serve as a constant check on the 
performance of the management 
in all departments, 


Also, with such a running record 
in front of a dealer at all times, he 
can more readily detect the weak 
spots in the operations of each 
department in time to make neces- 
sary corrections in order to main- 
tain a profitable operation. The 
measure of a dealer’s success de- 
pends largely on his personal inter- 
est and follow-up on management 
methods. 

In a business that moves and 
changes as fast as our business 
does, it is almost mandatory that 
this personal interest and follow-up 
on management methods be done 
by the dealer every day of the year. 

Next WEEK: Another article in 
the series. 





Albee Expands 


Construction of a _ building at 
State and Second Sts., Elmira, N.Y., 
for the sales and service of Pontiac 
automobiles by Albee Motors, has 
been started. The firm will also 
continue operation of its GMC 
truck distributorship at its present 
location, 359 State St. 






| 


7 ae ee 


| 








AUTOMOTIVE NEWS, AUGUST 8, 1949 


13 







































“ae ‘ * amounted to $1,344,986,047 com- 
On the Financial Front... . pened with SL00R000181 at Dee. 
e 31, 1948, and $1,030,981,729 at June 
30, 1948. 
= Anti- Trust Charge Inventories at June 30, totaled 
$822,715,912, compared with $786,- 
| 576,707 at Dec. 31, 1948, and $732,- 
S ate a Ly Ss 533,667 at June 30, 1948. 
| 9 * * * 
By George Deery | for more than 30 years and are a | Argus Analyzes 
Associate Editor | matter of public knowledge. ARNINGS statements for the 
EE the government’s| “The government has known of second quarterly period are be- 
oak tone a ne Sa = — aeetletios - meay yeas,” ginning to demonstrate the varied 
; a , - +. e report added. “It made no ob- ; 
a Pont de Nemours, United States tention te them when it conducted — = a ak te oe “ ar 
dealer Rubber, and others, General Motors’ |an investigation of them some |2°Vity and, in the opinion of Ar- 
second quarter report by Aired ©: | years ago.” a oe ao GILBERT BUICK IN ST. LOUIS—It covers 33,500 feet of buildi Servi 
Sloan jr., chairman, and C. E. Wil- . 7 of unusually careful analysis. _. | facilities consist of the latest equipment with a eoutreh tower ond dynamometer tester, nd 
con [bgt Ry ety 4 — “While ae this Seg ty it | stalls for servicing 52 autos. 

. were ,000, n the second | must be remembered that the Fed-| {oo Ss Sr eer oe 
vice i quarter and $727,000,000 in the first | eral Reserve Board Index of indus- carning power of individual com- hee Index—60 percent higher than 
me- | six months of 1949. Last year pay-|trial production during that quar-| P2nies when the economy settles | Prewar. . «4 

> rolls totaled $305,000,000 in the sec-|terly period averaged 174, which| down to a postwar ‘normal.’ That HE Cleveland Trust Co.’s ind 
you ond quarter and $622,000,000 in the|compares with an average of 188| is what the stock market has f th one a : a eee 
nows first six months. for the first quarter and 191 for| been groping for ever since V-J |, tal t oie ae of a 
who There was an average of 403,743|the second quarter of last year.| Day. It seems rather apparent to May eo “2. y imei +e chet 
han- employes on payrolls in the second | Examine carefully the second| us that the ‘postwar normal’ is | organization's caeuan of * ‘norman? 
and quarter and 400,002 in the first six | Quarter results rather than the first | something less than last year’s | wink ich tales inte connent aie. 

in- months of 1949. These averages |half period,” it suggests. FRB Index average of 182 for the | (70), growth ona the lane Aon a 
om- |compare with 375,079 in the second “As we have pointed out in our | Year. ing trend of production. In that 
vhen A. P. Stoan Jr. C. E. Witson |quarter and 381,995 in the first six| recent reports, the major prob- “As we have pointed out in our| month, the FRB Index was 174 and 
vart- months of 1948. lem of investment managers at | recent reports, we have in mind al by interpolation the bank’s esti- 
ime, son, president, said that GM be- Net working capital at June 30, | this juncture is to determine the figure something like 160 on the | (Continued on Page 63, Col. 1) 
and lieves its relations with the two | — acta ———— —— — —_—— 

firms “have not violated the anti- 
trust or any other laws and that 

im- they have been in the best interests 
sful of all—its stockholders, its cus- 
ler- tomers and the country.” 

‘ow- The report reminded stockhold- 
and ers that du Pont’s relations with 
a General Motors, both as a stock- 
yery holder and supplier, have existed 

in- 
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aAxi- For U. S, Rubber 
his 7 | 
ta Shows Decline | - 
vo Net earnings of United States 
ok- Rubber for the first six months, 
after all charges, were $6,655,010, 
compared with $10,889,643 in the 
a 
urt corresponding period of 1948, ac- 
pir cording to a report to stockholders 
as by Herbert E. Smith, chairman, ’ 
rs. » and Harry E. Humphreys jr., presi- You can keep em on the 
ist dent. 
k- This is equivalent to $2.30 a share | 
its on the common stock compared | he l nd 
i with $4.70 in 1948 after providing, wheels—and save the cost 
for preferred dividend. 
uld Net sales for the half were $258,- | ‘ ss ~ ! 
its 302,914, compared with $278,120,805 h 
Oss for the corresponding period last of switc ing tires! 
as year. Earnings were 2.6 percent of 
set sales compared with 3.9 last year. 
his Net income for the first quarter 
as- was $3,375,069, after all charges, \ j 
in equal to $1.18 a share. Net sales ae fy 
ow for the first quarter were $121,- 
-in 510,511. OS. 
ist- - | Roe 
. 
Auto-Lite Profit ~REALLY CLEANS 
res < ° Stee 
a Drops $1 Million Vi 
iod ‘ 
zes auto manufacturers was, in part, ic 
he the cause of a $1,000,000 decline in 
rt. i net profits of Electric Auto Lite for 
. the first half of 1949, Royce G. — cours 
Martin, president, reported. Al- qannl OR 4 REFUND o> 
> though net sales for the first half BG ed by "Oy 
. were $106,949,904, or $12,059,279 more uarante 
than for the first 1948 half, earn- Good Housekeeping 
of f ings declined from $4,785,773 or < wor 
| $3.20 a share for the 1948 period 
rd I to $3,593,707 or $2.40 a share this 
il year. The increase in dollar sales 
le r is attributable to greater unit sales, 
ait not price increases, Martin said. 
The cut in net profit was also due 
rd to the low volume in replacement 
he | sales, particularly in batteries, from 
ak Feb. 1 through June 30, the Auto- a tN 
ch Lite head reported. Replacement : ‘, “g is of a : 
2S. sales hit a new low when jobbers - [0 YO by T MER —_ * 0.8. is o efinite 
in- i and dealers decided to decrease in- value in cleaning 
~ | ee = = oe ee TT ~ white-wall tires,” says 
e- n said July started an upwar : 
=| Se te ee WITH ABSOLUTE CONFIDENCE = zi" 
nt a peak. Backlog of equipment | Magazine! 
orders is increasing and replace- | 
nd ment orders are encouraging, he Good Housekeeping Tests 8.0.8. 
Ss added. ’ 
at i , 
up j 
ap Auto Stocks ...and here’s your proof: 
ir. 4 Write: S.0.S. Company, 6208 W. 65th Street 
Chrysler ......... 13 % | ager te , 
" ee ss — a | Plymouth-De Soto dealer, J. C. Bodwell of Portland, Me., FRE Chicago 38, Illinois, for free trial package of 
General Motors _. 62% 60% | says “Most new car dealers would have fewer headaches S.0.S.— plus sales-clinching folder for your prospects. 
Hudson .......... 13% 13% | and would sell more new white-wall tires if their customers 
Kaiser-Frazer .... 4% 4% | knew about S.0.S. There’s nothing like it for keeping Beane 
at Nash-Kelvinator.. 13% 12% a ” 
’ ® P . | white-walls clean. 
¥ ackard ......... 35% 334 | ; 2 - Address 
aC Studebaker ...... 22% 22% | J. F. Harrington, President, Greater New York Tire 
as caer Maven _* 5” and Battery Association, says “S.O.S. does a magnificent job. City Zone State 
sO illys-Overland .. : Sha. ” 
Cc Reasite tae - Pie I use it regularly to clean white-walls. 
at 10 Stocks ...... 17.97 17.72 
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SPEAKING OF LIFE... 


LIFE—with the largest family audience 
in magazine history—reaches into every 
corner of the country. 







Here is LIFE’s family coverage state 
by state. 





adventure in 
families! 







FAMILY PER CENT 
STATE AUDIENCE} COVERAGE 
















New England Region 1,142,000 44% 

Connecticut 263,000 47% 

Maine 98,000 40% 

Massachusetts 582,000 44% 

New Hampshire 63,000 43% 

Rhode Island 97,000 41% 

Vermont 39,000 42% 

t Middle Atlantic Region 3,096,000 39% 

9 ' 7 
*There’s no better showroom than LIFE for New Jersey $13,000 39% 
5 New York 1,564,000 40% 

the cars you sell—a showroom whose doors ; Pennsylvania 1,019,000 37% 
ras rE East North Central Region 3,112,000 37% 

open to 14,950,000 families every week! & és o 
ze Illinois 910,000 36% 

e Indiana 388,000 35% 

Michigan 625,000 36% 

Ohio 848,000 38% 

Wisconsin 341,000 37% 


















; West North Central Region 1,406,000 35% 
t lowa 259,000 35% 
% Kansas 223,000 38% 
y , Minnesota 289,000 37% 
& Missouri 386,000 32% 
t Nebraska 139,000 37% 

North Dakota 51,000 34% 

South Dakota 59,000 35% 






South Atlantic Region 1,741,000 32% 



















Delaware 36,000 40% 

District of Columbia 138,000 49% 

Florida 252,000 32% 

Georgia 250,000 27% 

Maryland 234,000 36% 

North Carolina 263,000 28% 

* South Carolina 139,000 27% 
v Virginia 287,000 33% 
West Virginia 142,000 30% 






East South Central Region 767,000 26% 








Alabama 195,000 25% 
Kentucky 197,000 26% 
Mississippi 140,000 23% 
Tennessee 235,000 28% 












West South Central Region 1,203,000 30% 













Arkansas 129,000 24% 
Louisiana 196,000 27% 
Oklahoma 199,000 31% / 
Texas 679,000 32% 






Mountain Region 519,000 38% 

















, Arizona 69,000 35% 

¥ Colorado 154,000 4% 

. Idaho 59,000 36% : 
Montana 62,000 40% : 
Nevada 25,000 45% | 
New Mexico 51,000 33% H 
Utah 67,000 36% 
Wyoming 32,000 40% 







Pacific Region 1,964,000 44% 





California 1,472,000 45% i 
Oregon 177,000 40% 
Washington 315,000 41% 









Scot 
% 





Total United States 14,950,000 36% 







+ Number of families with one or more LIFE readers. 


Data from C.S.M A. No. 9 
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ENEBOE MOTOR CO'S. ENLARGED HEADQUARTERS IN GREAT FALLS, MONT.—The front | 
of this DeSoto dealership is done in white stucco. Building covers 15,000 square feet of floor 
Art Eneboe is president and manager; M. E. | 


space. L. 
Jardine, secretary and treasurer. 


Threadwell Buys Out 


Conant & Donelson 
GREENFIELD, Mass.—Conant & 
Donelson Co., Conway, Mass., is 
announced by Paul W. Polk, vice- 
president and manager of the 
Threadwell Tap & Die Co. Produc- 
tion has been transferred here to 
the plant of the latter company. 


old threading tool, tap, die and 


is & SER ¥i8: 


p 


Eneboe, vice-president, and H. J. 


screw plate business is in line with 
Threadwell’s established policy to 
broaden its line of products for the | 
benefit of our customers,” said | 
Polk. Louis Polk is president of 
Threadwell Tap & Die, and Carl J. 


| 
| 





Linxweiler, general sales manager. 


| 
| 
SD | 
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AUTOMOTIVE WASHINGTON 








Major Legislation Jam 
Worst in Many Years 


By William Ullman 


Washington Correspondent 


-* THE beginning of last week the 81st Congress had | 
been in session seven months and at the same time was| 
faced with one of the worst jams of major legislation in 


j}ance for free nations under the 
North Atlantic pact. 

Civil rights bills—The House- 
approved anti-poll tax bill has 
gone to the Senate but is un- 
likely of any action at this ses- 
sion. An anti-lynching measure 
has been favorably reported by 
the Senate Judiciary Committee 
and the House Education and 
Labor Committee has approved a 

| fair employment practices meas- 
ure. None of these bills is likely 
to get through Congress this 
session. 

Taxes--Some 50-odd bills to re- 
| peal wartime excise levies are be- 
| fore the House—which must origi- 


many years. Five prime appropriation bills—a month over-| nate tax legislation—but none had 


on in the Senate as the first 
month of the 1950 fiscal year 
drew to a close. 

Also most of the chief items in 
the administration’s legislative pro- 
gram—as outlined by the President 
in his state-of-the-union message 
last January—were yet either in- 


|complete or else pigeonholed and 


not likely to get action at this 
session. 


sated s Opeenantcnenmmantincinnen . inelaeipcienitnstinsininte 
|due—were still to be acted tive situation as the 81st Congress 


entcred upon the 
eighth and prob- 
ably final month 
of its first ses- 
sion: 

Military aid — 
The House For- 
eign Affairs Com- 
mittee had before 
| it the administra- 
|tion request for 
| $1,450,000,000 of 


“The acquisition of this 45-year- 


There are money-making opportunities in 
AUTOMOTIVE NEWS Want Ads. | 


The Best Names 
in AMERICA... 


...andon § 


Right now, more than 90,000 dis- 
plays in the National Advertising 
Company network are selling the 
best known brand names in the 
country —from coast to coast—at a 
cost often as low as 18 cents a day! 


Every day more and more smart 
advertisers are finding that the 
National Advertising Company 





*Reg. Trademork of Minnesota 
Mining & Mfg. Co., St. Paul, Minn. 








offers these unique advantages: 
Be 


The biggest and best equipped 
organization in the country for 
erecting highway displays of 
all types. 

The most efficient, best staffed 
maintenance organization to 
keep every sign in selling trim. 
Wide experience in the proper 


Here is a review of the legisla-| military assist- 





cotchlite’ 24 hours a day! 


REFLECTIVE SHEETING 


application of ‘‘SCOTCHLITE”’ 
Reflective Sheeting for day and 
night selling impact. 


For all details on any type of high- 
way display—anywhere in America 
—write or telephone National 
Advertising Company, Waukesha, 
Wisconsin (Successor to Lee Lar- 
son & Company). 


ional Advertising Co. 


WAUKESHA, WISCONSIN 





William Ull 


been formally approved by the 


Ways and Means committee. 
* * * 


Excise Taxes 


EANTIME, administration lead- 
+ ers in Congress are reported 
to have approached President Tru- 
man as to how large an excise cut 
he would accept. 

It is understood that the admin- 
istration was sounded out as to 
whether it would take a huge excise 
cut now if it were in substantial 


man | Part offset by moving corporation 


|tax payments ahead six months as 


| proposed in legislation introduced 


by Rep. Mills of Arkansas, a mem- 
ber of the Ways and Means 
Committee, 

Labor legislation—No action is 
| expected at this session on the 
| president’s request for repeal of 
| the Taft-Hartley act. 

| Aid to education—The Senate had 
passed a $300 million bill under 
|which each state would make its 
|own decision whether funds would 
be made available in non-public 
schools. But the House Education 
and Labor Committee is faced with 
a bitter fight over the so-called 
Barden bill and the controversy 
| which has arisen as to whether this 
|}measure unjustly discriminates 
against parochial schools. 

Health—No legislation on the 
President’s request for compulsory 
| national health insurance is likely 
this session. Hearings have been 
held both by the Senate and the 
House committees on the issue but 
no bills have been approved, 

Social security—Major social se- 
curity legislation, including public 
assistance, is still promised by 
House leaders for this session, but 
no action is expected in the Senate. 

Reciprocal trade—The Reciprocal 
Trade Act expired June 30. A bill 
to extend it, with some revisions. 
has passed the House but is still 
waiting action in the Senate. Chair- 
man George of the Senate Finance 
Committee expects it to come up, 


perhaps this week. 
* * * 


Minimum Wages 
[RIBRNATIONAL trade organi- 

zation—the Administration re- 
quest for congressional approval of 
the Havana charter will not be 
acted on this session. 

Minimum wage—A House debate 
| on a proposal to boost the mini- 
|}mum from 40 cents an hour to 75 
cents is scheduled for today (Aug. 
8). A similar bill is on the Senate 
calendar. 

Farm legislation—A bill extend- 
ing existing price-support legisla- 
tion has passed the House. The bit- 
terly controversial issue is now 
before the Senate Agricultural 
Committee and Chairman Thomas 
|of Oklahoma, promises some sort 
|of action at this session. The Bran- 
i/nan farm plan appears definitely 
dead for the present. 

Military unification—The Sen- 
ate last week unanimously ap- 
proved a conference compromise 
measure giving the Secretary of 
Defense broad new powers. The 
measure will come before the 
House this week. 

Displaced persons—A bill passed 
by the House some time ago is still 
bottled up in the Senate committee. 

Seventy-group Air Force authori- 
| zation—This bill passed the House 
| March 22 but has not been acted on 
| in the Senate. 
| Government reorganization — The 
|Senate Executive Expenditures 
| Committee has approved four plans 
submitted by President Truman in 
| accordance with the Reorganization 
act. Unless either house vetoes the 
plans within 60 days they will be- 
come effective. 

Veterans’ pensions — A House- 
approved bill has gone to the Sen- 
ate but the word from the com- 
mittee is that no action is likely 
this session. 

Increased pay for cabinet officers 

(Continued on Page 61, Col, 1) 
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with estimated 1948 advertising expenditures of $21.3 millions 


: M one 
spent 29.1% or 6.I millions 


- and are spending more this year—for 
only one reason! The general advertiser 
can profit by their experience... 


Circulation now excee ds 
Daily .... 2,250,000 
Sunday .. 4,350,000 
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AMA Reports 511% Million Vehicle Operators... 


3 Drivers for Every 2 U.S. Cars 


| DETROIT. — The United States 
has nearly 51% million licensed 
drivers for the nation’s 33.3 million 
registered passenger cars, a ratio 
of three drivers to every two cars, 
reports the Automobile Manufac- 
turers Assn. in its 29th annual 
Automobile Facts and Figures. 
California leads with 4.6 million 
drivers, followed by New York 
with 3.7 million and Pennsylvania 
with 3.3 million. States with more 
than two million drivers are Illi- 
nois, Ohio, Michigan and Texas. 
Nevada has the fewest—73,000. 





Arguments over who’s to take the 
wheel probably are most common 
in West Virginia, with 2.19 drivers 
per car, and most rare in Oregon, 





where there are but 1.23 drivers 
per auto. 

The AMA yearbook reveals that 
highway travel last year was at 
a new high of 400 billion miles, of 
which over half was on city streets. 
Passenger cars traveled 320 billion 
miles (9,600 miles per car), trucks 
75.5 billion miles (10,250 miles per 


truck) and buses 4.5 billion miles 
(22,750 miles per bus). 

The average passenger car in 
use last year had some 59,000 
miles on its speedometer, and one 
in every eight cars had been 
driven over 100,000 miles, AMA 
reported. 

Five in every six miles of rural 
road travel are on 19 percent of 
the nation’s 3,010,000 miles of rural 
roads, reports the publication, and 
four in every five miles of urban 
travel is on 12 percent of the na- 
tion’s 317,000 miles of urban streets. 

A survey of 15 metropolitan areas 

in the U. S. showed that only 16 
percent of passenger car trips are 
for social and recreational pur- 
poses. Driving to work or on busi- 
ness accounted for 56 percent of 
all trips, shopping 12 percent and 
trips to school, doctor’s office, res- 
taurants and other purposes ac- 
counted for the remainder. 

A study of 12 metropolitan 
areas showed that the average 
car occupancy on city trips is 





i 





GG, i] A Lhe » Ws 
ee & is * % 





SFA Ss # ¥ ae a 
- é y 7 fy A if 
wy @ , 


“Pm 


Liye pf) 


Why continue to use confusing out-dated account- 
ing methods that cost more than enough in wasted 
time and extra effort to pay for a smooth, fast 
Underwood Sundstrand system? 

The Underwood Sundstrand system is especially 
designed for Auto Dealers—it does a complete 


record-keeping job . 


. + prepares all accounting 


records in minimum time... with minimum effort. 

Let us show you how this simple and easy to 
operate Underwood Sundstrand Accounting Ma- 
chine PAYS for itself in a short time and continues 


thereafter to save money... 


paying for efficiency... 





save time. You are 
here’s how you can enjoy it. 


© 1949 


Underwood Corporation 


Accounting Machines . 
Typewriters ... Carbon Paper .. 


. . Adding Machines .. . 
. Ribbons 


One Park Avenue, New York 16, N.Y. 
Underwood Limited, 135 Victoria St., Toronto 1, Canada 


Sales and Service Everywhere 





... Begin at once to S$ 


1.6 persons, and on trips outside 
the city limits, nearly two per- 
sons, 

The yearbook also shows that 93 
percent of the nation’s 6,669 incor- 
porated cities wtih a population of 
1,000 or more use buses and pri- 





vately-owned automobiles exclu- 
sively for local passenger transpor- 
tation. 

Nearly a third of the cities have 
no local mass transportation sys- 
tems; the other two-thirds rely on 
local bus service. 

The AMA publication states 
that nearly 22 percent of the na- 
tion’s 5% million public school 
children are transported to 
classes daily by special school 
buses. More than 90,000 buses, 
traveling in excess of two million 
miles each day, are used to carry 
students to and from school. 

Use of school buses has increased 
heavily year by year, Facts and 
Figures shows. During the 1919- 


‘1920 school term only 1.6 percent 





SYSTEM 


AVE MONEY... 
SAVE TIME... 
and ENJOY 

EFFICIENCY... 


With the NEW 
UNDERWOOD SUNDSTRAND 
ACCOUNTING MACHINE and 


PYRAMID PLAN—Berkshire Motor Car Co., 


of those attending public schools 
used school buses for transporta- 
tion. 

Ten years later the percentage 
had grown to 7.4 percent of the 


These Advantages are Yours 
When You Simplify with 
UNDERWOOD SUNDSTRAND 


0 
2 
@ 


MINUTES... not hours. 


Market.” 


Daily Operating or Management Controls in 


Completed Financial Statements the FIRST of the 
month ...in hours... not days. 


LOWEST operating cost for today’s “Competitive 


© A TRIED and PROVED method . . . developed in 


a dealership . . . developed 


for dealers. 


“SIMPLIFY and SAVE with SUNDSTRAND” 


Underwood Corporation 
One Park Avenue, New York 16 


ing Machine System. 


Name of Company 
Name and Title 


Street 


win. ¥ 


Send me your illustrated folder, Form S-1326, 
the Underwood Sundstrand Automobile Dealers Account- 


describing 








Inc., of Albany, N. Y., one of the original 
Chrysler dealerships, dating back to 1924 with that company and to 1936 with Maxwell- 
Chalmers, recently completed this modernistic showroom. It was superimposed on the lower 
story that was part of the setup and added 6,000 square feet of space to the floor space, 
bringing the total area to 55,000 square feet. 


total; during 1939-1940 it amounted 
to 16.3 percent. 

| The AMA statistical annual also 
reveals that during 1948 nearly two 
billion passengers were carried by 
the 82,000 taxicabs in the U.S. The 
cab companies had a gross revenue 
of more than $886 miliion and trav- 
eled nearly 5% billion miles. 


In Hollywood, Fla. 


Files Bankruptcy 


MIAMI.—A voluntary petition of 


| bankruptcy has been filed here in 


U.S. District Court by Samuel D. 
Loeser, operator of Mill Playboy 
Motors, 426 N. Dixie Hwy., Holly- 
wood, Fla. 

The petition stated that the firm 
had received only one automobile 
which was placed in the showroom 
for a period of several months, 
and that this machine had been 
taken back by Playboy Motor Corp. 

It also said that the Hollywood 
firm owed $4,900 to 25 prospective 
purchasers of automobiles who 
made $100 to $200 deposits on cars, 
and $100 in back wages to former 
employes. 

Assets were listed as $50 in fix- 
tures, and a note for $4,000 signed 
by Playboy Motor Corp. 


Goodrich to Make 
‘Cold Rubber’ 


PORT NECHES, Tex. -— The 
American rubber plant operated 
here by B. F. Goodrich Chemical 
Co., a division of B. F. Goodrich 
Co., will begin producing low tem- 
perature polymerized GR-S popu- 
larly known as “cold rubber,” this 
month, following the installation of 
necessary refrigerating equipment, 
the company announced. The 
plant’s rated capacity, when in full 
production, will be 30,000 tons an- 
nually. 

“Cold rubber” is now produced, 
or soon will be produced, in five 
plants throughout the country 
which are owned by the Recon- 
struction Finance Corp., but which 
are operated by private rubber 
companies. Some eight of the 
smaller companies jointly operate 
the Copolymer Corp. plant at Baton 
Rouge, La., which is also govern- 
ment-owned. 


Brantford Begins Work 
On Plant Near Ottawa 


OTTAWA.—Brantford Coach & 
Body, Ltd., has commenced con- 
struction of a truck body, hoist and 





|trailer subassembly plant in Otta- 


wa’s suburban Gloucester township 
at an estimated cost of $40,000, It 


| will include office, showrooms, stor- 


age and repair facilities. 
Structure will be of concrete, 


|cinder block and brick, with the 
|work to be rushed for possible 


completion by Sept. 1. 


Hult Capital Buys Lot 


Hult Capital Garage, Inc., Madi- 
son, Wis., purchased the used-car 
lot site formerly owned by Nash- 
Madison Co., but the latter firm 
will keep on using it for the same 
purpose, according to Bert Luh- 








man, manager for the Nash-Madi- 
son firm. 
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THOUSANDS OF NEW CAR DEALERS HELPED WRITE THIS 


PORCELAINIZE 


“PROOF OF PROFITS” BOOKLET.../T’S YOURS FREE! 


Oe eet 


GUIDE TO.-- 


LAINIZE 


$. PAT. OFF 





THIS BOOKLET presents a remarkable 
success formula which, when applied to 


¥ é s 
et ‘ 


your own business, can build new profits 
MARK REG. U. 
now—profits you can enjoy for years to 


come. It fully explains: 


Why Porcelainize can be your third 


largest’source of Service Revenue, yielding 
profits better than 57% gross. 


here you can set up a Porcelainize 


Department (in a space as small as 
10x23 ft.). 


How your service salesmen can 


easily double profits from this Porcelainize 


Department. 


PoE evvecesiaan help Porcelainize 


provides in merchandising and selling aids 


to back you up so you can sell the easy way. 


The Booklet sums up the experience records of 






New Car Dealers, and major motor car manu- 





facturers, their zone sales and service staffs. 








, * Countless calls, over a period of 12 years, by the 


_ 
~~ WRITE NOW FOR national field force of Porcelainize representatives 
FREE copy produced the facts in this fact-packed Booklet. 
It's yours by return mail. 







FREEMAN & FREEMAN, INC. 
600 GRANT STREET DENVER 3, COLORADO 


Please send us immediately, without obligation, a copy of your 
new “Service Guide to Porcelainize Profits." 
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MAKE OF CAR SOLD cain Stina 
VERY IMPORTANT 





NATIONALLY ADVERTISED ... AN EXCLUSIVE NEW CAR DEALER SERVICE 
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Study of an Operation .. . 
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How Dealer Krouse Does It 


times within a 120-day period after | 


HILADELPHIA. 


-There are|space ads on the sports pages every 


some good reasons why Harry) other day. 


Krouse, 677 N. Broad St., says he 
is “the biggest Studebaker dealer 
in the East.” 


* * * 


HE FIRM also makes radio and 
television spot announcements 


The firm has built up its busi-| ang co-sponsors a night radio re- 


ness through good 
sound merchandising. In 13 years 
it has developed to a point where 
it now employs 10 salesmen, seven | 


service and| 


quest program which is on the air 
from 1 to 6:45 a.m. 
Krouse says he has received a 


office clerks and over 25 mechanics | lot of response from this program, 


and service men. 
The new-car department is in 
a three-story building which has 


street from the new-car building, 
has two floors and 5,000 square 
feet. 

Harry Krouse, who has been in| 
the automobile business for 35 of | 
his 51 years, believes in going after | 
customers, He spends from five to| 
seven thousand doliars a month for | 


promotion. Krouse advertises in the | 


'which proves that “the early bird 
catches the worm.” Krouse laughs, 


“We conduct our advertising cam- | 


40,000 square feet. ‘The used-car | paign in the middle of the night. | 
department, situated across the os haven't been caught napping.” | 


Another promotional device 
which Krouse utilizes is his win- 
dows. He puts attractive displays 
in them to help act as a draw- 
ing ecard stimulating walk-in 
trade. The firm also makes use 
of factory mailing campaigns. 
However, Krouse has found that 


a customer has bought a car. 
* * * 


4 hw CARD asks the customer to 


check whether or not he is satis- 
fied with the firm’s service. Some 
questions on the card are: “Was 


|your car ready when promised? 
| Was the seat, steering wheel and 


gear shift free from grease? Were | 


you treated courteously? Was our 
work satisfactory?” There is also 
a space on the card for the cus- 
tomer’s comments. 


These cards have helped 
Krouse build up strong customer 
confidence since the firm can cor- 
rect anything wrong with the 
customer’s car and still remain 
on good terms with him, he de- 
clares. The psychological effect 
of inviting the customer to air 
his “beef” is remarkable, accord- 
ing to Krouse. 

The firm foilows up all its cus- 
tomers after they have bought 


classified section of local news-| one of its best “pullers” is a “feeler their cars. Within 30 days they are 
papers every day and buys large! card.” This card is sent out several | sent notices asking if they are sat- 






TOTAL LINEAGE. . 


RETAIL 
DEPARTMENT STORE 
CLASSIFIED... 
NATIONAL 


RETAIL FOOD 
RETAIL DRUG... 


CITY ZONE... 


CITY & RETAIL 
TRADING ZONE 


— 


THE TIMES LEADS IN CIRCULATION 


In Seattle 


1948 —The TIMES 
lead 2nd paper by... 


2,110,845 lines 
1,610,414 lines 
712,486 lines 
355,825 lines 
145,845 lines 
382,556 lines 

61,308 lines 


41,367 copies 


. 43,560 copies 
. 20,790 copies 


™ SEATTLE 


ia 





1949 —The TIMES 
lead 2nd paper by. . . 


3,666,569 lines 
2,859,968 tines 
1,521,780 tines 
619,326 lines 
194,066 lines 
408,662 lines 
100,216 tines 
BY (dai ane 


49 562 copies 


56,420 copies 
33,7 14 copies 


iT! 


Please forgive the statistics, but they show better than words 
or pictures what's happening, advertising-wise, in Seattle. Study 
these LEADERSHIP figures. It will pay you dividends. They show 
that more and more advertisers are using The TIMES exclu- 
sively—using the “ONE DOES IT” formula to sell Seattle! It can’t 
miss—because The TIMES reaches 8 out of 10 Seattle homes—by 
all odds the most powerful medium in big and growing Seattle. 


MEDIA RECORDS REPORT ON 
THE TIMES’ ADVERTISING LEAD 


OVER 2nd PAPER 


(Daily and Sunday, 1st 6 Months) 


1949 





IN A SUMMER SETTING—Harry Krouse, Philadelphia Studebaker dealer, used this window 


to draw attention to a convertible. 
* * * 


isfied with the car’s performance. 
This is repeated at 60 and 90 days. 
If the customers do not reply 
to these notices, they are tele- 
phoned or a personal interview is 
arranged to iron out any difficul- 
ties or gripes. 
* * * 
T= FIRM believes in running 
its business according to sound 


practices. In financing cars, even 




































| ing 


* + * 


with the end of Regulation W, 
Krouse still asks for at least one- 
third down and 24 months to pay. 

Krouse believes in providing 
good service. He maintains his 
own repair shop and parts de- 
partment. The parts department 
carries an inventory of 7,000 
items. The fluorescent lights in 
the parts department are shaped 
into a Studebaker S. The furnish- 
ings are modern and help to con- 
vey a residential atmosphere. The 
service bar and counter seats are 
upholstered in leather. 

Harry Krouse, Inc., is about the 
same size operation as Levy of 
Chicago and Hoffman of California. 
The firm has built its reputation 
upon a solid foundation of service 
and, as Krouse points out, service 
is also spelled with a Studebaker S. 


GM Employment 
At 400,000 for 
Peacetime High 


DETROIT. With more than 
400,000 employes currently on its 
payrolls, General Motors has 
reached a new peacetime peak of 
employment, C. E. Wilson, presi- 
dent, reported last week. 

The average employment for the 
second quarter of this year was 
403,743, compared with 375,079 for 
the second quarter of 1948. GM’s 
highest prewar employment for any 
previous quarter was in the second 
quarter of 1941 when 318,726 em- 
ployes were on the payroll, part of 
them engaged in defense produc- 
tion. 

Average employment for the first 
six months of this year, Wilson 
revealed, was 400,002 compared with 
381,995 for the same period in 1948. 


In addition, Wilson said that the 
average hours worked during the 
first six months of this year by 
GM _ hourly-rate employes in the 
U. S. was 40.3, This compares with 
38.9 weekly average hours worked 
per employe in the first six months 
of 1948. 

Average weekly earnings for 
hourly-rate employes of GM in the 
U. S. for the first half of this year 
were $69.52, compared with $61.63 
for the same 1948 period, 


Trailer Output 
Steady in May 


WASHINGTON. — Production of 
truck trailers during May amount- 
ed to 2,752 units, it was reported 
by the Department of Commerce. 
This was about the same as the 
production in April, 1949, but con- 
siderably below the May (1948) pro- 
duction of 3,688 units. 

Shipments of truck trailers dur- 
May amounted to 2,541 units 
valued at $9,000,000. Of this total 
number of trailers, 2,420 were com- 
plete trailers and 121 were shipped 
as trailer chassis. May shipments 
were considerably less than April 
(1949) shipments, which amounted 
to 2,869 units valued at $9,900,000, 
it was noted. 


Channel, Sanders Part 

Ross Channel and Blackie Sand- 
ers have dissolved partnership in 
their motor car business at Law- 

ence, Kans., but the Studebaker 
deal will continue under the owner- 
ship of Sanders, Channel has pur- 
|chased the Walker Motor Co. 
| (Pontiac-Packard), Concordia, 
|Kans., from Calvin D, Walker. 
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NEW YORK. Bills outlawing 
icial and religious discrimination 

employment were enacted this 
ear by the legislatures of New 
\texico, Oregon, Rhode Island and 
Vashington, a survey discloses, 
hile the Kansas legislature en- 
icted a resolution creating a tem- 
porary commission to study and 
make a report on the subject. 


States in which bills to ban em- 
ployment discrimination were re- 
jected, but in many of which the 
issue is still alive and will con- 
tinue to be pressed, include Ari- 
zona, California, Colorado, 
Illinois, Iowa, Michigan, Minne- 
sota, Montana, Nebraska, North 
Dakota, Ohio, Pennsylvania and 
West Virginia. 

The measure enacted by the 
Washington state legislature pro- 
vided for the creation of a five- 
member state fair-employment 
practices commission to curb racial 
and religious discrimination in em- 
ployment. 

A similar five-member commis- 
sion was created by the new Rhode 
Island law, which, following the 
general pattern of such statutes. 
proclaims that “the right of all 
individuals in this state to equal 
employment opportunities, regard- 
less of race or color, religion, or 
country of ancestral origin, is 
hereby recognized as, and declared 
to be a civil right.” 

The Rhode Island commission, 
whose members will receive annual 
salaries of $2,500, is empowered to 
issue “cease and desist” orders 
against employers found guilty of 
discrimination. Its orders would be 
enforceable by the courts and the 
courts would be available for 
appeal, 

The commission is directed, how- 
ever, to make every effort to main- 
tain tolerance by conciliation and 
persuasion. Provisions of the law 
apply to laber unions and employ- 
ment agencies as well as to em- 
ployers of four or more persons. 

Oregon’s new law provides for 
maximum penalties of $500 fine 
Or a year’s imprisonment for 
employers, labor unions or em- 


Management Assn. 


Publishes Nine 
New Pamphlets 


NEW YORK.— Publication of 
nine new booklets has been an- 
nounced by the American Manage- 
ment Assn., 330 W. 42nd St., New 
York 18. Four of the booklets are 
on production while two are on 
packaging and one each on per- 
sonnel and general management. 

The pamphlet on personnel, titled 
“Personnel Functions and the Line 
Organization,” covers the problems 
of an operating executive and ex- 
plores personnel administration and 
“programmed management.” 

The general management book- 
let, “Worker Morale and Produc- 
tivity,” examines labor and human 
relations and explains “joint plan- 
ning for increased productivity.” 

The pamphlets on packaging are: 
“Cost Controls for Packing, Ship- 
ping and Warehousing,” and “A 
Primer on Basic Types of Shipping 


Containers and Interior Packing 
Pieces.” 
Titles in the production series 


are: “New Controls for Fixed and 
Variable Costs:” “Administrative 
and Statistical Techniques of Qual- 


ity Control;” “The Basis of Pro- 
duction Planning;” “Building 
Worker Interest in Production 
Problems,” and “Organizational 


Teamwork in Production.” 


Border Traffic Rises 

BROWNSVILLE, Tex. A 
healthy increase in Mexican- Amer- 
ican border traffic has been re- 
ported for the fiscal year 1948-49 
by Hugh T. Wood, U.S. customs 
deputy collector here. Wood said 
during the year just past, 4,378,107 
passenger ships, planes, trains and 
automobiles went through the cus- 
toms. This was 668,408 more than 
for the 1947-48 fiscal year and al- 
nost 4,000,000 above the figures for 
‘he fiscal year 1940-41. 


AU TOMOTIVE NEWS Ww ANT ADS have 

seen proven the quickest, least expensive 
nethod of reaching the men who want 
hat you have or have what you want! 
ee the back pages of this issue, 


Fair Employment Acts 


Four Additional States Ban Bias in Hiring; 
Kansas Creates Study Commission 


_AUTOMOTIVE 1 


ployment agencies discriminating 
against a person because of race 
or religion. An administrator and 
assistant administrator, both sal- 
aried, are provided for by the act, 
which also created a seven-mem- 
ber advisory board, Administra- 
tion of the act will be under the 
jurisdiction of the state labor 
commissioner. 

The act approved by the New 
Mexico legislature provided for the 
creation of an unpaid commission, 
with the state labor commissioner 
as director. The commission is em- 
powered to conduct hearings, issue 
orders to put its findings into effect, 
and take other enforcement steps. 
The bill carried no appropriation, 
however, with the result that its 
effectiveness is doubtful. 


Adoption of the new fair-employ- | 


ment laws followed the enactment 
of such measures since 1945 in 
Connecticut, Massachusetts, New 
Jersey and New York. Similar 
statutes without strong penalty pro- 
visions have been enacted in recent 
years by Indiana and Wisconsin. 
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ATTRACTIVE DEALERSHIP—Dickinson Motor Co. (DeSoto), Carnegie, Pa., 


this sales and service building. 


Ark. Car Inventory 
LITTLE ROCK, Ark.—An inven- 
tory of the 600 state-owned Ar- 
kansas automobiles is now being} 
taken by state comptroller Lee Roy | 
Beasley, and in future a complete 


J. 


complete 


recently opened 


|agency using the car. 
| been no 


Spacious and well-equipped, the building has radiant heat- 
ing and overhead fluorescent lighting throughout. 


There has 


inventory of 
| state- ad arn Sucomnemiies since 1939. 


Ord: way M oves Deal 


W. Ordway 


record of state-owned cars will be|Ford deal to the building he en- 
kept in the office of the comptrol-|larged on S. Dixie Hwy., Stuart, 


ler, as well as in the office of the! Fla. 
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Ace 


es your § i; OWLOOT!T! 


reflect its personality 


@ A pretty face stops people—whether it’s a girl’s 


face or a showroom’s face. 


The showroom that has 


a pleasing personality—whose face is modern and 
inviting — is the one that attracts the eye of the 


passer-by 


... that brings in the most customers. 


Many automobile dealers have given their show- 
rooms a new, more attractive sales personality with 


Pittsburgh Products. 


They have found that a com- 


plete modernization job (not a half-way measure! ) 


immediately i increases sales—and profits. 


Equally 


important, they have found modernization to be 
a sound investment in the future of their businesses 


—not an expense! 


Add new sales personality to your showroom by 
modernizing with Pittsburgh Glass and Pittco Store 


Front Metal. 


Your architect knows all about these 


recognized products and will see that you get a well- 
planned, economical design. Both of you can count 


A TRIM, MODERN SHOWROOM like this one in 
invites passers-by to come in 
+++ Stimulates sales. The “open-vision” design 
permits unobstructed vision from the street . . . 
helps make the sale before the customer en- 
Give your showroom new sales person- 


Newark, N. J., 


ters. 


ality by modernizing now with Pittsburgh 
A complete modernization job is the 
Architects: 


Products. 
proven way to greater profits. 
Frank Grad & Sons, Newark, N. J 
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and Interiors 


by Pittsburgh 
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‘Model Changes 


Are Announced 


For Volkswagen 


HAMBURG, Germany. — The 
Volkswagen factory has announced 
production of changed models and 
of two new convertibles to be mass- 
produced next month. 

The basic form of the small rear- 
engine car will remain the same, 
plant officials said, but a numbcr 
of refinements will take place. 

The cars will be given an im- 
proved finish, padding to reduce vi- 
bration, better upholstery and 
tougher bumpers. 

At the same time, a reduction in 
| foreign and inland prices has been 
}announced. Prices on the export 
|model have been reduced from 
| $1,687.50 to $1,635. The Standard in- 
‘land model was cut from $1,590 to 
$1,440. 

Hans Nordhoff, plant managing 
director, says that 1949 production 





|is expected to reach 40,000. 


has moved his | 





William Ullman, 
dent, keeps AUTOMOTIVE 


Washington correspon- 
NEWS readers 


up to date on political and economic trends 
in the nation’s capital every week. 





Tor 


on our fullest coope ration. If you wish, you can ar- 


‘Time Payment Plan. 
Meanwhile, why not return the convenient cou- 


pon for a free copy of our booklet, 
for Modern Days”? 


descriptions of remodeled showrooms, and 


range for convenient terms through the Pittsburgh 


“Modern Ways 


It is full of ‘ustrations and 


ro- 


jected designs by some of the world’s foremost 
architects. 


CHEMICALS -: 


Pittsburgh Plate Glass Company 
2279-9 Grant Building, Pittsburgh 19, Pa. 


Without obligation on my part, please send me a FREE copy of your 
“Modern Ways for Modern Days.” 


book on modernization, 
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Reports F rom Various Areas ... 





Auto Market Page 


half of 1948 and 1,251 1n the first|month fell to 127 units, against 


Dayton 


The spring flood of new-car sales 
in Dayton and Montgomery county 
has continued at record levels into 
deep summer, July totals being the 
second highest since the war. 

Last month there were 1,825 
new cars sold here, compared to 
1,800 in June and 1,274 in July, 
1948. The highest monthly total 
since prewar days was 1,839, re- 
corded last April. 

New-truck sales of 132, while be- 
low the 183 recorded in July, 1948, 
were only slightly below’ the 
monthlv average of 137 for the first 
seven months of this year. In June 
they totaled 136. 

New-car registrations for the 
first six months of 1949 here were 
9,179, compared to 7,334 in the last 
half of 1948 and 7,270 in the first 
half of last year. New-truck sales 
in the first six months this year 


half of 1948. 

July sales of new cars in Day- 
ton by makes were: Chevrolet, 
738; Ford, 228; Plymouth, 140; 
Pontiac, 126; Dodge, 125; Buick, 
108; Oldsmobile, 90; Studebaker, 
46; Mercury, 42; Nash, 40; Hud- 
son, 28; Cadillac, 21; Kaiser, 20; 
Chrysler, 20; Packard, 19; De- 
Soto, 19; Lincoln, 6; Frazer, 6; 
Willys, 4, and Crosley, 2. 
New-truck sales, by makes, in 

July were: Chevrolet, 62; Ford, 21; 
International, 20; Dodge, 13; GMC, 
6; Studebaker, 5; Diamond T, 3, 
and White, 2. 
—Puiuip Greene 
+ + + 


Houston 


July new-car sales in Harris 
county (Houston), Tex., numbered 
2,105 units. This compares with 
2,104 new cars sold in June and 
2,242 in May. 


were 831, against 2,055 in the last! New-truck sales during’ the 


The 
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DAILLE HUSKY: 





S 


You can’t produce a satisfactory heavy-duty shock 
absorber simply by making a few of the parts larger 


than those of standard units. 


That’s why all operating parts of the Houdaille 
Husky are larger and stronger. The increased area 
of the piston and rod means balanced, low-pressure 
operation on both compression and rebound strokes. 
That’s why Houdaille Huskies give such a balanced 
ride — why they function noiselessly and last so 


much longer. 


Remember, too, Houdaille Huskies are the only 
heavy-duty direct-action shock absorbers that fit 
standard mountings without drilling or special 
brackets and without sacrifice in collapsed or 
extended length. 


There are husky profits for you in Houdaille 
Huskies. If you don’t know your nearest source of 


supply, write us. 


HOUDAILLE - HERSHEY CORPORATION 


HOUDE ENGINEERING DIVISION 
BUFFALO 11, NEW YORK 


America’s Pioneer Builder of Hydraulic Shock Absorbers 


156 in June and 181 in May. Com- 
mercial vehicles sold totaled 235 in 
July in contrast to 295 in June 
and 283 in May. 

New-car sales by makes were: 
Anglia-Prefect, 18; Buick, 137; 
Cadillac, 33; Chevrolet, 517; Chrys- 
ler, 35; DeSoto, 21; Dodge, 107; 
Ford, 359; Frazer, 4; Hudson, 50; 
Kaiser, 29; Lincoln, 5; Mercury, 92; 
Nash, 51; Oldsmobile, 91; Packard, 
45; Plymouth, 253; Pontiac, 141; 
Studebaker, 98, and Willys, 19. 

Combined new-truck and com- 
mercial-vehicle sales were: Chev- 
rolet, 126; Diamond T, 1; Dodge, 
53; Ford, 88; GMC, 32; Interna- 
tional, 32; Mack, 1; Plymouth, 1; 
Reo, 1; Studebaker, 15; Thames, 3; 
White, 3, and Willys, 6. 


* + * 


United States 
New-car registrations, riding the 
peak factory production period, are 
expected to total more than 435,000 


its 
i 


4 





“Got a map of the city, boss? 
After spending the past years 
fighting off prospects in the show- 
room, we have to learn the city all 
over again!” 





for June, according to R. L. Polk 
& Co. The estimate is based on 
registrations tabulated in 42 states 
for the month. 

The total is not expected to 
reach the record-setting figure of 
446,251, established in May, but will 








You'll find the story of 
Huskies and other Hou- 
daille Shock Absorbers in 
our new complete catalog. 
If you don’t have a copy, 
ask your distributor or 
write direct to us. 


se . 
oj 








be the second highest month in 
postwar automotive history. 

In the 42 states thus far tabu- 
lated, the total registration of new 
cars was 331,776. These states nor- 
mally comprise about 76 percent of 
the U.S. total. 

New-truck registrations for June, 
like new-car registrations, are ex- 
pected to be slightly less than for 
May. A total of approximately 
82,000 units is indicated, on the 
basis of new-truck registrations 
tabulated in 40 states. 

The figure for June is slightly 
less than for June, 1948. Whereas 
the total new-truck registrations 
for the same states had passed the 


half-million mark by June, 1948, 
the figure this year is approxi- 
mately 60,000 less than that. 
“ * * 
Philadelphia 


June car sales in Philadelphia 
fell about 450 cars from a May 
mark of 5,750. However, the June 
figure of 5,300 put this month 
about 2,300 automobiles ahead of 
the similar period in 1948. 

Chevrolet climbed to first place 
with an increase of 240 cars over 
its May total of 1,100. Within a 
three-month period Chevrolet has 
picked up about 600 sales on its 
monthly scorecard. 

Plymouth dropped 250 sales to 
slip into second position with 900. 
This was 650 ahead of 1948 sales. 
Trade circles explained that 
Plymouth’s sales were starting to 
decline since it was filling fleet 
| orders of industrial and transit 
firms. 

Buick picked up 30 sales to put 
it in third place with 480. Buick 
|ranked fourth in May. Pontiac 
rose about 20 to 360. Pontiac’s 
sales have been on the upgrade 
within the past few months. It is 
| about 100 cars ahead of 1948. 

Oldsmobile gained 10 sales to 335. 
Oldsmobile has picked up over 80 
sales within a two-month period. 
This puts Oldsmobile about 125 in 
front of its 1948 sales figures. 

Dodge jumped by 70 sales to 320. 
Dodge has increased its sales by 
about 200 cars from an April total 
of about 125. Last year Dodge’s 
sales for June were below 100. 
Studebaker jumped one-sixth to 
over 300. This was about 120 above 
1948. 

Ford dropped about 400 to 
score 250. This was still about 
200 to the good over last year’s 
figure of about 50. Hudson re- 
mained steady with about 160. 
DeSoto slipped about 15 to 125. 
Chrysler lost 50 to reach 125. 
Kaiscr showed an increase of 50 
to put it up at 120. 

Nash dropped 75 sales to settle 
at about 100. Packard picked up 
one-fifth to reach the century fig- 
ure. Cadillac lost 15 sales to wind 
up with 85. Mercury dropped 140 
to score 60. Willys remained steady 
at the half-century mark. Lincoln 
lost half of its May sales to come 
up with 30. This was a decrease 
of 10 from its 1948 total. 

B-itish Fords picked up three to 
|reach 16 sales. Frazer lost three 
sales to dip to nine. Austin, Cros- 
ley and _ miscellaneous foreign 
makes accounted for the 10 other 
ears sold in June. 

—NorMAN SHIGON 
> x * 


Cleveland 


Passenger cars continued to show 
| good sales volume in Cleveland, go- 
|ing to 1,319 for the week ended 
| July 22, according to the Federal 
Reserve Bank of Cleveland. 
| The total for the week was the 
| fifth highest of the year. 
| Used-car sales were 2,504, second 
| highest in the past six weeks. 
| Used trucks that changed hands 
| were one under the previous week, 
| reaching 120, second highest in six 
weeks. New-truck sales were re- 
| ported at 89, below the 118 of the 
| previous week. 








-SANFORD MARKEY 





B & S to Leland 

Carl Leland, Canton Ford, Can- 
ton, N. Y., has purchased the B & 
S Motor Sales concern in Ogdens- 
burg, N. Y., owned. by Alvin Ber- 
nier and the late Myrtle Sullivan. 
Leland has renamed the concern 
Ogdensburg Ford Sales Co. and 
will manage the business person- 
| ally. 

The Canton firm will be man- 
aged by Robert LaMonda, who 
comes to Canton from F. M. S. 
Motor Sales in Potsdam, N. Y. 
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NSPA Opposes Parley 





Members Vote for 3 Regional Meets in ’50 
Instead of Dec. ’49 Convention 
CHICAGO.—Members of the Na-| made of the announcement by Mo- 


ional Standard Parts Assn. are|tor and Equipment Manufacturers 
y»verwhelmingly opposed to holding | Assn. that it will hold a booth 


1 1949 NSPA convention, but are 
n favor of three additional re- 
gional meetings during 1950. 

Their stand in both instances 
was disclosed last week by C. R. 
Crowder, president, who released 
the results of a poll among mem- 
bers. He added that “in complying 
with the majority wishes of the 
membership, the board of directors 
requested that this poll be made.” 

In answer to the question, “Do 
you favor holding three additional 
sectional meetings in lieu of a De- 
cember, 1949, membership meet- 
ing?” the vote was 546 in favor 
and 224 against, the “yes” vote be- 
ing 63.4 percent of the total re- 
turns. 

Replying to the question, “Do you 
favor holding a December, 1949, 
membership meeting?” 572 mem- 
bers, or 66.4 percent, voted “no.” 

Only 148 of the members said 
they would attend a December 
membership meeting if the poll fa- 
vored one. Seven voted “no,” but 


the commitments in favor repre- | 
sented only 17.2 percent of those) 


voting in the poll. 

Crowder said that the time and 
location of the three extra sec- 
tional meetings to replace the 1949 
convention will be announced after 
the next meeting of the executive 
committee. 


Although no NSPA mention is 





Battery Demand 
To Top Output, 
Says Auto-Lite 


TOLEDO. — A demand that 
threatens to outrun production is 
being experienced by the $350,000,- 
000 automobile storage battery busi- 
ness, according to Royce G. Martin, 
president of Electric Auto-Lite Co. | 

Sales in June were 44 percent | 
greater than the average of the 
preceding five months and the ris- | 
ing trend continued in July, Martin 
declared, 

Several factors account for the | 
sharp upturn, Martin said, but the 
principal reason is attributed to a} 
return to the normal seasonal flow 
of sales in the battery industry. 

With the supply factor now in| 
balance, Martin said he expects | 
71.5 percent of the batteries needed | 
to keep approximately 40,000,000 | 
cars and trucks in operation to be 
sold during the last half of this 
year, particularly since recent ad- 
justments have stabilized prices. 

Distributors and dealers are being 
urged to build up inventories now, | 
Martin said, to protect themselves 
against the possible inability of 
factories to make prompt delivery 
in the coming months. 


Help Wanted 


Garage Managers Needed 
In European Theater 


NEW YORK.—A plea for quali- 
fied garage managers to work in 
the European theater has _ been 
made by the Automotive Activities 
Center. 

The AAC is the division charged | 
with operation of auto repair and | 
service in the occupied zones of 
Germany and Austria for allied 
personnel. 

The salary is $4,750 per year and 
transportation to the theater is 
furnished, the AAC stated. 

Applicants should have a thor- 
ough knowledge of repairing and 
must be able to instruct others. 

Letters should be addressed to 
Auto Activities Center, EES, APO 
757, New York. The application 
should include educational and em- 
ployment background, marital 
status and three character refer- 
ences, 


McKimmie Purchase 


McKimmie Motor Co., Inc., has | 
purchased for $68,000 the building | 
it occupies at 605-613 W. Broad St., | 
Richmond Va., from the Central 
National Bank, executor of the 
estate of the late Ralph Levy. 
Charles G. McKimmie, president, 
said the purchase was made to)! 
protect the firm’s lease. i 


meeting in Chicago late this year, 
the negative NSPA vote is regard- 
ed as an answer to that decision. 
The stand of MEWA and NSPA, 
both of which are composed of 
manufacturers, with NSPA’s roster 
including wholesalers, has created 
speculation over the extent to 
which automotive manufacturers 
will support the MEWA project. 


Ford Turbo to Mexico 


DEARBORN.—The federal pow- 
er commission of Mexico has pur- 
chased an electric 1,000 horsepower 
steamotive turbo generating unit 
from Ford Motor’s parts and equip- 
ment manufacturing division. The 
unit was formerly located at the| 
valve plant at Northville, Mich., | 
and will be utilized as a power 
supplying plant at one of Mexico's | 
remote areas. 











Push buttons for blowing the 
horn, controlling the magneto and 
a half dozen more used in the 
shifting operation were on an auto 
brought out in 1913. 


Ferguson Named 


Walker Motors, Inc. (Ford), Sa- 
lem, Va., announces the appoint- 
ment of Howard N. Ferguson as 
head of its truck department. 
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Average Speeds at Peak 
On Wisconsin Roads 


MADISON, Wis.—-Paced by heavy 
trucks, the vehicles traveling on 
Wisconsin highways this summer 
have attained the highest average 
speeds ever recorded in Wisconsin, 
according to data collected from 
the state’s highway traffic speed 
study during June. 

An average speed of 50.7 miles 
an hour for all vehicles, as checked 
at 15 typical locations in the state, 
broke all records, the state high- 
way commission said. 

The Wisconsin passenger-car av- 
erage speed was given as 49.9 miles 
an hour, while the foreign passen- 
ger car usually traveled more rap- 
idly, and was put down for an 
average of 55 miles. 

The average speed of heavy 
trucks was recorded at 46.7, the 
highest percentage increase for 
any vehicular classification. They 
are now exceeding prewar aver- 
ages by about seven miles an hour. 

Although the average speed of 
vehicles is higher than the prewar 
figure, the 1949 study reveals lower 


top speeds than a decade ago and 





fewer vehicles in the high speed 
brackets. About 12.6 percent were 
found to be exceeding 60 miles an 
hour this year as against 18 per- 
cent 10 years ago. There are fewer 
slower vehicles today also. 

The legislature recently passed a 
bill, now before the governor, 
which will establish a speed limit 
on the open road of 65 miles per 
hour during the day and 55 miles 
an hour at night. 


Penn State Sets Course 
For Fleet Directors 

STATE COLLEGE, Pa. — Penn- 
sylvania State college will conduct 
a five-day motor fleet supervisors’ 
course here from Sept. 19-23, under 
the direction of Prof. Amos E. 
Neyhart. 

The course will deal in safety 
methods, personnel training, publ'c 
relations and other topics of inter- 
est to fleet operators and super- 
visors and safety and training 
officers. 


Nothing takes the place of Leather 


An automobile upholstered in genuine leather appeals to the eye 


because of its beauty . . . to the sense of value because of its worth. 


For the smartness of leather . . . the feel of leather . . . the durability 


of leather ... outclass and outlast other materials that may be offered 


in substitute. We believe the trend is again toward the genuine . . . 


that people are buying with more discrimination. With this return to 


quality . . . leather comes into its own . . . for leather is genuine . . . 


leather is real . . . and the use of leather in upholstering any car im- 


proves its appearance . . 


serve its value. 


. prolongs its usefulness . . 


. helps to pre- 


THE UPHOLSTERY LEATHER GROUP + TANNERS' COUNCIL OF AMERICA 


100 GOLD STREET - 


a 


wy 





NEW YORK 7,N.Y. 


The Ashtabula Hide & Leather Company, Ashtabula, Chio + Blanchard Bro. & Lane, Newark,W.J. + Conneaut Leather, lac., Conneaut, Ohio + Delaware Tanning Inc., New York, N.Y. 


Eagle-Ottawa Leather Company, Grand Haven, Michigan ° 


The Lackawanna Leather Company, Hackettstown, N.J. + 


Radel Leather Manufacturing Company, Newark, W. J. 
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FOR OLDS IN INDIANAPOLIS—The new building of Tobey Motors (Oldsmobile), 2503 E 
Washington St., Indianapolis, is owned by Ed Tobey. Sales manager is Roy Briggs; service 


manager, Henry Sikes, and used-car manager, 


Brown in Politics 


Ira A. Brown automobile dealer 
of Portsmouth, N.H., for many 
years, has announced his candi- 
dacy for the Republican nomination 
for county commissioner in the 
1950 primary election, 

He has served as a city council 


Harry Achgill. 


momber, building inspector, sani- 
tary inspector and member of the 
beard of county commissioners, He 
was also twice candidate for mayor. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this irsue. 


‘Highways & Safety... 


810 lives in the first half of 
1949, the National Safety Council 
reports in Chicago. The figure was 
less than 1 per- 
cent under the 
1948 half-year toll 
of 13,910. 

At the same 
time it was re- 
vealed that the 
nation’s death 
rate in the first 
five months of the year of 7.0 per 
100 million miles of travel was the 
lowest ever recorded. 

The figure was achieved in the 
face of a 6 percent increase in 
motor vehicle travel over last vear. 
The previous low rate was 7.2 for 
the first five months of 1948. 

It is unlikely that such a low 
tota! of traffic fatalities will be 
maintained, however. Ned H. Deuar- 
born, president of the NSC, said 





" Traffic Death Rate 
- Hits Record Low 


bbe accidents claimed 13,- | 
that the 


“it would be a mistake to assume 
1949 traffic toll will be 
about double the 13,810 figure at! 
the halfway point. 

“The last half of the year is by 
far the most hazardous, especial- 
ly for pedestrians, and consider- 
able improvement in driving and 
walking habits will be necessary 
if the 1949 traffic toll is to be | 
held below last year’s 32,000,” 
Dearborn continued. 

“The mileage death rate sounds | 
good, but we must still count the 

dead,” he declared. “And _ that 
count mounts to shameful propor- 
tions when the equivalent of the 
population of Miami Beach, Fa., is 
wiped out every year for the privi- 
lege of walking and driving on our 
streets and highways.” 
* * * 

UNE’S traffic death figure of 
J 2,410 was a reduction of 4 per- 
cent from June of last year. It was 





Predicts Reduction 
In N. Y. Accidents 


A reduction in motor vehicle 
accidents, as a result of a 300 
percent increase in expenditures 
for New York state highway 
projects this year, was predicted 
by William J. Gottlieb, president 
of the Automobile Club of New 
York, 

State department of public 
works figures show 116 contracts 
let at a cost of $59,427,729 and 
$6,000,000 spent on right of ways 
in the first six months of this 
year. This compares with $17,- 
942,274 for 63 contracts for the 
same period of 1948 and $500,- 
000 for rights of way. 





also the fourth month this year to 
show a decline below the compara- 
ble 1948 month. Only in January 
and April of this year did the total 
number of deaths exceed the 1948 
figure for the similar period. 

Of 45 states reporting in the first 
half, 22 showed decreases in traffic 
deaths during the first half, two 
had no change and 21 reported in- 
creases. 

Idaho topped the states report- 
ing declines with a decrease of 
47 percent, followed by Maine 
with 41 percent and Oregon with 


35 percent. 

States on the Atlantic seaboard 
|reported an aggregate increase in 
deaths over the first half of 1948, 
the council declared, but all other 
regions showed decreases. 

The largest reductions were in 
|the West with the mountain states 
recording a 16 percent decline and 
the Pacific states showing a 9 per- 
cent decrease. 

Reports from 471 cities with 
more than 10,000 population showed 
that they had reduced traffic deaths 
9 percent in the first half and 22 
percent in June alone. 

‘* + * 
Two HUNDRED of the cities re- 
ported fewer deaths than last 
year, while 119 had no change and 
152 reported increases. Perfect rec- 
ords were reported by 128 of the 
reporting cities. 

New Bedford, Mass., was the 
largest city to report a_ perfect 
record in the first half of the year. 
Pawtucket, R. I.. and Cedar Rap- 
ids, Ia., in that order, were the next 
largest cities with no-death records. 

Topping the list of 31 cities of 
more than 200,000 population which 
reported decreases in the first half 
were New Orleans and Portland, 
Ore., each with declines of 56 per- 
cent. 

Leading cities in each popula- 
tion group for the first six months 


set the timing 
to take full advantage... +. oe oe —— - 


000 registered vehicles, were: 
Population over 500,000: Minne- 
apolis, 1.8; San Francisco, 2.3, and 
Buffalo, 3.1. In cities of 200,000 to 
500,000: Portland, Ore., 1.1; Okla- 
homa City, 1.4, and Newark, N. J., 





If your customers CRAB 


about performance Sd 





Lt. 
Population, 100.000 to 200,000: 
New Bedford, Mass., 0.0; Water- 


bury, Conn., 0.8, 
Conn., 0.9. 

Muskegon, Mich.; Cedar Rapids, 
Ia., and Pueblo, Colo., all had per- 
fect records in the 50,000-100,000 
population division. 

Perfect records were also claimed 
by Warren, O.; Boise, Ida., and 
Elmira, N. Y., in the 25,000-50,000 
population division and by Rich- 
land, Wash.; Ventura, Calif., and 
Holland, Mich., in the 10,000-25,000 
class. 


Colo. Toll-Road Plan 
Fails to Reach Ballot 


Backers of petitions to place 
the Colorado toll road issue on 
the 1950 ballot have announced 
they had failed because of “in- 
sufficient manpower and time.” 

James F. Matlack, president of 
the Longmont chamber of com- 
merce, said circulators obtained 
about 24,000 signatures, a thou- 
sund more than the 23,000 re- 
quired, but that only about 


and Hartford, 








18,000 of the signatures were 
determined to be legally ac- 
ceptable. 


After the 1949 Colorado legis- 
lature enacted legislation au- 
thorizing toll roads, with specific 
authority for a Denver-Boulder 
toll road, a movement to refer 
the issue to the voters was 
started by the commerce cham- 
bers of Longmont, Golden and 
Greely. 


and keep him happy 


with you and your service. 


of the high antiknock quality of 
“ETHYL” Gasoline... 


ETHYL CORPORATION, New York 17, N.Y. 


Products sold under the ETHYL" trade-mark: Antiknock Compounds . . . Salt'Cake . . . Ethylene Dichioride . . . Sodium Metallic . . . Chlorine (liquid) wee Oil Soluble Dye 
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CA Guides Three-year Rehabilitation Program . . . 
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Greek Transportation Looks Up 


DETROIT. — Greece is making | others will be set up in other cities, 
ipid strides in rehabilitating its | and all vehicles will be required to 
itiquated transportation system/|pass the tests every six months, 
under the guidance of the ECA, it |Mickam said. In the smaller cities, 
was revealed last week by John|local garages will be the official 
Mickam, automotive advisor to the | inspection stations. 
Greek government under the ECA/ ‘Training schools for mechanics, 
russion in Greece, which are woefully short, are also 

Mickam, in Detroit for a visit, | planned. Already one with 200 stu- 
was with Chrysler Export for seven|dents is operating just outside 
years prior to the war. Co-automo-| Athens, and U. S. manufacturers 
tive advisor in Greece is W. M. | are cooperating to the fullest extent 
Rogers, a Chrysler Export official | with literature, etc. 
for five years before the war. Seven schools are planned for the 

“We've just completed our first | entire country. 
year in Greece,” Mickam told | Since all the buses (as well as 
Automotive News, “and we’re | trucks) are owned individually by 
hopeful that the country’s whole | Greek persons, a financing sys- 
transportation system will be | tem has been set up through 
completely rehabilitated before |————— : an aie 
ECA ends its mission three years 
hence.” | 

He cited the many problems con- 
fronting the mission when it began 
its task, such as worn-out trucks 
and buses, antiquated regulations, 
woefully inadequate servicing facil- 
ities and manpower. 

“With full cooperation of Greek 
officials—and, very importantly, the 
aid of U. S. companies—we tackled 
the problems one by one and are 
happy over the results to date,” 
Mickam declared. “We're not out 
of the woods yet, but we’re a long 
ways toward our goal of a self- 
sufficient transportation system in 
Greece.” | 

Mickam revealed that there are 
about 200 small independent build- 
ers of truck and bus bodies in 
Greece, which turned out 1,600 
bodies last year. Most of these are 
just backyard firms. 

“Our aim is about 30 to 40 
larger, efficiently-operated body 
firms producing steel bodies to go 
on the chassis imported from the | | 
U. S. and Europe,” Mickam said. 
At present most of the bodies are 
of poor wood construction. 

About half of the chassis are im- | 
ported from U. S. companies, the | 
other 50 percent coming from Euro- | 
pean manufacturers (25 percent 
British, the rest French and Ital- 
ian). i 
Greece needs about 25,000 ve-| 
hicles to modernize its present auto | | 
transportation system, Mickam de-| | 
clared. Of these 14,000 would he| ~ 
trucks, 3,500 buses, 2,000 taxicabs 
and the rest private cars. 

No private cars (except taxis) are 
now being imported because of the 
Greek civil war still raging. 

Mickam declared that the ECA 
mission had screened and appor- 
tioned $6,000,000 worth of spare parts 
and thereby had saved considerable 
money through duplication orders. 
Setting up of an efficient system of 
parts labeling, distribution, etc., 
required a lot of time, he said. 

For the long range, the ECA 
mission is pushing maintenance 
for Greece’s vehicles. Towards 
this end, complete vehicle inspec- 
tion systems are being set up. 

One is nearly ready in Athens; 








Modern Greece... 


pees 








GREEK CONTRASTS—How the ECA auto- 
motive mission is modernizing garages in| 
Greece is illustrated by these two shops | 
in Crete. Top photo shows a garage re-| 
vamped under ECA suggestions, while lower | 
oo shows a typical garage on the Greek 
isiand, 











Write for catalog and 


banks to enable hard-hit owners 
to buy new vehicles. The down- 
payment is 30 percent, with the 
remainder being paid in 12 to 24 
months, Mickam declared. 

Licensing laws are being re- 
vamped along lines of the most 
| successfully operated systems in 
various states of the U.S. 


—Prte WEMHOFF 





Raleigh Gets Charter 


Raleigh Motor Sales, Inc., Ra- 
|leigh, N.C., has received a charter 
from the secretary of state. Author- 
ized capital stock is $100,000. Prin- 
;cipals are E. D. Kalhurst, C, K. 
Wishon and Dixie Kalhurst. 











The above photograph shows 9 of the 14 new Rotary 
Mechanic’s Lifts now in service in the modern new 
repair shop of Nodell Motors, Oak Park, Ill. 


shops. 


50%. 


prices e 





A Rotary Mechanic’s Lift is the greatest 
labor saver ever developed for repair 
It gives complete accessibility to 
undercar parts. 
the open where it can be handled from 
a standing position . 
with less fatigue. 
This new lift cuts labor costs up to 
No wonder many repair shops are 
providing each mechanic with a Rotary 
Mechanic’s Lift. They find it pays! 





ONE OF THE NEWEST LINCOLN-MERCURY DEALERSHIPS—It is in Galesburg, Ill., and 


is owned and operated by W. W. Remmers, formerly with Universal-CIT. In addition to set- 
ting free 100 helium-filled balloons—each containing a merchandise award—Remmers solicited 


| the aid of radio station WGIL, which moved its studios into the new dealership for a 


one-day celebration. 


Thieves Rob Hechler Co. 


Of $300 to $500 : 

HIGHLAND SPRINGS, Va. — Mishler to Wittmer 
Hechler Motor Co. was robbed of| Roy L, Mishler, Sabetha, Kans., 
between $300 and $500 last week by | has sold Mishler Implement Co., to 
thieves who entered a floor safe by|Q, J, Wittmer, Studebaker dealer 
punching out the dial. |in Sabetha. The Mishler Chevrolet 

C. C. Atkinson, an official of the | Co., also owned by Mishler, was not 
firm, told police that the robbers |involved in the transaction. 


entered the second story office by 
a rear window. 








LABOR-SAVERS 
For Repair Shops 





Get your men off the floor 
and slash job costs up to 50% 


You won’t find a better, more useful 
lift than the Rotary Mechanic's Lift 
(flush model) pictured above. It gives 


Puts work right out in you these important features: 


Maximum undercar accessibility 
Fast spotting and loading 

Easily operated axle supports 
Clear floor with lift lowered 
Low-cost installation 

Famous Rotary Jack 


faster, better, 





Costs less to Install 

The cost of installation (a very impor- 
tant factor) on a Rotary is approximately 
half that of some other types. There are 
no expensive concrete forms to build be- 


cause the housings around each plunger 
are complete “boxes.” 

It will pay you to get the whole story 
on this remarkable new shop lift. 


ROTARY LIFT CO., 1040 KANSAS, MEMPHIS, TENN. 
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Ford International Names 


Overseas’ Directors 


Appointments of Thomas G. Ey- 
bye as regional director for Latin 
America and the Orient, and of 
Walter L. McKee as regional direc- 
tor for Europe and the Middle and 
Near East, have been announced 
by Graeme K. Howard, president 
of Ford International, Inc. 

Both men were engaged in over- 
seas operations of the Ford Motor 
Co. prior to the recent formation 
of Ford International, Eybye hav- 
ing joined the parent company in 
1947 and McKee in 1948, 


* 7 * 

Douglas Oil of California 
Names New Officers 

President W. G. Kreiger of Doug- 
las Oil Co. of California announces 
that J. G. Stevens has been elected 
executive vice-president and treas- 
urer. 

Sam Goldman was elected vice- 
president in charge of marketing; 
William F. Lyte, vice-president in 
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No One Can Undersell You because your “Fresh-Aire”’ 


profits on every sale are 


how fast your South Wind profits mount—sell and in- 
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charge of asphalt sales; John J. 
Stanko, vice-president in charge of 
research and asphalt specialties, 
and L. A, Whitlock, vice-president 
in charge of refining. 

D. L. Commons was elected sec- 
retary; G. E. Clarke, assistant-sec- 
retary, and Earl S. Sharp was made 
assistant to the president. 

+ + * 


Superior Ups Rees to Head 


Funeral Coach Division 


F. C. “Jack” Rees, formerly as- 
sistant sales manager of the A. J. 


Miller Co., Bellefontaine, O., has 
been named manager, funeral 
coach division, Superior Coach 
Corp., Lima, O. 

+ + + 


Rollway Bearing Appoints 


Alven Sales Manager 

Alfons Alven has been appointed 
general sales manager of Rollway 
Bearing Co., Inc., Syracuse, ac- 
cording to a joint announcement by 
W. B. Smithers, vice-president and 


general manager of Rollway, and!south; Frank J. Gluck, formerly 


H, F. Hodgkins, president of Lipe- 


Rollway Corp., of which the Syra- 
cuse bearing plant is a subsidiary. 
Alven, who assumed his duties 
July 15, was previously president of 
Bearings Co. of America, Lancaster, 
Pa. His entire business career has 
been connected with the anti-fric- 
tion bearing industry. 
+ * + 


Nash Heads Transportation 


For Chamber of Commerce 


Evans A. Nash, president of Yel- 
low Transit Co., Oklahoma City, 
has been reappointed chairman of 
a newly-enlarged transportation 
and communication department 
committee of the Chamber of Com- 
merce of the United States. 

* * + 


Personnel Changes Named 


For Edison Sales Plan 


As part of a stepped-up sales 
program on Edison batteries and 
spark plugs, A. A. Manchester, sales 
manager of the automotive division 
of Thomas A, Edison, Inc., an- 
nounces the following changes in 
the company’s sales organization. 

McEwen Cherry Co., Nashville, 
has been appointed sole representa- 
tive for Edison spark plugs in the 


Profit-Protected on Every Sale! 
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FORD SALES MEETING—Six regional parts and accessories sales managers of Ford 
division, attended a recent conference in Dearborn with sales department officials. Seated 


(left to right): Harold M. Shanahan, Midwest region, Chicago; M. 
. Gubelman, Northeast region, New York City; L. W. 


Detroit; R. 


E. Sperry, Central region, 
Smead, assistant sales 


manager, Ford division; Henry M. Strout, parts and accessories sales manager. Standing 


ot to right): D. C. Burdette, parts sales manager; J. T. 


Cavnar, Western region, Richmond, 


alif.; D. R. Matthews, parts and accessories sales advertising manager; A. L. Charlesworth, 
southeast region, Chester, Pa., and J. B. Browning, Southwest region, Kansas City. 


associated with the Magneto divi-land territory, ~ and ‘Thomas iL 


sion, has been appointed sales 
representative for Edison batteries 
in metropolitan New York and 
Connecticut; Jack M. Williams of 
New Brunswick, N. J. has been 
added to the eastern sales staff; 
John J. Sullivan jr. of East Boston, 
Mass., has joined the dealer de- 
velopment group in the New Eng- 
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protected by law. And here’s 


stall just 3 complete “Fresh-Aire” systems and 3 South 


Wind 90-second heaters 


Easy to Install on New or Old Cars, the new South Wind 
“Fresh-Aire” System gives Hot Heat in 90 seconds plus 
Safe, Conditioned Air! No wait for engine warm-up. 
“Fresh-Aire” operates independently of engine heat. 
New “Weather -Wand” controls, attached right at the 
driver’s fingertips, allow selection of whatever tem- 
perature or fresh-air mixture is desired. 


Start Getting Your Protected Profits on this ultra-new 


for $150.00 clear profit! 


“Safety-Sealed” Car Heating System now! Your near- 
est Stewart-Warner jobber will supply complete in- 


formation and stock. 


STEWART-WARNER 


South Wind Car Heater Division 
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Popularly priced at $9995 Plus Installation 


Another Product of 
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Chicago, lilinois 
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Used by 3,000,000 Motorists 
The Famous Stewart-Warner 


andard”’ 


90-Second Car Heater is still Amer- 
ica’s fastest selling car heater, profit- 
protected for every authorized South 
Wind Dealer. This popular-priced 90- 
second car heater is a favorite with 
dealers and car-owners, alike! 


| 
| 


CORPORATION 





McDowell, Pittsburgh, has been 
appointed district manager for both 
spark plugs and batteries for the 
tri-state area comprising western 
Pennsylvania, West Virginia and 
eastern Ohio. 

> > > 


Rafford Leaves Tide Water 


After 41 Years’ Service 


Paul L. Rafford, assistant super- 
visor of the manufacturing 


|accounting department of the Bay- 


onne refinery, Tide Water Associ- 
ated Oil Co., has retired after 41 
years of continuous service, it is 
announced by company officials. 
Rafford started with the oil com- 
pany as a clerk at a _ refinery 
warehouse in 1908, He became a 


|clerk with the process section of 


the accounting department in 1923 
and in 1943 was promoted to head 
that section and also to the posi- 
tion of assistant supervisor of 
accounting, which position he held 
at the time of his retirement, 

* * + 


Willys Advances Hartman 
To Top Research Post 


Paul B. Hartman, assistant direc- 
tor of research at Willys-Overland 
Motors, has been elevated to the 
director of research post, it is an- 
nounced by Delmar G. Roos, first 
vice-president. 

Hartman joined the company in 
1943 as an experimental engineer 
in power plants. He aided in im- 
provements in the military Jeep 
and helped develop the civilian 
Jeep and other vehicles in the 
Willys-Overland line. In 1945 he 
was appointed assistant director of 
research. He replaces Paul Huber, 
who has resigned. 

* + * 


Nash Names Moses 

The appointment of H. H. Moses 
as assistant to the works manager 
of Nash Motors division, Nash- 
Kelvinator Corp., El Segundo, Calif., 
is announced by Campbell Wood, 
works manager. 
+ + * 


Ford Ups Fisher 


Cecil B. Fisher has been ap- 
pointed manager of the used-car 
and truck department for the 
Pittsburgh sales district of the 
Ford Motor Co., it is announced 
by H. M. Lidgard, district manager. 

* * * 


Granite City Ups Marshall 


John N. Marshall has been elect- 
ed chairman of the board and 
chairman of the executive com- 
mittee of Granite City Steel Co., 
the company has announced. 

+ * 7 
Twiss Gets Roads Post 

B. C. Budd, chairman of the 
board of the International Road 
Federation, has announced the 
appointment of Francis E. Twiss 
as director of planning and eco- 
nomics for the IRF. 

* + + 
Schrader’s Names Rounds 


Robert Rounds has been appoint- 
ed manufacturing superintendent 
of the Brooklyn plant of A. Schra- 
der’s Son division of the Scovill 
Mfg. Co., Inc. He succeeds G. W. 
Gross, who has been appointed 
works manager of the Schrader 
division, inclusive of domestic, for- 


eign and branch plants. 
* * + 


|U. S. Tires Names Nafstad 


To Minneapolis Manager 

H. N. Nafstad has been appointed 
Minneapolis district manager for 
U. S. Tires, succeeding the late 


Cc. K. McNay. The appointment is 
(Continued on Page 27, Col, 1) 
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(Continued from Page 26) 


unnounced by J. C. Ray, sales 


manager. 
At the same time, it is announced 
that L. E. Gerretson has been 
ippointed assistant district man- 
ager for Minneapolis, succeeding 
Nafstad. a 


Tunstead Named Sales Head 
At Koppers Metal Products 


J. L. Tunstead, former general 
manager of Hearst Saturday Home 
Publications who joined the central 
staff sales department of Koppers 
Co., Inc., in November, 1948, has 
been named sales manager of Kop- 
pers Metal Products division. 

W. F. Perkins, Koppers_ vice- 
president and general manager of 
the Metal Products division, an- 
nounced the appointment to fill the 
vacancy created by the death of 
McMillan Robinson Apr. 4, 1949. 
Before joining Koppers, Tunstead 
had been associated with Hearst 
publications in various capacities in 
Chicago and New York for 20 years. 

* * * 


Brake Shoe Promotes 


Ducey and Watkins 


John F. Ducey jr. and Sam R. 
Watkins have been appointed 
district sales managers of the 
Brake Shoe & Castings division 
of American Brake Shoe Co., an- 
nounces Maurice N, Trainer, di- 
vision president, 

Ducey, of the New York office, 
started with the company in 1936 
as an apprentice following his 
graduation from Harvard univer- 
sity. Watkins, of the Cleveland 
office, has been with Brake Shoe 
since he graduated from Yale 
university in 1939. He also started 
as an apprentice. 

* * * 


Dana Corp. Advances 


Haynes and Jones 

Promotion of R. B. Haynes to di- 
rector of manufacturing for all 
divisions of Dana Corp., and ad- 
vancement of John H. Jones to 
plant manager of the Toledo plant 
of Spicer Mfg. division of the cor- 
poration, has been announced by 
R. E. Carpenter, president. 

Haynes joined the organization in 
1935, first working on special as- 
signments, then becoming master 
mechanic, equipment manager and 
then works manager. 

In September, 1929, Jones started 
working in the Spicer plant in To- 


ledo as a group leader. 
* * * 


nounced by the Chamber of Com- 
merce of the United States. 


President of McCormick & Co., 
and a leader in the development of 
multiple management, McCormick 
represented American employers at 
ithe ILO’s 32d general conference 
held at Geneva from June 8 to 
July 2. 


| Page Wins Promotion 
In Packard D. C. Zone 


Mark Page has been promoted to 
assistant zone manager of Pack- 
ard’s Washington (D.C.) zone. 


With Packard since November, 
1944, when he joined the company 
as district manager at Roanoke, 
Va., Page has served also in similar 
capacities in the metropolitan areas 
of Baltimore and the nation’s 








Mack Promotes Ranger 


To Plant Engineer 


Alfred H. Ranger has been ap- 
pointed plant engineer for Mack 
Truck Co., it is announced by A. N. 
Morton, vice-president in charge of 
operations. 

In his new capacity, Ranger, who 
joined Mack in 1930, will make 
regular inspections of all of the 
company’s manufacturing plants 
and supervise the drawing up of 
plans and specifications for any 
new buildings and alterations to 
any existing structures or power 
plants owned or operated by Mack. 

* ” * 


Oil Committee Elects 


Dorwin as Chairman 


Oscar John Dorwin of the Texas 
Co. has been elected chairman of 
the American Petroleum Industries 
committee of the American Pe- 
troleum Institute, succeeding Ed- 
win S. Hall, who retired last 
March. 

Dorwin is general counsel of the 
Texas Co. and has been a member 
of the APIC since June, 1944. 


* x * | 
Chilton Now Heads Sales 
For Permalastic Firm 
R. C. Chilton has been named | 
sales manager of industrial and 
automotive products for Perma- 
lastic Products, Ferndale, Mich, 
Chilton was formerly affiliated 
vith the Industrial Adhesives divi- 
sion of U. S. Rubber Co. 
7 ~ 


* 


ILC Elects McCormick 


l'o Governing Body 

Election of Charles P, McCormick 
of Baltimore as a member of the 
international Labor Organization’s 
coverning body has been an- 





capital. 


* * * 


MEWA Appoints Melvin 


As Field Representative 
Motor and Equipment Wholesal- 















ROBERT C. WADLEY'S DEAL IN GUYMON, OKLA.—Maximum ‘'see-ability'’ through the 
use of glass features the showroom of Wadley Motors (Studebaker). The building itself is 


constructed of pumice block with light-colored brick facing, and measures 72 feet 
feet. The showroom, extending across the entire front of the building, is 72 feet by 40 feet. 


ers Assn. announces the appoint- 
ment as field representative of 
Richard A. Melvin, who will also 
serve as secretary of the associa- 
tion’s junior executive group. 
Melvin formerly was with the 
American Foundrymen’s Assn., 
where he assisted in the publica- 
tions’ work of that organization. At 
the time he joined the MEWA staff 


he was an account executive of | jr., 


Pursell Publicity at Chicago. 


ICRA 


THIS NEW-TYPE MACHINE ELECTRICALLY 
REMOVES CRYSTALIZED SALT DEPOSITS 
FROM BATTERY PLATES QUICKLY— 

IT RETURNS THESE USABLE CHEMICALS 
TO ACTIVE SOLUTION, THUS RESTORING 


IONIC BALANCE— 


BATTERIES THEN TAKE 


AND HOLD A CHARGE EFFICIENTLY! 


SARE SEMOGAW 





by 116 


Auto-Lite Announces 


Sales Force Shifts 


Several appointments and trans- 
fers of sales personnel of Auto-Lite 
Battery Corp. are announced by 
W. E. Blank, sales manager. 

M. J. Barber, formerly Chicago 
representative, has been transferred 
to Detroit. He replaces B. A, Fay 
transferred to the Manufact- 
urers’ Sales division. Wesley B. 
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Crow jr., has been named to take 
charge of the Oklahoma City sales 
district. 

Paul H. Davison has taken over 
the Omaha district. Gilbert F. Kirk- 
patrick will be in charge of the 
Peoria district, which covers Cen- 
tral Illinois. Tony Freeman has 
been named to head the Dallas 


sales district, 
* * * 


Kingman Gets Post 


Wilson H. Moriarty, vice-presi- 
dent of National Malleable and 
Steel Castings Co., announces the 
appointment of John R. Kingman 
as sales manager, railway division, 
with offices at Richmond, Va. He 
succeeds William Blackmore who 
retired after 43 years of service. 

+ + +. 


Harnischfeger Adds 


A. J. Rinnander, formerly with 
Chicago Pneumatic Tool Co., New 
York, has become a member of 
Harnischfeger Corp., Milwaukee, 
manufacturers of Zip-Lift hoists. 

+ * * 


Edmonton Names Keays 


Stewart A. Keays has been ap- 
pointed sales manager of Edmon- 


|ton Motors, Ltd., Vancouver, B.C., 


according to Frank J. Wolfe, presi- 
dent of the company. 
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WITHOUT REMOVING BATTERY 
@ SAVES UP TO 75% OF MONEY YOU 


NOW SPEND FOR 
@ PAYS FOR ITSELF 
@ GIVES NEW AND 


NEW BATTERIES 
IN FEW MONTHS 
LASTING LIFE 


TO OLD WORNOUT BATTERIES 
@ SOLD ON MONEY-BACK 


H.H PRODUC 


LOS 


306 BOYD STREET 
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What happened 
to the 8:15? 


It is 8:15 A.M. 


But no commuters stand on the station platform 
casting nervous glances at their watches. 


Nor has the schoolbus rolled by with its shrieking cargo 
of humanity. 


For it is Sunday. 


Outside of the thump of a newspaper on your doorstep, 
few sounds disturb the stillness of this peaceful 
morning. 


But that newspaper that was dropped so quietly can 
wake up a nation. For most everyone reads the 
Sunday newspaper—and 9 out of 10 adults read the 
part that excites them most—the comic section. 


Who got America excited about corned beef and 
cabbage ... and put it on every table? Who but Jiggs- 
one of the world-loved, all-star cast of characters 
appearing regularly in Puck, the Only National Comic 
Weekly. When Dagwood and Blondie had their last 
baby, more than 400,000 of their faithful followers 
sent in names for it. Flash Gordon’s glamorous “Dale” 
popularized upswept hair-do’s and “wedgies.” 


And this editorial excitement follows through right 
into the advertising in Puck. 


Proof? 


Compared with leading magazines, identical copy in 
Puck delivered four times as many readers for a soft 
drink and a pancake flour . . . and five times as many 
for a soap product. 


An identical ad for a mail-order book on home 
improvement produced 61% times as many orders at 
one-half the cost of a leading home-improvement 
magazine. 


These and other exciting success stories about leading 
national advertisers are pictured for you in a booklet 
we'd like to mail or bring to your desk today. 


Let us show you the high excitement with which this 
powerful social and sales force, Puck, carries your 
message to 17,797,000 adults—plus practically every 
youngster—in over 7,400 communities where 83% 

of all goods are bought. 


Where will YOU be next Sunday? 





THE COMIC WEEKLY 
America’s Most Powerful A Uxcaldig, Sales Force 


ABC CIRCULATION MARCH 31ST, 1949: 
8,375,472, INCLUDING PHILADELPHIA BULLETIN 


The Only NATIONAL Comic Weekly 
A Hearst Publication, 63 Vesey Street, New York; Hearst Building, Chicago 
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Connecticut ‘49 193; 149; 434; 713! 1489) 560 51) 141| 752! 603 163; 1501; 459) 579) 3305 8; 10! 109 2 14 20 210! 200; 180; 328) 377 5; 665! 
_agl__89]_—«9t 2431-353] 7e4!_— 4291 77|__—77|__—683|_—539|_—173/_—(1059) 346] 51/2668) ttt 7} 282] 10/_—88|__ 7! 232} 388) 202) 299] 39] 20)SI2 
Georgia ‘49 133) 100) 306 | 815! 1354 840! 58. 183; 1081; 56! 105; 1870! 345) 552 3433) 15 58 73 4 13 188) 135) 146; 292) 50, 2| 6771 
f 48] 4} 35|—133)_—-24| 473] 506] 47) 183736) 283|_—77|_1033) 200/83) 1776) 62) 3H) 193) i} 26) 158) 138} 90}_—99|_ || 3809 
Indiana ‘49 320; 243; 617| 1438; 2618) 1738 94, 383) 2215) 1031 208! 3503) 733) 939; 6414 67| 287! + 354 14) é 46 625! 377; 263) 1020) 78) 2| 14032 
i 48} 126) @6| _—-248| «339 ——799|_—«171|~—«S0|_— 257) «478 424) 14/1338] 309/335! 2520|_— 280) 374) 654) | __12|__103|__287|_— 244) 209) 52} 39] S| 6002 
lowa ‘49 26! 131| 405; 926) 1723) 1164 28; 209| 1401; 675 79| 2238! 410; 509; 3911 54 191 245 27) 19 288; 340 199| = 297) 35) 8485 
. ; 48} 94] ~—«-45|_—«143|—«354) 636} -407|_—«39|_— 210) 656 284] 49) 1265| —188|_—246| 2032) 378) 444) 822) | 35| 216] —142|_—«t24}_—2it|_ 23] | 4898 
Louisiana ‘49 109 88; 252; 566| 1015; 695 45. 195, 935! 434 77| 1484) 236) += 359| 2590) 19; 140) = 159) 1| 4 16 263; 153 113; 291! 47) | 5587 
ie ___#|__47|_— 2282] 225376] _—324| 48] 183] 555] 197) _—40|_— 48] t77|_—220)_148z|_— 543) 228] | tb] 26} t|_ S89} Ss], i} SO 1| 3160 
Maryland ‘49 173 125| 345) 787| 1430; 509 27) 109; 645! 487 83) 1721; 434) | 3089 17 106; 123 6) 3 7 222; +161; 164) = 294) 52 3} +6199 
z 48} &I|_—-70|_—*26)—2it| 468] 346/31} 107 484/287) 71016} 238|_—322|_:1930/_—93|_—94|_— a7] t2|_S 4] S58} 92/796) 58) i| 4002 
Massachusetts ‘49 302; 350) 846! 1478! 2976| 1214) 72; 315} 1601) $165) 244) 2723) 1146) 1013| 6291) 20 71; 191 2 13 29 303} 503) 280) 527) 66 37) 12819 
a2) 162328) 508) 1125; 875|_—117|_—382)_—1374)__ 722) 220)_*1496)__758)__754|_—3950/__103!_—277|_—380|_—S S444) 2) 45/998! __216 | 39) 25] _—8446 
Mississippi ‘49 85 33 122; 417| 657! = 419) 29! 82; 530! 293 36; 826; 153! 237| 1545) 8 42) 50) 6 | 8 88) $2} 42; 129 29 3175 
ee} 52t 30} tt 239) tet) 831730} 49t| 77} |_ 62845] | __ | 2} 22) 777i oi SO} 7 1783 
New York ‘49 1057; 1014) 2672| 4075; 8818; 2897; 223 759| 3879; 3615) 881! 8468) 2844) 3237; 19045 134 912; 1046 7) 79 76 1154) 1156; 1140) 1647) 247 60! 38354 
Sa ag 148 459/475] 1161| 1083 3178) 1635) 426| 966] 3027/2308) 787) 4474) (1747! 1897/_11213| 574) 1003/_1577/__ oi! _153|_239'_—*1147|__985|_1067/_1091/_—101|__ 414! _ 24253 
Pennsylvania ‘49 857; 763; 1924) 4182) 7726) 1576 141| 533) 2250! 2630! 452! 7799; 1979; 2141; 15001; 131 726; 857 33) 19 36 970; 819) 925) 1562) 239) 10| 30447 
——_ ‘48|_243| 284] _—518| 895] 1940|334| 249/701! 1284) 1505|_382|_ 3985|_ 1097/1364) 8333| 388] 651|_ 1039/25) 48) 159/842 854/673! 1080) 127) __—9—*NGA3 
Rhode Island ‘49 72)\ 63 175; 284; 594) 287) 13) 54, 354; 191) 54; 655! 228; 175) 1303) 9 55. 64 1} 79) 81) 41} = 106} 13 5| 2641 
= ae "48 | 8} 18} 36} 93] 99) 26} 53} 178) = 98} ~— 26} ~— 302/104} | 59) NB 43) 61! | 8} 13 62/ 77\ 29) 74 10 3 1199 
Vermont *49| 30 17) 55| 64; 166 51) 4) 8) 63) 65) 12 126) 60| 62 325) 6) 15) 21) 1| 4) 1! 24| 47) x4 41) 15 7 750 
aes "48 | 14 _6 28] —-37| 85) 73|__—s8| 22 103 52) 10} _—*116} 33} 50 261 | 17) 23) 40 4) 6) 15| 28) 27| 16] 48 15 648 
Virginia ‘49! «221 139| 386) 1058) 1804) 891) 51| 134; 1076; 587) 89| 2663| 506; 555) 4400) 40; 157; = 197) 18| 7) 27; 275) = 179) Ss 215} = 421 56 7| 8682 
so 48; 106} —97|_—211| + 360|_—-774|_—t7t|_~—7|__—*t7t|_—«409|_—395| 5] 417) 262) 376) 2515) 155/212) 367} |_|) 247|_—220]_—i3t|_ 249} 58/5089 
Washington ‘49| = 203 139| 280) 547| 1169) 701) 39) 135; 875! 444| 116) 1895! 388) 407; 3250) 20) 96| 116) 25) 26) 18) isi} 243 152} 448 33) " 6547 
a ‘48 | 49| 75 125} 123| 372 177| 46) 148; 371! 267| 55| 583) 193 199 1297) 87) 107) 194| | 46) 22!) 180) 190 89| 233 32| 3026 
42 States Reported "49| 8690! 6861! 18294| 37933] 71778| 32783) 2055! 7963) 42801| 27446] 5625| 82746) 20204| 24387| 160408! 1341) 6428| 7769, 425) 253) 698) 11999) 10186} 8189! 14818) 2210) 242) 331776 
to Date for June Ee laa *48|, 3598) 2947) 7090) 11128] 24763) 12400! 2656| 8085! 23141| 15435) 4270) 42693| 11470) 13508 87376; 5621| 9074 | 14695} 198| 741| 1990! 8830) 8380) 6143| 9747| 1128 547| 187679 
Year '49| 55942! 44788/|101545|222576|424851 |338280| 19481| 74815|432576|172794| 38837|406761 | 116485|133334| 868211! 11078| 29784! 40862) 3427| 1479| 5979| 74082) 62134) 46575) 84765) 13143| 2838/2060922 
to Date -—— a '48| 49293 38159| 101977) 153742) 343171 172271| 10953) 48137/231361| 122101) 26284 | 342739| 88387 | | | 3602! 693113) 34909| 53754| 88663; 299) 4317| 12737! 56152| 59426| 36295) 69415] 13308) 2024| 161028! 





New Commercial Car Registrations, 40 States for June, 1949-1948 
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Truck registrations by states are = 2 3 Truck registrations by states are 
released here weekly, a \- a 5 © > : 1 dih ki = 
y, as com . . 6 a s 8 2 release ere weekly, as com 
pleted by R. L. Polk representa- ; § s $ 2 3 xf = pleted by R. L. Polk representa- 
tives in state capitals. 3 & 5 = > | 5 = 8 tives in state capitals. 
= - 3 = a 
« a Ei ez a | & > = 
i ‘ 

25 States Previously 49| «-27)~=s«14| 12733) ~«=—-32)s«164)”—=sCd7|,s« 3866) «= 44) «5193| = 5} 3063) 2856) 6! 209) 29) 83] 3! 2024) 198) 1090) 74! 31830/'49 25 States Previously 
Reported for June __ ‘48| 52} 45] 9926) +95] 369) «175 2e4t| = 135) B44) 13/2084) 4328] | 251 | 380) 7| 1032) _309/ 2534) —-63!_-32594|"48 Reported for June 
Alabama "49 | | 724 2| 1 6} 205 1) tt} 174! 112) | " | | |} et 22) 4) | 1700|'49 Alabama 

: 48 550; 3] Ss 4i_ sb) 108? 8} 475) | 100} 223! | 46 i} =| 8} SB] S99) | —_6 95) 48 
Colorado 49 | 50! a 172 3} 146 130} 83! | 3 | 1 | 92] 3} 60) | $202|"49 Colorado 
"48 181 9 | 42 6} 214 2} 42) ~=—«108 2 9| | 294 2| 85! 731 |'48 
Connecticut "49| 4 2) 219 9 8} 104 2) 89 |) 47) 80 | | 1 3} | 204] 3} 639|'49 Connecticut 
48) 5} 8] —s238 1 Ww UO 2| (178! 2} 48) 101 | 2ij boa) | 36] 13] 611 4] 8081 '48 
Georgia "49 | 80! 9 4) 246) 2) 324/ 151135 | 1 i) 6 mt} 9 | 2) 1866|"49 Georgia 
48 723 1 oO | 142 3} 587| | Bi} 248] ! 14| 1 19 27| - 16] 122/ | 19971 '48 
Indiana ‘49 2 | 767 2 9 5) 265 | 414) 1} 241! 227 | 3 6 | 179] 6} 58 1} 2198|'49 Indiana 
48 3| 753] 12) 26] ~=18] =—-212}_~S 12] 720) 164| 372 20} } 35] | 116l — 49}—-205! 6| 2723|'48 
lowa ‘49 3 | 1008 19} 259 404| 188} 306 | 5 9) | 203 7) 50! 2) 2464|'49 lowa 
48 777 2| 46 6] tes 4) 527| 114) 402 12 35) 106} 15! «192 2| 2356|'48 
Louisiana ‘49 | 599 “o 1} 162 1] 314) 157} 113 a | } 013 | 60} 2) 1546)" Louisiana 
48 405 AN i} 9 1] 413] i} 69} AT | 10} | 6 _ 8 8} 140) | 1367|'48 
Maryland ‘49 2 5| 266) 4 1) 15 4) 121 67; 93 9) i 6 | 37] t2) 23) §| 774 Maryland 
48 3 6} 318] i 3} 74| 3} 278 | 74| = 144| 20 | 18} | 32 8} 4 1}  1024|'48 
. Massachusetts ‘4 " i] 341] 1 6] 25] 170) | 149) 1] 79| 124 | 15 | 68} O}si«éiSSs«é2| 1047 |'49 Massachusetts 
48 17} 12| 373] ! 19} 46] «137 3} 443] 96| 202 37| } 14} 2; 80} 18} 50; 11]  1561/'48 ci 
Mississippi ‘49 | 516 \ 4 156 251| 173} 86! 3 | 7| | 99 3} 3 3; 1333|'49 Mississippi 
48 | 581 3) 5 72\ 3) 453] 100; 168} 14| zi | 44] 7} 120) | 1591 |'48 e 
Pennsylvania ‘49 11] .27| 1466 4| 25) 12} $90) 4)—722 1} 396| 381! | 56] | 18} 210) +69; += 86} ~—s«s9|= ss 4097)'49 Pennsylvania 
48 37} 48] 1167] ti] = 60] —s17|-—S 389) 32] 24) 367| 598] | 108 | 72I 6} 129} 139) 432] 22] :~««4758|'48 ee : 
Rhode Island ‘49 7 | 95 | c a a 50) zz 10 1| 2) 18; Te) 347|'49 Rhode Island 
48 2 12 —_—. 12 18| 95 | | 16] 45 9 4| 2 it 4| 35) 1] 374|'48 a a 
Vermont ‘49 | 63 32) | 24| | 29 23) 2) 2! it | 9) | 195 |'49 Vermont 
48 2 4) 112 2 2| 2| 21] 3] 74! |} 93) 4al 3 4| | 43] 4) 18] 334 | '48 ; on 
Virginia 49 4 3| 823 ! 2 4| 240! 1} 312| | 165) 133) | 14 4! 88} 14) 55] 3} 1867 |'49 Virginia 
48 7 3] 782 2| 16 8} 187] 7) 71h 6} 143| 244! 14 | 224 | 78] 15} 210} 2| 2517|'48 he 8 ae 
Washington ‘49 6 | 337 5 5} 188/ 1} 202| | 134) wn} 2s 2| 1 2| 3| 63] 9; 55! 12) 1157|'49 Washington 
48 269| i 14} 22] 121] 5} 319 a i.) 2; (7 | 8B | 44 8} 127| 19]  1263|'48 
40 States Reported “49| 77 62| 21259) 48) 274) 203) 6834) 65| 9026) +©9| +5214) 4898) 27) 362) -«36||—«155|—«*18| «3415! 399) 1752) 126) S4259|"49 | +-—-—40 States Reported 
to Date for June : ‘48| —125{ —130| 17267| 143] 612; 329] 4419| ~—-227| 14815) 25,3612 7600| ~—st4]—=558 | | 681/17} :1883| —631| 4471; 132] 57691 |'48 to Sete for dune 
Year “49| 915| 740|163210| 552) 2622| 1769| 54618| 718| 78155| 188| 36922| 43014) 191| 2923) 200] 2073| 107| 26694| 3945| 19285| 15S75| 440616|"49 — Year, 
to Date '48| 1397] 1610]145585! 1331) 5327| 3045] 55749| 2509|111972| 403] 3252| 66230} 192] 5270! | 6012} 237] 22430) 6002) 35730! 1534] 505091 |'48 cain ol __to Date 
The following advertised delivered prices club cpe., $1,534.25; Special Deluxe P18 
Sestesen, ‘Shay tnctute dene asuvers e ° : nm atanaoas.” 
a ; 38 
ioe tee dheann re ; t p N A t by | conv., $1,997; stat. wag., $2,387. 
sed nng chat andor eae urrent Prices on New Automobiles _|/“tstinc! simmmtne sie rsa, 
charges, state sal " oT eluxe, 3 ; sed, cpe., ,68¢ 
equipment. ce Saxe, oF options! | 635; club cpe., $2,608.75; New Yorker| HUDSON — Super Six — 4-dr. sed., §2,- | sed., $2,363; 2-dr, sed., $2,338; club epe., aceage Pe ae EE Fi ae we fag 
1s DUICK—Super Series 50—4-dr, sed., $2,- | (eight) — (Presto-Matic standard) — 4-dr. | 206.50; 2-dr. sed., | $2,156; club ‘epe., | $2,359. als tadees GLUUB: cok ane ai 188 
; Pe sed., $2,059; conv., $2,583; stat. | sed., $2,750.75; club cpe., $2,724.50; conv., | $2,203.25; bus. cpe., $2,053.25; conv., $2,.-| OLDSMOBILE — Series 76 — 4-dr, sed., | (deluxe, $1,853); stat. wag. $2,611 (de- 
Dee easy a ae aoa ae tae, — $3,230.75; Town & Country conv., $3,994.75. ara ee ee sed., $2,295.50; | $1,832 (deluxe, $1,974); 4-dr. town con” foo $2 690): Chieftain - sed 
: -dr. sed., $2,735; 2-dr.| ORosLEY—2-dr. sed., $959; conv. sed,, |2;9% Sed., $2,245; club cpe., $2,292.25; | $1'821 (deluxe, $1,963); 2-dr, sed., $1,758 | $1,761 (deluxe, $1,856); 2-dr. sed., $1,710 
ribet bivise oe Stat. Wa&B.. | s959: stat. wag., $991; roadster, $908, pang A oe 6 (deluxe, $1,900); club cpe., $1,732 (deluxe, {detaxe, $1805) > club cpe., $1,710 (delaxe, 
. no Saeernee so SS,002.00; ,873) ; +» $2,148; . ; ; 
seg ADILLAC—Sorice ¢1—4-dr. sed., $2,-| | DeSOTO—Deluxe—4-dr.sed., $2,006.25; |dore Eight—4-dr. \sed., $2,472; club epe., 267A); conv, 98.140; stat, wie. Gelate | £1,085): Boe, S00, S1.06T; conv. Columns, 
; . “ . ; —4-dr. * c e 75; rry- sed., - 7 -75; conv., 1 . 75. e 7 ; ¥ ; ; 3 a 
$3,050; ‘sed. “cpe., $2,966; conv., $3,497; | 210.50; stat.’ wag.,| $2,979.25; Oustom—| KAISER — Special —4-dr. sed., $1,995; | coum sed '$2.333 (aolunen’ S230 se Dade, |Seavae, Slub ee St77D ideluxe gaze: 
Coupe de Ville, $3,497; Series 60 Special— | (Tip-Toe Shift standard)—4-dr. sed., $2,-| Traveler, $2,088; Deluxe—4-dr. sed., $2,-|seq.. $2,170 (deluxe, $2,301); club cpe., oa epe.. fi er’ ae len _—? 


4-dr. sed., $3,828; Series 75—5-pass. sed., | 193.75; club cpe., $2,175.75; conv., $2,598. | 195; Vagabond, $2,288; conv., $3,195; Vir- $2,143 (deluxe, $2,274); conv., $2,559; stat. STUDEBAKER Ch: i Del 
i , $2, ; -» $2, ; : . c — ampion juxe — 


$4,750; 7-pass, sed., $4,970; 7-pass, Im- DODGE—Wa i 
. » 94,970; ASS. — yfarer—2-dr. sed., $1,755; | Sinian, $2,995. wag. deluxe, $3,296; Series — - 
oe see sed., $4,650; 9-pass. | roadster, $1,744.50; bus. cpe., $1,628.75: LINCOLN — 4-dr. sed., $2,574.50; club Matic emateiedae sed., $2,500 hon — wed. $1,688.50; 2-dr. sed., $1,656.75; 
Pee ROK cn — Fieetiine Special — 4-ar, | Mesdewbrook—4-dr. sed., $1,865.75; Cor- | CP¢.. $2,527; Cosmopolitan—-4-dr. town sed., | $2,594); 2-dr. sed., ‘$2,424 (deluxe, §2,- aie” a ee. Se, oe ae 
sed., $1,460: sea ny $1 ory Fleetline =e “gone a6.. $1,944.75; 4-dr. town waren: = ae club cpe., $3,- | 520); conv, deluxe, $2,973; Holiday, $2,973 762: — ee gr 100 bo = = 
-, $1,460; 4 ., $1,413; sed., $2,029; clu "$1,931: ; Te 50: ., $3,948, , ; » $2,973. ;_ 2-dr. -, $1,730.50; -» $1,- 
Deluxe—4-dr, sed., $1,539; sed. cpe., $1,- | 346. stat. wae, $2. aon bo 31; conv., $2 MERCURY —i-dr. sed., $2,031; club cpe., |, PACKARD — Eight — 4-dr. sed., $2,249; | 756.75; bus. cpe., $1,662; conv., $2,086.25; 


2-dr, sed., $2,224; stat. wag., $3,449; De- | Commander Deluxe—4-dr. sed., $2,019.25; 





492; Styleline Special—4-dr. sed., $1,460; 1,978.50; Vv. 409.50; - 
Q-ds. sed. $1418, club cpe., $l 41s; bus | FORD — Six — 4-dr. sed., $1,472; 2-ar. | $1;°75°00% Conv., $2,409.50; stat. wag., $2,- | ju. might—4-dr. sed., $2,383; 2-dr, sed.,|2-dr, sed., $1,987.75; club cpe., $2,014: 
cpe., $1,339; Styleline Deluxe—4-dr, sed., | 8¢4., $1,425; bus. cpe., $1,333; Custom Six NASH — 600 Super — 4-dr. sed., $1,811; | $2,358; Super— 4-dr. sed., $2,633; 2-dr.| bus. cpe., $1,919.25; Commander Regal 
$1,539; 2-dr. sed., $1,492; club cpe., $1,508; | —4-dr. sed., $1,558.50; 2-dr. sed., $1,511; | 2-ar. sed., $1,786; club cpe., $1,808; 600 | S¢4-, $2,608; Super Deluxe — 4-dr. sed., | Deluxe—4-dr. sed., $2,140.50; 2-dr. sed., 
conv., $1,857; stat. wag., $2,267. club cpe., $1,511; Eight—-4-dr. sed., $1,546; | Super Special —4-dr. sed., $1,849; '2-dr. | $2-919; 2-dr. sed., $2,894; conv., $3,350; | $2,108.75; club cpe., $2,135; bus. cpe., $2,- 
CHRYSLER — Royal (six) — 4-dr. sed., | 2-dr. sed., $1,498.50; bus, cpe., $1,419.50; | seq. $1,824; club cpe., $1,846; 600 Custom | ?~P488. sed., $3,950; lim., $4,100; Custom | 040.50; Land Cruiser 4-dr. sed., $2,327.75; 
$2,153.75; club cpe., $2,133.75; stat. wag., | Custom Eight—4-dr, sed., $1,637.50; 2-dr. |_4-ar. ‘sed., $2,000; Ambassador Super— |-—~(Ultramatic standard)—4-dr, sed., $3,-|conv., $2,467.50. 
$3,151; Windsor (six) — (Presto-Matic oosaabe an club cpe., $1,595.50; conv., | 4-dr, sed., $2,195; 2-dr. sed., $2,170; club | 975; conv., $4,520. WILLYS-OVERLAND — Jeepster conv 
standard)—4-dr. sed., $2,348.50; club cpe., | $1,948.50; stat. wag., $2,263.50. cpe., $2,191; Ambassador Super Special—| PLYMOUTH — Deluxe P17 — 2-dr. sed., | $1,602.22; 4-cyl. stat. wag., $1,708.89; 
$2, -50; conv., $2,761; Saratoga (eight) FRAZER—4-dr. sed., $2,395; Manhattan | 4-dr. sed., $2,243; 2-dr. sed., $2,218; club | $1,507; Suburban, $1,855; bus. cpe., $1,-|6-cyl, stat. wag., $1,814.14; " 6-cyl. stat. 
(Presto-Matic standard)—4-dr, sed., $2,- |—4-dr, sed., $2,595; conv., $3,295, cpe., $2,239; Ambassador Custom — 4-dr. ' 385.75; Deluxe P18—4-dr. sed., $1,566; |! sed., $1,866.92. , P , 
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AUTOMOTIVE NEWS, AUGUST 8, 1949 


Auto News From Britain 


Producers Hope for U. S. Market to Stop 
Gold and Dollar Drain 


By Arthur E, Jones 
Staff Correspondent 
+ ONDON.—Just how far can the 
‘4 United Kingdom Government 
rely upon motor sales in the U. S. 
to help stop the drain on gold and 
dollar resources? 

This is a question whose answer 
has changed greatly from a year 
ago. Then, it was simply a matter 
of turning out all the cars possible; 
the market in the U. S. was wide 
open, But the latest figures show 
that the British car industry is not 
doing so well, and there is small 
hope of reaching the export level 
set by the government. 

June figures reveal that new 
cars valued at $236,000 were ex- 
ported in the U. S., compared to 
a monthly average of $308,000 in 
the second quarter and $1,668,000 
in the first quarter of this year. 
This drop cannot be wholly ac- 
counted for by any talk of 
seasonal sales. 

It should be made clear that the 
overall export figures for the auto 
industry here have not shown such 
a decline. In fact, exports to Can- 
ada have increased greatly, though 
the South African market has 
closed for the summer period at 
least. 

Most manufacturers recognize 
that their products must meet com- 
petition if they are to sell in the 
U. S. The Healey Motor Co., of 
Warwick, has just announced a 
reduction of $900 on their 2% litre 
roadster, a sports car in the 100 
miles per hour class, which has had 
some popularity in the U. S. The 
car will now sell at $5,100, Produc- 
tion will be stepped-up to meet the 
cost of this reduction. 

The Anglo-Argentine agreement 
is expected to help the auto indus- 
try, and an official party of South 
Americans has visited the Austin 
plants in Britain with the idea of 
studying the market for that car 
in their country. 

* . o 
Cooperation Ends 


TH Nuffield-Austin co-operation 
plan has fallen through. Last 
October there was a joint state- | 
ment by Lord Nuffield and L. P. | 
Lord that the Nuffield organization 
and the Austin Motor Co. were to 
interchange information of produc- 
tion methods, costs, design and 
research, the aim being to get max- 
imum standardization and pooling 
of factory resources, thus bringing 
down costs. 

The plan was considered the 
biggest move in Britain’s postwar 
industry, and there was plenty of 
talk about a merger. But these 
ideas have not materialized. Both 
companies have now announced 
that preliminary investigations 
have been completed, and al- 
though they will continue to con- 
sult together, the interchange of 
confidential information has 
ceased. No further steps will be 
taken to pool production re- 
sources, and no merger is con- 
templated. 

* * + 
Improvements 


‘THE Associated Equipment Co., 

Ltd., of Southall, has put on the 
market a larger engine to meet 
overseas requirements for road 


Model Muddle 


Miniature Engine Maker 


Rebuked by FTC 


WASHINGTON. — America’s 
Hobby Center, Inc., New York, has 
entered into a stipulation with the 
Federal Trade Commission to dis- 
continue representing the miniature 
gasoline engine it sells under the 
name GHQ gasoline motor as a 
precision-engineered, easy-starting 
motor, the FTC reported last week. 

The corporation also agreed to 
stop advertising that the engine has 
a maximum operating speed of 
7,000 revolutions per minute or a 
minimum of 300 r.p.m., or any 
other maximum or minimum speeds 
unless it is determined by adequate 
tests, 





Ritchey—Gulf port 


Ritchey Motors, Inc., announces 
he opening of its new used-car 
lot at 1601 24th Ave., Gulfport, 
Miss. Aubrey Beeson is manager 
ind George Womble, assistant 
nanager. 


vehicles and earth movers. This 
need has been much noticed in Hol- 
land, The firm has now put into 
production an 11.3 litre, six-cyl- 
inder, direct-injection engine. 

Leyland Motors, Ltd. has devel- 
oped an improved automatic brake 
adjuster, which keeps a constant 
clearance between the brake shoe 
liners and brake drums, and it 
will be fitted to future Leyland 
models. 

Leyland has also put on the 
market a new super heavy-duty 
Diesel-engined chassis, especially 
designed for developing and ex- 
tending oilfields. It is a_ six- 
wheeled model, with an engine of 
125 horsepower, a wheelbase of 
22 feet and a chassis length of 
over 30 feet. 

British United Traction, Ltd. is 
now producing a new 130 horse- 
power transit-type trolleybus for 
overseas. The firm’s exports have 
in the past been about 40 percent 
of total production, but this figure 
will now be increased. 





NEW KENT-MOORE CONNECTING 
ROD ALIGNER (J-3210)—Redesigned 


oe sg *% 





CONVERSION—This addition to Frontier Pontiac Co., Fort Worth, Tex., was recently con- 
verted from a large service station owned and operated by an oil company. The windowed 
areas shown were previously drive-in entrances to gasoline pumps and grease racks. The new 
building is used for new-car operations, get-ready, 1,000 and 2,000 inspections and offices. 
The original dealership, on the adjacent corner, now handles service, parts and accessories. 





Compensation Rates 


Cut in Kentucky 

FRANKFORT, Ky.—Rate reduc- 
tions in workmen’s compensation 
insurance, which will save Ken- 
tucky industry approximately $600,- 
000 a year, have been announced by 
Spalding Southall, state insurance 
director, 


mines, will be benefited by the 
new rates which average 7.7 per- 
cent lower than before, Southall 
said. Rates for coal mines were 
cut for a saving of $400,000 a year 
last January. 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 


Most industrial firms, except coal! See the back pages of this issue. 
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Motor vehicle exports from 
U. S. during the first half were 25 
percent below the total for the first 
six months of last year, the Auto- 


mobile Manufacturers Assn. 
ports. : 


A total of 164,120 cars, trucks and 
buses were shipped to foreign 
markets in the first half of this 
year, compared to 219,561 units last 
year. 


Passenger-car exports totalled 
86,922 in this year’s half and 115,- 
011 last year; trucks, 76,761 and 
103,255, and buses, 437 and 1,295, 


June, 1949, exports totalled 23,- 
935 vehicles, the lowest of any 
month this year. There were 34,817 
vehicles sold abroad in June, 1948. 


Car exports this past June de- 
creased to 13,873 from the 14,214 
of May and the 18,824 of June, 1948. 
Shipment of 9,952 trucks compared 
to 10,682 in May and 15,817 in June 
last year. Export of 110 buses sur- 
passed May’s 53 but trailed the 
previous June’s 176. 


re- 





SPECIAL SERVICE TOOLS 







Ever check your service records from a cost vs. charge 
point of view? Well, chances are, if you do, you'll find a 
number of unprofitable operations . . . jobs that actually 


cost you money to handle. And chances are, too, you'll 


to incorporate a new clamping de- 


vice suitable for all 


arbors, saves time lost in 


makes 
models of passenger cars and light 
trucks. Eliminates need for special 


and 


changing 


arbors! Simple, easy-to-use, provides 


greater accuracy. May be mounted 
to bench or held by bench-vise. 


Price: $45.50 





INC. 
DETROIT 2, MICHIGAN 


find these losses are generally the result of make-shift service methods due 
to the lack of proper tools and equipment. And that’s where Kent-Moore 
comes in. For you see, Kent-Moore Organization has devoted over 25 
years to Specialized Service Engineering. Working closely with major 
automobile manufacturers, they design, engineer, manufacture and dis- 
tribute the special service tools and equipment required to put profit and 
satisfaction in every automotive service operation. 

So if you want to save time, money and effort in your shop . . . if you 
want to build your service business with a net gain on every job, better 
get hold of the new Kent-Moore Service Tool Guide. It’s loaded from 
cover to cover with all the information you need to find the tools you 
have to have. And a copy is yours for the asking. 


Kent-Moore 


ORGANIZATION, 


GENERAL MOTORS BUILDING °* 


Sales and Service Engineering Representatives in Principle Cities Coast-to-Coast 











mee 


AUTOMOTIVE NEWS, AUGUST 8, 1949 


fa 
7 


jae a —_———e 

& i 

— a 

: , i 2m . ; 
ce - es. y ts . ‘ 


CJ 





COST $100,000—These are the new quarters occupied recently by Sulohur Motor Co., Inc. 


(Ford), at Sulphur, La. 


Plan Chicago Showing 
Of Safety Door Lock 

SAN DIEGO, Calif.—A new auto- 
matic safety lock, designed to pre- 
vent passengers from falling out of 
moving automobiles due to acci- 
dental opening of doors, will be on 
display at the annual Automotive 
Accessories Exhibition Aug. 8-11 at 
the Navy pier in Chicago, the Ac- 


Where TO-MORROW’S Sales 


S 
\o 
, 


curate Tool and Engineering Co. 
announces. 

Called the Wright Safety Auto- 
Lok, the devise is in production at 
the manufacturing plant, according 
to Elton Duff, general manager of 
the company. The mechanism of 
the lock is vacuum controlled, Duff 
said, with the driver controlling 
doors by pressing a button on the 
instrument panel. 






are made 


Despite Strong Opposition . . . 


Trend to Toll Roads 
Continues to Spread 


Ne” YORK.—Legislation grant- 
ing new or broadened authority 
for construction of toll highways 
was enacted during the first half of 
1949 in six states, with similar pro- 
posals attracting increased interest 
in others, a survey reveals. 
Continuing a trend which has 
spread across the country in re- 
cent years, despite general oppo- 
sition of highway-user organiza- 
tions and the federal Bureau of 
Public Roads, such legislation 
was enacted in Colorado, New 
Jersey, North Carolina, Ohio, 
Oklahoma and Pennsylvania, 


Toll road legislation was sstill 
pending with strong support in 
Massachusetts, but was unsuccess- 
fully proposed in Michigan, Minne- 
sota, Missouri, Nebraska, New 


York, Rhode Island and Wisconsin. 

Colorado’s legislature enacted a 
bill to enable the state to guarantee 
up to 30 percent of bonds issued to 


TO-NIGHT 


FOR 73 YEARS THE CHICAGO DAILY NEWS 


HAS BEEN MAKING 


IT PROFITABLE FOR 


ADVERTISERS TO CREATE TOMORROW'S SALES 


BY ADVERTISING THE 


NIGHT BEFORE. 


finance toll roads, and also passed 
a resolution specifically authorizing 
the construction of a 22-mile toll 
superhighway between Denver and 
Boulder, Constitutionality of the 
legislation was attacked in court, 
however, with the final outcome 
still pending at this writing. 

An attempt to block the Denver- 
Boulder project through referen- 
dum petitions also was being or- 
ganized. Meanwhile, preliminary 
traffic and engineering studies on 
the $5,300,000 project were con- 
tinuing. 

A series of bills enacted in 
New Jersey empower the state 
turnpike authority to construct 
a toll road extending from Alpine 
in Bergen county to Lower Penns 
Neck township in Salem county. 
Expected to cost more than $150,- 
000,000, the projected cross-state 
turnpike will link the George 
Washington bridge with a bridge 


mart selling is telling them at the right time and in 
the right place. Right time: evening. Right place: home. 


The Chicago Daily News is the preferred home newspaper of Chicago's moste IMPORTANT 
million. This group of reader-friends represents one of the richest concentrations of buying power in 


America to be 


reached by a daily newspaper. 


MOREOVER, THROUGH THE DAILY NEWS YOU 


ARE TALKING TO THEM 
ENVIRONMENT OF THEIR HOMES. 


IN THE LEISURELY 
IN THEIR 


HOMES -- WHERE THE PRESSURE OF THE WORK- 
DAY IS OFF AND THEY CAN RELAX AND REFLECT. 


In their home surroundings these people dream as they read of the good things of life they 
would like to own. And, as they read and dream, so do they buy! 


They are Chicago's most IMPORTANT million—as many an advertiser has found out! For 
example, more automotive advertising is placed in the Chicago Daily News than in any other 


Chicago daily n 


ewspaper! 


CHICAGO DAILY NEWS 


For 73 Years Chicago’s HOME Newspaper 
JOHN S. KNIGHT, Publisher 
DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 


Offices in 


NEW YORK 


* DETROIT 


- LOS ANGELES 


now being constructed over the 

Delaware river by Delaware. 

Expressing hope that work might 
Start this fall, Paul L. Troast, 
chairman of the New Jersey turn- 
pike authority, said it will be the 
heaviest traveled, one of the most 
expensive and probably the greatest 
revenue producing highways in the 
world. The project will be financed 
by revenue bonds which will not be 
state obligations. 

* * + 

ORTH CAROLINA enacted a 

bill authorizing “municipal 
corporations” to construct and op- 
erate toll roads. Such corporations 
would have the right of eminent 
domain, and could issue revenue 
bonds for financing. 

Shortly after passage of the 
legislation, steps were taken to or- 
ganize the Carolina - Virginia 
Coastal Highway Corp. to construct 
a toll road along the ocean to 
connect Nags Head with Virginia 
Beach. The proposed highway, 
opening up a region which now has 
no roads, is expected to cost be- 
tween $1,500,000 and $2,000,000. 

Enacted in Ohio was a bill pro- 
viding for the creation of a five- 
member Ohio turnpike commis- 
sion. Proponents of the legislation 
sought its passage to permit is- 
suance of revenue bonds to con- 
struct toll highway facilities, 
estimated to cost $200,000,000, 
which would run approximately 
234 miles, from about Petersburg 
(eight miles south of Youngs- 
town) across Ohio, just south of 
Cleveland and Toledo. 

The projected highway would 
connect with the Pennsylvania 
turnpike when the latter is ex- 
tended to the Ohio line. Revenue 
bonds authorized by the bill would 
be retired and operating expenses 
paid out of tolls. Following retire- 
ment of the bonds, the turnpike 
would become a part of the state 
highway system, 

The new Ohio act also would per- 
mit construction of other toll roads 
connecting heavily-populated areas 
of the state. Only the governor’s 
approval would be needed for what- 
ever additional routes might be 
| decided upon by the commission. 


+ * * 

[A BILL PASSED by the Okla- 
homa legislature extended for 
| two more years the life of the Okla- 
|homa turnpike authority. The new 
|act authorizes issuance of revenue 
bonds for a maximum of 40 instead 
|of 35 years to finance a proposed 
toll road between Oklahoma City 
| and Tulsa. It also removes a pro- 
| vision of previous legislation for 
| the state corporation commission to 
|fix the toll charges on the road. 
Gov. Roy J. Turner has been seek- 
|} ing a $33,000,000 loan from the Re- 
construction Finance Corp. to fin- 
nance the Oklahoma City-Tulsa 
project. The loan would be repaid 
from tolls. 

Pennsylvania’s legislature en- 
acted bills providing for exten- 
| sions of the Pennsylvania 
turnpike from Harrisburg into 
Scranton and from the western 
extension of the superhighway 
| to a point near Erie. Legislation 
| for extension westward to the 
Ohio line previously had been 
| enacted, while extension of the 
turnpike from outside Harrisburg 
to outside Philadelphia is cur- 
| rently under way at a cost esti- 
mated at $80,000,000. 

An appropriation of $250,000 was 
|being sought at this writing in 
| Massachusetts for an engineering 
study to pave the way for con- 
| struction of a 95-mile, $75,000,000 
toll highway across eastern Massa- 
|chusetts from Seabrook, N.H., to 
| Union, Conn., to close the missing 
|link in an interstate expressway 
|system from Maine to Indiana. 

New Hampshire is now con- 
| structing a 15-mile toll road to con- 
nect the Maine Turnpike toll ex- 
pressway with the Seabrook, N.H., 
terminus of the proposed Massa- 
chusetts toll road. The New Hamp- 
shire Highway Commission recently 
announced that the $6,500,000 New 
Hampshire toll road will be ready 
for use next winter. 
| + + * 

N ICHIGAN’S legislature rejected 
4 a bill proposing the creation of 
a state turnpike commission with 
authority to issue revenue bonds 
{for the construction of toll high- 
| ways. The proposal stemmed from 
| agitation in southern Michigan for 
|construction of a Detroit-to-Chi- 
cago four-lane divided limited-ac- 
| cess highway costing approximately 
$300,000,000. 

Although toll road legislation 

(Continued on Page 60, Col. 1) 
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SAE West Coast Meeting at Portland to Air 
New Developments Next Week 


PORTLAND, Ore. — Automotive 
engineers will devote three days to 
reviewing design and operating re- 
quirements of commercial motor 
vehicles at the Society of Automo- 
tive Engineer’s national West Coast 
meeting here, August 15-17, in the 
Multnomah hotel. 

Programs will focus engineer- 
ing attention upon maintenance 
of commercial vehicle fleets, pro- 
gress in design and development 
of Diesel powerplants for trucks, 
and the possibility of saving valu- 
able weight and space by install- 
of Diesel powerplants for trucks 
buses and passenger cars, the 
SAE announces, 


Initial reports will be made on 
the development of a new bi-metal- 
lic brake drum, designed to dissi- 
pate rather than absorb heat and to 
facilitate down-grade operation of 
large vehicles, and on a nationwide 
survey of the fuel requirements of 
commercial vehicles, which com- 
prise 25 percent of the gasoline 
market. 

Considerable attention will be 
paid to requirements of commercial 
motor vehicles in the field of trans- 
missions and the adaptation of 
transmissions to operating require- 
ments, especially under West Coast 
conditions. 

One of the features of the 
meeting will be the concluding 
session, which will comprise a 
question-and-answer period with 
every speaker on the platform 
prepared to answer questions cre- 
ated by the technical papers 
presented at the meeting. 

The meeting is sponsored jointly 
by the Diesel Engine, Fuels & Lub- 
ricants, Transportation & Mainten- 
ance, and Truck & Bus Activities, 
and by the eight West Coast sec- 
tions of the SAE. The general 
chairman is Z, C. R. Hansen of 
Automotive Equipment Co., Port- 
land. The program follows: 

Monday morning technical ses- 
sion: Chairman, David Brown, 
Cummins Intermountain Diese] 
Sales Co., Salt Lake City. “Anti- 
detonant Injection from the Fleet 
Operator’s Viewpoint,” by A. T. Col- 
well, Thompson Products, Inc., 
Cleveland. “Lubrication of Heavy- 
Duty Roller Bearing Applications,” 
by O. L. Maag, Timken Roller | 
Bearing Co., Canton, O. 

Monday afternoon technical | 
session, Chairman, W. B. Keith, 
Spokane Kenworth Co., Spokane. 
“Transmissions and Engine to 
Road Gear Ratios,” by Thomas 





Chicago Dealers 
Form Groups to 


Use Co-Op Ads 


CHICAGO.—In efforts to estab- 
lish community automobile rows as | 
shopping centers for used cars, and | 
to focus attention upon those areas | 
more sharply, Chicago dealers are 
utilizing cooperative instead of in- 
dividualized methods of classified | 
advertising to an increasing extent. 

The areas in which they are con- 
centrating include the Broadway, 
W. North Ave., S. Michigan Ave., | 
and suburban Oak Park auto rows. | 
Each group urges buyers to do 
their shopping on its “row”, the 
accent being upon that area and 
the unusual “buys” offered. 

The North Broadway Cooperative 
Dealers Assn., for instance, makes | 
known that motorists can find 2,000 
cars in member establishments. 

Oak Park dealers, by contrast, | 
Stress their area as a center for 
reliable used-cars at bargain prices, 
and they publish a list of dealer 
names with the featured offerings 
of each. 








Six Auto Dealers Serving 
On Oklahoma Civic Group 


Among new trustees chosen for 
the Oklahoma public expenditures 
council at its third annual meeting 
were the following auto dealers of 
the state: 

John H. Tresler, Vinita; Calvin 
Megown, Okmulgee; O. Z. Lee, 
rederick, and Wat Henry, Tulsa. 
Among trustees retained from last 


year’s board to serve again this 


year were R. C. Maxwell, Pauls 
Valley, and Mead Norton, Shawnee. 


ign Review 


Backus, Fuller Mfg. Co., Kalama- 
zoo, Mich. “Modern Maintenance 
and Preventive Maintenance Pro- 
cedures,” by F. C, Anderson and 
E. W. Templin, of the Los An- 
geles Department of Water and 
Power. 

Monday evening, technical ses- 
|sion: Chairman, R. W. Moore, 
| White Motor Co., Portland, Ore. 
“Air Cooled Engines for Vehicles,” 
by C. F. Bachle, Continental Avia- 





'tion and Engineering Corp., Detroit. | 


“How Would You Design a Trailer 
for Maximum Efficiency?” by L. H. 


Chaille and V. H. Stewart, Frue-| 


hauf Trailer Co., Los Angeles. 


Tuesday morning, technical ses- 
sion: Chairman, R. A, Hundley, 
Enterprise Engineering & Foundry 
Co., San Francisco, “Air Cleaners 
for Diesel Engines,” by James 
Myers, Farr Co., Los Angeles. “Why 
Supercharge?”, by N. M. Reiners, 
Cummins Engine Co., Columbus, 
Ind. 


Tuesday afternoon’ technical |Co., Martinez, Calif. and R. J.| the platform simultaneously and 









List... $1.50 
Order No. A92 (Matching gear shift knob), 
List...$ .65 









NEW STEERING- 
WHEEL SPINNERS 

IN SHIMMERING LUCITE! 
Order No. A9I (Assorted colors), 


REPLACEMENT 
UNITS FOR CASCO 
POP-OUT LIGHTERS! 


Order No. 133 (Complete Pop- 
out unit), List... $1.50 Fair Traded 


Order No. 132 (Heating Element alone), 


session: Chairman, Harold Puxon, 
Columbia Trailer Co., Vancouver, 
B. C. “Synchronized vs. Conven- 
tional Transmissions in Truck 
Operation,” by D. D. Robertson, 
Spicer Mfg. Div., Dana Corp., To- 
ledo. “Design and Development 
Considerations of a Bi-Metallic 
| Brake Drum,” by Charles E. 
| Stevens jr., Al-Fin division, Fair- 
child Engine & Airplane Corp., 
Farmingdale, N. Y. 


Tuesday evening, dinner session: | 


| Toastmaster, John G. Holmstrom, 
|Kenworth Motor Truck Corp., Se- 


|attle. “Under the Hood,” by George | 


| A. Bowie, Firestone Tire & Rubber 
|Co., Akron. 


Wednesday morning 


|Colyear Motor Sales Co., Seattle. 
“Recent Trends in Valve Design 
|and Maintenance for Automotive 


Hoertz, Cleveland, and R. Max 
Rogers, Bell, Calif., both of Thomp- 
son Products, Inc. “Anti-knock Re- 
quirements of Commercial Ve- 
| hicles,” 
Corp., Detroit; G. W. Pusack, So- 
j}cony Vacuum Oil Co., Inc., Pauls- 
boro, N. J.; J. A. Edgar, Shell Oil 





List... $1.00 
Fair Traded 


technical 
| session: Chairman, R. E. Fleischer, | 


‘and Diesel Engines,” by Norman | 


by H. J. Gibson, Ethyl | 
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FRANCE GETS BIG JOB—Largest truck ever to enter France, according to authorities of 
that country, is this Mack model LRSW, here shown being swung aboard the United States 
Line's American Inventor in New York harbor. Weighing 58000 pounds and measuring 29 
feet 4 inches long by I! feet | inch high, this off-highway Mack is equipped with hydraulic 
steering and driven by a 275-horsepower super-charged Diesel engine. Purchased through 
ECA by Electricite de France for use in its Ottmarsheim quarries, the six-wheeler dumper 
of 30 tons payload capacity was shown at the Paris International Trade Fair. It is now 
being operated at the quarries in conjunction with France's hydro-electric development 
program. 


Greenshields, Shell Oil Co., Wood 
River, Il. 

| Wednesday afternoon technical 
| session: Chairman, J. W. Sinclair, 
| Union Oil Co, of California, Los 
| Angeles. All speakers will occupy 


answer questions from the floor. 

The following SAE sections are 
participating in the meeting: 
|Northern California, Northwest, 
Oregon, San Diego, Southern Cali- 
fornia, Spokane-Intermountain, 
British Columbia, and Salt Lake. 





CASCO'S 
QUIET 
2-SPEED 
RUBBER- 
BLADED 
AUTO FAN! 


Order No. FIT, List 
Fair Traded 


. . $7.50 








ADJUSTABLE, 
ORNAMENTED 
FENDER GUIDES! 


CASCO’'S INNER-CONTROLLED 
SEALED-BEAM SPOTLIGHTS! 





NEW VIS-O-LITE 










ILLUMINATED: 


HLL Junior: Standard: Order No. A6l, List. . . $2.90 
UMINATED POP-OUT Order No. $40, ‘Order No. $41, va een f 
CIGARETTE LIGHTER! List... $17.50 tist . . . $18.00 Order No. A60, List... $2.15 (Af 
Order Me. 131, Lint... $9.78 Fair Traded Fair Traded ( 


Fair Traded 
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Backshop 


--+ by Jack 





NE of the most interesting sales 

promotion programs, service- 
wise, that has ever come before me 
is the current campaign to intro- 
duce SOS cleaning pads to drivers 
of cars equipped with white side- 
wall tires. 

These pads, soap -impregnated 
steel wool, are sold by practically 
every grocery store in America and 
liberally used by millions of house- 
wives to clean pots and pans. 

Someone found out that they 
also do a marvelous job of clean- 
ing white sidewall tires and 
brought the fact before the SOS 
company. They had their distri- 
bution all set up, so they couldn’t 
very well change it to sell also 
through automotive channels. 

So they have embarked on a 
program to make it advantageous 
for the car dealer to help them 
promote a more liberal use of the 
item. 

+ * + 
Sample Package 

HE SOS company hit on the 
4 idea of making up sample boxes 
of pads—two pads to a box—for 
the dealer to put in the glove com- 
partment of every new car sold 
with white-wall tires. 

The dealer can also have a 
small folder, which will carry the 
dealer’s imprint and a coupon 
good for one sample package of 
SOS pads when mailed to the | 
company’s Chicago office. This | 
folder also tells Mr. Car Owner 
how he can keep his white side- | 
wall tires looking white and nice 
through use of the pads. 

Two prominent tire companies 
have put the pads through their 
testing laboratories and have found 
that the product does no harm to 
white sidewalls, does a good clean- 
ing job and is in effect what most 
professional wash men use in bulk 
form to clean tires anyway. 

* * 4 
Little Helpers 

NE of the unusual aspects to 

this promotion is contained in 
a letter from a DeSoto-Plymouth 
dealer in Portland, Me., who states 
that the presentation of the sample 





pads, in three different cases re-| 
cently, has enabled him to sell cars | 
that came equipped with white} 
sidewalls and where the customer | 
had wanted them changed to black. | 
He not only saved changing the} 
tires over but enjoyed the extra| 
profit that the white sidewall sale | 
entailed by showing the customer ' 


DeSoto, K-F , MoPar on Road 19 


Used-Car Clinics Start 


how easy it was to clean the side- 
walls with the pads. 

The SOS pads also are good for 
cleaning up rust spots on bump- 
ers and grilles, it is claimed. 

So you dealers can now become 
sales-promotion helpers for an arti- 
cle your wife has been using for 
years in her kitchen—and get a 
little publicity and good customer 
relations by helping yourself make 
more money selling white sidewall 
tires. That’s a quirk, isn’t it? 

* + * 


New Oil Filter 
WE a man bit a dog the other 
day. 

That, in parlance of the news- 
paper business, you know, is when 
you mean to say that the thing 
happens in direct reverse. It’s not 
news when a dog bites a man be- 
cause that happens too often; but 
if a man bites a dog, it’s news be- 
cause it rarely if ever happens. 

Usually it’s your Backshop com- 
mentator who is forever telling the 
P&E managers of the factories 
about some new gadget or item 
that looks good and they should 
give it the critical onceover. 

But in walks a letter from my 
old friend Al Steigerwalt, P&E 
manager for Kaiser-Frazer, tell- 
ing me about an oil filter which 
his company had put through ex- 
tensive tests and which he 
thought I ought to know about— 
and I should, for I had never 
heard of it until his letter came 
in. Thanks, Al, for reversing the 
tables on me. 

Maybe now some of my friends 
around the circuit will also take 
time to tell me about some of the 
good new things that may have 
missed my desk on their way to 
the industry. I do miss one once 
in a while, strange as it may seem. 

* * * 


Buick’s Party 

UICK—that is Ivan Wiles, Otis 

Waller, Charlie Chayne, Art 
Belfie, Bob Rudd, et al—threw an 
awfully nice party for the scribes 
to give us a pre-looksee at the new 
“40” series car to be announced 
this week. 

We all met with the brass at 
the GM proving ground where 
we were not only shown the jobs 
but were allowed to drive them 
on a blocked-off section of high- 
speed test track to get the “feel” 
of Buick’s bid for third place. I 


(See BACKSHOP, Page 39, Col. 1) 








~~ used-car merchandising and 
reconditioning clinics that “hit 
the road” this month amply indi- 
cate by their size and scope the 
importance that the sponsoring fac- 
tories place on this vital phase of 
automotive retailing under competi- 
tive conditions. 

Factory men all realize that 
dealers new to competitive sell- 
ing are not fully aware of the 
necessity of retailing their own 
trades, and that experienced 
dealers need to be brought up-to- 
date on programs and materials 
that are available today to do the 
job of used car “make ready for 
sale.” 

Reports from the field show that 
far too many dealers have not as 
yet completely grasped the basic 
reason for getting into a thorough 
used-car retailing and conditioning 
program. Far too many are still 
going blythely along wholesaling 
their trades and making no provi- 
sion to acquire a used-car lot, hire 
and train used-car personnel and 
make provision for conditioning 
with men and facilities separate 
from their customer labor facilities 
and present mechanical force. 

* e a 


[pRAuans who explain their lack 


of getting into this most im- 
* * | 


+ 





portant phase of their business, by 
pointing out that the used-car 
dealers in their neighborhood do 
not do as thorough a job of condi- 
tioning as the factories ask them 
to, overlook the most important 
difference in the operation of a 
used-car dealer’s business and that 
of a franchised dealer. 

While the used-car dealer only 
buys the cars he wishes to sell 
and the cars that are moving 
satisfactorily in his area, the 
franchised dealer, under competi- 
tive conditions, must take the 
cars that are offered in trade. He 
cannot select the makes, models 
nor the condition of the cars he 
takes in on trade. He can only 
determine the price he must pay 
for these trades. 

And even here, if de doesn’t buy 
his trades at or near the prices 
competitive dealers are willing to 
pay, he will suffer in the volume of 
new cars he will be able to put on 
the street. 

If he sells his cars to whole- 
salers under this type of operation, 
it is practically assured that he 
either will be stuck with the slow 
movers and those in poor condition 
because the wholesale buyers will 
not take them, except as they are 
bunched like bananas with one or 


two “hot” leaders, or he will have 
* * * 








MAKING ENGINES ATTRACTIVE—One of the most necessary procedures in the condition- 
ing of a used car for resale is to thoroughly steam or solvent-clean the engine and 
underhood of the car to remove all evidence of misuse. Wayne Oxley and John Dreier, two 
of the nine conditioning experts Kaiser-Frazer has in the field, show how this is done. Other 
did not hear any official come | points that show evidence of abuse or neglect and must be thoroughly cleaned and 


refurbished are the trunk compartments, pedal pads, floor mats and front window revels. 








to sacrifice on these cars to move 
them. 
* 7 + 

ITHER way he will have to take 

a “shellacking” on his low-end 
stuff, and no dealer can afford to 
take that “shellacking” when the 
going gets really tough. 

When the dealer retails all of his 
own trades, he is in a position to 
average out his good deals with the 
bad and, if he is a good operator, be 
able to show a satisfactory profit 
on his entire used-car operation. 
Many dealers were able to show 
good profits on this operation back 
in the days when they had to sell 
as high as three trades to the wash- 
out. 

The Chrysler Corp. used-car 
clinics, which hit the road Aug. 4 
with the first clinic being put on 
in Louisville by DeSoto, will 
eventually take the entire used- 
car merchandising and condition- 
ing deal to every dealer in a 
Chrysler made product. 

This program—one of the most 
extensive ever put out, either before 
or since the war—is based on each 
division taking the deal to its own 
dealers eventually—the training of 
the entire 112-man field force of 
Chrysler Central Service in the 
technics and procedures of used- 
car conditioning, and the training 
of not only the field force of the 
MoPar division, but men with each 
of the Chrysler parts distributing 


dealers. 
+ * = 


, ge ey nearly a year ago, the 
MoPar division began to test 
out and select the best and latest 
methods and materials the market 
offered for the economic recondi- 
tioning of used cars. They gather- 
ed these materials together in three 
different ten-car packages—one on 
interior appearance, one on flock to 
dress up trunk compartments, re- 
new carpets and refurbish door 
panels, etc., and the third on metal 
repair aimed at enabling the dealer 
to economically and quickly make 
repairs on rusted metal of the pre- 
war cars especially. 

The DeSoto program, which 
started off last Thursday with a 
clinic in Louisville, will continue 
until Aug. 31. In that time 110 
clinics will be put on in 38 cities 
by 18 crews, and every DeSoto 
dealer, his service and used-car 
manager as well as his used-car 
conditioning manager (if he has 
one) will see the “show.” 

The men who run the clinic com- 
pletely recondition one side of a 
car, leaving the other as it was 
when they started work on it, to 
show what can be done economic- 


ally with pre-war cars especially. 
(Continued on Page 38, Col. 1) 


Dealer Red Flag: Increasing Internal Expense 


NTERNAL expense---conditioning | 


through another upheaval when| 


time for him to acquire less ex- 


of new and used cars—has been| these items can be erased from the| pensive building facilities and a/| 


increasing at the rate of about 7| 
percent per month, according to} 
the best available figures on a na- 
tional basis. 

This is not only natural but is 
a certain indication that the re- | 
tail end of the automotive indus- 
try is getting back to what can | 
be termed a “normal status.” 

Alert dealers are spending more 
money and time in the condition- | 
ing of new cars than they have up 
to this spring. More and more 
dealers are getting into the retail- | 


ing — and conditioning -— of their | 
trades. 
Thus it can be seen that this 


increase in “internal” is not only 
justified but an item of business 
cost that is going to stay with the 
dealers 


until the country goes 


average dealer’s picture. 
* a * 
Te increasing of internal—par- | 
ticularly the rapid increase and | 
the size of the increase together-— 
indicates that the dealer should be 
giving all elements that go into 
the increase his individual and 
complete attention until he is cer- | 
tain that he is operating at the 
very lowest cost obtainable. 
One of the most important items 
in this revaluation of his operation | 
is to determine if now isn’t the 
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different type of mechanical crew 
for his internal work, so as to be 
assured that internal does not eat | 
into his present volume of cus- 
tomer labor work. 

It is thought that much of the 
increase in internal expense at 
the present time is due to the | 
better job of conditioning new 
vehicles for sale, rather than any 
great expansion in used-car con- 
ditioning. 

Used-car conditioning, however, 
is getting more important every 
day as more and more dealers are | 
finding that they cannot be as 
selective in what they will take | 
in on trade as they were a few 
short months ago. The deeper we | 
get into the competitive picture— | 
the more even the present “hot” | 


lines find that they wiil have to! 
actively bid on the trades—-the 
more prewar cars will be coming 
into the dealers’ lots and the 
greater the hazard for the dealer 
who is presently wholesaling most 
of his trades. 
tus will naturally bring about 
- a condition where he will have 
to do more reconditioning in self- 
defense to protect his profit struc- | 
ture. This, in addition to the 
greatly-increased attention dealers 
are finding that they have to give 
new-car conditioning, in order to 
keep their line and company 


| “sweet” in the minds of their pros- 


pects, will also tend to increase 
present internal expense. 

Prewar, dealers found that it 
paid them to separate their con- 
ditioning activities — both new | 


and used-car—from the customer 
labor service. By doing this they 


(Continued on Page 37, Col, 1) 





Term of ‘Aftermarket’ 
Revised by NSPA 

CHICAGO. — So far as the 
board of the National Standard 
Parts Assn. is concerned, the 
term “aftermarket” to describe 
its industry is out. 

In its stead, the NSPA direc- 
tors have just substituted “auto- 
motive service industry.” The 
changed name was coined on 
recommendation of the associa- 
tion’s automotive advertisers 
council, The NSPA said that 
“aftermarket” has for many 
years been an often misunder- 
stood name. 
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AUTOMOTIVE NEWS, AUGUST 8, 1949 


BONDING PLAN OPERATORS—Here are the members of the Pontiac Dealers Assn. of 
Metropolitan Boston, who are satisfied with the results of the used-car bonding guarantee 
program which they started last spring. Under the plan, the buyer receives a detailed 


guarantee attesting to the car's mechanical condition. This guarantee is 


bonded for 30 


days or 1,000 miles, whichever comes first, by National Surety Corp. The Boston Pontiac 
dealers are said to be the first organized new-car group to institute such a plan. 


U. C. Bonded Pledge Pays, 
Boston Pontiac Dealers Say 


OSTON. — A used-car bonding 

guarantee plan is going great 
guns for the Pontiac dealers in 
this area. 

Increased used-car sales 
easier merchandising efforts are re- 
ported as the plan’s chief benefits 
by the members of the Pontiac 
Dealers Assn. of Metropolitan Bos- 
ton, who put it into effect last 
spring. 

The program resembles prewar 
“OK’d used-car” plans except for 
two innovations: The detailed 
10-point used-car guarantee given 
the purchaser, and the bonding of 
this guarantee for a_ specified 
period by National Surety Corp. 

The Pontiac association here 
claims it is the first new-car dealer 
group in the country to adopt such 
a program. 

* * ” 
ALL cars are not included for 
bonding—only those late-model 
vehicles that can pass the tests set 
up in the dealer guarantee. All 
makes of cars, however, are eligible. 

The term of the bond is 30 days 
or 1,000 miles, whichever should 
occur first. The owner of a car 
which fails to perform any of the 
stipulations in the guarantee is 
given 10 days to file a claim with 
National Surety Corp., New York. 


The 10 major items listed on the | 


bonded guarantee are as follows: 


1. Engine—with subheadings for 


carburetor, crankcase, etc. 
2. Electrical system—covering 
battery, lights, etc. 

3. Clutch. 

4. Brakes. 

5. Rear end and transmission. 

6. Springs. 

7. Radiator. 

8. Steering. 

9. Entire car clean at time of 
delivery. 

10. Safety inspection. 

These major points with their 
sublistings are printed on a bonding 
form presented the buyer when he 
takes delivery of the car. The form 
is signed by the Pontiac dealer and 
the president of the National 
Surety Corp. 

+ 


ON THE dealer’s reconditioning 
report, the same _ inspection 





Service Dept. 


Aids Car Sales 
At Donaldson’s 


and |—— 








PITTSBURGH.—The hum of| 


business activity in its service shop 
is helping used-car sales at Don- 
aldson Motor Co., 1105 Western 
Ave. 

“This is what our service de- 
partment will do for the car you | 
are interested in buying if that 
car ever needs repairing,” says the 
salesman as they watch repair 
activities. “Our customers get 
speedy, high-quality service be-| 
cause we’re equipped to do it.” 

Owner Donaldson said that qual- | 
ity of his work surprises custom- | 
ers. Impressed, a great number of 
customers who under Regulation 
W don’t have the money for pay- 
ments on a new car use their down 
payment money for outright pur- 
chase of a used car. 





points are listed, along with spaces 
next to each for the mechanic’s 
signature, The inspector checks an 
item if it meets bonding standards 


or he indicates that it can be re- 
conditioned to the standards. 

If a car is approved for the guar- 
anteed-by-bond plan, a “service 
seal” is placed on the vehicle’s 
windshield as it stands on the used- 
car lot or showroom floor. This seal 
bears the emblem of National 
Surety Corp. 

Ads in Boston newspapers pub- 
licized the advantages of the plan 
after it was launched this spring. 
Bonded cars and their prices 
were listed in several of the later 
ads. William J. Small Agency, 
Inc., handled the campaign, with 
Robert H. DeMinico as account 
executive. 


Typical of the reports from Pon- 
tiac dealers on the successful re- 
sults of the bonding plan was one 
from C. E. Batchelder, Watertown, 
Mass., who stated: 


“So far this month (dated May 
18), we have delivered 16 used cars 
with bonds and there is no question 
but what the idea brought the 
customers to our place of business 
and made it 100 percent easier to 
dispose of the car when the sale 
was being consummated. 

* + + 


“IN MOST cases we didn’t even 
have to demonstrate the vehicle 
as the buyer apparently had faith 





Dealer Sells to Minor; 


Sale Ruled Not Valid 


JONESBORO, Ark. — Quality 
Motors, Inc., has been ordered 
by Chancellor A, V. Tadlock to 
repay $1,750, plus 6 percent in- 
terest, to Johnny M, Hays, 16, 
for a 1947 Pontiac convertible 
which he bought last January. 

Since Hays is a minor, he 
could not sign the contract, so 
the bill of sale had been made 
out in the name of a person of 
legal age and the title immedi- 
ately reconveyéd to Hays. At- 
torneys for the dealer said an 
appeal will be taken to the 
Arkansas supreme court. 





enough in us and the bond not to 
require it, 

“We find that it has increased 
our activity in lower-priced units 
without bonds to a great extent 
and keeps us pretty well cleaned 
up in that respect. 

“When all is said about the whole 
thing, it doesn’t increase our costs 
to any great extent as we recondi- 
tion our used cars anyway, bond or 
no bond.” 

Batchelder is a director of the 
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Pontiac Dealers Assn. of Metropoli- 
tan Boston. Dudley Talbot is presi- 
dent; Benjamin C, Wheaton, vice- 
president; Charles N. Kane, treas- 
urer, Robert R. Longpre, secretary, 
and Daniel F. Pierre and J. Mark 
Tolligran, the other directors. 


Tire Saver 
Road Magnet Picks Up 


Scrap Metal 


FRANKFORT, Ky.— Flat tires 
may be a thing of the past if the 
state’s new highway-magnet proves 
a success. 

The five-ton magnet, mounted on 
a truck, picked up 25 pounds of 
material that could cause punc- 
tures on a six-mile trial run, In 
each pound there are an estimated 
100 possible flats. 

Built by Lexington Equipment 
Co. at a cost of $6,800, the unit is 
powered by a generator and picks 
up nails, scrap metal, wire and 
other metals lying on the road. 

A record of the roads patroled 
and debris collected will be kept. 
If the machine proves successful, 
a second may be added. 








is to sell move oil 7 


ITERALLY roping people in might be one way to get oil business. But 

this takes time; you’ve got to get pretty good with a rope first. 

It’s a lot easier to get business by selling Quaker State Motor Oil. 
Here’s why... 


@ Quaker State Motor Oil is skillfully refined from 100% pure Pennsyl- 
vania grade crude oil. It’s free from sludge-forming characteristics and 
gives longer-lasting protection. 


@ Quaker State Motor Oil is extensively advertised in leading magazines, 
and it is backed by a sound merchandising program. 


@ Quaker State has widespread distribution—over one hundred thousand 
dealers have already found Quaker State Motor Oil a highly profitable 
product to handle. 


Quaker State Motor Oil » Quaker State Superfine Lubricants + Quaker State Oil Refining Corporation Oil City, Pennsylvania 
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SHOWROOM FOR USED CARS—Robinson Motors, Inc. (Chevrolet), 
added a 50 by 200-foot display area for used-car merchandising. 


Zetterholm Sells Albert Lea, Minn., to two of his 


G. A. Zetterholm has announced | ¢mployes, Marshall Pratt and Ray 
the sale of his Dodge dealership in | Leschfske. 


Philadelphia, 
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NSPA Booklet Shows Percentages .. . 





CHICAGO.—With its format re- | 
| designed to a pocket-size booklet, | 


yet expanded to include a survey 
on wholesalers’ leading lines, Com- 
parative Performance Records, the 
annual study of wholesalers’ oper- 
ating ratios, has just been issued 
by the National Standard Parts 
| Assn. to members. 

Among new features of the re- 
vised booklet, which contains 20 
pages, are figures showing how 
much each month contributes to 
| wholesalers’ annual sales volume; 
a more detailed report of income 
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per cent of all other I 


and expense items in both the 
merchandise and shop depart- 
ments, and a chart showing the 
percentage of volume each “lead- 
ing line” contributes to total sales 
volume. 

Operating ratios included in the 
study are broken down into three 
separate dollar groups, with col- 
umns for every wholesaler to com- 
pare his figures with those in his 
|volume classification. 

J. L. Wiggins, executive vice- 
|president of NSPA, disclosed that 
facts used in the volume were ob- 


Less work ! 


Dual profit 





and on 80 
"1949 models 
complete the installation of 


a Trico Windshield Washer in a matter 


Every sale is a “double” profit. You 
make money on the Washer; you make 
money on the installation. 


Nearly five million users praise the 
“Two Little Squirts.” 
advertisements nearly twice the size 


And national 


appear monthly to tell other 


owners they can have a Washer installed 
easily and quickly by driving onto your 
service floor. 





TRICO PRODUCTS CORPORATION 
BUFFALO 3, N. Y. 
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| Service Costs, Profits Compared 


|tained through comprehensive re- 
| search of cooperating member 
| wholesalers’ operating statements. 
|He added that returns were re- 
|ceived from every section of the 
ination and from all conceivable 
volume classifications, thereby pro- 
viding a true industrywide study.” 

“We know that a_ successful 
business cannot be operated on 

‘averages,’ but having the aver- 
age ratios of expense and income 

items assists members in finding 
out exactly where they stand in 
comparison with the industry and 

in setting their operational sights 
accordingly,” Wiggins said. 

The booklet classifies wholesalers 
in these three groups: Those doing 
an annual volume up to $150,000, 
those in the $150,000 to $500,000 
category, and those whose volume 
exceeds $500,000. 

In the under $150,000 sales group, 
the average gross profit on mer- 
chandise sold is 30.41 percent. Of 
|this, cost of shop labor sales is 
65.36 percent; gross profit, 34.64 
percent; direct shop expense, 4.91 
percent, and net profit on shop 
operations, 29.73 percent. 

After figuring selling, indirect, 
administrative and other expense, 
as well as federal income tax, the 
net profit amounts to 8.69 percent. 


The figures for the $150,000 to 
$500,000 group show 31.59 percent 
gross profit for merchandise sold; 
67.03 percent as cost, 32.97 per- 
cent as gross profit, 10.98 percent 
as direct expense, 29.73 percent as 
net profit on shop labor sales, and 
5.79 percent as net profit after all 
expenses and federal taxes. 

For the over $500,000 category, 
the ratios are 29.05 percent as gross 
profit on merchandising sales; 66.72 
percent as cost, 33.28 percent as 
gross profit, 14.91 percent as direct 
expense, 18.37 as net profit on shop 
labor sales and 3.06 percent as net 
profit after all expenses and federal 
income tax. 

Leading sellers for all whole- 
salers, in this order, were motor 
and chassis parts, piston rings, 
ignition parts, mufflers and tail 
pipes, brake lining and clutch 
facings, spark plugs, batteries, 
fan belts and radiator hose. 

These were followed by oil filters 

and cartridges, gaskets and oil 
seals, paint, lacquer and supplies, 
antifreeze, anti-friction bearings, 
shop equipment, wire and cable and 
| chemicals. 





\Chek-Chart Issues 
Service Guide for 


'Automatic Drives 


CHICAGO. — Complete instruc- 
tions for the servicing of all auto- 
| matic transmissions and fluid coup- 
|lings have been issued by Chek- 
| Chart Corp. 
| Prepared with the cooperation 
land approval of the manufacturers 
|of the automobiles equipped with 
these units, these instructions are 
assembled as an eight-page supple- 
ment to the Chek-Chart manual, 


“The ABC's of Lubrication Serv- 
ice.” 
Detailed, step-by-step procedure 


}is given for level check, drain and 
refill service for Dynaflow, Hydra- 
| Matic, Ultramatic and Fluid Drive 
|}units. The units are thoroughly 
|illustrated and described. Require- 
ments for specific tools and equip- 
|ment are indicated. 

Until recently, manufacturers of 
automobiles equipped with these 
units have requested that all serv- 
icing be performed by car dealers. 
On May 18, General Motors Corp. 
announced a plan whereby all oil 


companies could market a fluid 
meeting certain specifications for 
Dynaflow and Hydra-Matic units. 


Oil Companies are now developing 
this special fluid. 

“Chek-Chart has prepared these 
special instructions to meet the 
need for training service station 
personnel heretofore unacquainted 
with this detailed servicing pro- 
cedure,” the firm states. 


White Outlet Opens 


White Motor Co. announces the 
opening of its new truck headquar- 
ters, White Truck Sales and Serv- 
ice, Inc., 1090 N. Pearl St., Beau- 
mont, Tex. 
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SOCONY TRAINS MEN FOR GM TRANSMISSION SERVICE—With Socony-Vacuum Oil Co. 


authorized by General Motors to service Hydramatic and Dynaflow transmissions, dealers are 
certified the oil company only after they have taken a course of job training and 
e 


provided t¢ 


mselves with the proper equipment. Training is ee given in each of the) 
company's districts either by instructors in a district school or by 
Here George McCauley, an instructor, and W 


cony-Vacuum salesmen. 
G. Keyser, division marketing assistant, both 


of Philadelphia, receive instruction from Charles Totten of the Socony-Vacuum retail sales 


development laboratory of New York. 


Red Flag for Dealers: 
Rising Internal Costs 


(Continued from Page 34) 


not only were able to utilize low- 
rent building facilities, but were 
able to man their conditioning 
department with the type of me- 
chanic who likes to adjust and 
repair units rather than replace. 

This type of mechanic, it has 
been recognized, will turn out more 
conditioning work per day than 
will the regular mechanics on cus- 
tomer labor work—and at far less 
cost to the dealer. 

Reconditioning of both used and 
new cars is credited with the more 
than 47 percent increase in inter- 
nal parts sales experienced by 
many dealers during the past five 
months. No figures are available 
at the moment that separate the 
degree with which each phase of 
conditioning is responsible — but 
there is no question but that the 
better job of conditioning of new 
ears that is beginning to be done 
in many dealerships is responsible 
for some of this increase as well 
as the month-by-month increase in 
total internal expense. 

” * * 

NTERNAL parts sales have been 

increasing from 3 to 42 percent 
per month for some time now. 
This indicates that more and more 
“own make” cars are being recon- 
ditioned for retail sale, as well as 
the more intensified activity on 
new-car conditioning. 

Dealers by this time have found 
that inspections at the factory-- 
through no fault of the factory—- 
is not as strict or thorough as it 
was prewar. Unless we have a 
material change in our factory- 
labor relations, dealers cannot ex- 
pect this phase of the business to 
improve much. Dealers can look 
forward to a higher new-car and 
truck conditioning cost than pre- 
war, 

It is getting more and more 
evident, reports from the field 
indicate, however, that far too 
many dealers are accepting their 
present costs as being essential 
without getting into a close scru- 
tiny of what makes up those 
costs and making certain that 
their shop cannot do the work 
at a much lesser cost if the 
proper manpower was applied 
and if a lower cost of space 
facility was used. 

Every square foot of available 
customer labor space in the service | 
department should be made as pro- 
ductive of profit as possible, and 
every mechanic on the customer 
labor payroll should show a profit 
to the dealer for every work-hour. 

* * + 

VERY time that these men and 

this space that the dealer must 
depend upon for a goodly share of 
his overall profit—-for his percent- 
age of burden—is utilized for in- 
ternal work, the dealer loses at 
least double. He loses the profit | 
from the space and manpower and | 
the over-burden of that expensive 
space and manpower increases his | 
costs. 

With the average “take” per 
repair order constantly dropping 
—nationally the best available 
figures show that the average 
R.O. is down more than 8 per- 
cent since April—the dealer must 
utilize every stall in his shop to 
accommodate customer labor 
work, or his gross customer labor 
and parts revenue will full off 
perceptibly. 


is to increase the number of cus-| 


tomers coming into his shop. 
This, available national figures 
show, is not being accomplished by 





most dealers since only a relatively 
small percentage of them have been 
able to hold either their 
volume of customer labor and parts 
sales and their number of customer 
contacts through the service de- 
partment. 
. * * 

DDITIONAL customers can be 
+4 obtained, however, by any alert 
dealer—and his gross volume pro- 
tected or increased—if the dealer 
will only give some of his own time 
to the study of his service depart- 
ment operation in the end he 
makes certain that his men are 
meeting the customer in the proper 
manner, are doing a “comeback 
free” type of job for each and 
every service customer at a fair 
and reasonable charge, and his cus- 
tomer followup and service sales 
| promotion is being handled prop- 
erly 

While it is true that dealers 
| have a bad public relations hur- 
| dle to jump in the promotion of 
| their service shop sales to obtain 
a satisfactory absorption picture 
with internal expense rapidly in- 
creasing, it can be done—and 
must be done—by most dealers 
if they will give their service 
sales and internal costs as much 








things — 






your own shop 





The only way in which he can 
keep his gross service returns up 


PINION 
DEPTH 


GAUG 


Here’s that amazing Pelican Pinion Depth 
Gauge...the new invention that handles the 
whole rear-end job on all ’49 Fords, 
Mercurys, Lincolns...including Station 
Wagons and F1 Ford Trucks. It does these 
proved in shop after shop--: 


3. Checks ring- 
4. Checks ring- 


Nothing else to do. No other tools needed. 
Just set it in housing and read the indicator. 


HERE’S OUR FAIR AND 
SQUARE OFFER: 


We want you to test this amazing 
Pelican Pinion Depth Gauge in 


1. Handles whole rear-end 
job quickly, accurately. 


2. Pre-determines pinion 

depth. Speedily tells 
whether pinion is plus 
or minus. 


gear run-out. 
gear back-lash. 






for 30 days. 


Sross | 
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study and attention as they give es 





their new-car sales and tradein 
allowances. 

Competitive selling in the retail 
end of the automotive industry 
compels a well-rounded and well- 
organized business. The dealer who 
neglects that part of his business 
back of the “wailing wall” is not 
only headed for a rough ride from 
now on out, but can find his ship 
of business floundering on the 
rocks of “internal” losses despite 
his ability to sell new cars in vol- 
ume and at reasonable margins of 
profit. 

To master internal, the alert 
dealer sees the advisability of 
spending money to make money — 
for stopping the leaks that are 
liable to build up from internal 
expenses will save a goodly share 
of the profits that come in the 
front door. 





Berea Dealers Assn. 


Incorporation papers have been 
granted to the Berea Automobile 
Dealers Assn. of Berea, O. The pur- 
poses of the association are to pro- 
mote the automobile business, and 
disseminate information. The trus- 
tees at the start are Almon H, Wil- 
liams, Wilbur H. Ragg and Carl A. 


Ce ES) eC eg 
atta 


Comes complete in wooden 
box... ideal for the bench. 


Gas-Rationing End 
In Australia Shows 


* . 
No Rise in Sales 

SIDNEY, Australia (UTPS)— 
The lifting of petrol rationing, due 
to a high court decision that such 
restrictions were illegal, has not re- 
sulted in any marked increase in 
car sales, according to the Service 
Station Assn. 

Except for the panic-buying on 
the day of the decision, and the 
day that a rumor said all petrol 
stocks were to be frozen, sales 
have been the same as during the 
rationing period. 

This fully substantiates the in- 
dustry claim that once rationing 
was lifted the black market would 
disappear and there would be prac- 
tically no increase in sales. 

The coal strike now in full swing 
here will probably increase business 
of road haulers, who are being 
called on to carry most of the 
urgent freight as railways have 
been brought mostly to a stand- 
still. However, this increase cannot 


be considered a normal demand. 






Order one now. Use coupon below. When 
you get your DEPTH GAUGE... give it the 
acid test in your shop for 30 days. Then... 


if you’re not completely 


satisfied that it 


saves you time... money... and labor... 
return it to us and get your money back. 
Shipping charges included! 


759 5.0%... 


WITH DIAL 
INDICATOR 


$700 


(Uses Ames No. 45 Micromatic Dial Indicator) 


OG ae ee 


5% Discount if check accompanies order 


Bay Shore Motors 


Ordered by 
Company 
Address 





City 


india at B Street, San Diego 1, California 


Yes, send us the Pelican Pinion Depth Gauge. 30-day test must 
prove satisfactory or we get money back. 


Send check with this order... 









State 
take 5% discount. 
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DeSoto, K-F, MoPar on Road .. . 


Dealer Used-Car Clinics Start 


(Continued from Page 34) 


The other side of the car will be 
reconditioned during the clinic, 
with the dealer and his men seeing 
just how it is done. 

In the meantime, the MoPar di- 
vision instruction crews are out 
holding meetings in 19 regional 
points, “grounding” all of their men 
in the field as well as the salesmen 
for all Chrysler parts distributors 
in the technics of the used-car 
conditioning procedures and ma- 
terials. 

+ - * 
HRYSLER Central Service, 
which is manning the technical 
end of the DeSoto caravans, is also 
putting on an intensified training 
program with all its 112 field serv- 
ice men so that every man will be 


clinics having to do with used-car 
merchandising, such as how to buy 
the cars properly, how to sell them, 
how to set up used-car lots to get 
the greatest customer flow and 
sales attractiveness, etc. 

While other car companies have 
gone to the field with used-car 
programs—and it has become 
practically post-war practice for 
the various companies to select, 
test and merchandise their own 
used-car conditioning materials 
through their own P & E depart- 
ments—no other company has 
thus far gone into the program 
as thoroughly or as completely 
as has DeSoto and the MoPar 
division. 

Kaiser-Frazer also hits the road 


able to help any Chrysler dealer set | this month with a used-car promo- 


up his used-car conditioning pro- 
gram and help train the dealer’s 
men in the use of the material. 
DeSoto plans to do the recondi- 
tioning clinic first, and then fol- 
low this up at intervals with other 











Display, Tell and Sell your customers the advantages of always 


tion program that is a little differ- 
ent. They are fiitting up nine Vaga- 
bond cars—the deluxe edition of the 
Traveler, in which the back seat 
folds forward to make a cargo com- 
partment—and each car will con- 


using 100% Pure Pennsylvania Motor Oil 


PENNSYLVANIA GRADE 


CRUDE 


tain all of the tools and materials 
necessary to put on a used car 
clinic. 
+ * > 
pA car will be in charge of a 
man trained in both used-car 

conditioning and merchandising. 
Each man will be in charge of the 
entire used-car program for two 
regions, Four of these K-F men are 
in the field now with their cars. 

Their program calls for making 
all the major points in their ter- 
ritories at once and putting on 
clinics for the larger dealers in 
those areas. Following this, they 
will make a second swing around 
the same territories and put on 
clinics for gatherings of smaller 
dealers. In no case is it under- 
stood that they will bring in more 
than eight or nine dealers with 
their men at a meeting. 

These men with their cars, it is 





SERVICE SECTION 





TEN-CAR APPEARANCE KiT—Materials that go into the typical ten-car appearance 
reconditioning kit as merchandised by most factory P & E departments, are shown here by 
Robert Wilcox and Egbert Donkerbrook, two of Kaiser-Frazer's used-car experts. 


planned, will be in the field con- with dealers where, in their judge- , outlining to the dealer the basis 


tinuously and after covering all of | ment, additional 
the K-F dealers in group meetings | work will be necessary. 
as outlined, will continue to work 


i 


You Can Sell more 
Pennsylvania Oil 


This year 90,000,000 advertising mes- 
sages like this will tell the readers of 
Saturday Evening Post, Life, Holiday, 
Country Gentleman and Progressive 
Farmer why 100% pure Pennsylvania 
oil is the finest motor oil they can buy. 


Hundreds of car and truck owners 
who will read these ads will be people 
who live and buy in your own com- 
munity—YOU CAN SELL THEM IF 
YOU TELL THEM. 


Sell them by letting them know you 
handle 100% pure Pennsylvania oil. 


Sell them by telling them Pennsylvania 
Motor Oil is preferred by automotive 
engineers (for use in their own cars) 
2% to 1 over any other motor oil. 


Sell them by a display of your Penn- 
sylvania oil. 


Sell them by telling them that there is 
no finer oil in all the world than oil 
from the oil fields of the Pennsylvania 
Grade Region. 


fa lead 


rE dip ta 
PENNSYLVANIA 


Se 
s) 
from 


COPYRGAT 1907 05.4 OT PlMmSTiVAMNA GRADE CRORE OA AssecutiON 
TRApEMMMaA MEGISTERED GS PATENT OFFICE 





For your protection, only oils made 
from 100% Pure Pennsylvania 
Grade Crude which meet our rigid 
quality requirements are entitled to 
carry this emblem, the registered 
badge of source, quality and 
membership in our Association. 


OIL ASSOCIATION 


Oil City, Pennsylvania 


instruction and/on which he should plan for separ- 


ate facilities and manpower for the 


Both of these programs call for| conditioning of both used and new 


cars. 
By furnishing the dealer with 
practically all of the materials 
needed for used-car appearance 
conditioning, the factories are as- 
suring their dealers that the ma- 
terial they use will be factory 
tested as to its ability to do the 
|job it is designed to do; will 
|give the kind of service it should 
give; will not in any way harm the 
upholstery or finish of the cars 
being conditioned, and that the 
dealer will get the material at the 
proper price. 
* * 
Y USING but one line of ma- 
terials, they also are getting 
away from one of the problems of 
prewar used-car clinics, Then the 
factory men would go out in the 
field and show the dealer’s men 
how to do a certain operation on a 
car and use certain materials. 


The dealer’s men, however, when 
|they came to try to buy these ma- 
|terials from their local jobbers, 
| would not be able to get them and 
other materials would be substi- 
tuted. These would not always work 
the same as the materials used in 
ithe clinics, and trouble would 
| ensue. 

The kits, too, when selected 
| and merchandised by the factory, 
| can be selected with the dealer’s 
| own line of cars in mind, as by 
far the largest percentage of cars 
appearance’ reconditioned are 
used cars of the make the dealer 
sells. The kits, however, in the 
main are the same for all cars 
so that any used-car lot operator, 
for instance, is now a prospect 
for the MoPar distributor’s sales- 
men. It is understood that every 

MoPar distributor is completely 

stocked with the used-car ma- 

terials being recommended by the 

Chrysler divisions, 

From now on out—or at least as 
| long as internal costs climb or stay 
at a high level and cars must be 
traded in on new cars—one of the 
major promotional activities of 
every car manufacturer will be that 
of aiding and instructing its deal- 
ers in how best to meet the used- 
car merchandising and recondition- 
ing problems. This is one of the 
necessary operations of running a 
retail automobile dealership under 
competitive conditions. 

—JacK WEED 


Buick Ups Good 
To Parts Head 


FLINT.—Appointment of Clinton 
C. Good as Buick’s parts and acces- 
sories merchandising manager has 
been announced by Paul E. Mc- 
Cracken, parts and accessories gen- 
eral manager. He succeeds George 
Ruhe, who has been named Chicago 
| zone Manager. 
| Good joined Buick in 1926 as a 
|clerk. He advanced through vari- 
|Ous capacities of sales distribution 
jand administration, and before his 
|new appointment was parts and 
accessories administration manager. 








Hamiltons Form 


| Leo, Irene and Leo Richard Ham- 
| ilton have formed a firm to deal in 
|cars, farm machinery and boats in 
|Chippewa Falls, Wis. Stock is par 
| of $100 per share with 500 shares. 


| 
' 


——<—<—__ 
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Backshop.... 
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- - + by Jack Weed 





(Continued from Page 34) 


right out and say they were after 
third place, but they did say they 
expect the “40” to help capture 
10 percent of industry sales and 
that under normal conditions 
would set them into the third 
ranking spot. Anyhow, they are 
very serious about improving 
their spot in the production sun. 
I am sure that you Buick dealers 
who have seen the new buggy 
like it, and I am also sure, from 
my experience in the limited time 
I was able to drive it, that you 
are going to like the feel of this 
radically new model—radical, that 
is, to conventional Buick styling. 


After the proving-ground talk 
and ride we were taken to the 
Orchard Lake Country Club where 
we were turned over to our own 
devices for the afternoon. Many 
of the boys went swimming. Jim 
Baker of Chek-Chart and I went 
for a long canoe ride-—and cussed 
ourselves out good for not bringing 
our fly rods along. Orchard Lake 
does have some good rainbow trout 
in it, state-planted. 

* > . 

No Hedging 
'TTHESE two newly-elected top 

“brass” of Buick-— Wiles and 
Waller—are real people in my 
book. They don’t get irked at the 
press when we start digging for 
info they may feel should not be 
disclosed right at the moment. 
They know most newsmen dig for 
a reason and so tell the boys what 
they want to know if they can and 
also tell them why they think it 
would be better not to say any- 
thing about it, if that is the way 
they feel about it. We don’t quarrel 
with that approach. 


It’s always nice to know top 
execs with that viewpoint. I am 
sure they will wear well with the 
press, and I am also pretty sure 
they will wear well with the 
dealers as well. 

For one thing, I am quite sure 
that Waller was sincere when 
he told me he wished that dealers 
would bring any problems di- 
rect to him and try to iron out 
any differences before they start 
spouting off outside of the or- 
ganization. Then said he, “if we 
can’t get together I wouldn’t 
blame them for going to their 
association, or even Automotive 
News for that matter.” 


Both Wiles and Waller were very 
specific on one thing that no doubt 
will worry many dealers ahout the 


K-F Mobile Units 
To Aid Dealers 
In U.C. Program 


WILLOW RUN. — Implementing 
its long-range program of aggres- 
sive used-car merchandising, Kai- 
ser-Frazer Corp. has dispatched a 
staff of factory-trained merchan- 
dising experts to work with dealers 
in the field. 

Six men comprise the initial 
group. To each, upon conclusion of 
an extensive training course at 
Willow Run, was assigned a Kaiser 
Vagabond utility-sedan fully 
equipped with materials and tools 
for complete reconditioning of used 
cars, 

Walter P. deMartini, K-F sales 
vice-president, said the six men 
who have been added to the staff 
of M. E. “Mike” Farrell, factory 
used-car manager, are John E. 
Dreier, New York sales division; 
Warren W. York, midwest sales 
division; Wayne H. Oxley, Minne- 
apolis sales region; Ray C. Glidden, 
Chicago sales region, and Robert D. 
Wilcox, southeastern sales division. 

Each of the field units will carry 

reconditioning equipment for clean- 
ing motors, upholstery, instrument 
panels and floor mats; metal-patch- 
ing materials, and promotional 
materials. Re-conditioning, the firm 
States, will aid used-car sales. 
_ DeMartini and Farrell summar- 
ized the operations as including 
used-car clinics for dealer groups, 
assisting dealers on appraisal prac- 
tices, instruction in the use of the 
K-F used-car inventory control 
System, assisting with advertising 
and promotion enterprises, helping 
to train inexperienced salesmen and 
Maintenance of progress records. 












introduction of the “40” this early 
in the year, and that was, as tar 
as the factory is concerned, there 
will be no mention in advertising 
or any place else as to this new 
model being designated by a year 
stamp. Both agreed that in regis- 
tering the new cars the dealers will 
have to designate the year model 
and feel that most dealers will 
designate it as a 1950 job but it 
will not be labeled a 1950 model in 
any announcement advertising 
from Buick. It will be introduced 
merely as the new model “40”, 
Buick’s offering to complete the 
line. 

Charlie Chayne drove Wiles, Ed 
Hayes and I over to the Proving 
Grounds course in a car experi- 
mentally equipped with a new type 
of sun glare eliminator. In this car 
the sun protection element was 
built into the glass—the plastic that 
welds the two pieces of shatter- 
proof glass together carried the 
impregnation. 

The windshield was darker green 


nw 


you sell more parts 








SERVICE MANAGERS STUDY MOPAR PROMOTIONS—At a joint meeting of the Chrysler 
and Dodge Parts and Service Managers Clubs of the Columbus, 
the two organizations were photographed in the MoPar display o 


O.) area, the officers of 
accessories and promo- 


tional helps shown in Columbus in connection with an address made by Karl N. Gougeon, 


advertisin 


manager of the Chrysler Corp., Parts division. Left to right, are: Glen Mealey 


of Springfield, vice-president of the Chrysler Parts and Service Managers Club; Ed Ries of 
Columbus, secretary-treasurer of the Dodge Parts and Service Managers Club; Wes Edstrom 
of Columbus, president of the Dodge club; Walter Morello of Columbus, president of the 
Chrysler club, and Ed Wilson of Columbus, secretary-treasurer of the Chrysler club. 


at the 


top—down about 


three 


it shows both through the glass 


inches—and then a lighter shade— | and without. Yet this treatment not 
so light in fact that one does not 


notice that it 


is shaded until 


something white is held up so that 


: 
2 
: 
3 





only cuts out considerable sun 
glare but also tends to keep the 
car cooler during the heat of the 


39 


day. All windows were given the 
light color treatment —the visor 
only had the glare prevention. 

+ * + 


Moulder Talks 


ETE MOULDER, executive 

vice-president of International 
Harvester, popped up as a speaker 
on economic subjects at the mid- 
summer Truck Trailer Manufactur- 
ers Assn. meeting at the Edgewater 
Beach Hotel in Chicago on July 22. 
And he did right well with his sub- 
ject; he pointed out that much of 
the talk about business dropping 
off in the durable goods line was 
not justified by the fiures and went 
on to quote figures to prove his 
contention. In addition to Pete, 
W. C. Schumacher, general man- 
ager, and L. W. (Red) Pierson, 
assistant sales manager of Harv- 
ester, were also there. 


The meeting brought out sev- 
eral truck men: Hendrickson of 
the Hendrickson Truck Co., one 
of the older builders; George 
Orphal, assistant sales manager 
of Dodge Truck, and R,. G. (Dick) 
Hudson of Studebaker Truck, 
were also at the luncheon to 
hear Moulder. 

C. F. Rogers, administrative as- 
(See BACKSHOP, Page 51, Col, 1) 





Fender Welt—Three types: Standard— 
extra-heavy pyroxylin drill on rubberized 
fiber skirt. 50-ft. rolls. Super—Rubberized 
pyroxylin drill throughout. 50-ft. rolls. 
Chrome Beaded — Waterproof, rust- 
proof. Especially for Chrysler-built cars, 
100-in. strips, 10 in a package. 


Pillar and Glove Compartment Locks— 
First-quality locks, in numbers to replace 


original equipment on all 


Durably chromium-plated. 
packaged, complete with two keys. 





Glass Filler Strip—Three sizes—to fit all 


cars. Top quality, flexible, 


Especially for glass-setting. Requires no oil 


to apply. 100-ft. rolls. 


@ In Balkamp’s broad line of body essentials are more 
than 400 items...all quickly available from one dependable 


source—your NAPA Jobber. Every number is of the same 


popular cars. 
Conveniently 


easy to trim. 





Rub-R-Seal—Durable, flexible sponge rub- 
ber strip, pre-cemented for quick, easy 
application. No tape to remove! Packaged 


in handy 10-ft. rolls. 





Trunk Handles and Hinges—Matched sets 
for cars of all makes. Heavily chromium- 
plated. Hinges packaged in pairs, complete 
with gaskets. Handles complete with lock 


and two keys. 


high quality — clearly cataloged and 


conveniently packaged. For all your 


body work needs, think of Balkamp— 
call your NAPA Jobber! 


BALKAMP, INC. - INDIANAPOLIS 7, INDIANA 


packaged. 
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Window Cranks and Door Handles—A 
complete assortment, including interior and 
exterior handles. All match original equip- 
ment in appearance and quality. Individually 


Window Channel—Two types—with and 
without rustproof chrome bead. Sturdy, 
durable, flexible. 8-ft. strips, 5 in a package. 





BALKAMP 
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APPLY Met-L-it AND Met-L-it FIBER 
ACCORDING TO DIRECTIONS — AND GET 


UARANTEED 
PERMANENT 
ADHESION 


PUT IT ON RIGHT-Met-L-=if STAYS TIGHT! 









FIRST WE PATCHED IT! | 


FIRST we repaired this rusted-out and dented door phel 
in two places. Repair (A) was made by covering the rug¢d- 
out area with Met-L-it Fiber, and then smoothing Met§-it 
over the Fiber. Repair (B) is a deep dent filled with Met§-it 
alone. In both cases the metal was sanded to a clean, fre 
surface before the Met-L-it was applied. The repairs swn 
here have been feather-edged just as in a finished hb. 
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Repairs rusted-out auto body and fender sections 





Met-L-it *Met-L-itFib 
are packaged E pa 
There’s an econopical 


ee > 
Met-L-it is packed in cans a 


of the following weights 


6-0z. 24-oz. 
12-o0z. 48-oz. 





Met-L-it Solvent is avail- 


. ‘ able in containers of the 
Cut Met-L-it Fiber to desired shape, ex- Smooth the Fiber against the bare Apply Met-L-it by brushing, spreading 
; 4 9" . gt ae Ee ; following sizes 
tending at least 2” beyond edge of hole metal so that it makes full contact or spraying. Put on several coats; allow 
where possible. Pour Met-L-it Solvent and follows the contour of the body each to dry well. Then sand Met-L-it 4-02. Pint Quart 
into shallow pan. Immerse Fiber five section. When the Fiber has dried down toa perfect feather-ed ge, and paint. %Gallon Gallon 
to ten seconds—let surplus Solvent drain. thoroughly, feather-edge it to sur- You'll get a durable, metal-hard unde- (Only Met-L-it Solvent can be 
face contours. tectable repair that STAYS PUT! used with Met-L-it. Any other 
solvent will destroy adhesive 


qualities.) 





FEATHER-EDGES 


Met-L-it feather-edges 
perfectly. Both Met-L-it 
and Met-L-it Fiber can be 
sanded, filed or ground to a 
smooth feather-edge. Re- 
pairs made with Met-L-it 
follow body contours and 
cannot be detected. 





WON’T BLISTER 


Met-L-it takes primers, en- 
amels or lacquers without 
bubbling, checking, crack- 
ing or peeling. Met-L-it is 
not affected by paint or 
lacquer solvents. Paint over 
Met-L-it as you would over 
any metal. 


Met-L-it Fiber is 
available as follows: 
No. 11—26 sq. ft. (72” x 

52”) Heavy 3/32” 
No. 12—21 sq. ft. (72” x 
42”) Medium 1/16” 


No. 13—21 sq. ft. (72” x 
42”) Light 3/64” 





| 
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With Met-L-it And Met-L-it Fiber 


Trade Mark Reg. U. S. Pat. Off. 
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THEN WE SMASHED 


—THEN WE SMASHED THE DOOR WITH A TRUCK! 
YES SIR! We rocked a two-ton wrecker back and forth over 
the door (see inset)—twisted and crumpled the panel out of 
shape. Next we smashed the door against a solid wall with the 
truck! We even pounded Repair (B) with a sledge hammer! 
The metal in the door was bent and twisted—and so was the 
Met-L-it. These were impossible conditions—but we were out 
to demonstrate PERMANENT ADHESION. 


iT! 


PROVED—PERMANENT ADHESION! 


THE Met-L-it STAYED ON! The tests proved that Met-L-it and Met-L-it 
Fiber adhere even under exaggerated strains and impact. In one place the 
door panel had ripped from its framework, but the Met-L-it Fiber had not 
even cracked, and the bond between the Met-L-it, Met-L-it Fiber and the 
door metal was absolutely undisturbed! In the above views, notice that the 
Met-L-it is still perfectly feather-edged. The Met-L-it in the dent is marred 
by the sledge hammer but it still forms a perfect bond with the door metal! 
That’s what we mean by GUARANTEED PERMANENT ADHESION! 


lls dents and scratches. Seals leaking gas tanks without removal — an ideal glazing material — made by the 70-30 COLD PROCESS. 


12-0z. Met-L-it 
16-0z. Met-L-it Solvent 
Met-L-it Fiber No. 12 
3% sq. ft. (42” x 12”) 
No. 3 
48-0z. Met-L-it 
44 gal. Met-L-it Solvent 
Met-L-it Fiber No. 12 
7 8a. ft. (72" x 14”) 


R. M. Hollingshead Corp. 
840 Cooper St. 
Camden 2, N. J. 


Met-L-it Assortments 


No. 6 
4-0z. Met-L-it 
1-oz. Met-L-it 
Solvent 
No. 5 
6-0z. Met-L-it 
4-oz. Met-L-it Solvent 
Met-L-it Fiber No. 13 
(G" x 32") 
2 pieces Sandpaper 4” x 5” 
1 Paint Brush 
No. 2 
2 ea. 48-0z. Met-L-it 
1 gal. Met-L-it Solvent 
Met-L-it Fiber No. 12 
21sq. ft. (3pes.72”x 14”) 


72 sq. in. 


Dealers in Canada should write 
to Canadian address 


R. M. Hollingshead Company 
of Canada, ltd. 

1130 Bay Street 

Toronto, Ontario, Canada 


| want more information about Met-d-it and Met-L-it Fiber. 


Met-L-it 


and Met-L-it Fiber 


WILL OPEN YOUR EYES TO MORE 
@ 


IN YOUR REPAIR SHOP: 
HERE’S HOW Met-L-it MAKES YOU MORE PROFIT PER JOB 


@ No Special Skill Needed— Met-L-it can be applied easily 
and neatly by any body man. Labor costs less—customers 


stay happy. 


No Expensive Tools— Met-L-it is applied quickly and safely 


without welding or other complicated equipment. 


Cuts Labor Time, Shop Time— You move repair jobs out 
faster with quick-drying Met-L-it repairs. You give better 
service with Met-L-it. 

@ Material Costs Less—1! qt. of Met-L-it is equivalent of 24% 
Ibs. of expensive body leads used for fill-in jobs—dries harder 
than lead. Met-L-it is made by the 70-30 Cold Process. 


PRODUCTS OF 


LEADER tN MAINTENANCE CHEMICALS 


*Patent Pending 











STRAIGHTENS WHEELS—A hydraulic wheel 
press, powerful enough fo straighten rims cold 
and so designed that many jobs can be 
completed without removing the tires, is a 
feature of the Seal Line wheel equipment 
offered by H. C. Schildmeier Co., 312 N. 
Senate Ave., Indianapolis. 





DRAINS OlL—Graco Oil Evac, a device for 


is now being marketed by Gray Co., Inc., 
Minneapolis. The Evac can be wheeled out to 
the car where the oil is drawn out of the 
dip-stick hole by suction. 


+ * c 





STOPLIGHT DISPLAY — Illinois Accessories 


Co., 1827 S. Michigan Ave., Chicago, an- CARBURETOR REPAIR KITS—A complete 


line of carburetor repair kits for Ford, Chev- 


AUTOMOTIVE NEWS, AUGUST 


emptying a car's crankcase in about a minute, | 


8, 1949 





NEW PRODUCTS 





OIL-FILTER BOOKLET — ‘'Sales-Maker,"’ a | 


folder giving "IS useful tips to help sell oil 


filters,"’ published by Purolator Products, Inc., 

| Newark, N. J., is now in its second printing. 
| The first order of 250,000 pieces was quickly 
used up, so an additional 100,000 are now 
being issued. 


CAR WASHER—Cars can now be washed, 
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IN AUTO.-LITE SILVER LINE—More strands 
of wire, more flexibility, better resistance to 
vibration are some of the features claimed 
for Flexstrand, a new type of primary wire 
from the wire and cable division, Electric 
Auto-Lite Co. A feature of the company's 
new Silver Line of automotive wire and 
cable, Flexstrand in some cases has as much 
as four times the strands used in previous 
wire of the same gauge, according to H. R. 
Butts, sales manager of Auto-Lite’s merchan- 


lathered and rinsed all in one operation with | dising division. 


Sudzit car washer, a labor-saving Hayes spray | 
gun product designed for use with an ordin- | 


ary garden hose. Finish, chrome and glass 
dry clean, sparkling and free of streaks, 
requiring no swabbing with chamois. Further 
information may be obtained from Philip J. 


Meany Co., Los Angeles 13. 





TIRE-GAUGE KEY CASE—A key case con- 
taining a tire gauge, the Danvern pocket 
gauge-keycase combination is announced by 
Campbell Oil & Supply Co., 6110 Euclid Ave., 
Cleveland. The Danvern combination is said 
to offer motorists the convenience of a plastic 
key case, holding up to 3 keys, and a pocket 
tire gauge with the guaranteed accuracy of 
gauges priced many times more. 


+ * . 





nounces its colorful space-saving display built 
around its new product—a master rear-deck 
stoplight. The display serves a dual purpose 
in that it prominently shows the merchandise 
in the right position and at the same time 
acts as an action display as if is electrically 


rolet and Plymouth has been announced by 
Balkamp, Inc., Indianapolis. Included in the 
Balkamp line are complete carburetor repair 
kits, separate gasket sets and needie-and-seat 
assemblies covering models up to and includ- 





| 

HIGH-VACUUM PUMPS—A new line of | 
high-vacuum pumps for product-processing 
laboratory work, testing operations and gen- 
eral applications has been perfected by the 





connected. ing 1949. 
* * * 





CAR MICROPHONE—Newest development 
of Roanwell Corp., Brooklyn (N. Y.) special- 
ists in communications terminal equipment, is 
the Mobile Mike, designed specifically for use 
in police cars, taxis and other mobile ve- 
hicles. Shaped to fit the hand, this new micro- 
phone weighs only seven ounces. A unique 
feature is the foolproof double button switch 
mechanism which provides instantaneous | 
press-to-talk operation with either thumb or 
forefinger of either hand. 


CAMBER TOOLS—Camber corrections 
‘49 Fords and 
easily without heating parts or removing them 


from the car with the new tools recently 
pany states. The new equipment includes two 
They may be purchased as a part of a com- 


| 
* + * | * * + 





LUMITE UPHOLSTERY ON BUS SEATS—The new Lumite plastic upholstery is being used | 
to cover bus seats of United Traction Co., Albany. Applied in a smooth-textured tan color, 
herringbone weave, the woven plastic material is stainproof, abuseproof and easy to clean, 
according to Lumite division of Chicopee Mfg. Co., New York 13. Woven of Dow's saran, 
the plastic upholstery has a ‘breathing quality'' that allows the air to circulate through the 
strands and promotes greater seating comfort, it adds. ‘'Lumite was selected for the beauty 
and long-life qualities of the upholstery fabric," B. A. Fitzpatrick, general superintendent 
of the traction company, said, “and also for the ease of cleaning and economy of main- 
tenance. We have so much wear and tear on our bus upholstery as we serve an area com- 
prising of about 400,000 people. For daily use we need a strong fabric which will resist 
stains or damages made by mischievous children. The unusual tensile strength of Lumite also | 
offers adequate protection against vandalism.'' The Lumite upholstery may be cleaned as | 
often as necessary with cleaning solvent or just soap and water. Because the plastic strands | 


are non-absorbent, the fabric dries quickly, a company spokesman pointed out. | 


on | 
‘49 Chevrolets can be made | 
produced by John Bean, Lansing, the com- | 
bending tools plus a jack support assembly. | 


| plete Camber tool set or as individual units. | 


Hetzel Bros. Co., 1972 S. Los Angeles St., 
Los Angeles. The new units are said to create 
up to 29.7 inches of mercury vacuum within 
| 60 seconds operation. Field tests have shown 
| that vacuum factor remains constant at all 
temperatures. All units are oil-sealed and 
self adjusting to compensate for wear, the 
company states. 





| CANNED ADS — Advertising men of the 
| Westinghouse lamp division, Bloomfield, N. J., 
now supply gasoline-station owners with auto- 
motive-lamp promotional streamers cut to 
| wrap around a quart-size oil can. The lamp 
manufacturer saves money for other promo- 
tional helps and the dealer gets a much 
sturdier display than the customary cardboard 
easel. 





ADVERTISING LIGHT—A new fluorescent- 
lighting fixture, designed for use in creating 
merchandise displays and point-of-purchase 
advertising as well as for general 
tion, has 
Organization, Inc., General Motors building, 
Detroit. Val-lite letters, for advertising or 
department identification, are six-inches high 
and finished in bright contrasting Chinese red 
for high visability. Each letter has two 
spring-steel clips which fit into a retainer lip 
designed into the fixture to permit quick and 
easy changing as desired. 


illumina- | 
been announced by Kent-Moore | 


NEW SUN TESTER—Sun Electric Corp. of 


Chicago has started production on a new 
bench-type generator and regulator tester 
designed to enable mechanics of general 


service automotive shops to handle this profit- 
able specialized field of repair work. The 
tester is so constructed that after an initial 
hook-up of any standard regulator, either with 
its corresponding generator or with a master 
| generator which is part of the equipment, all 
tests are made without any further wiring 
| changes. 


| N 


| 











ELECTRIC SANDER — An electrically-pow- 
ered sander has been introduced by National 
Air Sander, Inc., Rockford, Ill. This sander, 
the Model 5000 electric, is a production 
sander for heavy use. It is driven by a 115 
volt AC-DC, '/, horsepower motor. It weighs 
seven pounds and has 38- square inches of 


| adhesive area. 


EON-LIKE SIGN—The Litewriter Sign, distributed by the Maxilume Co., 125 W. Hubbard 


| St., Chicago, enables anyone to produce brilliant, neon-like point-of-sale messages in five 

| flaming colors, by simply writing or drawing with special crayons, the company says. The 

| sign consists of a chrome frame which holds a panel of glass having a writing surface of 
18 by 18 inches. The frame has a built-in 15 watt fluorescent lamp. 


(Continued on Page 43, Col, 1) 
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(Continued from Page 42) 


New Booklet Explains 


Pians to Boost Sales 


An up-to-date edition of “Money 
Isn’t Everything” has been issued 
by Cappel, MacDonald & Co., which 
conducts merchandise-prize incen- 
tive campaigns for sales organiza- 
tions. 

“Money Isn’t Everything” is a 
24-page booklet explaining the op- 
eration of a merchandise-prize in- 
centive campaign and also deals 
with a number of factors confront- 
ing executives in relation to their 
salesmen. Free copies may be ob- 
tained by writing to R. S. Bare, 
Cappel, MacDonald & Co., Cappel 
Building, Dayton 1, O. 








SMALL STEAM-CLEANER —A_ Hypressure 
Jenny steam cleaner designed especially to fit 
the needs and pocketbook of service station 
operators, garages, small industrial 
fleet owners, small contractors, etc., 
been announced by Homestead Valve Mfg. 
Co., Coraopolis, Pa. Although small in size, | 
requiring only 27 inches by 37 inches of floor 
space, the unit develops 80 to 120 pounds 
working pressure. 


* * * 


Lion Offers Muffler 
Said to Be Safer 


A new Hy-Power muffler line, 
complete with a factory duplicate 
design for all popular cars, is an- 
nounced by Lion Auto Parts & 
Mfg. Co., 1920 S. Michigan Ave., 
Chicago 16. 

A catalog which has been re- 
leased to the regular trade de-| 
scribes the new muffler, which is | 
said to insure against leaks or| 
blowouts by a new system of dou- 
ble locking body seams and a gas- | 
tight connection. 





BATTERY CHARGERS—Schauer Mfg. Corp.., | 
Cincinnati, has introduced a line of battery 
chargers equipped with the Charger-Guard 
automatic circuit breaker. Chief innovation of 
these battery chargers is the automatic re-set 
attachments which instantly act as correctors 
in case of overload. With the introduction of 
the Charger-Guard, it is no longer necessary 
to manually re-set the circuit breakers, nor 
are fuse ‘blow-outs' a factor to be contended | 
with, the firm states. | 





Dustkop Changes Provide | 
Facilities for Big Wheels 


Recent improvements in model 
420 Dustkop dust collector to per- | 
mit its use on polishing, buffing 
and grinding operations involving 
larger wheels and bigger volumes 
of dust have been announced by 
Aget-Detroit Co., Main at Wash- 
ington Sts., Ann Arbor, Mich. The 
changes, however, do not involve 
any increase in floor space require- 
ments from the original 12 inches 
by 20 inches nor in overall height 
Which remains at 24 inches, thus 
permitting the unit to be installed 
under benches or even within dust- 





plants, | 
has | 


creating machines as is sometimes 
customary, the company states. 
New ratings are due to the com- 


| 


bined use of a one-third horse- | 
power motor direct driving a new | 


special hi-static paddle wheel fan 
—the latter being developed by the 


company especially for this model. 
* + + 


Heavy-Duty Arc Welder 
Announced by Airco 


Air Reduction, 
manufacturer of 
and welding equipment, has an- 
nounced the immediate availability 
of a heavy-duty arc welder. The 
Wilson 36A Yellow Jacket, this ma- 
chine is built in 300 and 400 am- 
pere sizes. According to Airco, it| 
is especially suitable for pipeline | 


New York 17, | 
industrial gases | 


}@ hand 


MULLIS Be 





WT, 


HAND CLEANSER—Turco Products, 
6135 S. Central Ave., Los Angeles, 
offering a five-pound sample jar of Handisan, 
cleanser that is said to dissolve 
grime, ink and grease. 


Inc., 


work, construction jobs or any|riable voltage generator. It fea- 
work where ruggedness and dura-| tures simplified control of current | The firm states. 


bility are important factors. 
Yellow Jacket 


| output by means of a sturdy hand- 
is a direct cur-| wheel mounted on the control cabi- 


rent, 40-volt, NEMA approved, va-/| net. Close calibration of the current 

















many 


is now | 


control 





The New Delco Compression 
Valve, is self-cleaning, elimi- 
nates clogging and maintains 
correct calibration. 


| dial eliminates the need for meters, 
| the company adds. 
+. + * | 


‘Unbreakable’ Piston Rings | 
Made With Stainless Steel 


Stainless steel, which maintains 
|tension under excessive tempera- 
|tures and is corrosion-resistant, is 
the metal employed in a new series 
of “non-breakable” piston rings, 
|announces Steel or Bronze Piston 
Ring Co., Indianapolis. 


The new stainless-steel rings are 
| said to be especially suitable for 
| high-temperature applications such 
|}as plunger-injection type die-cast- 
|ing machines, where ring and| 
|plunger operate  partially-sub- 
merged in molten metal. 


* * * 


Lectrolite Makes Wrench 
|To Ease Tire-Changing 


The problem of changing tires on 
|the current model cars with their 
bulging body and fender lines has 
been simplified with the introduc- 
tion of a new four-way rim wrench 
by Lectrolite Corp., Defiance, O. 








Known as the No. 9500, the new 
Tru-Fit rim wrench is 20% inches 
long, allowing ample fender clear- 


The new-car ride stays like new, when it is under the 
of Delco direct-acting shock absorbers— 
because the ride control is sealed in. 


extra thousands of miles: 


The New Mu 


2 


actions, assu 
operation, 


43 


ance and at the same time giving 
additional leverage for loosening 
stubborn nuts. Socket sizes are %, 
%, 13/16, and % inches, 





SELF-LOCKING NUT—A self-locking hex nut 
with an improved insert is now being pro- 


duced and sold by Townsend Co. of New 


Brighton, Pa., under patents of Nylock Corp. 
of New York. The insert is chemically-treated 


|to resist both absorption of moisture and 


drying out which in the past has caused lock 
nuts to loosen. 


* * * 


Raybestos Distributes Data 


On Belt, Hose Specs 
The Raybestos division of Ray- 
bestos-Manhattan, Inc., Bridgeport, 
Conn., announces that it is dis- 
tributing a rubber products wall 
(Continued on Page 44, Col, 1) 





Two new design features give this improved Delco 
Shock absorber the ability to stand up in service for 





Iti-Lip Seal, com- 
bining sealing and scavenging 


res long leak-free 


Without these design developments, there would be 
no Delco sealed-in ride control—for they make possible 
a precision shock absorber that lastingly retains its 
engineered characteristics. Delco Products Division, 
General Motors Corporation, Dayton, Ohio. 
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(Continued from Page 43) 


chart and dealer catalog to its 
dealers. 


The wall chart gives complete fan 
belt, hose and car mat specifica- 
tion data for popular passenger 
cars and light trucks, The 128-page 
catalog contains complete specifica- 
tion data as to the correct fan belt 
and radiator hose required for any 
make and model passenger car or 
light truck. Suggested deals and 
assortments for dealers as well as 
information on other rubber prod- 
ucts is included. 


* * * 


Firm Says Radiator Hose 
Is Easily Replaceable 


Roberts Flexible Hose Co., Inc., 
1225 W. Monroe St., Chicago, re- 
ports it has developed a radiator 
hose that permits simple, easy and 
rapid replacement, particularly on) 
curved applications. 

The Roberts Flexible radiator 
hose will bend, stretch, compress 
and twist, without kinking, to any 





desired shape, permitting a me- 
chanic to make replacement in 
only a few minutes, according to 
the company. 

. * * 


-_= 


CUSTOMER GIFT—A customer premium, the 
Skrape-'Em-Kleen, a plastic scraper for ice | 
or mud on windows, is being produced by 
Sandee Mfg. Co., eo he scraper has 
space on the handle for dealer's name, | 
address and slogan. | 


* * * 


Steel-Treatment Booklet 


A 70-page booklet which dis- 
cusses the relation between the 
design of parts and the choice of 


steel and its treatment, has been 
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published by the Climax Molybden- | atows the master to speak to all 
um Co., 500 Fifth Ave., New York.| remotes singly or at once and it 
the 
|master, but one remote cannot call 


Free copies will be mailed onj|allows the remotes to call 


request. 


| another remote. 
| * + * 





ing fluid for sheepswoo! polishing bonnets, is 
said to take out all wax, polishing material 
and other substances. It enables bonnets to 
be used many times and cuts cost to a 
minimum, it is claimed. Arndt-Palmer Labora- 
tories, Melvindale, Mich., is the maker. 


* * * 
Mark Simpson Introduces 
New Intercom System 


A new type of intercommunica- 
tion system, with up to 12 stations, ,ips pERISHABLES—Protection of perish- 
has been introduced by Mark Simp- | able shipments from freezing for two fo five 
son Mfg. Co., 32-28 49th St., Long | days without refueling is said to be possible 
Island. N.Y. | with the Cargo-Guard automatic bottied-gas 


This device. the Con-Fer-Phone | heater for trucks and trailers, Stampings, Inc., 


CLEANS BONNETS—Bonnet Wash, a cleans- 
| 


Davenport, la., states. 


Typical Purolator Micronic accordion-pleated 


element . . . unfolded to 


show extended area 


principle that provides more than 10 feet of 
filtering area in a 3%s inch diameter element. 





idetracks over 200% more abrasives... 


because it filters micronic particles... has 5 times greater filtering surface 


COMPETITIVE TEST RESULTS PROVE PUROLATOR SUPERIORITY! 


MICRONIC OIL FILTER 


(i) 





@ This revolutionary accordion-pleated micronic 
element explains why you give engines greater 
protection from abrasives when you specify a 
Purolator Micronic Filter. 


And better protected engines are sure to get 
greater acceptance from your prospects. 


Because Purolator removes all the abrasives from 
the oil stream . . . it saves wear on pistons, bearings, 
cylinder walls and other vital parts. Yet it leaves 
in the oil any additives placed there for greater lubri- 
cation efficiency. Other types of filters often remove 
these important additives. 


We invite you to consult our highly experienced 
engineering staff about your specific filtering prob- 
lem ... and to write for any additional data and 
technical information you may want on the Purolator 
Micronic Oil Filter. 


PUROLATOR PRODUCTS INC., 
Newark 2, New Jersey and 
Windsor, Ontario, Canada 





| 





ALL-AROUND GUARD—A brace-type grille 
guard, the Erie Kargard Supreme, and giving 
complete fender to fender protection at the 
| approximate cost of a grille guard which 
protects the center section only, has been 
developed by Erie Mfg. Co., Inc., Chicago. 
Specificall esigned and styled to harmon- 
ize with the lines of each 1949 car, the Kar- 
gard Supreme is now available for both front 
and rear of the 1949 Oldsmobile and 1949 
Chevrolet, and for the front only of the 1949 
Buick. Models are being developed for other 
cars and will be announced soon. 





Abrasive 


GRINDING WHEELS — Simonds 
Co., Philadelphia 37, announces Fibrex Red 


Wheels, a new synthetic-resin bonded rind- 
|ing wheel of extra strength and durability. 
Fibrex wheels are manufactured from lamin- 
ated sheets of cotton fibre filled with abrasive 

rain. Their field of application is between 
| that of heavy grinding and light sanding as 
| well as for certain types of abrasive cutting- 
| off, deburring and 


| AIDS RECAPPERS—The Empro blast gun, 
| manufactured by Engineered Products, Den- 
| ver, is said to aid tire recappers since it 
| cleans tire matrices and molds in 85 seconds, 

eliminating the use of expensive cleaning 
| fluids, and slow, time-consuming methods. 
| The gun is air operated and portable. 


nishing operations. 


* * * 





* 2 * 





~ 


SCREW DRIVER LIGHT—The Flashdriver—e 
screwdriver with a built-in bulb and battery 
that puts light on your work—has been placed 
on the market by Town-Talk Products, 308 
Hofman building, Detroit. Designed to save 
| time and effort when working in dimly-lit 
places, the Flashdriver is made with a shock- 
proof handle, the company states. A turn of 
a button on cap of handle operates the light. 


+ ¥ * 
Reynolds Pamphlet Describes 


Aluminum Extrusions 


In order to explain the advant- 
|ages of aluminum extrusions, the 
Reynolds Metals Co., has issued a 
|two-color brochure covering the 
| Various applications, and how a 
| Single extrusion will frequently 
|eliminate the assembly of two or 
| more parts. 
| This literature is available with- 

(Continued on Page 45, Col. 1) 
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. | fast, five-second heating and pre- | cae 
|focused spotlight. For copy, write | 
Weller Mfg. Co., 808 Packer St., 


SERVICE SECTION 


New Products 





(Continued from Page 44) 


out cost and may be obtained by 


writing the Reynolds Metals Co., 
Aluminum division, 2500 So. Third 
St., Louisville 1, 


NON-ROTATING TIP 
FOR PULLER SCREWS 





—> 
















Easton, Pa. 








| 
* * * 
grille 
giving ' mr 
at the 
which 
been CAR HEATER—The new Model 909 South | 
icago. eee | Wind Fresh Aire passenger car heater, made 
rmon- SLIDE HAMMER * | by Stewart-Warner Corp., Chicago, embodies 
— 4056 RS PULLER ROD \ | the 90-second heat feature developed in 
: 1949 " \ | earlier South Wind models. In addition, fresh 
» 1949 i — i ae) a | air is carried to the heater from the outside, 
other ' NARROW PULLER JAW ° pe providing a safe, conditioned air change 
j every minute during the average city drive. 
——— STUD PULLER =| The new model also features modulated heat 
i 4080 BLIND BEARING PULLER control and greater heat distribution, the firm 
| says. 
IMPROVED PULLER PARTS — Five Proto | * * * 
BATTERY-POST DRILL—Without cutting the 











PORTABLE ARM-REST—Auto-armrest is a 
portable, adjustable automobile arm that lays 
flush on the upholstery and is parallel with 
the body of the driver or rider. It is made 
of plastic and aluminum. The rest is built by 
~- Necessities, Inc., 223 W. 19th St., New 
ork. 





SMALL-SHOP LATHE — Sheldon Machine 

., Inc., Chicago, announces a new 1!0 inch 
swing lathe with a large 1% inch hole through 
the spindle. These lathes were developed 
especially for shops needing 
capacity but are restricted in budgets or floor 
space. Known as the XL series, this new lathe 
comes with 38 inch or 44 inch bed length on 
a three-drawer steel bench, or with a pedestal 
base in bed lengths up to 62 inches in length. 


* > > 





ce it CLEAR WHITE—The Sheaffer Diamond Re- 

onds, flector is constructed under a scientific prin- 

sning ciple which makes possible clear flawlessly- 

hods. white illumination at short and ann range, 
e 





Sheaffer Diamond flector 
Co., 18401 E. Warren, Detroit. The Diamond 
Reflector's secret lies in the concentrated 
light power it stimulates, thereby producing 
@ projected spreading beam of uniform light 
that is said to be perfect for flashlights, fog- 
lights, photographic flash, spotlights, and for 
flood-lighting. 


says the maker, 





SERIES 800 
TRANSFORMERS — Automotive equipment . . , 
sudiia Wiad Selidies eer aaeamed ean he These are the balance weights designed for, approved by, eae Geeeulinanen Onei 
Leece-Neville Co's. rectified AC generators Assemblies. 


may now operate standard 110-volt AC tools, 
lights, and other appliances right from the 
vehicle's electrical system, the company states. 


large collet | 


puller parts have been redesigned and two 
new parts have been added by Plomb Tool 
Co., Los Angeles. Three screws—for wheel, 
heavy-duty and medium-duty pullers—are now 
made with a detachable non-rotating tip. A 
new short rod has been designed to permit 
use of a slide hammer puller in close places. 
Another part added is a narrow type puller 
jaw for medium-duty pullers. The Proto heavy- 
duty %-inch drive stud puller, a concentric 


turning type, has been redesigned to adapt | 


it to power tool use. 


Soldering Guns 


| A descriptive catalog bulletin has 
been released covering the Weller 
|soldering gun line. This line in- 
cludes four models for every solder- 
ing requirement. Model WD-250, 
| designed for heavy-duty with a 250- 
| watt handling capacity, is featured. 
All Weller guns are said to have 








post top or damaging the connector strep, 
the G-S drill bit made by General Scientific 


FENDER PROTECTOR — Added protection | Equipment Co., 2700 W. Huntington St., Phila- 


| for front fenders of most cars is provided by | delphia, 


quickly cuts the connector-to-post 


the Fend-A-Guard, newest product of Saxon | weld. It takes only a few minutes, yet both 


Detroit, Inc., 22821 Dequindre Rd., Hazel 


Park, Mich. Fend-A-Guards are fabricated o 
high tensile strength metal with an applica- 
tion of Saxon Lusta-Chrome. They are easily 
installed and theft-proof, the firm states. 


post and strap can be used again, the com- 


¢ | Pany claims. Substantial savings are realized 


as need for new lead is reduced to a mini- 
mum, it adds. 


(Continued on Page 46, Col. 1) 





Looking to L & H for leadership is a 17-year old habit 
of the leaders in the automotive industry. 


and supplied to automobile and tire manufacturers. 


L & H leads, too, among the men in the shop—they’ve 


TWO SERIES FOR PASSENGER CARS 








This is mee soune by the ene . SERIES 900 
@ simple transformer that steps the six-volt e . . : 
current of the car's system up to 110-volts specified and applied L & H weights 80,000,000 times. a 


AC. The transformer, delivering 250-watts at 


L & H’s leadership in design, construction, and complete 











blies with Limited 


we saree ooeanete. + connate? direct to 
y-li one phase of the eece-Neville system's : : Clearances. No premi- 
eck. aiteratian wheel balancing program is the reason. cesin tr a tae 
ght. P ; : fe h weight. 
lastic Covers for Chains 
COMPLETE TRUCK WEIGHT 
es Plastic covers for chain couplings 
are a recent development an- PROGRAM AVAILABLE 
nounced by Morse Chain Co., divi- MANUFACTURED BY 
nt- ‘ion of Borg-Warner Corp. The new 
the ‘overs are molded of rag-filled 
l a % phenolic plastic for maximum H A a i FY C * LO N i 4 C Py 
the ‘ strength with minimum weight. 
a i The plastic material used is highly 
- i resistant to practically all acids DETROIT 21, MICH. 
i ind alkalies and is immune to rust, s 
' the firm states. Address: 7601 Cen- Look to L & H for the “BALANCE” of the Yeor. 
th- ¢ tral, Detroit 8. 








vir----4 





TRAILER BRAKES—United Mfg. Co., Bed- 
ford, O., is now making a self-contained, 
hydraulically-operated Titanic, a surge-control 
device which has been designed for use with 
11, 12 and 14-inch mechanical brakes on all 
types of two and four-wheel trailers having 
capacities up to 5 tons. When the towing 
vehicle slows or stops, a hydraulic cylinder 
in this new unit automatically applies an 
equal braking action to the trailer to bring 
it to a smooth, positive stop, and at the same 
time eliminate the jolting ‘‘over-ride’’ action 
common in trailer towing, the firm states. 


OC) 





WRENCH ADDITIONS—Addition of six new 
Proto end wrenches and two wrench sets has 
been announced % J. M. Helferty, research 
engineer of Plomb Tool Co., Los Angeles. Two 
of the wrenches are the open end type. No. 
3016, with 3/16 and '/4 inch openings, No. 
3033, with 19/32 and 11/16 inch open ae A 
third is No. 1133, a double-end 12-point box 
type, with openings of 19/32 and 11/16 inches. 
The other three wrenches are the combination 
box and open end type. No. 1208 has '/4 inch 
openings; No. 1248, I'/2 inch openings, and 

o. 1252, 1% inch openings. A new Proto set 
is No. 3000N, with five open-end wrenches in 
@ flexible kit. The nine openings are from 
% to % inches. The other set is No. 1200H, 
having seven combination box and open-end 
wrenches in a flexible kit. Its opening sizes 
are from % to % inches. 





4 


"SPLASHLESS’' NOZZLE—A nozzle said to 
take the splash out of car washing is being 
produced by Milwaukee Fiush Valve Co., Mil- 
waukee. The device takes the splash out of 
water by allowing air to be introduced with 
the water. It saves soap, as aerated water 


allows more suds, the firm states. 
s.- & 








GRAPHITE FILM—A means of applying ay 
stable graphite film to practically any surface 
has been developed after 10 years of 
research, announces the Electrofilm Corp, 7116 


Laurel ——_ Bivd., North Hollywood, Calif. 
The Electrofilm graphite process is applied by 
spray or dip. 


* * * 





AUTOBODY RIVET—Vee-Lox Rivet & Tool 
Corp. has perfected a new automotive rivet 
for use on all autobody sheet metal replace- 
ments, It is a blind, hardened steel, self- 
countersinking and self-locking rivet. Inserted 
from the outside, it can be ground flush— 
completely headiess—without decreasing its 
holding power. The firm says. The rivet is 
distributed by Pruden Tool Co., Inc., 310 W. 
68th St., New York. 











eyren CHANGE—An oil chonne while the motorist waits is now possible in less time than | 
iffy ofl drainer, its manufacturer, Allen-Sims of Florida, 1415 | type chain. 
Ave., Miami, claims. The air-operated drainer empties the crankcase in about 


It takes to fill a gas tank with J 
N.E. 2nd 
two minutes. It can be rolled up to the car. 


eawed a BRILLIAN, 
dong laddiog LUSTH 
~@x 





CAR WAX—Nevr-Dull Magic Creme wax, a 
roduct of Heath Aerochemicals, New York, 
is claimed to clean, polish and wax a car 
in one operation. The firm says you just 
spread on and wipe off with a gentle rub, 
leaving a hard, brilliant lustre. 
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single wheels or as a 


to the operator, the firm states. The operator 
jack. He does not have to lift heavy wheel 


weight. . . 
* 








NEW LIGHTS — Glo-Rite-Lites, new-type 
fluorescent location lights, are being offered 
by the Oscar Phillips Co., 2918 Vine St., Cin- 
cinnati. Improvements and advantages 
claimed for Glo-Rite-Lites, available in both 
post type and wall type, include safer and 
more economical operation 








HEATS TRUCKS—The Model 979 South Wind | 
commercial vehicle heater embodies many of 
the principles used in South Wind aircraft 
heaters. It has a rated output of 18,000) 
BTU/hr. and starts heat delivery within 60 | 
seconds, providing continuous, forced-air cir- 
culation for cargo, crew compartment or | 
driver, the company states. It is particularly | 
suited to stand-up delivery type vehicles such 
as milk and beverage trucks and others 





TIRE CHAINS—Commercial Mechinery Co., | 
Inc., New York City, has announced a mod- 
erately priced automatic tire chain based on 
a new design different from the ordinary 
Links-On consists of nine non- 
rusting metal links which can be separated 
one from the other by a twist of any link. | 











EW PRODUCTS 


DOLLY JACK—A heavy-duty jack with dollies, that can be used to remove dual wheels, 
oor jack, is now available from Drum Jack Corp., Cleveland, a 
subsidiary of the Cleveland Pneumatic Tool Co. The new Universal model 
| jack is designed to remove the largest truck wheels easily, quickly and with complete safety 


-12 drum safety 


never has to crawl under the truck to spot the 
assemblies as the dollies carry the complete 





UNIQUE SHELVING SYSTEM—Utilizing the 
adjustable features of Unistrut all-purpose 
metal framing, Studebaker has erected this 
easily assembled shelving system in a number 
of its parts and accessories warehouses 
throughout the country. Illustrated is a close- 
up view of Unistrut pallet type spring racks 
in the Atlanta (Ga.) warehouse. Springs are 
shipped on pallets from the factory, then 
quickly unloaded and shelved by lift truck 
for neat, space-saving storage. A feature of 
these Unistrut racks is the patented spring 
nut with the serrated grooves that slides to 
any position along the slotted Unistrut chan- 
nel for fast and easy attachment to fittings 
and other framing members. Hence the need 
for drilling and welding, and the time re- 
quired to make detailed working drawings 
for installation are entirely eliminated, ac- 
cording to Unistrut Products Co., 1013 W. 
Washington Blvd., Chicago 7. | 


* * * 








VARI-SPEED BUFFER—The Bull buffer kit, 
produced by W. B. Bertram Engineering Co., 
3121 Main St., Kansas City, has been con- | 
structed to give the correct speed for each 
job—polishing, sanding, or drilling, the firm 
says. The drill can be adjusted to any revolu- | 
tion speed, the firm announces. 


* + * 


VISOR IN COLORS—A plexiglass sun visor, 


amber—to harmonize with a car's finish, is now being made by Sunwind 
Petersburg, Fla. The visor is said to filter out sun rays and headlight glar 
it is guaranteed against warping, crazing or fading. 


SERVICE SECTION 








SECURES MANY OBJECTS—Reese Padlock 
Co., Lancaster, Pa. is making a cable lock 
with a wide variety of uses in securing move- 
able objects. The lock consists of flexible 
airplane cable, covered with a durable Viny- 
lite plastic sheath to protect objects on which 
the lock is used, and fastens in a padlock 
type body of aluminum. 

* * * 





MODEL SEATS—Powers model, Naomi Rior- 
dan, gives her vote of approval to the 
Suskana saran seat coverings currently being 
tested on a single and double-deck coach of 
the New York City Omnibus Corp. and Fifth 
Avenue Coach Co. in New York. More than 
3,000,000 passengers have ridden on Fifth 
Avenue Coach Co. bus No. 2077 in which the 
new fabric has been installed, and the 
material has withstood heavy traffic with less 
than ordinary wear, the firm states. Susque- 
hanna saran is woven of a solid color mono- 
filament which is resistant to soil, moisture, 
and fading. The fabric has excellent quality 
from a maintenance standpoint and is very 
easily cleaned with soap and water. 


* * * 





FRONT-END INSTALLATION —A flush-type 
front-end installation, featuring the service 
merchandiser, fast-checking gauges and Bear 
Flex-O-Power, is offered by Bear Mfg. Co 
of Rock Island, Ill. This complete passenger- 
car and light-truck front-end service is de- 
rene for shops where space is a dominant 
‘actor. 


* * * 





CAR CLOTHES CARRIER—Every car owner 
is a prospect for the Santay Clothes Carrier, 
says the manufacturer, Santay Corp., 35! 
Crawford, Chicago. the carrier installs in- 
stantly, without marring window trim, and 
there are no holes to drill. 


o * * 





made in four colors—blue, green, red and 
wate. Corp., St. 
e. The firm says 


(Continued on Page 47, Col. 1) 
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(Continued from Page 46) 





REPLACEMENT BOOT — Porte Mfg. Co., 
Brooklyn, has added to the Porte line a re- 
placement Neoprene universal joint boot. 
Porte claims the boot is perfectly engineered 
as a replacement for the leather boots in 
Chrysler, Plymouth, Kaiser-Frazer and other 
cars using Detroit joints. 





> 


(en ee 





SPRAY-ON WAX — Marley Spray-Gloss, a 
spray-on auto wax that will enable the aver- 
age motorist to wax his entire car in only 
5 to 10 minutes has been announced by 
Charlies Margolis, sales manager of Marley 
Industries Co., Long Island City, N. Y. A 
touch of the thumb releases a fine glass-like 
spray of pure, protective wax, the firm 
states. 





NEW-TYPE MIRROR —A right-hand rear- | 
vision mirror of the Dual Safety Mirror Co., | 
226 N. Fourth St., Columbus, O., is composed 
of two adjustable five-inch mirrors mounted 
at the correct angle with each other so that | 
the image picked up by the mirror facing | 
the rear will be reflected in the mirror facing 
the driver. Thus, the driver, from a normal 
driving position, has a full, clear vision of 
what is behind. 





TRUCK LOADER—A truck loader which en- 
ables the driver to pick up and deposit up 
to 1,000 pounds anywhere within a radius of 
seven-feet without moving the truck is an- 
nounced by Cam Tool Co., Inc., of 280 2Ist 
St., Oakland, Calif. The loader has separate 
independent winch controls for boom and 
hoist lines, and either can be operated with- 
out moving the other. Gear ratios are 
engineered for easy lifting and control. 

* * * 


15-h.p. Air Compressors 


idded to Brunner Line 

Two 15-horsepower additions to 
the Brunner air compressor line 
have been made, announces the 
Brunner Mfg. Co., Utica, N. Y. 
One unit has a 70.8 cubic feet 
iisplacement and delivers 50 cubic 
feet of free air. This model is for} 
fleet garages. 
The second 


compressor, recom- 


|mended for auto-paint 
| displaces 92 cubic feet per minute | 
|and delivers 64 cubic feet of free 
|} air per minute. 





spraying, 





PLASTIC COVERS—A new-type of plastic 
fabric, developed for seat covers, has been 
announced by Reeves Brothers, Inc., 54 Worth 
St., New York. Known as Reevon and made 
from woven monofilaments of Bakelite poly- 
ethylene, this plastic fabric is said to be the 
first of its kind perfected from this resin. 
Reevon is odorless and remains pliable even 
in extreme cold, the firm states. 





* busines 
° —polish 


instrument panel or give a coat 
of clear lacquer to the steering 
wheel. These little services 


2 performed w 


i send customers away happy 





Handi-Hook Clothes Hanger | sive sales agents for the TAC! 


wrench line. Address: 27 Main 
For Car, Home, Now Out Se. Gam Pranciess. 


Handi-Hook, a clothes hanger for | 
|home or auto, is now being dis- | 
|tributed by Gayelon Co., 2848 W. 
|Pico Blvd., Los Angeles. 


| The device is complete with back | 

plates which can be fitted over a| 

door or a car window. Handi-Hook | 

can be used either vertically or 

horizontally. 
* o + 


| Saf-T-Plug Wrench Fits 
All Plugs on Drums 


Development of the Saf-T-Plug | 
wrench, said to fit any size plug on 
any type drum, has been announced 
|by the Wm. C. Richards Co., 3118 | 
|W. Vermont St., Blue Island, III. | 

| 


The device is of one-piece con- 
struction, has no moving parts and | 
no adjustments, The wrench weighs | 
three pounds and is cadmium- 








BARREL STAND—Henry H. Paris Distributor, 
Inc., Houston, has purchased patents and 
manufacturing rights for the Western safety 
barrel stand, a device for holding 50 to 55 
gallon barrels so that they can be easily 
tilted for dispensing the contents. The stand 
consists of a steel U frame mounted on steel 
angles, in such a manner that the frame can 





plated. be tilted forward over the barrel for: locking 
* * * in position. 
Sales Brochure Describes HOSE CLAMP—Now in production by the aie ie 
° a | Actus Corp., the Eagle hose clamp employs| Magicon Enterpris 
Line of Ratchet Wrenches |a hinge principle for quick initial engage- 8 P ” 


Offers Safety Lock 


Development of an electro-mag- 
netic device as a safety lock for 
automobile doors has been an- 

(Continued on Page 48, Col, 1) 


ment, and a gear-type screw for fast take-up 
after the clamp is in place. The clamp is 
available in five sizes to cover hose I.D. 
range of ¥% inch through 3!/4 inches. Further 
data from The Kotula Co., 400 Madison Ave., 
New York City 17. 


A booklet covering a line of 
open-end ratchet wrenches manu- 
factured by the Tubing Appliance 
Co., Los Angeles, is offered the 
‘trade by C. J. Hendry Co., exclu- 








REPAINTING PAYS 
BIG PROFITS 


PAINT SHOP |. , 
PROFIT POINTERS ., 


eo DEVILBISS COMPLETE PAINT 
SHOPS MAKE “FACTORY-QUALITY” 


When you paint a cus- ° 
tomer’s car, include ° FINISHING — FAST — INEXPENSIVE 
a few courtesy serv- . 
ices and watch ° @ More than one and three quarter million cars 
how it pays off in e were completely repainted in 1948. Almost seven 


and one-half million more received major and minor 
touchup. Again in 1949 auto repainting will run into 
many millions of dollars. You can put a large piece of this 
potential profit in your pocket... if you’re properly equipped 
to handle the business. 
With a DeVilbiss Complete Paint Shop you get production line 
speed coupled with ‘“Factory-Quality” finishes. You can handle 
more of all types of paint jobs—from minor touchup work to complete 


good will and new ; 
s. Vacuum clean the car 
the hub caps—clean the 


ithout charge will 
a 


-.. and happy customers . refinishing. You'll be set up to get new and bigger profits from the 
are your best advertisement. ’ underbody coating business, too. And you'll profit from every single 
e painting operation Scones this paint shop includes the finest equipment 

° obtainable for handling each job with greater ease, more speed, better 











De VILBISS 


2 workmanship and at lower cost. Your DeVilbiss distributor will gladly ex- 
plain the many features of this shop that will put you in the painting business 

in a big way. 
THE DEVILBISS COMPANY °* 


Canadian Plant: WINDSOR, ONTARIO 


Toledo 1, Ohio 





means Quality in all four.. 


SPRAY EQUIPMENT 
EXHAUST SYSTEMS 


AIR COMPRESSORS 
HOSE & CONNECTIONS 
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New Products 


(Continued from Page 47) 


nounced by Magicon Enterprises, |Greases” and “Silicone Grease in 
Oakland, Calif. Bearings of Electric Motors,” just 


ty lock. the | Published by Dow Corning Corp., 
Called Magicon safety lock, e Midland, Mich. 
* 


unit operates when the ignition 
switch is turned on and prevents 
car doors from opening unless the 
driver pushes a concealed dash- 
board switch. 


” + +. 
Metal Straightening Press 
A short-cut in the straightening 


* * 






of large weldments, structural | 
shapes, forgings, castings and 
plates is described in “bulletin 


4902,” just released by Hydraulic 
Press Mfg. Co., Mount Gilead, O. 
It introduces the new H-P-M two- 
way all-hydraulic straightening 
press which handles straightening 
operations without it being neces- 
sary to move the part once it is 
positioned on the press bed. 


ing, 


sheet- 


CUTS SHEET METAL —Nibbiex, a 


i . a —_ — ron capable = pee = trucks are now available for all| Master, the flashing directional signal for 

Dow Silicone Greases |is now being sold by Detroit Industrial Pro: | models, according to Henry M. | passenger cars, station wagons and panel 
Silicone greases as ball-bearing | ducts Co., 8827 Strathmoor, Detroit. The tool Strout, sales manager, parts and | trucks. The display allows customers to ‘sell 
is electrically operated and is said to be accessories, Ford division. themselves. By the cus- 


lubricants are described in two 
booklets, “Dow Corning Silicone 


| excellent for car-body work and other types 
of sheet-metal up to 18 gauge. 


ea te 


Pennsylvamea 


SIGN 
FIRST! 


The checkered flag is the sign of success in auto 
racing. And the big, red, white and green Wolf’s 
Head sign is the sign of successful dealers—for 
Wolf’s Head means even more than the “‘finest of 
the fine” motor oil and lubes. . . it means more 
customers, satisfied customers—the sign of business 
success! Wolf’s Head Oil Refining Co., Inc., Oil 


City, Pa., New York 10, N. Y. 
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HEATER-FAN—A combination heater and 
cool-air fan is being produced by Fresh'nd 
Aire Co., 221 N. LaSalle St., Chicago. The 
| Fresh'nd-Aire Heaterette, is changed from 
|a heater to a fan by turning a switch. When 
|operating as a heater, the unit provides a 
180-degree air flow, the firm states. 


+ * + 











sheet metal and rust-proofed with | 
black enamel, the directional lamps | 
flash strong signals that are easily 
visible day or night. An easily-| 
operated control is mounted on the | 
steering column. \§ 





SPRAY HOSE—A spray hose, designed to 
utilize working pressures as high as 800 pounds 
per square inch, and designed to handle 
many sprays of the type which have been 
previously destructive to rubber hose is an- 
nounced by B. F. Goodrich Co., Akron. It can 
be employed on hydraulic equipment, in car- 
washing units and for carrying materials used 
in undercoating automobiles. 





* * 


' | Directional Signals Offered 
|For All Ford Trucks 





100% Pure Pennsylvania 
“Premium Grade” t) 


* 
of-sale merchandiser has been introduced by \ ee 
Yankee Metal Products Corp. of Norwalk, est en 


"PARTICIPATION DISPLAY—A novel point- | \ 
Conn., to help dealers and jobbers sel! Turn- noes 





Directional signals for Ford 





tomer sees for himself 
turns. 


w easy it is to signal 


eae. the switch, 
Constructed of heavy, bonderized . 


MOVEABLE ARM REST —This combination 
arm rest, kiddie seat and utility compartment 
has been developed by Mack Foss Products 
Co., 620 Charles St., Sherman, Tex. Designed 
to fit none on the seat of any model car 
or truck, features include a hinge-mounted 
top with thick sponge rubber padding and 
durable art-leather cover. 


* * * 





SUN VISOR—A sun visor to replace or sup- 
plement a car's standard visor, is now being 
produced by Patterson Products, 518 Macca- 
bees bidg., Detroit. The firm says it is made 
of plexiglass with special coloring to elimin- 
”“ most of the infra red rays, preventing 
glare. 








SWIVEL LIGHT SOCKET—A swivel socket 
now being made by Amplex conp.. Brooklyn, 
screws into any fixed ceiling socket to make 
it universally adjustable in any direction and 
in a wider range than has heretofore been 
possible with conventional swivels. Swivelite 
accommodates any light bulb or reflector 
lamp equipped with medium base. It has a 
glazed porcelain socket, is aluminum-jacketed 
with all wiring fully enclosed in a twistproof 
construction, is said to be heatproof and 
foolproof, and carries the approval of Under- 
writers Laboratories, Inc. 


* * *« 


S OF SUCCESS 


Wolf’s Head Motor Oil is refined three 
steps further than ordinary motor oils. 


j EXPERTLY CONTROLLED DEWAXING— 
Keeps Wolf’s Head free-flowing and 
removes non-lubricating wax compo- 
nents. 


DOUBLE DISTILLING—Makes Wolf’s Head 
richer, more heat-resistant. 





LIFT CONTROL — The Joyce 
Control" 
installation, 
lifts, the firm announces. The movement of a 
single control stick puts the Joyce shopmaster 


""Joycestick 
gives simplified lift operation and 


TRIPLE FILTERING—Removes all free car- plus added safety to all Joyce 


bon and other troublesome impurities, 





lift through its paces. The mechanic can 
|} adjust the rear axle supports and control 
movement of the lift from the same general 
location. Joyce-Cridland Co., Dayton, O 

* * * 


Gits Oiler Booklet 


An eight-page illustrated booklet 
featuring the latest in Gits Visual 
Oilers, has been published by Gits 
Bros. Mfg. Co., Chicago. 

~ * * 


Machol Introduces Index 


Without Thumb Cuts 


A way to index page-edges of cat- 
alogs or directories with “no thumb 
cuts, no tabs, no extra printing or 
cutting or no extra production 
costs.” has been introduced by 
(Continued on Page 49, Col, 1) 


P.G.C.O.A. 
Permit No. 6 


eee 


EL TTT TT TTT a GB ee 


© RR treo storage 


vet 





n> 


air 
anc 
ing 
Inc 
inc 
ag 
fail 
dra 
air 


fra 
Tov 


.' 


gat 
of 

ing 
toe 
The 
rig 
alir 
tras 
car 





ON 


id to 
ounds 
andle 
been 
$ an- 
t can 
1 car- 
used 


ation 
tment 
ducts 
igned 
| car 
unted 

and 





sup- 
being 
acca- 
nade 
imin- 
nting 


>cket 
klyn, 
nake 

and 
been 
elite 
ctor 
as a 
eted 
roof 

and 
ider- 


stick 
and 
byce 
ta 
ister 

can 
trol 
eral 


let 
ual 
rits 


at- 
mb 

or 
ion 


| 
| 
| 


* 


three and five sizes, respectively. 


SERVICE SECTION — 


New Products 


(Continued from Page 48) 


Norris R. Machol, 14 Washington | be safe for fine wood or other semi- 


So., New York. 

The idea is to have markers 
printed on the page edge, each a 
different symbol to avoid confusion. 





AIR-BRAKE TANK DRAIN—An automatic 
air-tank drain valve is available for trucks 
and buses equipped with air brakes. Accord- 
ing to the manufacturer, Wilkerson Valve, 
Inc., 260 S. Dale Ct., Denver, this valve 
incorporates a double-seal which works 
against tank pressure and is proof against | 
failure due to breakage. Sludge and water 
draining is accomplished through a powerful | 
air blast each cycle of the compressor. | 








FOR OLDER AND NEW CARS—This jack | 
is for use on the side of the car under the 
frame for the sake of safety, according to | 
Tow Bar Sales Co., Chicago 6. 


+ * * 


Bearing Catalog 


Johnson Bronze Co. announces 
that copies of its latest automotive 
bearing catalog are available for 
distribution to the automotive | 
trade. Address the company at New 
Castle, Pa. 








ALINEMENT GAUGES — A new set of | 
gauges has been added to the gauge line 
of Bear Mfg. Co., Rock Island, Ill., for check- 
ing all five alinement angles—caster, camber, 
toe-in, king-pin inclination and turning radius. 
The gauges, which come in a set consisting of 
right and left units, may be used either on an | 
alinement rack or on the floor on a light | 
track. The gauges will also check low-fender | 
cars. | 





* * x 


Casco Adds Two New Colors 


To Steering Control Line 

Casco Products Corp., Bridge- 
port, Conn., announces that its 
line of Perfection steering con- 
trols will include two new colors 
—dubonnet and beige. Simul- 
taneously, the company revealed 
that the list price has just been 
reduced. 

The new, up-to-the-minute col- 
ors blend with the stylish interi- 
ors of the latest car models, and 
afford dealers a greatly expanded 
market for Perfection controls, 
the company states. The colors 
can’t drip, peel or fade from the 
unbreakable Tenite plastic knob, 
which is fluted and finished in 
durable chrome, it adds, 

* * 


iPCO Produces Mallets 


Of Various Work Types | 


IPCO semi-hard rubber mallets 
nd composition mallets are now | 
being manufactured by Industrial | 


Products Co., Philadelphia, in | 
The semi-hard mallet is said to | 


soft surfaces, yet it does not re- 
bound. 

The composition head will out- 
wear mallets of leather or lead, 


the company states. 
* a & 


Shaft Support 
A device for use in supporting 
centerless shafts concentrically in 
the lathe is announced by South 
Bend Lathe Works, 137 E. Madison 
St., South Bend 22, Ind. 


Chicago Firm Releases 


Catalog on Perforating 


More than 100 types of industrial 
and ornamental perforating are de- 
scribed and illustrated in a 26-page 
catalog released by the Accurate 
Perforating Co. 

In addition to many illustrations, 
the catalog describes in detail en- 
gineering information on how to 
specify perforating for all types of 
products—metals, paper, cardboard, 
masonite and plastics. For com- 


wit 





| 
1 
| 
| 
| 


plete details write: Accurate Per- 
forating Co., Fillmore and Kedzie 
Sts., Chicago 12. 


* * * 


~~ 





EASES WORK—The Little Joe Grey-Rock 
seat is designed for efficiency and comfort, 
according to Raybestos-Manhattan, Inc., Man- 
heim, Pa. 

* * * 


All-Job Lifter 
An all-steel device, the Gonser 
Grizzly lifter, is suitable for all 
lifting jobs, including accurate, and 





¥ 
Here’s the Primer that fills! 
Du Pont PREPARAKOTE 


Especially formulated to work 
h ‘'Dulux’’ Enamels ac 
Preparakote is a quick-dry- 
ing primer with ma 
adhesion qualities. It fills; can be 
easily; holds firmly. | 
applied without waitinj 
off. Saves you labor, time, 


balanced moving with only one ad- 
justment, its producer, Pucel Enter- 
prises, Inc., Cleveland, announces. 













ximum 
sanded 
Successive coats can be 
ting for each to “flash 
and money! 
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‘'NSPA Roster Hits 


‘Record With 21 
New Members 


CHICAGO.—The National Stand- 
ard Parts Assn. has released the 
names of 21 new members, with an 
announcement that these acquisi- 
tions have brought the NSPA ros- 
ter to a new all-time high. 


Included among the new mem- 
bers are two manufacturers, Mans- 
field Tire & Rubber Co., Mansfield, 
O., and Purolator Products, Inc., 
Newark, N. J., and the following 
19 wholesalers: 

Air Land Motor Parts, Inc., Glens 
Falls, N. Y.; Chanslor & Lyon Co., 
San Francisco; Dallas Auto Supply, 





Inc., Martinsville, Va.; Flatbush 
Parts & Equipment Co.,_ Inc., 
Brooklyn; Hillcrest Auto Supply 


Co., San Diego, Calif.; Jarett Com- 
pressor & Equipment, Inc., Newark, 
N. J.; Keenan Auto Parts Co., Inc., 
Albany, Ga.; Kentucky-West Vir- 
ginia Supply Co., Inc., Williamson, 
W. Va.; Lincoln Highway Garage, 
and Valparaiso, Ind. 

Other new members are McDan- 
iel Auto Parts, St. Louis; G. G. 
Moss Co., Inc., Richmond, Va.; 


Rugged BEAUTY 


DU PONT DULUX* ENAMELS stand weathering and hard knocks 
— give long-lasting good looks—need no rubbing or polishing 
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Motive Parts and Equipment, Day- 
ton; Motor Mercantile Co., Salt 
Lake City; Phillips McCorkle, Sul- 
phur Springs, Tex.; Plant City Auto 
Supply, Plant City, Fla.; Smith 
Auto Supply, Los Angeles; Temple 
City Auto Parts, Temple City, 
Calif.; Alfred J. Thiveault, Inc., 
Arlington, Mass., and _ Tri-State 
Automotive Co., Inc., Shreveport, 
La. 


4-Passenger Hartnett 


Shown in Australia 

MELBOURNE, Australia. 
(UTPS) — The Hartnett auto, a 
twin-cylinder type to seat four pas- 
sengers, has been demonstrated 
here, and actual production is 
scheduled for an early date, 

The chassis is of aluminum alloy 
and petrol consumption is said to 
be 60 miles to the gallon. Sale price 
will be in the vicinity of $1,250. 


Bonck Gets U. C. Post 


Vernon A. Gaiennie, owner of 
Colonial Buick Co., 3941 Bienville 
Ave., New Orleans, has placed 
Howard Bonck in charge of the 
company’s used-car operation at 
111 N. Broad St. Bonck has been 
with the automotive industry for 
the past 20 years. 








You can do better refinish jobs on used cars and trucks 
faster .. . with ‘“‘Dulux.”’ Its high initial lustre does 
away with the need for rubbing or polishing—saves 
time, cuts labor costs. ‘‘Dulux’’ means rugged durabil- 
ity and lasting beauty, too. It resists stains, weather- 
ing, and rough usage . . . comes in a wide range of 
attractive colors that keep their brilliant gloss longer. 
Order from your Du Pont jobber today. E. I. du Pont 
de Nemours & Co. (Inc.), Refinish 
Sales, Wilmington 98, Delaware. 
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BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 














Lawsuits Affecting Dealers .. . 
Court Decisions 


By Leo T. Parker 
Attorney at Law 

eee discussion has 

4 arisen from time to time over 
the legal question of: Under what 
circumstances is the owner of a 
garage liable for theft of a parked 
automobile? The answer to this 
question depends upon facts, 


In recent years there have been | 


many higher court decisions con- 
cerning the liability of operators 
of garages and parking lots for 
cars parked by customers, Cases of 
this nature may be divided 
two types: 

First, those where the attend- 
ant merely collects the fee and 
designates the area in which to 
park, the driver himself doing 
the parking and retaining com- 
plete control over the car, lock- 
ing or not as he wishes; and 
second, those lots where the at- 
tendants take complete charge of 
the car at the entrance, park it, 
retain the keys and move the car 
about as necessary, giving the 
driver a check or ticket, upon 


motorists 17 


into | 





presentation of which they de- 
liver the car to him. 

In the first instance the garage 
or parking lot owner it not liable 
for theft or damage to the auto- 
mobile whereas the courts hold that 
in the second type there is liability. 

For example, in Malone v. San- 
tora, 64 Atl. (2d) 51, it was shown 





Hull-Dobbs Getting Set 


To ‘Ring Doorbells’ 

KNOXVILLE, Tenn. — Antici- 
pating a sharp change in new- 
car selling tactics, O. T. Oakley, 
vice-president and general man- 
ager of Hull-Dobbs Motor Co. of 
Memphis, which operates four 
Lincoln-Mercury and 10 Ford 
dealerships, says “We'll be ring- 
ing doorbells in two or three 
months.” 

Oakley asserted in an inter- 
view here that the buyer’s mar- 
ket for new automobiles, among 
the slowest to arrive, will soon 


be here. 





ieee 


Sky Chief and FIRE-CHIEF casounes 


a 


that an automobile owner placed 
his car on a parking lot, paid the 
charge to the attendant and re- 
ceived a claim ticket, leaving the 
key in the automobile at the re- 
quest of the attendant. The claim 
check had printed thereon: “Man- 
agement assumes no responsibility 
of any kind. Charges are for rental 
of space. Not responsible for ar- 
ticles left in or on the car.” 

There was also a sign on the 
premises which read: “Not respon- 
3ible for cars left open after 11 p.m. 
You may lock your car.” 

When the owner returned for 
her car before 11 p.m. it could 
not be found. It had been stolen 
meantime. She sued the owner 
of the parking lot for value of 
her car. In holding the latter 
liable the higher court said: 
“There was a bailor and bailee 

relationship between the plaintiff 
and defendant. The wording on 
ticket and sign did not bar the 
plaintiff’s (corporation owner's) 
right of recovery. On the ground 
of public policy the bailment was 
not subject to the limitation on lia- 
bility therein set forth; the de- 
fendant was negligent in the dis- 
charge of his duty as bailee.” 

On the other hand, this court 
explained that the parking lot 
owner would not have been liable 
if the testimony had shown that 
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NEW OLDS DEALER—One of the newest Oldsmobile dealer buildings in the Portland 


(Ore.) area is this one built by the Hawk Motor Co. in Puyallup, Wash. It has more than 
12,000 square feet of floor space and ample space for service, with 14 mechanical repair 
stalls and two lubrication hoists. Featured on the sweeping showroom windows are current 
— displays inviting the public to take a demonstration ride in Oldsmobile's Series 
88 model. 


the corporation owner had herself|Hence, a buyer cannot recover 
parked the car on the lot, left it|}from a seller of an automobile, 
there and paid the charge. damages based on the wages paid 

* * * employes, or other alleged loss of 
Speculative Damages profits unless the buyer proves the 


exact amount of dama he sus- 
N2 higher court will award dam- — 


tained. 
ages based on mere speculation.| —_ op jjjustration, in Jacksonville 
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v. Smith Co., 32 So. (2d) 326, the 
jury refused to allow a purchaser 
damages based on wages paid to 
its employes while attempting to 
make the machine operate effici- 
ently. 

The court explained that under 
no circumstances is an automobile 
dealer or other seller liable to a 
purchaser for speculative or un- 
certain damages. 


Budd Sends First 
Shipment Off to 


Italian Car Firm 


PHILADELPHIA.—The S. S. Ex- 
porter sailed from Port Richmond 
here with the first shipment of dies, 
jigs, fixtures and stampings manu- 
factured by the Budd Co. for the 
Fiat Automobile Co. of Turin, Italy. 

The shipment was valued at ap- 
proximately $2,000,000. The largest 
item was a 50-ton die for stamping 
automobile roofs from sheets of 
steel. Additional shipments are 
scheduled through August. 

The tools will be used in Italy 
for production of a new model 
passenger automobile of frameless 
design. Fiat officials hope to begin 
———- of the new car by late 
all. 

Luigi Sossi, Fiat’s American rep- 
resentative, who, with several 
Budd officials, was honored at a 
luncheon aboard the freighter, 
explained that the shortage of 
machine tool production and the 
desire of his firm to achieve maxi- 
mum employment and production 
as quickly as possible made it 
necessary to purchase the tools 
here, 

Fiat employs approximately 75,- 
000 persons and is one of the larg- 
est manufacturers in Europe. Since 
1933 it has built automobile bodies, 
using methods developed by Budd, 
under a licensing arrangement. 


New Wagon Type 


Rolls at Willys 


TOLEDO. — Willys-Overland is 
going into production of the new 
four-wheel-drive version of its steel 
station wagon, it is announced by 
Delmar G. Roos, first vice-presi- 
dent. 

Initial output will be gradually 
accelerated during the coming 
months so that the company’s dis- 
tributors and dealers can make 
their formal announcements of the 
new vehicles by October, he said. 

With the new vehicle, Willys- 
Overland will have three variations 
of its station-wagon model in its 
passenger car line. Its other models 
are the four-cylinder Jeep station 
wagon and the six-cylinder station 
wagon introduced earlier this year. 





Jalopy Tour 


BUFFALO.—Buffalo region mem- 
bers of the Horseless Carriage 
Assn. made a weekend tour of the 
Finger Lakes area recently with a 
large number of ancient vehicles 
taking part. In the caravan was a 
1903 Oldsmobile, 1911 and 1914 
Buicks, 1913 and 1917 Pierce-Ar- 
rows, 1918 Franklin, 1923 Rolls- 
Royce and 1923 Cadillac. 


MARFAK CHASSIS 
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Backshop.... 
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--+ by Jack Weed 


(Continued from Page 39) 


sistant of the Public Roads Admin- 
istration, gave an illustrated talk 
on the factors involved in gross 
weight distribution—which in my 
opinion should have been given not 
only before the Congress of Gover- 
nors at their recent Colorado 
Springs meeting, but also should be 
given to all state highway heads. 
By use of model testing machines 
he proved that detriment and dam- 
age to hard-surfaced roads was less 
under multiple axle contact than 
under single axle use, as I got the 
picture--even when the same load 
was given each axle. He also 
showed that fast flexing of bridge 
structures—and he used the same 
illustration for concrete slabs-— 
break up structures much faster 
and are more damaging than slow 
flexing. 

He also brought home one point 
that to me is very pertinent to the 
current blast about trucks break- 
ing up the roads. He made the 
statement that most legislatures do 
not ask the advice or counsel of 
the highway department engineers 
on road and load legislation. That 
is a point which every truck dealer 
in the country should keep in mind 
when any legislation comes up in 
their state or area. Legislatures 
should be forced to get the counsel 
of their own highway department 
experts before they attempt to 
“expert” on what is good or bad 
for their roads and bridges, instead 


of taking some lobbyist’s statement | 


as to what they should do--as so 
many legislatures seem to be doing 
right now. 
* * * 

Introducing Ives 

AISER-FRAZER threw a iittle 

introduction party in Detroit to 
let the press meet Burl Ives (re- 
placement for Walter Winchell on 
the K-F ABC summer show cir- 
cuit) and who is one of those who 
put over “Night Riders in the Sky.” 
Being absolutely dumb about mod- 
ern music, I did not recognize this 
until I asked someone who Ives 
was or did. 

But one thing I found out about 
Ives. He’s a trencherman after my 
own heart-—he likes good food— 
and in quantity. Being a showman 
he dresses the part, but having my 
kind of a digestive system he eats 


Gasoline Dealers 
Ready to Appeal 
Dissolution Edict 


MILWAUKEE. — A decision by 
Judge Charles Aarons last May that 
the Retail Gasoline Dealers Assn. 
of Milwaukee acted in restraint of 
trade to control prices in this area 
will be appealed. 


The decision to appeal was an- | 
nounced by John C. McBride, as- | 


sociation attorney. McBride said a 


bond of about $4,000 would be} 


posted to cover fines levied against 
the group and 10 of its officers. 


At the time of his edict, Judge 


Aarons also ordered dissolution of | 


the organization. However, he 
granted a six-month stay for the 
dealers to launch an appeal if they 
so desired. 


Tin Institute Opens 
Office in Columbus 


COLUMBUS, O.—John Ireland, 
director of Tin Research Institute, 
London, Eng., announces the for- 
mation of Tin Research Institute, 
Inc., an American corporation de- 


voted to providing free technical | 
service to consumers of tin in the | 


United States. 


The office of the new corpora- | 


tion, located at 492 W. Sixth Ave., 


Columbus 1, O., will handle all in- | 


quiries or requests for technical 
service. A wide range of publica- 
tions covering every important use 
of tin is available free of all 
charges. Inquiries are invited. 





Anthony Wayne Forms 
Anthony Wayne Motors, 
Hamilton, O., has been granted a 
charter by the secretary of state. 


The incorporators are Howard C. | 


Rahe, J. Mark Gillespie, Robert T. 
Hoelle and Edward M, Gurr. 


Inc., | 











any offered quantity of good food 
well prepared. 

Hal Babbit emceed the party. 
Jack Reeder, now account man- 
ager for the agency, who has 
been away from automotive for 
about five years but is now happy 
to be back, and Bill Springer, 
K-F tom-tom beater, ably as- 
sisted 
The New York State Automobile 
Dealers, Inc., is throwing an equip- 
ment show in connection with its 
convention in the Statler hotel, 
Buffalo, Sept. 11-13. They are doing 
one thing which the exhibitors 
should like—the delegates must 
walk through the show from the 
registration booth to get into the 
assembly room where the meetings 
will be held, so the exhibitors will 
have two cracks at them each day 


at least—going to and coming 
from all meetings and business 
sessions. 


+ * * 


YREENDS of Nels Farley, admin- 
~ _ istrative advisor for the Mo- 





SCHREY'S NEW ee Motors (Studebaker), Leavenworth, Kans., 
quarters and the addition of a 48 by 112-foot body 
lord easy entrance and exit to the body shop (shown 
Total frontage of the dealership now extends for 144 feet in the 700 block of 


announced the completion of a 
shop. Three large overhead doors a 
at right). 
Delaware St. 


Par division of Chrysler, will be 
glad to know that Nels has re- 
gained sufficient sight in one eye 
to be able to read and tell the color 
of one’s tie—something he has not 
been able to do for 20 years. 
Only Nels’ most intimate friends 
and business associates knew that 
Nels was going through life with 
only 5 percent vision. He had a 
rare affliction in which a film 
clouded over his eyes to the point 
where he actually did not see the 





recently 


people he talked with, could not 
read a newspaper and could not 
tell colors. 

A recent operation, in which the 
doctors transplanted a normal 
cornea in one eye, has given him 
70 percent vision in that eye. He 
has seen the stars in the sky that 
he hasn’t seen for 11 years, has 
seen himself in a mirror. And now 
he can read his copy of AUTOMOTIVE 
News past the bold headlines. So 
I’ve got to watch my step. 
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Silent Seller. 


Tachometer Held Booster 
To Overdrive Sales 


CLEVELAND. — Many dealers of 
the 11 makes of cars on which 
overdrive is available have found 
a convincing way to demonstrate 
the savings in gas, oil and engine 
wear that overdrive provides, ac- 
cording to Truckstell Co. 


They use a Sun tachometer to 
illustrate graphically to prospects 
the drop in engine revolutions that 
occur when the car is shifted from 
conventional to overdrive. 

In most cars the engine turns 
over at roughly 3,000 revolutions 
per minute at 55 or 60 in conven- 
tional high. Maintaining this same 
road speed in overdrive requires 
only about 2,100 r.p.m., a savings of 
almost one-third. Since the Sun 
tachometer shows engine speed at 
all times, it illustrates this drop in 
engine revs the instant the shift 
into overdrive is made, thus giving 
the salesman visual evidence to 
back up his overdrive economy 
story. 


William Uliman, Washington correspon- 
dent, keeps AUTOMOTIVE NEWS readers 
up to date on political and economic trends 
in the nation's capital every week, 
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Dealer Business Counsel 


Commission for Car Salesmen Not Adequate; 
They Should Receive a Salary 





(The opinions expressed herein are those of Columnist Van Tassel and are not 
necessarily those of Automotive News.) 


By J. B. Van Tassel 


neat requests have been re- 

ceived recently for compensa- 
tion plans for salesmen. One of the 
most popular is a $50 a week guar- 
antee plus 2 percent commission 
on the sales of new and used cars, 
and 30 percent of 
the gross profit 
on trucks, An- 
other plan is $75 
per week plus 1 
percent commis- 
sion on car sales, 
and 20 percent of 
the gross profit 
on trucks. 

Before the war, 
the most popular 
plan of compen- 
3. B. Van Tassel = =cation for new- 
car salesmen was a straight com- 
mission basis of 5 percent of net 
f.o.b. price, plus 10 percent on ac- 





\ \ 
\ 





cessories sold with the new car. 
Another plan was 6 percent plus 
the 10 percent accessory commis- 
sion. The most popular idea for 
used-car salesmen was a straight 
6 percent on the net sale. 

Right here I want to compli- 
ment those dealers who are now 





Mexico’s.Car Production 


May Drop 40 to 50% 


MEXICO CITY.—Car sales in 
Mexico are so hard to make, 
because of the highest dollar 
ever, 8.65 pesos per, that assem- 
bly plants are reported planning 
to reduce production from 40 to 
50 percent. 

Dealers complain that prices 
at which cars must be sold have 
reduced their prospects about 90 
percent, 





SERVICE DEPAKIme: 


WATERBURY-HALL | 
MODEL EJ ECCENTRIC VALVE SEAT GRINDER 
FASTER BECAUSE: 


BETTER BECAUSE: 


e It grinds eccentrically, on the point-contact 
grinding principle (see cut) 

@ It is micrometer-fed for accuracy 

e Grindings are freely dispersed ahead of 
the wheel, minimizing jams and abrasion 

@ Perfect valve to valve seat sealing is assured 


BETT ER AND FAST ER work makes for a profitable shop. That’s why the time 


you take to investigate the EJ will pay off, whether you sell the product or sell the 


service. 


i 
f 


Write direct to 
, factory or see your 
jobber for further information 












| paying salesmen a guaranteed 


salary plus a small commission. 
This is the only way to be fair 
with a man who comes into your 
organization not only as a sales- 
man but as an ambassador of 
good will, This man must go out 
and contact old customers and 
make new customers. Maybe he 
makes a sale and maybe not, but 
he works as hard, if not harder, 
than any man in your organiza- 
tion. 
There is no tougher work I know 
|of than sincere door-to-door can- 


men who will do just this you can- 
| not expect to get all of the business 
}you are entitled to. 

Remember, when this salesman 
|has spent his last cent for carfare 
or gas and has had the door slam- 
med in his face a dozen times dur- 
ing the day, he has got to have 
more than just a promise of com- 


pen soon; he must have money to 
live on and be free from worry of 
where his next dollar is coming 
from. 

* + + 


EFORE the war, we had sales- 





| vassing, and if you don’t have sales- | 


mission on a sale that might hap- | 


men who built up large cus-| 
tomer-lists over a period of many| tition. But they must be paid a 
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BASTON-BARRINGTON CHEVROLET CO., MINNEAPOLIS—A recent expansion provides an 
additional 22,750 square feet of floor space and two adjacent used-car lots totaling 18,000 
square feet. Buildings were remodeled at a cost of $35,000 for a total of about 40,000 square 
feet of space. Bert Baston and C. C. Barrington are owners. 


years. They made good money 
selling on a straight commission | 
basis. Today most of these men 


who are still on your sales force 
have grown very soft on the lush 
profits of the past few years and 
for the most part are not in condi- 
tion to go out and pound the pave- 
ment and do a real competitive 
selling job. 


Dealers are now starting to hire 
young men that can take compe- 


PATENTED 


@ Need for redressing the grinding wheel, 
and for raising and lowering the grinder, is 


reduced 


@ Grinding at 10,000 rpm, progressively 
around the seat at 20 rpm, makes for a 
fast, clean, accurate job first time 


EJ GRINDER ANGLE DRIVE ATTACHMENT 
FOR ALL HARD-TO-REACH REAR VALVE SEATS 


This attachment reaches rear valves, where cab is mounted over 
engine, or cowl overhangs. Simple to attach and operate. Special 
accessories available for servicing valves in Kaiser-Frazer engines. 
Makes for a complete valve seat job. 




















WATERBURY TOOL 
Division of Vickers Incorporated 


808 East Aurora Street, Waterbury 91, Connecticut, U.S.A. 


Manufacturers of Waterbury Engine Rebuilding Equipment 
Also Waterbury-HALL Valve Equipment and Production Grinders 


THE LINE OF LEAST RESISTANCE—WATERBURY-HALL 


living salary while learning the 
business, 


The old method of straight com- 
mission or drawing account always 
provided for the loan of a buck in 
order to keep the salesman from 
starving to death or for buying his 
baby a pair of shoes. But young 
men today who are ambitious and 
qualified to do a good sales job are 
not interested in little handouts; 
they want a business proposition 
that pays them not only for actual 
sales but for the hard work they 
do in selling your product and 
organization. 


I don’t recommend paying a 
straight salary to floaters, but for 
the young family man with an 
educational background, who is 
reliable, sober and stable, you can 
well afford to make him an integral 
part of your organization by paying 
him a small salary as well as his 
commission, 

(Any questions concerning busi- 
ness management will be gladly 
answered by J. B. Van Tassel, 
care of Automotive News.) 





Key to Better 
Battery Sales 


CLEVELAND. — “The most po- 
tent sales factor in the battery busi- 
ness today is service to the 


customer. Rental batteries are es- 
sential to good battery service.” 


| Those words sum up Willard 
| Storage Battery Co.’s sales program 
|for 1949. Because of the Willard 
| faith in growth through service, the 
;company has produced a line of 
|rental batteries for all popular 
group sizes and is the first battery 
|manufacturer to do so since the 
|war, according to H. E. Evans, 
Willard merchandising manager. 


| “Return of the buyer’s market 
| means that the dealer who gets the 
|battery business is the one who 
offers the best service—and one of 
the keystones of battery service is 
the rental battery,” he said. 


Pointing out that the vast major- 
ity of battery failures occur in the 
car owner’s garage in the morning 
when he is going to work, Evans 
said, “The majority of car owners 
| want just one thing when their bat- 
tery fails—they want to get going, 
and fast, The dealer who is in 
| position to give the quickest serv- 
|ice is in a preferred position to get 
new battery sales. 

To operate a profitable battery 
business under today’s market con- 
ditions, he declared, the dealer’s 
| service must be: 

Convenient—the dealer's princi- 
| pal market is in his own neighbor- 
| hood, where it is not only conven- 
|ient for his customers to stop for 
periodic checks but also to call him 
|for emergency service. 

Personalized the dealer who 
knows his customers personally 
|}and can call them by name has a 
tremendous competitive advantage 
which is a powerful factor in get- 
ting business. 

Adequate — he must possess the 
skill and equipment to do a com- 
plete job quickly. 
| “Of the three,” Evans continued, 
i“the last is probably most impor- 
tant and that’s where rental bat- 
teries come in. Rental batteries 
permit the dealer to get the car in 
| operation with a minimum of delay 
and inconvenience to the car owner. 
Then, after the car owner is on his 
way, the dealer can check the old 
battery to determine whether it 
merely needs charging or must be 
replaced.” 

Willard’s current sales program 
is based on these three service 
|points and all Willard dealers are 
|being urged to make use of the 
| advantages offered by them. 
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P-esident of Chek-Chart Gives Tit De ee 


Call for Greater Efficiency | 


SAVANNAH, Ga.— The current | ice,” according to the speaker, who | publicized tripe about 4,000-mile oil | 
period of adjustment is a challenge | added that such dealers “are riding | changes is one of the most flagrant | 
to American business, Ray Shaw, | for a fall in a competitive market.” | and vicious examples of misleading | § es 
president of 2 ee ae — “Despite all evidence that King propaganda ever directed to the| 
oe deevate “Independent Oil: Customer has returned to his | car- -owning public. In counteracting 
men’s Assn., here July 13. throne as the big boss, there are its effects, we have at our COM-| the modern facilities shown here. Floor area is ‘13,500 square feet. 

still too many dealers who fail to | mand the equally tremendous force | $e ——— a - —-—_—_—— 

Shaw stressed the need for | use even elementary skill in at- |of perhaps a half million service : ; . 

more attention by the heads of | tracting new, and holding old (station operators and employes, campaigns to encourage  1,000- | temptation to sell the bootleg fluids 


ATTRACTIVE SHOWROOM—Albert Conn, Inc. (Chrysler), at Cuyahoga Falls, O., occupies 


“19.000 business to employe selection and | customers,” he said. “And despite | providing they are properly, Mile lubrication. which are sure to be placed on the 

square training, a difficult job recently | the best efforts of a small group | coached.” “In the matter of service, our| market, and, second, the possibility 
because of help shortages. of crusaders, the declining motor Shaw warned that forgetting |engineers see danger from two that service station lubrication 
“With men hard to get, opera-| oil-gasoline ratio, already alarm- | motor oil for 4,000 miles will | sources,” he asserted. “First, the service may be blamed for mechan- 

the tors couldn’t afford to be too) ing, continues to grow worse. cause motorists also to neglect | possibility that some service sta-|ical troubles for which it is not 
choosey,” he said. “Nor could they! «yoy and I know that the widely | chassis lubrication, and he urged ition operators may yield to the | responsible.” 
be too insistent in asking them to | __ oulupieniaihcetnandadeiphasiaeceecbeanaicdictietacaiaaaeaanidaiee ses : é ek ciabaea as ao cate leas 

com- devote some spare-time hours to 

ways training themselves to be expert 

k in service men. 

from “But this is a different era, The 

ghis | employer is in a position to be 

CUns selective in hiring men and exact- 

and ing in his demands that they toe 

cia the mark in courtesy and service.” 

ition Declaring that transportation 

ctual service is “big business,” Shaw 


they said “it is imperative that you 
and apply the same progressive think- 
ing and planning as food stores, 


drug stores, department stores 
ye and other branches of retailing. ELECTRO-CHEMISTRY 
“It isn’t price alone that accounts 
a 6s for their success, It’s the helpful AND PISTON RINGS 


ae attitude of the clerks, the well- 


onal lighted interiors, the effective dis- 
ying plays of merchandise and, most 
3 his important, the convenience of being Electro-Chemistry —the science of 


able to buy all food needs at a 

single store—in other words, one- depositing or plating metals with electric 

dy stop service. 7 ; . 
Much has been said and written current—1s an important piston ring 


ssel 
? bout balanced selling, but “there : 7 
as too many ‘aa who still operation. Successful plating demands 


operate under the mistaken im- — ait 
pression that they can get by with exacting control of many variables, 
half-hearted, half-baked TBA serv- such as surface chemistry, temperature 


usi- 


F E and concentration of plating solutions, 
rance xports and electrical requirements. 


24,504 Vehicles This photograph shows one line 


In Ist Quarter | of plating tanks where rings of several 


WASHINGTON.— France ex- different designs, for both gasoline and 
ported 24,504 motor vehicles in the} 
first quarter of 1949, according to 
the U. S. Department of Commerce. — 
Of this total, 13,615 went to foreign Facilities for all types of plat- 
countries and 10,889 to French ter- | . and ‘ a 
ritories. ing and chemical coatings are but one 

Other automotive items reported | of the rich resources, in both plant 
in the Commerce department’s| ; 
Foreign Commerce Weekly include | and personnel, that stand behind 
a notice that Pakistan’s first auto- | 
mobile assembly plant was opened | 
in May. The plant will assemble | 
U. S. cars, trucks and tractors. 

It was also stated that Peru im-| 
ported 541 cars, 430 trucks and| 
three buses in the first quarter of 


this year. Of these, 510 cars, 291 
trucks and all of the buses were Po icy. 
made in the U. S. 


The bulletin reports that the | 
oe a anon “It is Muskegon’s firmly established policy 
con 6 encouraging AMercans to to sell exclusively to manufacturers (1) for 


travel abroad. It has been estimated | installati ‘inal : dQ 
by the ECA that if 500,000 persons | installation as original equipment and (2) for 
resale for service purposes. 


are attracted to Europe er | 
Europe will have earned $2-$2% 
billion by the end of the European | 
Recovery Program in 1952. 


Diesel engines, are plated with tin. 


Muskegon’s unique policy. 


Arkansas Now Levying 
Higher Truck Fees 


LITTLE ROCK, Ark. —Collection | 
of increased license fees from ap-| 
proximately 150,000 operators of 
Arkansas trucks, under a _ law| 


passed by the 1949 legislature, | 

have begin with the opening of a} | Seta ne pho RING CO. 

new fiscal year. . PLANTS af maeecon one SPARTA | 
The new law bases the license L j 

fee on gross load and makes it pay- | “THE ENGINE BUILDERS’ SOURCE’ 

able July 1. Owners have one 

month in which to pay the new fee 

without penalty. Truck license fees 

formerly were based on the manu- 

facturer’s rated capacity and were 

payable Jan. 1. 


Charleston Opens ‘Home’ 


Charleston Motors, Inc., (Lincoln- | 
Mercury), Charleston, W. Va., has | 
Officially dedicated its new building | 
at Washington and Broad Sts. The | 
new quarters provide 41,000 square | 
feet of space and represents an in- | 
vestment of over $700,000. 

The firm, owned by Fred R. Beas- 
ley, president, and Eugene V. 
Byard, hold deals in Kanawha, 
Boone, Jackson, Mason, Clay and 
Putnam counties. | 
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Dealer 


Edwards Motors, Inc., Siler City, | 


N. C., has been granted a charter 


by the secretary of state to engage | 


in the automobile business, listing 
authorized capital stock at $100,000. 
Principals are John Edwards, Wil- 
liam Edwards and C. D. Kelly, all 
of Siler City. 


* > * 


Curley-Lee Gets Charter 


Curley-Lee Motor Co., Inc., Prince- | 


ton, N. C., has obtained a charter 
from the secretary of state to deal 
in automobiles. Authorized capital 
stock is $100,000, with $300 stock 
subscribed by Carl Gurley and S. 8S. 


Doings 


rented at the Neff Auto Sales Co. 
H. B. Houser is manager. 
* * * 


Ballentine Organizes 


Ballentine Motor Co., Inc., Green- 
wood, S. C., has been organized with 
|capital stock of $50,000 to operate 
an automobile business and to han- 
| dle parts and accessories. C. M. 
Ballentine is president. 


* * * 
Hayden Opens for Dodge 
F. A. Hayden has recently started 
operation of Frank Hayden Motors 
(Dodge), Corpus Christi, Tex. He is 
former general manager of “CB” 
Smith Motors (Dodge), Austin, Tex. 





SERVICE SECTION 


day in the Dever-Holladay Motors, 
Inc. (Lincoln-Mercury), Greater 
Cleveland. The deal will now be 
known as Dever Lincoln-Mercury, 
Inc. e Rd oe 


Boulevard—Baltimore 


Boulevard-Motors, Inc. (Lincoln- 
Mercury), announced another lo- 
cation to serve northeast Balti- 
more—a new used-car lot at 5403-07 
Belair Road. . oS 

> 


Vincent—Russell 


Vincent-Homan Motor Co. 
(Ford), Russell, has been 
purchased by L. E. Vincent and 
Lloyd Spruill of Great Bend, Kans. 

The firm will now be the Vin- 
cent Motor Co. The sale ended a 
13-year partnership for R. J. Ho- 
man and Fred J. Haynes. 















































EVANS CHEVROLET CO. AT DREXEL HILL, PA.—The dealership's buildings cover 22,000 
square feet. It has nine lifts, including six of the twin-post type, one of which is a truck lift: Lee, all of Princeton. 
two for lube jobs, and one for undercoating. Further emphasis on service is actually carried ® e ° 


* * * 


Smith Motors—Austin 
Jim Pace has been appointed 


New Parts Section 


Young Lincoln-Mercury, St. Paul, 
Davis Child—Ellinwood sales manager for “CB” Smith Mo- 2 - nena ee 
mii: i te Rie eles ee Formal opening of the new sales- oe ‘aaee teas faethe t5 yeaa om division, ” mer Young, president, 
room and shop of Davis Child Mo- as a parts salesman said. Ralph Olson is parts man- 
;: « * ager and the addition is adjacent 

to the showroom. 


out in a complete body and paint shop which covers 2,500 square feet, and 14 overhead 


doors that are ample for the largest tractor and trailer. Cecil R. and Charles R. Evans head 


the firm 


Muellerschoen Named 
George J. Muellerschoen has been | £°F two years. A native of Phila-| to, Co, Inc. (Chevrolet), Ellinwood, 
named sales manager of San Diego|elphia, Muellerschoen worked | Kans., ‘was held May 21. 
Motors (Lincoln-Mercury), it is an-| With Lincoln-Mercury dealers in| gince opening its Ellinwood| Holladay Sells to Dever ew 
nounced by Russell Grether, man-| Pasadena and Hollywood before|branch in January, the company| Joseph A. Dever has purchased Havelka Joins Watson 
ager. Muellerschoen has been a coming» to San Diego. had been operating from quarters'the interests of Aubrey A. Holla- Joe Havelka has become an as- 


INCREASE YOUR SHOP PRODUCTION = S8=22:5i= 
AS MUCH AS 100% 


ka sold his interest in what is now 


|the City Auto and Body Works. , 


has no rails in the way 
.-- makes under-car service 
quicker and easier! 




















Hamilton Promoted 


Conn-Gower Pontiac Co., 310 S. 
Salisbury St., Raleigh, N. C., an- 
|nounces appointment of W. H. 
| (Hamp) Hamilton as manager of 
its used-car department. 
| * * * ; 


| Sir Walter—Raleigh 
| Sir Walter Chevrolet Co., Ral- 









SS 


eigh, N. C., has recently been 
granted a permit for the con- 
struction of a $150,000 garage 
building at Lenox and McDowell 
Sts. 


ee ett tte ace at eaten cathattaan nanen cat 


* * * 


W ellford—Memphis > 
| 


~S * en oe Ae 


T. M. Keesee has purchased a 
half-interest in John Wellford, Inc. 
(Dodge), 925 Union Ave., Memphis. 
At the same time the firm's name 
| was changed to John Wellford Co. 
. + * 


Swinson Elected 


| KF. F. Swinson, Pratt (Kans.) auto 
dealer, has been elected president 
of the Kansas US 281 highway t 
association. 





se 


artemis eee x 


~ 


Royer Garage 

A 50-by-100-foot building has 
been opened at Huron, S. D., by 
George A. Royer, owner of Royer 
Garage (Oldsmobile). The building 
contains a showroom and service 
department, body and upholstering 
shops, 


ote 


coms 


* * * 


Moreau—El Paso 


Earl Moreau has been named 
service manager for El Paso (Tex.) 
Motor Co. 


CO &@ rico 





-»-NO OTHER LIFT 
GIVES YOU ALL THESE FEATURES! 


Time studies prove 334% to 100% in- 


creased production is possible when a 





All controls convenient to operator — located 


; ‘ ad eae 
so that he can see adapter contact with vehicle. n 


Mosby-Mack Buys Lots 


Mosby-Mack Motor Co. (Ford), 
Topeka, Kans., has purchased six ts 
lots at 701-11 Van Buren. The com- L 
pany also owns a frontage of 112% 
feet at 614-20 Van Buren, now ac- 
cupied by the new-truck sales and 
service; a used-car and truck lot 
of 75 feet frontage at 611-15 Van nr 


7; 


A special orifice automatically restricts 
flow of oil in each cylinder, preventing 
Weaver Twin Post Lift is used. It makes accidental lowering of load. 
all lift jobs easier and permits many serv- No shop or station is too small to justify 
a Weaver TWIN POST LIFT which can be 


purchased on easy time payments. The 


ices impossible on any other lift. 





Quick spotting and simple wheelbase 






















Buren; a 75-foot car lot at 312 W. 


(Continued on Page 55, Col, 1) 












| adjustment features are great time savers. time saved per job and the additional Sixth; a body and paint shop at h 
Variable front saddle is adaptable to volume of work you can handle soon more 904 Quincy, and a warehouse at tl 
7 : 4 1115 Buchanan. ai 
all types of axles and independent front than pay for the nominal cost of the Twin * * ® 
end suspension systems. Post Lift. Mrs. Ulrich Promoted 
Individual control system permits raising Consult your Weaver jobber or write Florence M. Ulrich has been ap- 
or lowering either end of the vehicle in- us for details. Weaver Manufacturing "0m pointed secretary - treasurer of C 
= ; Ample headroom. Complete visual and work- | James M. “Pat” O’Dea, Inc., (Stu- N 
dependently, when desired. Company, Springfield, Ill., U.S.A. ing access to all under-chassis points. debaker), 12345 Woodward, Detroit. K 
Mrs. Ulrich has been averaging bet- hi 
ter than 28 car deliveries per pé 
month, rc 
* * * 
Uf Wood Names Winningham 
Wood Motor Co., Marshall, Tex., 
announces the appointment of M. h: 
Winningham as service manager. s A 
o_f This firm specializes in Chrysler BS: 
lee Corp. service, da 
Fi Bet al * * § 2 
A. 1 Bc f Ln’ a tle 
hh a ai a : oni pat ee] Showrooms Opened i 
! | oy ie Montgomery Motor Implement & 
cs y Co. (DeSoto-GMC), Montgomery, 
Sue Minn., has opened its new show- 
rooms, according to Stanley F. F: 
Korcak, owner. The firm also rep- Pe 
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(Continued from Page 54) 


resents GMC trucks, Minneapolis- | 
Moline farm machinery and trac- | 
tors and Mobile petroleum prod-| 
ucts. 

* * 


Grant Gets Charter 

Grant Motor Co., Inc., Concord, 
N. C., has been granted a charter 
by the secretary of state to deal 
in automobiles. Authorized capital 
stack is $40,000, with $25,000 sub- 
scmibed by A. |C. Grant, Madry 
Grant and Mary Pethel, all of Kan- 
napolis. 


Bernhardt Named 


Appointment of Charles J. Bern- 
hardt as vice-president and general 
manager of S. W. Miner Motor 
Corp. (Oldsmobile), Buffalo, is an- 
nounced by Sperry W. Miner, presi- 
dent. Bernhardt has, until recently, 
operated his own used-car business, 
assets of which have been acquired 
by the Miner company. 

” aa . 


Hetzler Forms 


Hetzler Motor Co., Clarksburg, 
W. Va., has been formed with au- 
thorized capital stock of $50,000. 
Principals are Donald M. Hentzler, 
M. H. Hentzler and Rita W. Ren- 
zelli. a 


Rockett Organizes 
Rockett Motors, Inc., Old Fort, 
N. C., has been organized, with 
capital stock of $100,000, to deal in 
automobiles and parts. Principals 
include H. J. Rockett and D. E. 


Jones, 
s a . 


Ewart Heads Kokomo 


Norman Ewart, former assistant 
manager of the Boulevard Buick 
dealership in Chicago’s south side, 
has become manager of Kokomo 
(Ind.) Lincoln-Mercury, Inc., suc- 
ceeding John M. UpdeGraff, who is 
returning to the insurance field. 

« . . 


Redmond Advances 


Joe Redmond has been appointed 
used-car manager of Chris Chris- | 
ten Pontiac Co, 6171 Natural | 
Bridge Ave., St. Louis. 


* * aa 
Clarkson Names Fincke 


Clarkson Motors, Inc. (Stude- 
baker), Santa Fe, N. M., has an- 
nounced that Gilbert Fincke has | 
joined its staff as sales manager. 

+ - 


Ludlow—Binghamton 


Ludlow Motor Co, soon will lease | 
three properties on Hawley St. in| 
Binghamton, N. Y., for open-air | 
storage of cars and trucks. Two| 
houses are being torn down for the | 
expansion which involves 131 feet | 
of frontage. 





| 
” * * 
Law Joins Newton | 

Newton Chevrolet Co., Chatta-| 
nooga, Tenn., announces the ap-| 
pointment of Alf J. Law jr. as di- | 
rector of customer relations, Law | 
resigned as manager of the Chat-| 
tanooga division, Southern Coach | 
Lines, Inc., to accept the post. 

s + 2 


Freeland’s Open House 


J. L. Freeland Motor Co. (Olds- 
mobile), Michigan City, Ind., used 
an entire week for a spring open 
house to acquaint the public with 
the 1949 cars, the used-car stock 
and the firm’s service. 

* * * 


Nolan Holds Meeting 


A sales promotion meeting on 
Chevrolet auto parts was hosted by 
Nolan Motor Co., Garden City, 
Kans, About 60 garagemen were on | 
hand to hear W. J. Ogan, zone) 
Parts and accessories man of Chev- 
rolet, speak. 


$$ 8s @ 


Wessen Completes Year 


Wessen Buick Co., Los Angeles, | 
has celebrated its first anniversary. | 
A year ago the firm started with | 
six employes in one building. To- | 
day, the company has 42 workers | 
and has spread out into two addi- | 
tional structures. 


| 
* e 8 


Fox-Randel Entertains 
Fox-Randel Motor Co., Wichita 
Falls, Tex., was host to 150 inde- 
Pendent garagemen at a banquet 





|given by the company. Davidson 


55 


have Jack Seid, Tex Kitchen will be 
used-car manager. 
> * 
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} 

i whe aha a ps a 

| it if Hunt Mercury Formed 

| a ; 

A charter has been granted 

LN MERCURY Hunt Mercury Co., Inc., Sanford, 
_ Fla., with Emmett M. Hunt, David 


which featured Harry Davidson = 
Chevrolet division as main speaker. | 
The banquet is an annual affair 


Smith, and Homer Little as direc- 
tors. Stock is 100 shares, $200 par 
value. 





* > * 


Smith—Rosenberg, Tex. 


The opening of Smith Motor Co. 
- (Studebaker), Rosenberg, Tex., fea- 
tured new cars and refreshments. 

Henry Opens L-M Deal —_ KK 
SET IN THE MIDST OF TROPICAL PALMS—This white dealership adds to the beauty Becker Distributes W-O 


Thomas Henry is locating his | ‘ aims 
: _ | of automobil i + Lauderdale, Fla. k Hardy i | f the Fort 
new Michigan City, Ind. Lincoln Landecdale ‘Lneste-Sleroores Co. ‘as ‘erry Sullivan sales monaeer. rene roe Becker Motors, Inc., 420 N. Capi- 
Spe P =. tol Ave., Indianapolis, is a new dis- 


Mercury deal temporarily at E. | ————— ——— a snonsoatisassnennantctnieaiaseansaoe 
Michigan and Pine. A building is | i i 

for bod d fend k, Walt tributor for Willys-Overland cars 

4 Prag ales secure er | and trucks. W. H, Becker is presi- 


being erected at Ripley and Frank. | Harold O. aa as te Sees hee. met 
lin, and will be ready for occupancy | Urer, and Mrs. C. H. Werner, vice- . Morris is office manager. dent and treasurer and E. G. Mun- 





talked to the garagement on how 
to give better automobile service 


and work. 
+ a 








in several months. | president. EE sell, secretary. 
a a Greene-Warner Opens * * « 
W erner—S pring field Obermyer Opens Greene-Warner, newly-appointed Miller Opens in Toledo 
Werner Motor Co., 320 N. 5th St., Obermyer Motors (Pontiac), | Hudson dealer in Hollywood, Calif., The opening of Ford Miller Mo- 


has just opened its new and im- 
proved service facilities. As general 
sales manager, the company will 


has formally opened a new $50,- 
000 building just west of Liberty, 
Mo. The firm will use its old shop 


tors (Nash), 1127 Washington St., 
has been announced by Ford Miller, 
(Continued on Page 56, Col. 1) 


has been appointed a GMC dealer 
in Springfield, Ill. Members of the 
firm are, Jesse Werner, president; 


f 












Keep ’em Bragging 2 Years From Now 
... Sell them a RAMCO RE-POWERING Job! 


With Ramco RE-POWERING you build a “rep” for not only stopping 
. . but an earned reputation for 





oil pumping and keeping it stopped . 
putting lasting pep into the engine. 


That’s because Ramco depends on Piston Stabilization rather than 
high wall pressures to control oil and blow-by. Result is, not only, long 
lasting control of oil, but extremely long lasting ENGINE EFFICIENCY. 


Ramco’s unique continuous steel section . . . Spiro-Seal is 
: one important reason for Ramco 10-Up’s long life perform- 
SPIRO-SEAL Steel Section ance. Get all the facts from your Ramco Jobber including 
RESISTS both Expansion 


and Contraction ... 


details on Ramco’s RE-POWERING Program headlined by 


advertising of your carburetion, ignition and cooling services 


in the 'POST| and 


FOR RE-BORE OR RE-RING-—C 


RAMCO J & 


Built to EXCEED the 10,000 Mile (ONE YEAR), 


Other products of Ramsey Corporation, 3737 Forest Park Bivd., St. Louis 8, Missouri, 
RAMCO Piston Skirt Stabilizers « + + Seal-Tite Piston Rings « « + Oil-Tyte Piston Rings 






up stroke which per- 
mits complete lubrica- 
tion of the cylinder wall 
with consequent mini- 
mization of wear to 
both rings and wall. It's 
an action that is exclu- 
sively found in Spiro- 
Seal...the patented 
Ramco advancement. 


k AE-POWLR WITH 


It is this unique action 
that produces an auto- 
matic alternating vari- 
ation in wall pressure 
on tapered cylinder 
walls. 


There is a reduction of 
contact pressure on the 


PISTON RINGS 


ARANTEE BY THOUSANDS OF MILES 





po oe ee ee oe ee ee ee oe ee ee ee ee oe ee 





— ]> a= aap M + + » Spirolox Retaining Rings, Spiro-Seal Grease Seals & Dust Seals - » » Famous 
Qkes M RAMCOnizer Machine for reshaping collapsed piston skirts + Ramco 3-Up 
Ore Las# t Parts Cleaner, Factories: St. Louis and Sullivan, Missouri; Fruitport, Michigan 
ing Frie,; ds! Toronto 8, Ontario, Canada. Copyright 1949, by Ramsey Corporation. R-3270 
* ‘ tree 








ean RRA sce 
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president. The new building fea- 
tures an unbroken expanse of glass 
front, half a block long. 

* . * 


Ford Man Wins Chevrolet 
E. E. Hubbard, Ford parts man 
in Florence, S.C., won a 1949 Chev- 
rolet in a drawing conducted by the 
Florence exchange club. 
* ~ * 


O’Shields Ups Young 
Marvin Young has been named 
general manager of 


catur, Ga. 
o * * 


Traver Forms Firm 


Traver Sales Co., Greenville, S.C., 
has been organized with capital 
stock of $15,000. Delmar R. Traver 
is president. ae 


Freeman-Clegg Formed 
Freeman -Clegg Pontiac, Inc., 
Lumberton, N.C., has been organ- 
ized with capital stock of $100,000. 






O’Shields | 
Buick, 125 W. Ponce de Leon, De- | 





|been appointed a dealership for 
| Studebaker. Glen Allen is owner of 





ENGINEERED 





Principals are R. E. Clegg, Pearl 
Clegg and Alma Britt. 


* * Ed 


Horne Receives Charter 

Horne Buick Co., Inc., Forest 
City, N.C., has received a charter 
from the secretary of state. Author- 
ized capital stock is $100,000, with 
$60,000 stock subscribed by George 
Horne, R. R. Horne and Luce 
Horne. i 

* * 


Allen Sells Studebakers 


Allen Motor & Implement Co., 
20th and Main, Atchison, Kans., has 


the firm. 
* + * 


Charleston Opens Up 
Charleston Motors, Inc, (Lincoln- | 
Mercury), has opened its new build- 
ing on Washington and Broad Sts., 
Charleston, W. Va., with an open 
house. 





Fred R. Beasley and Eugene V. 


FILTRATION 


THE CAR MANUFACTURER—As original equip- 
ment for car, truck and tractor, WIX provides high 
quality filtration using time-tested, proven prin- 
ciples—PLUS a lower service cost that customers 


Add WIX, and you add a favorable 


appreciate! 


sales factor all along the line! 


THE CAR DEALER—WIX offers unexcelled oil 
filtration at the lower cost today’s buyer looks for. 
You'll like quick, easy WIX Filter installation, too. 
Every Filter comes in a complete Kit, with all lines 
and fittings—tailor-made for fast, correct installa- 


tion! 


THE SERVICE STATION—Here’s where WIX gen- 
erates today’s most potent selling force — with 
Engineered Selling, using the famous WIX Dirtector 
and Cabinet Merchandiser. Sales of oil, Filters and 
Filterefils are commonly booming, where these 


sales tools are used! 


WRITE NOW—and learn how WIX can ease your 


way in a toughening market! 
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Byard are owners of the firm, 
which represents an investment of 
$700,000. The structure has 41,000 
square feet of space under roof. 

cal + 


Pengra—LaCrosse 


Open house was held in LaCrosse, 
Wis., at Pengra Bros. (White), in 
a new building. Paul Pengra is 
president and Lester Pengra, sec- 
retary. This firm has been selling 
White trucks since 1939. The new 
model, with the power lift cab, was 
shown at the opening. 

+ - * 


K-F Dealer Sells 


Announcement is made of the 
sale of Germanson Motor Co., 
1857 W. Forest Home Ave., Mil- 
waukee to Pat Ryan Inc., (Ford) 
for a reported sum of $83,000. 

An addition to the garage and 
salesroom is planned by Ryan, 
who will occupy the new address 
by the end of summer, 

Germanson Motor Co, had been 
a Kaiser-Frazer outlet. 

a + 


Cilbert—St. Louis 


Gilbert Buick Co. has formally 
opened its new sales and service 
rooms at 3510 Gravois Ave. The 
property occupies a 200 by 120 foot 






























WIX ACCESSORIES CORP’N * GASTONIA * NeC-» 






CANADIAN FACTORY: WIX ACCESSORIES CORP. LTD., 11 Wabash Ave., Toronto 8, Ont. 


department, including a body shop, 
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GREER MOTOR IN ALABAMA—Greer Motor Co. (Chrysler), Alexander City, has created 


facilities large enough to handle a considerable increase in business. This view of the front 


| of the building does not show the complete facade, as there is another window at the right. 


is. Kingshighway Blvd., for use as 
a used-car lot. Dick Brown will 


lot and has a modern service 





| machine shop, paint shop and wash | ™anage. . « & 
and undercoating racks. . 
‘os Martin—Akron 


Paul Martin, former secretary of 
the Akron Automobile Dealers 
Assn., has been named _ general 
sales manager for City Chevrolet 
Co., according to David C, Corbin, 
president of the Akron firm. 


| Martin was a lieutenant colonel 
|in the army ordnance department 
| during the war. After his discharge 

he joined Rodman Products Co. a 
|national distributor of automotive 
| parts. 


Trevellyan Opens Lot 

Trevellyan Buick Co., 3901 La- 
clade Ave., St. Louis, has _ pur- 
chased a 70 by 125 foot lot at 3711 








* x * 


| 

| Davis Spends $150,000 

| The $150,000 expansion pro- 
| gram of Davis Motors, Inc. 
(Ford), Denver, has been com- 
pleted. The firm also acquired a 
new service building on Law- 
| rence St., directly back of 

| Arapahoe St. location. 

The company is operated by 
Archie J. Davis, president; Ar- 
thur F. Davis, vice-president, and 
A. John Davis, business manager. 

* x * 


Jeanerette Dissolves 


Jeanerette Motor Co., Inc., Jean- 

|erette, La., has filed a charter dis- 

solution with the secretary of state. 
. i od 


Anderson Breaks Ground 


On the eve of his departure for 
|a vacation in Europe, link Ander- 
| son, Santa Monica (Calif.) Pontiac- 
GMC truck dealer, broke ground 
for his new sales building. 

Assisting at the ceremonies were 
Col. D. M. House, zone manager, 
Pontiac Motor division, and J. W. 
David, zone manager, GMC Truck 
and Coach division. 

* og * 


Houseworth Colfs 


John Houseworth, Rochester (N. 
H.) Buick dealer, has won a berth 
on a golf team which will play this 
season in the Rochester country 
club twilight league. 


* * * 


Brewer Helps School 


Brewer Motor Co., Manhattan, 
Kans., will provide a dual-control 
Chevrolet sedan for the city 
school’s driver-training course next 
year, it was announced by F. V. 
Bergman, superintendent’ of 
schools, and J. W. Skinner, man- 
ager of Brewer’s. The car for this 
year’s classes was provided by the 
Bentrup-Shields Motor Co. (Ford), 
of Manhattan. 


* * * 


Dealer Heads Schools 


S. M. Van Deventer, Frederick 
(Okla.) auto dealer for several 
| years, has been named superinten- 
dent of the Velma-Alma _ school 
| district. 


its 





7 * + 


Jones May Run in Okla. 


Fred Jones, auto dealer in Okla- 
homa City, Blackwell and Tulsa, 
| has said that he may run for Okla- 
homa’s governorship in the 1950 
| election, He says he will decide by 
| September. 
| * - * 
| Nichols—St. Petersburg 
| Gordon Nichols, vice-president of 
Nichols Brothers; Inc., St. Peters- 
burg, Fla., announces the opening 
| of another used-car department at 
1605 Central Ave. B. C. Minor will 
manage the new location. 


In other personnel moves, Alford 
Lydon was made general sales su- 
pervisor while Everett McGill was 
named office manager and advisor 
in administration. 
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DAYTON, O.—Forty years ago, in 
a musty little Dayton barn-loft a 
group of nine men, led by Charles 
F. Kettering and E. A. Deeds, or- 
ganized Delco—the Dayton Engi- 
neering Laboratories Co. 

In the short span of four decades, 
the firm was enlarged to over 8,000 
employes in Dayton alone. It now 
has four manufacturing divisions— 
Deico-Remy, Delco Radio, Delco 
Appliance and Delco Products—and 
is responsible for the founding of 
General Motors Research Labora- 
tories division. 

When the company first 
formed, it was in hopes of im- 
proving the ignition system of the 
suburban Sixty, an automobile 
designed by Deeds. 

Kettering, Deeds and William A. 
Chryst began work on the car. The 
new magneto device was completed 
and Cadillac’s Harry Leland 
ordered 8,000 units for his 1910 
model. 

The same year, Kettering talked 
to Leland about an electric start- 
ing motor, Leland was interested 
so the Delco manager began work 
on an entire electrical system for 
a starter, ignition and lighting in- 
stallation, all in one set. 

On the morning of Jan. 7, 1911, 
a 1912 Cadillac was wheeled into 
the barn, but when the gang 
gathered to determine where to 
put the starter, they discovered 
there was no room under the 
hood. 

Once more they began work to} 
produce a smaller unit. It was then | 
Feb. 10. 

On the 17th Leland was leaving 
for Bermuda and Kettering knew 
that the starter wouldn't go into 
the 1912 model without Leland’s 
personal approval. The gang went | 
to work. For a week, no-one slept; 
their diet was rum and coffee, After | 
six long days the unit was com- 
pleted, just in time to reach Leland 
before he left. | 

But more misfortune was to 
follow this good news. Ketter- 
ing’s car overturned, breaking his 
leg and damaging one of the two 
existing starters. The other, in a 
Cadillac garage, was ruined by 
fire. Kettering dragged his plaster | 
cast out of bed and repaired the 
starter of his wrecked car. | 

Production was then started. By 
1914, Delco systems were on the 


| Service Hints 


A page of briefs from the July | 
(1949). Chek-Chart service bulletin: 


With the cooperation of a num- 
ber of air compressor manufact- | 
urers, Chek-Chart has prepared a/! 
chart on the lubrication and service 
requirements of these machines for 
normal station operation. 

+ * cs 

With the publication of all 1949 
automobile tire sizes and recom- 
mended pressures, the Chek-Chart 
service bulletin calls the attention 
of service station personnel to the | 
fact that these recommendations 
are for “cold” pressures and adds 
this statement: “An accepted gen- 
eral rule is to add approximately 
three pounds to the required ‘cold’ 
pressure after moderate city driv- 
ing and five pounds sustained high 
speed driving.” Conversely, by the 
same rule, air must not be bled off 
if pressures are three pounds! 
above recommended amounts after 
city driving or five pounds above 
after high speed driving. | 

+ * * 





The principal lubrication require- 
ments of the Corsair outboard 
motor are: The addition of one 
pint of SAE 30 motor oil to each 
gallon of gasoline and check lubri- | 
cant in gearshift transmission 
every month. This’ transmission 
(lower unit) is checked by remov- 
ing grease plug in bottom of gear 
case and air vent screw at top of 
gear case. The lubricant, outboard 
gear lubricant, comes in a tube that | 
fits the grease opening and should 
be added if necessary until it ap- | 
Pears at the air vent screw hole. | 


Phillips H lits 25 ¥ Years 


Phillips Motors, Inc. (Buick), 
1215 E. Second St., Jamestown, 
N.Y., marked its 25th anniversary 
full-page newspaper ad 
Which emphasized the firm’s serv- | 
ice to the residents of the area over 
4 quarter of a century. 


The Beginning of Delco 


Kettering and 8 Others Started Firm 40 Years Ago 
In a Small Dayton Barn 






Buick, Hudson, Stevens-Duryea, 
Oakland, Cartercar, Cadillac, Olds- 
mobile, Jackson, Moon, Westcott, 
Patterson and Auburn autos, and 
Ahrens-Fox fire engines. 

In 1916, the Packard, Meteor, 
Sayers, and Scoville, Elcar, Apper- 
son, Pilot and Keeton were added 
to the list of users. 

In 1918, Delco became a Gen- 
eral Motors division, and two 
years later Kettering’s new outfit, 
Dayton Metal Products, became 
General Motors Research divi- 
sion. 

This was Kettering’s goal; to} 
have a complete section devoted to 
research, doing no manufacturing. 

Delco was first started with the | 
assumption that it would be for| 
experiment and research only. The 
firm’s first product, a _ relay-con- 
trolled ignition, was turned over for 
production to Kellogg Switchboard 
& Supply Co. of Chicago. 

But when Leland ordered 12,000 
self-starters, including ignition 


- ARE Yous 
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STRESSES USED CARS AND SERVICE—Completely new and expanded facilities of Floridale 
have resulted in a complete sales, service and 
Note the covered used-car display and sales area at left. 


Motors, Inc. (Pontiac), Ft. Lauderdale, Fia., 


used-car center of modern design. 


and lighting system, the course of 
Delco was reluctantly shifted to 
production, assembly and manu- 
facturing. 

It was a necessary move since 
suppliers were afraid to commit 
themselves extensively to produc- | 
ing self-starters since it was a new | 
device, a gamble. 

In 1911, Delco rented the fourth 
floor of the Beaver Power building 


here and the personnel list began to | 
(to get on its feet. Two more plants 
| were added and the company then 
|had a total floor space of 1,344,500 
| square feet. 


grow. 
The next year, the firm had 
purchased the entire four-story 
structure which still remains as 
its No. 1 plant. 
The orders for Delco products 





phase,” he recalls. 


began to pour in but Kettering 
wasn’t happy. 

“We were a shirt-losing 
“We were over 


our heads in debt and didn’t dare 


in 





|expand since we were the object of 
a great deal of hostility from cer- 
tain electrical interests. The 
chances of surviving were, at best, 
50-50.” 

A few years later, the firm began 


With production of starters, ig- 
nitions and lighting systems well 





57 


under way, Delco spread out and 
organized the other divisions — 
Remy, Radio, Appliance and 
Products. 

After years of hard work and 
numberless improvements and in- 
ventions, Kettering retired in 1947 
as general manager of GM Re- 
search. However, he has remained 
as a research consultant, 

In the original “barn-loft gang” 
there was Kettering, Deeds, 
Chryst, Robert DeMaree and 
William P. Anderson in upper- 
staff positions. Then there was 
DeMaree’s 17-year-old assistant, 
Zerbe Bradford, still a Delco em- 
ploye, and shopmen Bill Mooney, 
Bob Todd, Jack Reece and R. E. 
Phillips. 

Deeds and Kettering held the co- 
manager’s post until 1924 when O. 
Lee Harrison became general man- 
ager. He was followed in 1926 by 
C. E. Wilson, 1927-28; R. J. Em- 
mert, 1929; B. D. Kunkle, 1930-33; 
F. H. Prescott, 1934-36; C. H. Kindl, 
1937-39, and F.. H. Ireland, 1940, 

Present general managers of the 

other divisions are O. V. Badgley, 
Delco Remy; B. W. Cooper, Delco 
Radio, and P. H. Rutherford, Delco 
Appliance. 


Now a “shoe lace shirker” is a guy who figures his shoes are okeh just as long as they are 


on... until he steps on one of the darn strings and goes down for the count. 


Sure you tie your shoe laces, but there are other ways to trip yourself in the glass replace- 
ment business. A customer rolls into your place and wants a broken window replaced. Okeh, 
you install a piece of good glass. That's all he asked for . . . but is it all he WANTS? 


REPLACE THE GLASS-RUN CHANNEL! Worn channel may have caused the break. Bad chan- 
nel will be blamed on you when it causes chattering, faulty window operation, or when the 
glass cracks again. If you do not tie up the job with dependable channel, you can trip 


yourself into losing customers. 


Be SURE the job is right by installing STEECHAN, the glass-run channel that is bound to be 
easy to install and sure to fit because it is the ORIGINAL EQUIPMENT on most of the cars on 
the road. Ask your jobber for STEECHAN glass-run window channel, and STANDARD weath- 
erstripping and rubber parts. Write us for complete catalogue. 
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Florida Governor to Call 


‘Revenue’ Session Sept. 7 


A special session of the Florida 
legislature convened Sept. 7 to pro- 
vide revenue for the “barebone” 
-needs of the state, according to 
Gov. Fuller Warren. 

Pointing out that the legislature 
had backed up each dollar ~ ypro- 
priated during the regular session 
with only about 75 cents of revenue, 
Gov. Warren asserted that a special 
session is necessary “so that the 
state government may meet its 
responsibilities—as chartered by the 
legislature in regular session—to 
the people.” 4 

+ 


N. H. Senate Approves 
50-Cent Minimum Wage 


Outside salesmen are exempted 
from provisions of a bill provid- 
ing for a minimum wage of 50 
cents an hour in New Hampshire, 
which has been given final legis- 
lative approval by the _ state 
senate. 

The measure also exempts res- 
taurants, hotels, inns, cabins, 
household and domestic help, 
farm labor and employes of sum- 
mer camps for minors. 

* + * 


Wisconsin Tabs $5,500,000 


For School Transportation 

A bill providing $5,500,000 for 
state school bus transportation aid 
has been signed into Wisconsin law 
by Gov. Oscar A. Rennebohm. The 
new law, which allots aid for get- 
ting pupils to school during the 
current biennium, is a _ $2,500,000 
increase over 1947-49. 

The state will pay school dis- 
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tricts $24 per year for each pupil 
living two to five miles from school 
and $36 for each pupil living more 
than five miles. Under Wisconsin’s 
former law, transportation was not 
required unless grade school chil- 
dren lived more than 2'2 miles and 
high school pupils four miles from 
school. 
* * 


Extra $300,000 Bond Issue 


OK’d for N. H. Toll Road 


Despite a last-ditch battle by the 
opposition, the New Hampshire 
senate has given final legislative 
approval to a measure calling for 
an additional $300,000 bond issue for 
the controversial $7,500,000 seacoast 
toll highway in the Portsmouth 
area. 

Sen. Robert P. Bingham of Man- 
chester declared that “until there 
has been a thorough house cleaning 
of the state highway department” 
no additional funds should be 
authorized. Two other’ senators 
joined him, but their three votes 
were swamped by 18 in favor on a 
roll call vote. 

Bingham’s remarks obviously re- 
ferred to the recent ousting of a 
chief highway engineer who had 
been in charge of the super-high- 
way program. 

* cd a 


Calif. Passes Law Giving 


Hospitalization Benefits 


Heralding it as the first state 
legislation of its kind in the na- 
tion, Gov. Earl Warren has 
signed into California law a bill 
to provide hospitalization benefits 
for wage earners. The new act 
provides for payments of $8 a 
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employes requiring hospitaliza- 
tion. 
It affects about 3,000,000 per- 
sons covered by unemployment 
| insurance in the state, Under 
| terms of the new law, such work- 
ers who are disabled and forced 
to go to a hospital will get the 
$8 a day in addition to a $25-a- 
| week disability allowance for the 
time they are off work, up to a 
maximum of 26 weeks, 
+ * + 


| Del. Load Boost Vetoed 


| A bill to permit an increase in 
|axle weight for trucks using Dela- 
|ware highways was pocket vetoed 
| by Gov. Elbert N. Carvel. He also 
pocket vetoed a bill providing that 
operators’ and chauffeurs’ licenses 
shall expire on the holder’s birth- 
day. 


day up to 12 days in any year for 








* +* * 
New Hampshire Increases 
Highway Speed Limit 


Gov. Sherman Adams has signed 
into New Hampshire law a bill 
increasing the maximum speed 
limit on the state’s highways from 
45 to 50 miles per hour. 

* * * 


Stiff Drunk-Driver Curb 


Retained in Texas 


To prevent softening drunken 
driving state statutes, Gov. Allan 
Shivers of Texas recently vetoed 
an adult probation bill passed by 
the recent legislature, 

Shivers objected to a provision 

that permitted judges to deter- 
| mine whether operator’s licenses 
of persons convicted of driving 
while intoxicated should be sus- 
pended. 

Under present law any person 
convicted of drunken driving has 
his license suspended automatic- 
ally for six months. 

The vetoed bill was submitted 





AUTO TRUNK RATTLES 
WITH THE NEW SENSATIONAL 


trouble selling. Car owners, tired of 
tools rattling around loosely, imme- 
diately see the advantages of keep- 
ing them neatly stowed and easy to 
locate. 
tools and see how it gives its own 
sales talk .. . how its large capacity 
and sturdy construction impress pros- 
pects . 
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HOLDS BUMPER JACK, 
TIRE PUMP AND ALL 
OTHER TOOLS! 
























List 

Price 
DEALER’S PRICE ...... $2.95 
Here's an “extra’’ you'll have no 


Pack a pouch with a set of 


. » how it actually sells itself! 
Measures—37 in. x 9 in. 
DISTRIBUTORS — SALESMEN: Write 


for open territories and attractive 
proposition. 






|and specifications. 


|}unconditional new engine guaran- 


}series of promotional 


| Cavnar, 


|change units, also produced in the 





by Rep. George Parkhouse of 
Dallas and was designed to 
broaden the terms of the adult 
probation law passed more than 
two years ago. 

* sl * 


Mass. Governor Renews 


Fight for Sickness Aid 


After rejection of his cash-sick- 
ness benefit plan last month, Mas- 
sachusetts Gov. Paul A. Dever has 
sent a special message to the legis- 
lature recommending creation of a 
special legislative commission to 
study health insurance and cash 
sickness benefits. 

The governor, calling on the law- 
makers to appropriate “adequate 
funds” to enable the commission 
to carry out its mission, recom- 
mended that it report its findings 
before Dec. 15, to enable the legts- 
lature to take immediate action 
when it convenes next year. 

« * * 


Chicago Motor Club Favors 
1-Cent Gas Tax Rise 


| Agitation for higher gasoline 
|taxes in Illinois came suddenly last 
| week from an unexpected source 
}when the Chicago Motor club, 
member of the American Automo- 
|bile Assn. and a representative of 
car owners, launched a campaign 
|for a one-cent a gallon increase, 











Denison Begins 
Production of 
'Denco-Bilt Engine 


| OKLAHOMA CITY.—Denison 
| Motor Co. has entered the re-man- 
|ufacturing field, introducing a 
|Denco-Bilt Powerized engine. As- 
|semblies are produced in a recent- 
|ly completed $30,000 machine shop, 
| which also will do custom machine 
work for the trade. 


| The plant is being operated in 
| conjunction with the company’s 
|sale, servicing and distribution of 
| Dodge and Plymouth cars and 
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NEW FOR MEREDITH IN HOT SPRINGS, ARK.—This is how the newly renovated home of 
Meredith Motor Co. (Studebaker) looks at night to strollers along Hobson Ave. The main 
building is 75 by 132 feet. The firm's 50 by I15 foot used-car lot is directly across the 
street, as is also a new 30 by 60 foot paint and body shop building. 


which would bring the tax to four 
cents a gallon, 

The move followed action by the 
state legislature in killing bills pro- 
viding for a five cents a gallon rate. 
Highway-user organizations in IIli- 
nois had played a leading role in 
fighting to maintain the tax at the 
present rate. The club’s action, they 
said, will be just as strenuously 


opposed. 
* * + 


Increased Local Levies 
Likely in W. Virginia 

Increased municipal taxes, in- 
cluding local gross sales levies, may 
be adopted in West Virginia as a 
result of Gov. Okey L. Patteson’s 
announcement that he would not 
call a special session of the legisla- 
ture to consider municipal revenue 
problems, 

The West Virginia league of 
municipalities had asked for a spe- 
cial state legislative session after 
the state supreme court had held 
unconstitutional the system of the 
state dividing its liquor monopoly 
profits with the cities and towns. 
A 1949 state law nullified by the 
court ruling would have increased 
such state aid from $600,000 to $1,- 
000,000 a year. 


* oe * 
| Graduated Income Tax 


| Favored in Massachusetts 


The Massachusetts legislature 
has gone on record in favor of a 
graduated income tax, but it will 
take at least five years before the 
bill becomes effective. 

Under Massachusetts law, it must 
be passed by two different legisla- 
tures as a constitutional amend- 
ment, and then go on the ballot for 
ratification by the voters. At pres- 
ent the tax rate is the same for 
all classes of income. 

* * * 


Compulsory Auto Inspection 
Proposed in Springfield, Ill. 


A city ordinance calling for com- 





|Dodge trucks, and wholesaling of 
|MoPar parts and accessories, | 


| “Powerized engines are exchange | 
units, completely re-manufactured | 
|from head to pan with all worn) 
|parts replaced. Genuine MoPar| 
|parts are used,” W. K. Denison, 


| president, said. 


“Production is on regular factory | 


| equipment by trained specialists on | 
|}each job, using factory methods 
We believe in| 
|them so strongly that we give an 


tee to the vehicle owner and the 
shop installing the unit. 

“To aid its dealers in increasing 
their sales, Denison is producing a 
advertising | 
pieces and window posters,” W. W. 
general sales manager, | 
stated. “Results have been favor- 
able, with orders traced directly to | 
the advertising which is going out | 
to dealers, independent service shop 
owners and car owners,” he said. 


The Cyclebond brake shoe ex- 


shop, considerably reduce the time 
required in completing brake jobs, 
giving the shop owner faster, great- 
er turnover, with more profits,” | 
Cavnar pointed out. | 

The company plans to later in- 
troduce other units under the trade 








name of Denco-Bilt Exchange 
Units. 


pulsory vehicle inspection has been 
proposed to the Springfield (IIl.) 
city council. Under consideration is 
a semi-annual inspection by a state 
approved garage. 

Members of the council, after 
hearing a talk by Harry Strain, 
executive secretary of the Highway 

(Continued on Page 59, Col, 1) 





Sweet music! More Scully 
Gas Tank Whistles .. . 
now standard equipment 
on one of the BIG 
THREE ears. 
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(Continued from Page 58) 


for an expanded highway construc- 
tion program. 

The Automobile Club of Missouri 
has announced in St. Louis it 
would circulate petitions to refer 
the gasoline tax increase measure 
to a vote of the people. In Jeffer- 
son City the Missouri Petroleum 


Sefety Assn. of Illinois, requested 
him to draw up a sample ordinance 
for their consideration. 

> * ” 












Augments Mass. Budget 


Massachusetts’ Gov. Paul A. 
Dever has sent a _ supplemental 
budget to the legislature, asking for 


an additional $1,155,174.88 in state|A8Sn. said it would initiate a 
appropriations. He made no speci- | *!™ilar a 4 


fic recommendations in the supple- 
mental budget concerning tax rev- 
enue sources. 

+ + + 


Calif. Broadens Powers 


Of Employment Director 


Gov. Earl Warren has signed 
into California law a bill broad- 
ening the powers of the state 
director of employment. 

It empowers the director, 
rather than the state employ- 
ment stabilization commission, to 
adopt regulations for the admin- 
istration of the state unemploy- 


ment insurance law. 
aa * am 


Ga. Ups Taxes on Income, 
Gas, Cigarets, Alcohol 


Higher state taxes on gasoline, 
corporate income, cigarets and 
alcoholic beverages have been en- 
acted by the Georgia legislature to 
raise approximately $20,000,000 in 
additional annual revenue for high- 
ways, education, welfare and state 
institutions. 

The gasoline tax was increased 
from 6 to 7 cents a gallon, cigaret 
taxes were increased from 3 to 5 
cents, beer and wine taxes were 
doubled and state corporation in- 
come taxes were boosted from 5% 
to 7 percent. 





California to Charge Toll 


On Golden Gate Bridge 
Gov. Earl 


THE 






* * a 
Mo. Referendum Movement 


Starts on Gas-Tax Rise 


A Missouri referendum movement 
has been launched in an effort to 
block a two-cent gasoline tax in- 
crease enacted by the 1949 legisla- 
ture. 

The gasoline tax boost, lifting the 
total rate to four cents a gallon, 
was advocated by Gov. Forrest 
Smith to raise additional revenue 


proof in operation ... i 


After FIVE MINUTES 





Registrations Hit 
New High in N. D. 


BISMARCK, N. D.— Motor ve- 
hicle registration soared to a new 
high during the first six months of 
the current year, according to State 
Motor Vehicle Registrar A. N. 
Lavik. 

He reported that his department 
registered 228,240 vehicles during 
the half-year period, an increase of 
14,730 over the corresponding 
months of 1948, and collected $3,- 
867,125.56, an increase of $925,874.25. 

Truck registrations increased 
comparatively more than passenger 
cars—from 58,507 last year to 67,651. 
Passenger car registrations rose 
from 150,894 to 156,108. Motorcycle 
registrations increased 209 to a 
total of 930. Five snowmobiles were 
registered. 


TEST UNIT. 
This charger has all 


trated eircular will 


The KRW FASTCHA 
battery charging equip 


CHARGER, $130.00 F. 





N. H. Rejects Proposal 
To Boost Gas Tax 


One of the last moves made at 
the biennial session of the New 
Hampshire legislature prior to 
its adjournment on July 27 was 
to kill a proposal to add another 
cent to the state’s four-cent 
gasoline tax. 

The measure, a 






AND A 


NEW 
KRW 





last-minute 


revenue-raising step, was snowed WALL-TYPE 
under in the house on an over- f 
whelming voice vote, despite a SIX AMPERE 
desperate attempt by its chief BATTERY 


Cc. | 


supporter, Rep. Gardner 
Turner of Keene, to save it with 
an amendent to distribute the 
extra revenue to towns and 
cities. He estimated that the 
revenue would reach $1,200,000 a 
year, but the majority of the 
lawmakers were not impressed 
favorably. 

The legislative session, at 
vhich many bills affecting the 
automotive business were acted 
upon, lasted 30 weeks and was 
one of the longest in history. 
When the solons catch their 
breath they may return, how- 
ever, as there is already consid- | 
erable talk about a special ses- | 
sion in the fall. 


_—— 
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for safe charging of all 
and aircraft batteries. 


literature. Low Price for 


bulb, wiring connectors 
Prices for other power 








Warren has signed | fice equipment destroyed. 


est materials and incorporates all the latest quality 
features. It will give years of highly 
service. Order one today. No. 778, KRW FAST- 


Shipping weight 90 Ibs. Authorized service avail- 
able in all principal cities. 


New, Heavy-duty Charger handles one to 
twelve 3-cell batteries or equivalent. Ideal 


construction features. Write for descriptive 


$39.00 F. O.B. Factory, complete wit 


be furnished on request. 
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into California law a bill to permit 
the charging of tolls on the Golden 
Gate bridge after the bonded in- 
debtedness is retired. 

The new measure was passed to 
repay a $5,000,000 state loan for the 
construction of a new Marion 
county approach. 





$30,000 Loss From Fire 

STANLEY, Wis.-—A fire in a 
Ford dealership here, operated by 
J. P. Thornton, is estimated to 
have caused a $30,000 loss. It is 
believed that a bolt of lightning 
started it. Cars were removed with 
no fire loss except one, on which 
the roof was damaged. The parts | 
| department was gutted and the of- | 
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BIGGEST DOLLAR VALUE ON THE MARKET... 
Simple, Foolproof tu Operation... ONLY ONE METER DIAL TO 
WATCH, ONE TIMER SWITCH TO SET, NO NEEDLESS GADGETS 
TO CONFUSE 


@ The new KRW FASTCHARGER is the simplest and most effi- 
cient on the market, regardless of cost. It has only a single meter 
to watch ... all unnecessary gadgets have been eliminated. It oper- 
ates off any 110 volt lighting circuit. Current draw 9 to 11 amperes. 


The KRW FASTCHARGER has a new electric timer which is fool- 


t automatically discharges, 


fast charges, slow charges, and then shuts off com- 
pletely. Quick battery tests can be made at any time. 
The customer can be shown the exact condition of 
the battery on the easily understood meter dial. 


discharging and charging 


the METER shows the condition of the battery and 
whether or not it can be charged, or is worth 
charging. After that decision is made... if you 
want to charge it, proceed again in the same man- 
ner and recharge for 55 minutes, then a test can 
be made to see if the battery is fully charged, 
by means of the BUILT-IN, 


DISCHARGE, 


and more features than 


any HIGHER PRICED charger. Our ilius- 


convince you. Our 24 


years reputation is your guarantee. 


RGER is the last word in 
ment. It is built of the fin- 


profitable 


O.B. Factory, Arcade, N.Y. 


pleted by Fred E. Miles (Chrysler), at Winthrop, Mass. 
| lishment is the number and generous size of the signs. 


in America’s No. 
more than 100,000 cover-to-cover readers! 
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PRIVATE PARKING LOT ADJOINS SERVICE DEPARTMENT—This building recently was com- 





One excellent feature of the estab- 


AUTOMOTIVE NEWS, the Newspaper of the Industry, read by everyone who counts 
1 Industry, offers to advertisers a weekly audience of an estimated 
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| SERVICE SECTION 


| exists in Illinois under previously- 
| enacted legislation. 
> * 
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Despite Stron 


Trend to Toll Roads 
Continues to Spread 


(Continued from Page 32) 


M bow ARKANSAS highway de- 
partment was requested by Gov 

_** |Sid McMath to conduct a survey 
| @, |and “gather all the facts” on the 
| possibility of constructing a toll 
road between Benton and Little 
Rock. The governor said he in- 
tended to find out whether there 

,| was a possibility that the Recon- 
~|struction Finance Corp. might 


charges for use of arterial portions | 
|furnish some of the money for a 


failed to get beyond the talking 


stage in Minnesota, Gov. Luther 
W. Youngdahl gave tentative 
backing to a proposal for a toll 


of any completed throughway. Also | 
‘turned down by New York law-| 
makers was a measure to prohibit | 
toll charges on public highways | 


| toll highway project. 


Despite the wide interest in the 
| possibilities of the toll method of 


superhighway between the Twin 

Cities and Duluth. The proposal 

had been based on the idea of 

cooperation with Wisconsin and 

Illinois for a possible toll super- 

highway between Chicago and 
the Twin Cities. 

Missouri's legislature recessed for 
the summer without acting on a bill 
proposing construction of a toll 
road connecting St. Louis and 
Kansas City. The project would be 
financed by 40-year revenue bonds, 
A toll road proposal also failed to 
get anywhere in the Nebraska 
legislature. 

Rejected in New York was a bill 
which would have permitted toll 


and parkways. Toll parkways are | | financing which has been evidenced 
now in operation in the state. throughout the country in recent 

Rhode Island’s legislature turned $f GREETS | years, major toll highway facilities 
down a bill proposing creation of a ra |are now in operation only in Con- 
Southern Rhode Island parkway | f seaente eee sae bn y 
authority to build a privately-| N- RVICE BUILDING—This shop of Tutan Motors, Inc. (Dodge), 3500 $.W. éth st., | Pennsylvania, and were under act- 
financed toll highway across the | Genie, frail) Miami, Fia., is virtually an outdoor establishment. On all except days of | ual construction at this writing in 
southern part of the state. The idea | inclement weather, the huge doors will be kept raised, winter or summer, providing a | New Hampshire and Pennsylvania. 
Indications are, however, that 


‘ 3 iti x ilding. Mechanics are provided a | 
w tie in with a pro .| canopy of 20 additional feet to the 20 by 235-foot building. | anic re | 

as to tie in t proposed ex | light and airy workshop for the service department. The service beliding ls in the rear | a sizeable volume of new toll- 
financed highway construction 


tension of the Merritt parkway toll | of the story and a half main structure, which in addition to a 50-by-90-foot showroom, 
facility in Connecticut | contains a parts department, offices for the sales manager and clerical help, and, upstairs, . 

: will get underway in the early 
future. Among other states in 


| the private office of C. B. Tutan, president of the dealership. The private offices are air | 

Strong opposition was drawn in | conditioned. Tutan Motors has sold the Dodge line in Coral Gables for the past 4 years. | 
the Wisconsin legislature by a | re a’. ‘ J y | which legislation has been en- 
bill to create a turnpike author- | for a study of possible projects. |nois highway and traffic problems | acted to authorize such con- 
ity to build and maintain limited | Construction of at least one toll commission in its report to the| struction are California, Colorado, 
access toll highways. The bill |superhighway was among the | legislature. Authority for the con-| Georgia, Illinois, Maryland, New 
Jersey, North Carolina, Ohio, 


i by the Illi-/struction of toll roads alread 
would have | appropriated $100,000 | ‘recommendations made by t , . =e dy | Oklahoma and West Virgina. 


Opposition to the toll financing 
method, as summarized by the Na- 
|tional Highway Users Conference, 
|}is based on the following conten- 
| tions: 

“Toll roads have been extensively 
tested in the past and they have 
failed. There is no evidence that 
they will not fail again—at the 
|expense of the highway user. 


| roads will interfere 


| “Toll with 
|the orderly development of better 
|free highways, including the great 
interstate highway system — and 
| they pose an immediate threat to 
| the proper improvement of parallel 
|free roads, which must carry the 
| bulk of traffic, 

“Toll roads as financing expedi- 
ents have been given careful 
study by Congress and by the 
federal Public Roads Administra- 
tion, and both have found 


INDIVIDUAL ELEVATOR UNITS 


Manually Operated—No Air Cylinders...No Air 


Valves—Just an easy lift on the elevator handle 


and the entire pumping unit rises to clear the 


drum. Automatic latch holds unit rigid while drum 
——— fl 


toll 
roads offer no solution to our 
highway problem. 
| “Toll roads constitute double 
is being changed. Ask your Wholesaler for com- /| taxation of the highway user, who 
, s p ro XS ~ y $ ci > i 

plete information, or write us for Bulletin 511. SE eee bar cionasss So eae te 

| this and other ways they increase 
highway-user costs. 

“Toll roads cost more both to 
finance and to operate than com- 
parable free roads. 

“Toll roads justly can be criti- 
cised as undemocratic, because 
those who cannot afford the toll 
| road’s double tax are denied 
| proved parallel roads. 

“Toll roads if unsuccessful may 
become a drain on the free-road 
system, 

“The toll roads sometimes used 

7 


” 


im- 


as “examples” by toll road advo- 
cates, such as the Pennsylvania 
turnpike, are not typical. 
“Toll roads may injure, rather 
| than help, the cause of safety.” 

| Proponents of toll roads, on the 
| other hand, base their arguments 
| mainly on the contention that toll 
| financing will enable the early con- 
|struction of needed express high- 
| way facilities which otherwise 
{would be long delayed if held up 
|}until funds became available from 
| the usual highway revenue sources. 


‘New Colo. Law 
‘On Car Titles 
'Now Effective 


DENVER.—Colorado’s new auto- 
mobile title law, passed early this 
year by the legislature, went into 
effect Aug. 1. 

The measure was sponsored by 
the Colorado Motor Vehicle Dealers 
Assn. and the 
Dealers Assn. 

The old law was lax and made 
it easy to mortgage a car almost 
at will. A dealer taking in an auto- 
mobile on a new-car sale had to 
rely almost entirely on the word of 
| the seller as to whether there was 
|a mortgage against it or not. Now 
| that has been remedied by the new 
law. 

The certificate of title now will 


| 
| 


Denver Automobile 


show if the car is mortgaged, the 
;}amount and the holder. Also, ac- 
cording to the law, the person or 
firm holding the mortgage keeps 
the title until it is paid in full. 
Then the title is given to the car 
owner, which is proof that he owns 
the car with no mortgage against it. 
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DeSOTO DEALER EXPANDS—Jones & Maley 


opened this new sales, service and parts building. 
the announcement of the new DeSoto line and the open house attracted several thousand | 


spectators. 


Automotive 





= 


Inc.. tor 20 years in Indianapolis, recently 


Washington 





(Continued from Page 16) 


—This legislation passed the House 
July 8 and is now before the Sen- 
ate. 

Oleomargarine tax repeal—aA bill 
to repeal this tax passed the House 
Apr. 1. Senate action is not ex- 
pected. 


+ a7 + 

Highway Report 
“LJIGHWAY Needs of the Na- 

tional Defense, a report com- 
piled by the Bureau of Public 
Roads in compliance with the 
federal-aid Highway act of 1948, 
which directed the commissioner 
of public roads to cooperate with 
the state highway departments in 
making a detailed study of the 
status of improvement and princi- 
pal deficiencies of the national sys- 





ORDER NOW! 


the 
AUTOMOBILE DEALER’S 
most successful 
POCKET-SIZE 
PROSPECT and OWNER 
FOLLOW-UP SYSTEM 


Aggressive 
Automobile 
Salesmen - 








PROVEN BEFORE THE WAR— 
NEEDED NOW MORE THAN EVER 


$195 


plus postage 


] BOOKS 


in 3 colors 


F.O.B, Louisville, Kentucky 


Order 12 books for each of your 
Aggressive Salesmen 


MODERN SELLING 
METHODS, Inc. 


P. O. Box 666 @ Louisville, Ky. 


tienen ie neces aN 


|50 percent of the 


tem of interstate highways, has | 
been published as House document 
is available from the} 


249, and 
Superintendent of Documents, Gov- 
ernment Printing Office, Washing- 
ton. 

The report is based on detailed 


data supplied by the state highway | 
departments and embodies sugges- | 


tions and recommendations of the 
Secretary of Defense. 

The 40,000-mile interstate sys- 
tem is the trunk-line highway 
system of the U. S., connecting 
most of the large cities of the 
country and serving the principal 
industrial centers. Including only 
1 percent of the nation’s total 
road mileage, the system’s rural 
sections serve 20 percent of the 
total traffic carried by all rural 
roads. 

Its urban sections, as thus far 
designated, serve more than 10 per- 


cent of the traffic moving on city | 


streets. It is pointed out that these 
main highways carry the bulk of 
the nation’s traffic and should be 
among the first considered for 
improvement. 

Large portions of the system are 
seriously obsolescent, it is stated, 


The opening was timed to coincide with | 
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| stockpiled as a precaution against | 


| possible need in the event of war, 
| the report also recommends. 
| Ec + 4 


kK * 
| Truman Budget Hit 
| GEN. BYRD of Virginia, leader 
\’ of the budget balancing bloc in 
the Senate, is strongly urging his 
colleagues to defeat the President's 
program. 
His comments in the Senate on 


|Truman’s proposals and his eco- | 


nomic report were blistering; he 
| charged the President “has no fis- 
| cal policy,” that he “changes with 
|every current of political expedi- 
| ency, from a balanced budget one 
|day to deficit spending the next 
| day, from increased taxes one day 
|to lower taxes the next day.” 
Sen. George of Georgia, chair- 
| man of the Senate Finance Com- 
| mittee, opposed strongly Presi- 
dent Truman’s earlier recommen- 
dation for $4 billion in federal 
| taxes, takes almost as gloomy a 
| view of the deficit-spending pro- 
| gram which the President is now 
| advocating as does Sen. Byrd. 
He does not see the country and 
the dollar going into a tailspin 
immediately, and he thinks the 
country can stand deficit spend- 
ing for a year or two, but if it 
is continued, the end will be dis- 
aster, in his opinion. 


It is pointed out that the country | 


stood many years of deficit spend- 
ing under the Roosevelt adminis- 
| tration—which never got out of the 
red. But, due to the war, the pub- 
|lic debt is $250 billion now, and 
| each billion of dollars that is added 
| makes the situation all the black- 
| er. The two schools of thought, one 


|favoring economy and the other | 
| preferring to go further into debt, | 


a now locked in struggle. 
| Observers say the only oppor- 
|tunity the Congress still has to 


| strike a blow for government econ-|of the concern to Eason Motor Co. | surveys of 1936 and 1948. 


and are not suitable for the great | 


number of vehicles attempting to 
use them, 


+ * 

$11 Billion Job™ 

HE estimated cost of proposed 

improvement to correct existing 
deficiencies and to adapt the system 
to the needs of its present traffic is 
$11,266,000,000, based on 1948 con- 
struction costs. Of this sum, $5,293,- 
000,000 would be expended on sec- 
tions of the systems in urban areas, 
and $5,973,000,000 would be assigned 
to projects on rural sections. 

As improvements are undertaken, 
the report recommends, ample pro- 
vision should be made for the in- 


* 


creased traffic volumes antic'pated | 
|}over a 20-year period. 


In this period, improvement 
must be undertaken on every mile 
of the system, requiring a capital 
investment of more than $500 
million a year. Completion of im- 
provements on the system in a 
period far shorter than 20 years 
would result in much greater 
benefits, 

The report advises Congress to 
consider authorization of federal 
appropriations earmarked for ex- 
penditure on the interstate system, 


| apportioned among the states so as | 
to permit substantially equal pro- | 


gress in correcting deficiencies in 
all states. 
In view of the interstate interest 


attaching to the system, the report | 


recommends federal participation 
in a ratio greater than the normal 
cost. Federal 
authorizations for the federal-aid 
primary, urban and secondary sys- 
tems should continue at rates not 
less than those established in the 
federal-aid highway act of 1948, the 
report recommends, and the pro- 
posed authorizations for the inter- 
state system should be in addition 
to these. 

The report recommends that fu- 
ture highway legislation 
provide for national emergencies in 
war or peace by authorizing diver- 


sion of highway appropriations to | 


in time of need, | 


other purposes 
such as construction of wartime- 
needed access roads and the emer- 
gency repair of roads damaged by 
floods and other major disastérs. 
Roadbuilding materials should be 


should | 


“HERE’S HOW WE SIMPLIFIED 
ACCOUNTS RECEIVABLE — 


AND CHOPPED COSTS IN HALF! 


“Mounting office costs were particu- 
larly evident in our Accounts Receiv- 
able Department. We were adding 
clerks out of proportion to our in- 
crease in accounts. End-of-month peak 
loads meant constant payment of 
costly overtime. It was time for action! 





“Our credit manager is freed of detail, 
can devote himself to closer follow-up 
} on delinquencies . . . which are 
| signaled visibly for prompt attention. 


| Remington Rand installed the new 


system without getting in our way — 


| then even trained our clerks to use it.” 


“so you think 
ACCOUNTING COSTS 
can’t be cut... 





| British Makers to Show 


Cars at Toronto Exhibit 

TORONTO. — British motor 
car manufacturers will display 
some 20 different kinds of cars 
at the Canadian National Exhi- 
bition at Toronto from Aug. 26 
to Sept. 10. 

This display will be in the 
| British government building, and 
will be additional to the display 
of Canadian and American cars 
| at the automotive building, It is 


understood that first Canadian 
appearance of some 1950 model 
| Canadian and American cars is 
| to be made at this show, 








|}omy is to lop millions off the big 
|appropriation bills that must still 
|be acted upon before the session 
closes. 


Rogers, Bakelite End 


Toll Agreement 

HARTFORD, Conn, — Rogers 
|Corp. and Bakelite Corp. have an- 
nounced that their toll agreement 
will terminate as of July 31. Under 
the agreement, Rogers, which has 
plants in Goodyear and Manchester, 
|}Conn., had manufactured a group 
of high-strength thermosetting phe- 
|nolic materials for Bakelite. 
| Simultaneously, Rogers is an- 
|nouncing the expansion and inte- 
gration of its materials and services. 
The firm will continue to produce 
the same plastic materials it made 
j}under the toll agreement, but will 
|now merchandise them through its 
|}own Plastics division. 





| Central State to Eason 

| Central State Motors, Thomaston, 
|Ga., has been purchased by Jack 
|Eason, who has changed the name 













Remington Rand Systems Specialists 
proved conclusively that needless 


steps could be eliminated by SUIAP— 
the revolutionary Simplified Unit In- 
voice Accounting Plan. Our auditors 


approved it wholeheartedly, 
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Octane Ratings 
Again Exhibit 
Winter Upswing 


WASHINGTON. — For the third 
consecutive winter, octane ratings 
of regular and premium-priced gas- 
olines sold in service stations of the 
United States showed improvement 
over the previous year, according 
to the 1948-49 s@mi-annual survey 
of motor gasolines made public last 
week by Director James Boyd of 
the U. S. Bureau of Mines. 

Regular price gasoline had an 
average octane rating of 75.6 dur- 
ing the past winter, compared with 
75.3 for the previous year. Pre- 
mium-priced gasoline had an aver- 
age rating of 79.7, compared with 
79.4 for the winter before, the 
survey showed. 

A total of 3,811 service station 
samples of approximately 130: small 
and large petroleum suppliers col- 
lected from 17 marketing areas 
throughout the nation were in- 
cluded in the survey. These market- 
ing areas were separated according 
to the specifications on motor gaso- 
lines, petroleum-refinery locations, 
population centers, and transporta- 
tion facilities. 

Gasolines were collected during 
December, 1948, and January and 
February, 1949, and analytical re- 
sults show the motor and research 
octane numbers, gravity, sulfur, 
Reid vapor pressure, tetraethyl lead 
content, and distillation ranges for 
regular and premium price gaso- 
lines. 

Comparison charts show the 
characteristics of motor gasolines 
from winter surveys of 1935-36 
through 1948-49, and from summer 








“No posted ledger... and no account- 
ing machines. We enter charges by 
filing invoices in individual visible 
account pockets — remove and stamp 
them “paid” as checks come in, Clerks 
handle twice as many accounts, even 
do routine credit authorizing safely! 


Here’s a detailed description of the famous SUIAP 
operating features and its big money-saving 
advantages. Also available on request at your 
Remington Rand office: authoritative studies of 
Simplified Installment Accounting Systems. Call 
there today, or write on your business letterhead 
to Systems Division, Room ‘1165, 315 Fourth 
Avenue, New York 10, N. Y. 


THE FIRST NAME IN BUSINESS SYSTEMS 


Copyright 1949 by Remington Rand Inc. 
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Plans for Better 


b bengpiad changes should be made 
to automobile and highway de- 
sign to improve current conditions? 
This is the unasked question dis- 
cussed by Author Wilfred Owen 
in “Automotive Transportation, 
Trends and Problems” (Brookings 
Institution, Washington, $2). 

Owen said the motorist wants 
more car for his money, but he 
also wants a serviceable, good- 
looking auto which he can buy 
for a low-price, and which will 
run economically. 

Operating efficiency, the author 
wrote, can be increased by using 
lighter-weight materials such as 
aluminum and plastics for bodies, 
provided the cost can be kept down. 

He pointed out that one truck 
company saves 1,240 pounds of 
dead-weight per truck with bodies 
built of magnesium alloy. It is esti- 
mated that a fleet which averages 
3,000,000 miles a year, when entirely 
equipped with light-weight bodies, 
would save $1,000 a month on gas 


‘Cut Car-Operating Costs’ 


Author of Brookings Report Reviews 


Autos, Highways 


| alone, not to mention the decreased 
| Wear on tires and equipment. 
* * * 


‘ON THE subject of rear-engine, 
more-streamlined cars, Owen 
|said that such an engine location 
would make possible weight reduc- 
|tion, greater driving comfort and 
|lower operating costs. But, he 
jadded, the motorist might be un- 
|willing to forego the security of 
having an engine in front of him 
for protection in case of a wreck. 


The author asserted that im- 
provements in present-day motors 
have stressed pick-up and power 
but that economy has been nearly 
forgotten. 

“Only 12 to 14 percent of the 
energy in gasoline is actually 
utilized for today’s automobile,” 
he declared. 

This tends to raise operating 
costs, which in 1948 were figured 
at 8.52 cents per mile, or a total of 
$851,33 annually for a car which is 
driven 10,000 miles, Prewar opera- 









cents per mile. These figures in- 
clude depreciation, insurance, tax, 
maintenance and other factors. The 
cost rise is due both to increased 
running expenses, higher taxes and 
increased new-car prices. 

“But it would be false economy 
to reduce manufacturing cost by 
reducing car quality, if the result 
were a decline in service life and 
therefore an increase in price 
per mile,” he said. 


Owen said that high taxes are a 
necessity, pointing out the huge 
costs of highway building. 

“On slightly over half the total 
rural mileage in the road system, 
the improvement cost was esti- 
mated before the war to range 
between $100,000 and $700,000 per 
mile. In cities, cost estimates for 
urban links averaged from $700,000 
to $1,250,000 per mile.” 

* * * 





[pp SCussINe the importance of 
mass automotive transporta- 
tion, Owen wrote: “In cities of over 
a half million population, where the 
problem of moving people is espe- 
cially acute, one-half to two-thirds 
of all passengers entering and 
leaving the central business area 
are transported by public carriers. 

“A moving automobile, which 
carries an average of only 1.5 per- 


tions of a car averaged only 4.03|sons, occupies approximately 200 








PLASTICTINT SOLVES 
THE ‘JALOPY’ PROBLEM 


Never in the twelve years that Arndt-Palmer used-car-appearance condi- 
tioning materials have been produced has a product received the universal 
approval and acclaim that is being given the remarkable ‘“‘AP”’ Plastictint 
—the headlining and door panel ‘‘spray-on" upholstery renew material. 
It cuts interior dress-up cost tremendously—produces exceptionally attrac- 
tive interiors—anyone can apply it. Covers all soiled spots permanently— 
gives older cars that new look that moves ‘em fast. Colors as desired: 
Taupe, Grey, Brown and many others. One quart will do four door panels 


so say dealers from coast to coast. 


and headlinings. 








“A” Deal 


Special 
Kit 


(Without Flock) 


8 to 10 Cars 





Covering 


DEALER 


_—-------------; 


Attached is our check for $........... 


“A” Deall] 


5 ee ee 
a Sixt 2S 


gallon KLEEN ‘'N' TINT No. | 


Renewing Upholstery 
gallon PLASTIC DYE, Black — | 
quart PLASTIC DYE, Taupe 
STANDARD QUICK GRAIN KIT 


6 FLOOR MAT PATCHES, 8xI2 — 


ARNDT-PALMER LABORATORIES 
17732 Dora St., Melvindale, Michigan. 


quart KLEEN ‘N' TINT No. 2 Water Dye; Color: Taupe 
quart KLEEN 'N’ TINT No. 2 Water Dye; Color: Blue Grey 
pint QUIK SPOT for Removing Bad Spots before 


BAK-O-CHROME KIT — PLASTIC METAL PUTTY 
V4 pint STEERING WHEEL ENAMEL; Color: Beige 


1 
| 
| 
| 
| 
| 
| 
. .. (Quantity) ; 
! 
! 
| 
| 
| 
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Factory Approved Used-Car Appearance Materials 


Pees er at) 


Because they are safe to use—are economical—are 
factory tested—Arndt-Palmer used-car materials have 
the approval of car factory used-car 
wherever reconditioning materials are being recom- 


mended. 


MATERIALS AVAILABLE: Complete line includes tested 


materials for upholstery cleaning, 


pair, bumper chrome renew, steering wheel repair and 
finish, graining kit for window revels, trunk and carpet 


flock, flock guns, Plastictint. 


USED TRUCK KIT includes unive 


covers, quick-dry brush-on enamels, all materials for 
renewing appearance of truck cabs. 


$4,400 


quart PLASTIC DYE, Brown 


| SPECIAL BRUSH 





‘*B’ 
—the spray-on uph 
and one pint of 
...lor C.O.D.) material for door 
of four cars. 


4 Quarts 
assorted colors 
1 Pint 
“Quik Spot" 









Four quarts assorted colors of PLASTICTINT 
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ATTRACTIVE DEALERSHIP FOR SMALL TOWN—New home of Donohoe Chevrolet Sales, 
Inc., in Brooklyn, Mich., incorporates the latest in design and modern service facilities. 


square feet of street area. The| expenditures for roads of advanced 
average bus, using only twice that | design,” he said. 


space, can accommodate 40 to 60 
persons.” 

He also said that in the largest 
urban areas there is neither 
enough space or resources to 
provide needed facilities if the 
planning is done on the assump- 
tion that everyone is to travel in 
private vehicles, and this is the 
situation of our present city- 
planning in most cases, 

“The ultimate solution to traffic 
congestion, accidents and other 
manifestations of inefficiency may 
in many cases involve heavy capital 





















departments 


tire refinish, mat re- 


rsal ‘‘slip-over’’ seat 


’ Deal 





olstery renew material— 
“Quik Spot."' Sufficient 
panels and head linings 


57400 













Such a plan would also increase 
operating efficiency since a _ test 
showed that a car consumed 0.8 
gallons traveling 16.6 miles on an 
expressway, compared to 1.3 gal- 
lons for 17.9 miles on ordinary 
surface streets. 

: = = 
EVIEWING the economic im- 
portance of the automobile, the 

author said that 1948 expenditures 
for automotive transportation 
reached an annual rate of $30,000,- 
000,000, equivalent to more than 
one-eighth of the total national 
income, 

He also stated that one of every 
seven employed persons in the 
United States is engaged directly 
or indirectly in the provision of 
highway transportation. 

To provide for this large amount 
of transportation, a million and a 
half miles of surfaced roads and 
streets must be kept in good repair. 
To protect himself, the motorist 
annually spends between two and 
three billion dollars a year on 
insurance. 


Jobbers on ¢ Coast 
Plan Auto Show 
Next Feb. 16-19 


SAN FRANCISCO, — The 1950 
Pacific Automotive Show, repre- 
senting the automotive after- 
market in the 11 western states, 
will be held at the Civic auditorium 
here February 16-19, according to 
Irv S. McCulloch, head of the Mc- 
Culloch Auto Supply Co. San 
Francisco wholesaler and president 
of the 1950 show. 


More than 400 national and local 
manufacturers of automotive parts, 
equipment, accessories and tools 
are expected to exhibit their pro- 
ducts during the four-day event. 

The San Francisco show will be 
the second of the Far West auto- 
motive regional trade shows to be 
held in the 11 western states since 
the war. 


The first show was held in Los 
Angeles last March when more 
than 35,000 members of the industry 
were in attendance during the four 
show days. 


Pipeline Open 
Shell Flows 1,000 Miles 


From New Mexico 


WOOD RIVER, Ill.—A 1,000-mile 
flow of crude oil from New Mexico 
to Shell Oil’s refinery at Wood 
River, Ill., through the largest pri- 
vately-constructed pipe line ever 
built in America, was officially 
recognized with the turning of a 
valve here last week. 


In a brief ceremony, Illinois State 
Rep. Leland Kennedy opened the 
gate valve which permitted the first 
barrel of crude from the line to 
flow into the refinery’s new tank 
farm. 

Officially designated as the Basin 
and Ozark pipe line systems, the 
recently completed underground 
carrier was hailed by Kennedy as 
“an important step toward more 
efficient utilization of our natural 
resources.” According to H. D. Dale, 
refinery manager, the 20 to 24 inch 
diameter line will help insure con- 
tinuous and adequate petroleum 
supplies for the increasing number 
of homes and automobiles, as well 
as the expanding industrial activi- 
ties, of the Midwest. 





Denison Ups Conine 


Dick Conine has been promoted 
from territory sales and service to 
sales manager, wholesale parts di- 
vision, Denison Motor Co. (Dodge), 
Oklahoma City. 
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(Continued from Page 13) 


mate of ‘normal’ must be equivalent 
to about 153 on the FRB Index, 


“Most of the railroads’ statements 
that have been released thus far for 
the month of June look unusually 
poor, but part of the negative show- 
ing was due to the coal situation 
and adjustment has to be made for 
that. On the other hand, even after 
such an adjustment, the results 
suggest that the leverage factor in 
the railroad business still operates 
on the downside as well as the 
upside. 

“The earnings results for the 
automobile manufacturers should 
be excellent but they are going 
to be quite spotty for some of the 
auto parts companies. 

“All things considered, the United 
States Steel earnings for the latest 
quarterly period seem quite good, 
but the results of some of the 
smaller specialty steel companies 
indicate that earning power at a 
postwar normal rate of activity 
might be quite low. The larger com- 
panies were helped by a more sub- 
stantial backlog of unfilled orders. 
Earnings in the heavy chemicals 
were not good but there are many 





instances where the results from 
specialty divisions covered up this 
fact.” 










Monetary Expert 
Urges Revision of 
Reserve System 


Changes in the Federal Reserve | 
System to permit better use of the 
nation’s monetary policy as an in- 
strument of stable economic pro- 
gress are recommended by Dr. E. A. 
Goldenweiser, a monetary authority, 
in a research report issued by the | 
Committee for Economic Develop- | 
ment. 

Dr. Goldenweiser’s book, “Mone- 
tary Management,” is a review of 
the development of American mon- | 
etary policy in the 35 years since 
the Federal Reserve System was) 
established. Like previous reports 
prepared as part of CED’s program 
of research into the nation’s basic | 
economic problems, it presents the 
author’s own views and not neces- 
sarily those of CED. 

“The possibilities for contributing 
to economic stability through mon- | 
etary policy are crucial for decid- | 
ing how far it may be necessary | 
to go in other directions,” Theo- | 
dore O. Yntema, former research | 
director of CED, points out in a| 
foreword. “Dr. Goldenweiser, by | 
virtue of his long experience (1926- | 
1945) as director of research and_| 
statistics for the board of gover-| 
nors of the Federal Reserve Sys-| 
tem, is unusually qualified to make 
such an appraisal.” 

In his book, Dr. Goldenweiser, a 
member of the Institute for Ad- 
vanced Study at Princeton, N. J., 
since 1946, is concerned less with | 
monetary theory than with central | 
banking operation and the choices | 
open to monetary authorities under | 
particular conditions. 


Budd Blooms | 
Reports Best Period 


In Its History 


Budd Co.’s sales for the second | 
quarter were $70,334,643, according | 
to Edward G. Budd jr., president, | 
who stated that the figure was the 
highest for any quarter in the 
company’s history. 

Net profits, subject to year-end 
audit, for the second quarter of | 
this year were $3,499,438, equivalent 
to 96 cents per common share. This | 
compares with sales during the} 
first quarter of 1949 of $67,414,438 | 
and net profits of $3,816,588 ($1.04) | 
for the first quarter of 1949 and) 
$2,258,245 (60 cents) for the second 
quarter of 1948. 

The slightly lower profits in the) 
second quarter of 1949 reflect the) 
introduction of new automobile | 
models during the quarter, result- | 


ing in temporarily higher unit 
costs. 
The company showed record | 


first-half sales for this year of 
$137,749,081, compared with $108,- 
986,714 for the first half of 1948. | 
This year’s record first-half earn- | 


ings of $2 compare with last year’s | 


first-half earnings of $1.37. 


The company’s backlog on eas 


30 was $130,000,000. 


* * * 
Six Months’ Net Increased 


By Cleveland Bronze 
Cleveland Graphite Bronze Co. 


has reported sales of $15,567,655 and | 


net profit of $1,621,447 for the first 
half of 1949. The profit is equivalent 
after preferred dividends to $2.36 a 
share on 666,711 common shares. In 
the corresponding period of 1948 
sales amounted to $13,497,171 and 
net profit to $1,089,888, equal to 
$1.61 a share on the 643,840 com- 
mon shares then outstanding. About 
65 percent of the profit for the half 
year was earned in the first quarter, 
according to Ben F.. Hopkins, chair- 
man, and James L. Myers, presi- 
dent, 

“In the second quarter the re- 
cession began to have a _ severe 
impact on nearly all of our cus- 


tomers except the motor car manu- | 





spotting easy. And 








EASY TO HANDLE — 





| 
| 


+ Be PF 


S. Y., 


NEWLY-BUILT—The new building of Armory Garages, 
has a modernized service department, a five-car showroom, a parts store and 





Inc., 926 Central Ave., Albany, 


approximately 16,000 square feet of floor space. Anthony Metzner is president; James A. 





facturers,” they said. “At the same 
|time a marked softening occurred 
in the market for automotive re- 
| placement bearings. As a result our 
sales and other revenues declined 
| from $9,040,968 in the first quarter 
| to $6,651,368 in the second quarter. 
|Under these circumstances it has 
been necessary to make proportion- 
ate reductions in our working 
forces and in other areas of ex- 
pense in order to preserve our 
sound financial position.” 





Clark, vice-president, and Robert Metzner, secretary-treasurer. 


Minn. Dealer Fined $3,000 
For Income Tax Evasion 

ST. PAUL.—A Brooten, Minn., 
dealer, Vernon L. Dokken, has 
been fined $3,000 in federal court 
here and placed on a year’s proba- 
tion on charges of income tax eva- 
sion. An eight-month jail sentence 
was suspended. 

He was convicted by a federal 
court jury several weeks ago for 


No. 745-R 


yee eT TAG 


Specially Equipped With Hard 
Rubber Wheels For Moving And 
Spotting Cars In The Showroom 


cf 


CLEAN — ECONOMICAL 


Here is the answer to the car dealer’s prayer . . . the 
new Walker Showroom Car Positioner! Dealers every- 
where have long sought a practical low-cost jack for 
spotting cars on easily-marred showroom floors. Walker 
engineers have the answer in this new Walker jack. 

Specially designed hard rubber tires on both front 
and rear wheels cushion the load and protect the 
floor. Oversize wheel diameters make dollying and 


its extra-long chassis and low 


Special oversize hard rubber wheels 
protect all types of floors—wood, 
tile and terrazo. An exceptionally 
strong, drop-forged cap with a 1%” 
bayonet extension and 21” top height 
gives ample wheel clearance. Large, 
smooth-running wheel and caster bear- 
ings assure easy movement. 


EG 


U.S. Dealer Net 





frame will handle any passenger car. A long 45” 
handle operates in three positions with short, low- 


effort strokes. The convenient 


reverse lever make the Walker Car Positioner one of 


the fastest jacks on the market. 


Here is a real bargain for a specialized job. No need 
to buy an expensive hydraulic jack when the Walker 


Car Positioner does the job. 
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failure to pay full income taxes 
for 1944 and 1945. He is reported 
to have squared his account with 
the government for $29,478, with. 
the exception of 55 percent in fraud 
penalties said to amount to $14,000. 








Fireproof Gas Tank 


AKRON. — A fire-resisting gas 
tank capable of withstanding direct 
flame and intense heat up to 2,000 
degrees Fahrenheit has been put 
|through fire tests in a demonstra- 
tion conducted jointly by the US. 
Navy and B. F. Goodrich Co, at 
Floyd Bennett field. Developed by 
|Goodrich aeronautical engineers 
|after more than a year of postwar 
research, the tank is reported not 
only fire-resistant but bullet-sealing 
as well. It has a special fire-resist- 
ing, flexible coating that can be 
applied with a brush to practically 
any fuel container. 





Warren Expands 


Work has been started on a 
12,000 square-foot building for 
Warren Chevrolet Sales on the 
Lincoln highway east of Gettys- 
burg, Pa. The owner, Richard C. 
Warren, is the third generation in 
the automobile business. Cost of the 
new building is $75,000. 
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WALKER MANUFACTURING COMPANY OF WISCONSIN - RACINE, WIS. + Also makers of Walker Electric Lifts, Silencers and Oil Filters 
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$445. °37 Special sedan, $180, $260. °35 
RM sedan, $255, ‘41 Special sedan, $25, 
$42.50 

CHEVROLET—'49 SL Special club coupe, 
$1,735. '47 FM sedan, $1,205, $1,190, $1,- 
260, $1,105. '42 sedan, $720, $635, $575. 
‘41 sedan, $645, $475, $500, $580. ‘40 








- % CHEVROLET—'49 SL Deluxe conv. $2,000, sedan, $400, $510, $515, $450, $400, $420, 
MASON CITY, IA. $1,910; FL Deluxe 3-dr., $1,792, $1,742. | §535 ''39 sedan, $335, $335, $350, $345. | 
(Lapiner’s Used Car Auction, Sale every | ‘48 SM club coupe, $1,395; FM conv., '88 sedan, $185, $205, $310: club coupe, 
Wednesday. Prices are for sale of July 27.) | ay ei ia nts oS a Pt $230. '37 sedan, $180, $295, $60, $135, 
447, $1,445, $1,267, '47 FL 2-dr., $1,327, 5 25 5 "2 business 

(High nd for clean cars, Sold $105, $180, $225, $150. 34 usiness 
ais nan ae te $1,292, $1,187. coupe, $72, $50. '29 business coupe, $30. 


89 units out of 128 offerings.) 


BUICK—'49 Super 2-dr., $2,275, $2,250, | CHRYSLER—'47 New Yorker club coupe, | CHRYSLER—'36 sedan, $55. 


4 > . 50K 
$1,240. '41 Windsor 4-dr., $600, DODGE—'47 sedan, $1,180. ‘46 half-ton 


’48 RM 2-dr., $1,595 | : oa 
CADILLAC—'48 (62) 4-dr., $2,560. | DeSOTO—'49 4-dr., $2,287 panel, $465, "40 sedan, $445. 
CHEVROLET—'49 FL Deluxe 2-dr., $1,- | DODGE—'48 club coupe, $1,512, "46 4-dr., | FORD—'47 club coupe, $1,050; sedan, $700, 

950, $1,930, $1,900; SL Deluxe’ clyb| $1,052. ‘41 4-dr., $)400. $1,145, $1,050, $985. "46 sedan, $950, 

coupe, $1,950, $1,825, $1,740; 2-dr., $1,- | FORD—'49 Custom (8S) conv., $1,600; | $560, $965, $845 $790, $875. °41 sedan, | 

805, $1,795; 2-ton truck, $1,460; half-ton | 4-dr., $1,600; 2-dr., $1,625; standard, | $480, $440, $510, $420. '40 sedan, $380, | 

pickup, $1,055, "48 SM 4-dr., $1,350. '47| $1,492, $1,477, ‘48 (S) business coupe, | $440, $390, $410, $485, $355; half-ton 

FL aerosedan, $1,360; SM conv., $1,240,| $1,005; 2-dr., $1,132, '47 (8) club coupe, pickup, $375. ‘38 1-ton pickup, _ $250; 

$1,205. ‘46 FL 4-dr., $1,005, '42 Deluxe | $1,265, $980 sedan, $165, $365, $240, $320, 195, ‘37 

f “ke: 75 26 f 
aie, Seas PRAZER—'47 4-ds., $1,005, ig oe ae} 

, . ., © » @ on jie D0, ‘ 35 § an, 70, f 33 
DeSOTO—'49 Custom club coupe, $2,400, | y~eRCURY—'47 club coupe, $1,175 46 sedan, $47.50. 31 half-ton pickup, $115. | 


$2,295, $2,270; 4-dr., $2,450, $2,445 | 2-dr., $1,027; 4-dr., $990, "41 4-dr., $532 
DODGE—'49 Meadowbrook 4-dr., $1,950; | NasH—'46 (600) 4-dr., $665 


Wayfarer 2-dr., $1,795; Coronet 4-dr., a iiae aie ih 
, meme ome non: CO OLDSMOBILE—'47 (98) 4-dr., $1,305, '46 
$2,205. "48 Custom conv., $1,505; Custom (76) 4-dr., $1,125. '42 (78) 3-dr.. $810 


4-dr., $1,485, $1,465. 
PLYMOUTH—'49 SD 4-dr., 


HUDSON—' 39 sedan, $190. 


‘ —_" ; 8) s i ag 1,- “7 ahs 1 d é 

FORD—'49 Custom, (%) station wagon, $1,- | PENG nun $875. $47 HU 2a. $1,070, | $040, $486 
1.655. '48 SD 4-dr., $1,180, °'46 SD '46 Deluxe 4-dr., $792. PLYMOUTH—'41 Plymouth sedan, $560, | 
$1,655. 7 — . ie $480, $535, $405; business coupe, $385, | 


5 | PON — 2-dr. 2,182. °47 (8 : 
2-dr., $960. PONTIAC 49 (8) dr., $2,182 “775. $295. °39 half-ton pickup, $315, ‘38 
9 5 


2- 90. ’ (6 ‘lub coupe, ‘ 4 . 
dr., $1,290 "1 os i sedan, $170. '37 sedan, $235. '35 sedan, 


FRAZER—'47 4-dr., $1,080, | (8) 4-dr.. $550 
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s sas on SCHOOL DAYS—Attending their second annual council meeting in Detroit, five former 
| KAISER—'47 (taxi), $550. class presidents from the Merchandising school of the Ford Motor Co. met with J. C. "Larry’’ 
MERCURY—'47 sedan, $900 | Doyle (second from so} central region manager, W. W. Cumming (left), assistant regional 

= : )LDSMOBILE—'41 sedan, $450. 40 sedan, | Manager and John Heflin (right), manager of the Merchandising school. From left to right: 
$1,872 48 | OI »B een, 95° sedan, | Darwin H. Bible, Lawrence C. Rollins, Robert W. Gross, James L. Dall and Cassius B. Hatcher 


$1,070. '41 2-dr., $330, $350; club coupe, Super 4-dr., $1,270. '41 Special 2-dr 
$465. $560. ‘40 Special 2-dr., $495. '36 Special 


| MERCURY—'47 station wagon, $1,110; 2-dr., $145. 


’ , 7 as 7 92.50 | on ’ ae ah 
HUDSON—'47 Super (6) 4-dr., $875. STUDEBAKER—'47 Champion club coupe, panenanas a 51.375. *40 |. 274% $1,250. CADILLAC—'46 (62) 4-dr., $1,580. 
KAISER—'48 4-dr., $1,175, $1,317, $1,257; 4-dr.. i. a sedan, $350, $375, 36 sedan, $20, | NASH—'46 4-dr., $790. | CHEVROLET—'49 SL Special 2-dr., $1,745 
MERCURY — ‘49 4-dr., $2,175, $1,790; | WILLYS—'48 Jeep panel, $685 7 Jeep, . eo GUM, Pers ~~ ’ —_r . ¥ —— . Pw i aid c sell 
2-dr., $2,250, $550, STUDEBAKER—'47 sedan, $925 Se a CT See, GS. “Ot sa ta station wagon, $300. °47 
NASH—'47 (600) 4-dr., $910. . | PACKARD—'41 Clipper 2-dr., $285 DODGE—'49 Coronet club cou 2 
’ ‘-7 . - 85. c. § pe, $2,110 
OLDSMOBILE—'49 (98) 4-dr., $2,605; (88) MOBILE, ALA. LUBBOCK, TEX. | PLYMOUTH— 39 business coupe, $160. '46 Custom 4-dr., $1,180; half-ton pickup 
4-dr., $2,570; (76) 2-dr., $2,200, $2,145. (Mobile Auto Auction, Sale every Wed-| (,ubbock Auto Auction, Sale every | PONTIAC—'4s Streamliner (8) sedanette, | $775. 


! 
"48 (6S) 2-dr., $1,460. | nesday. Prices are for sale of July 27.) | Thursday, Prices are for sale of July 28.) 


PLYMOUTH—'49 SD 2-dr., $1,785, $1,735. (Sold 16 units out of 48 offerings.) ; 
'48 SD 4-dr., $1,260, $1,200. '47 SD 4-dr., | CHEVROLET—'49 SL business coupe, $1,- (Sold 54 units out of 104 offerings.) 





$1,115; Torpedo (6) 4-dr., $1,345. '47| FORD—'49 Custom 5 
° ’ . —" 46 § (8) club coupe 1,54! 
(8) sedanette, $1,290. ‘46 club coupe, | "47 SD (8) club coupe $1,000 ee 


$880. ; i 
HUDSON—'48 Super (8) 4-dr., $1,550 


$1,055. '46 SD 4-dr., $1,010, 560, ‘48 FL 4-dr., $1,260. '47 SM 4-dr., | CHEVROLET—'49 SL Deluxe 2-dr., 2 at | STUDEBAKER—'47 Champion Regal De- | ce ci 
PONTIAC—'49 Chieftan Deluxe conv., $2,- $1,085; FM 2-dr., $1,130, $1,110. '46 SM | $1,950, $1,750, $1,805; half-ton pickup, | luxe 4-dr., $1,130; club coupe, $1,130; MERCURY—'49 4-dr., $1,780. °41 4-dr 
570, '48 Streamliner (6) 2-dr., $1,730; 4-dr., $800, '41 club coupe, $630. $1,105, $1,300, $1,325; %-ton pickup, Deluxe club coupe, $1,065. $335, 
(8) 4-dr., $1,765. ‘41 Streamliner (8) | FORD—'49 Custom 2-dr., $1,575, ‘48 De- $1,395; SL special business coupe, $1,610; | WILLYS—'47 Jeep, $525 PLYMOUTH—'49 SD 4-dr., $1,805. °48 club 
2-dr., $555. luxe 2-dr., $1,175. '47 Deluxe 4-dr., $830. | club coupe, $1,720, $1,800; Deluxe 4-dr., coupe, $1,310, '42 4-dr.. $650, '39 2-dr., 
WILLYS—'49 Jeepster, $1,100. '46 Deluxe (8) 2-dr., $880, $830; SD (6) $2,000; FL Deluxe 2-dr., $1,835, '48 FL DENVER | $205, $180 
MISCELLANEOUS—'49 Anglia 2-dr., $550. 2-dr., $790. aerosedan, $1,480; half-ton pickup, $880; | PONTIAC—'46 St ' 2 
HUDSON—'46 (6) 4-dr., $500, | elub coupe, $1,200. ‘47 FL aerosedan, (Denver Auto Auction, Inc, Sale every 200. '42 1 etreamiiner (8) 4-dr., $1,- 
KANSAS CITY PLYMOUTH—'42 SD 2-dr., $375. | $1,280, SL’ 2-dr., $1,070, ‘46 SL 4-dr.,| Tuesday at Englewood, Colo, Prices are| “00: -dr., $520, '39 4-dr., $350. 
ween . PONTIAC—'49 Chieftan (8) club coupe, $835; FL aerosedan, $1,115. ‘42 2-dr., | for sale of July 26.) STUDEBAKER—'49 Champion Regal De- 


(Kansas City Automobile Auction. Sale $2,175 $605, °41 2-dr., $250; 4-dr., $305; half- 


every Wednesday. Prices are for sale of 


| 
| 

July 27.) QUINCY, ILL. club coupe, $215. 
| 


(Active market, steady prices, Sold DeSOTO—'46 4-dr., $780. 





(Prices steady in an active market.) luxe club coupe, $1,765. ‘48 Champion 


ton pickup, $310. °40 2-dr., $365, '39 | BUICK—’46 RM 4-dr., $1,230, $1,265. '41| Regal Deluxe 4-dr., $1,505, $1,490, $1,- 


Special 4-dr., $805. ‘40 Super conv., 410, $1,305; Commander Regal Deluxe 
$645; 4-dr., $370 4-dr., $1,505, $1,480. '47 Champion Regal 


s. (Quincy Auto Auction. Sale every Friday. a on sais | CADILLAC—'47 (62) 2-dr., $2,145. | Deluxe club coupe, $1,310; Deluxe club 
monte ae beser 4-0, Ghat, ‘48 Super pelees are for sale of July 29.) ter - Sala 4-dr., $1,370, 46 half-ton | CHEVROLET—'49 FL Deluxe 2-dr., $1,- coupe, $1,205. '41 Champion 4-dr., $410 
4-dr., $1,630, '47 Super conv., $1,435;| (Market is active with strong demand.) pickup, $460. 970; SL Special 2-dr., $1,810; %%-ton 
2-dr., $1,470, $1,415, $1,377; 4-dr., $1,- | BUICK—'42 Super sedan, $510, $400, ‘41 FORD—'49 (8) half-ton pickup, $1,325; pickup, 3 at $1,310. '46 SM 4-dr., $920 HORSEHEADS N. Y 
290, $1,282. ‘42 Super 2-dr., $812. | Special sedan, $630, $565; Super sedan, | Custom (8) 2-dr., $1,615; 2-dr., $1,400. 41 2-dr., $455, $485. '40 2-dr., $505, °34 . ° 
LLAC— $490, $535, $610. '39 Special club coupe,| ‘48 SD 4-dr., $1,155, ‘47 club coupe, 4-dr., $105. (Horseheads Auto Auction, Sale 


CADILLAC—'47 (62) 4-dr., $2,017, $1,720. 





_ CHRYSLER—'49 Windsor, 4-dr., $2,450, | Friday. Prices are for sale of July 





$2,480. °'48 Windsor conv., $1,700, '46| BUICK—'49 Super 2-dr., $2,210, $2,375 
New Yorker 4-dr., $1,190. ‘41 Windsor| ‘47 Super 4-dr., $1,215; Special 4-dr 


conv., $500; New Yorker 4-dr., $385. |} $1,290. °46 Super 4-dr., $1,170. ‘42 
DeSOTO—'46 Deluxe club coupe, $1,200. Special 4-dr., $730. '41 Special sedanette, 
DODGE—'48 station wagon, $990. ‘41 half- $650; Super sedanette, $625; conv., $490 

ton pickup, $360. '39 Deluxe 4-dr., $370. '40 2-dr., $500. 


FORD—'49 Custom (8) 4-dr., $1,530; club | CADILLAC—'36 (61) 4-dr., $190. 


coupe, $1,455; Standard (8) 4-dr., $1,- | CHEVROLET—'49 FL Deluxe 2-dr., $1,790 
270; (8) half-ton pickup, $1,260. '46 (8) ‘48 FM 4-dr., $1,390; conv $1,480, '47 
conv., $980. '41 (8) 2-dr., $380, '39 (8) SM 4-dr., $1,140; FM cony., $1,230; SM 
club coupe, $300, $325. club coupe, $980. '42 4-dr., $275. '41 SD 





bodu's Pleased With ) 
a vy iN S HUDSON—'46 Super (6) 2-dr., $795 4-dr., $525, $730; 2-dr., $705; club coupe 


KAISER—'47 Special 4-dr., $805 $690. '40 4-dr., $505. °39 2-dr., $325; 
MERCURY—’'47 club coupe, $985 | 
NASH—'46 (600) 4-dr., $700. | CHRYSLER—'48 New Yorker 4-dr., $1,640 





4-dr., $505 


va S 1 a SY] a D a i 2 a ee N G ee0e OLDSMOBILE—'47 (78) 2-dr., $1,330. ‘40 DeSOTO—'48 4-dr., $1,555. °'38 4-dr., $105 
(6) 4-dr., $420; 2-dr., $395 | DODGE—'48 4-dr., $1,395. ‘46 4-dr., $1, 


THE SERVICE 
MANAGER 


THE CUSTOMER 
HANIC | 


0 


a 
al ] 


equipped with the unique 
an VISUALINER and VIS| 
BALANCER ne a it VISULINEL 
eed a aii) nd earn the profit 


beam-of-light speed and accuracy 


THE MANAGEMENT 


r TT elt: Ask your John Bean jobber for 


tull information 


PONTIAC—'48 (S) 2-dr., $1,615. '46 (6) | 


WILLYS—'41 4-dr., $155. 
MISCELLANEOUS — '48 GMC _ half-ton| PLYMOUTH—'47 SD 2-dr., $1,060. ‘36 


monday and Friday. Prices are for sales | 


BUICK—'48 Super sedan, $1,700; conv., | 


PACKARD—'48 conv., $1,550 |} 040, '41 4-dr., $475 
PLYMOUTH—'49 SD conv., $1,960. '46 SD | FORD—'47 club coupe, $920. ‘46 2-dr 


4-dr., $1,000, $1.150. ‘42 2-dr.. $480, ‘41 | $850, $920; 4-dr., $950 2-dr., $330; 

club coupe, $460. ‘38 business coupe, conv., $400, ‘37 Dump Truck, $175 

$300. business coupe, $105; club coupe, $190 
"36 wrecker, $295. 

2-dr., $1,180. '41 (8) 4-dr., $780. | KAISER—'48 4-dr., $1,010. '47 4-dr., $910 


STUDEBAKER—'48 Commander conv., $1,- | MERCURY—'49 4-dr., $1,780. ‘46 4-dr 


310, °47 Champion 2-dr., $1,290. ‘42 $1,020. 
Champion 2-dr., $400. '39 President 4-dr., | OLDSMOBILE—'42 4-dr., $755. ‘41 sedan 
$395. ette, $620, $730. ‘38 4-dr., $180 35 


4-dr., $85. 
pickup, $1,050. 


CONCORD, MASS. 


(Concord Auto Auction, Ine, Sales every 


4-dr., $90. 
PONTIAC—'47 4-dr., $1,210. '42 sedanette, 





(Continued on Page 65, Col. 1) 


f July 22-25.) 
(Sold 160 units out of 252 offerings.) | 


‘ye CHROME 
$1,700. '47 RM sedan, $1,200. ‘46 8 
sedan, $1,200. ‘41 Special sodanette, $590, | a D IE CAST 


a 


$575. ‘40 Limited conv. sedan, $775. '39 | 
sedan, $555. '38 Special sedan, $135. 


CHEVROLET—'49 FL Deluxe sedan, $1,- NAME PLATES 


900; SL Deluxe conv., $2,050, $1,925 

club coupe, $1,825 SL Special business 
coupe, $1,550; sedan, $1,840, $1,750, $1,- 
775, $1,790, '48 FM conv., $1,455, $1,450 

SM sedan, $1,000; FL sedan, $1,350. ‘47 | 
1%-ton van, $885; SM sedan, $700, $660 

$1,090. ‘42 sedan, $540, $525, $750. °41 

sedan, 2 at $710, $550. ‘40 sedan, $775, 
$400, $570. '39 sedan, $525, $270, $390. 

"38 sedan, $220, 200, °37 half-ton 
pickup, $155. '36 sedan, $100, $125, ‘34 

sedan, $110. 


CHRYSLER—’40 Royal sedan, $260, ‘39 
y 16 sedan, $470. DEALERS: 
- -L cal CROSLEY—'47 station wagon, $285. +: 
WTR 2 ait Be 7) ACCUR, DeSOTO—'41 sedan, $435. '40 sedan, $375 The Modern Advertising Plate 
y y ‘39 Luxury Liner sedan, $250, $145. ’38 ° 
rs 4 sedan, $165. ‘36 sedan, $175. With Customer Eye Appeal 
FORD—'49 Custom (8) sedan, $1,500, $1,- Write TODAY for beautiful full- 
400, $1,640. '46 sedan, $920, $985. ‘42 size FREE SAMPLE... Yours to 
station wagon, $675. ‘41 sedan, $630, | keep and compare! 


| 
| 


|N 
1) 


P 


ct. ee 2 ee ee STUDEBAKER — ‘48 Commander clu b| Non-inflammable. 


ma ' LL | 
my) 


4M 7. 
i 


| 
BALANCERS AND 


HEADLIGHT TESTERS Wednesday, Prices are for sale of July 27.) | OPEN account. 








| MERCURY—'49 sedan, $1,800, $1,735 


PACKARD—'40 (110) sedan, $260; conv.,| Upholstery Cleaner 


PONTIAC—’49 Streamliner (8) sedan, $2,-| Cleans headliners 


WILLYS—'46 station wagon, $735. 


BUICK—’'49 Super 2-dr., $2,350. "48 Super| CHEMICAL CO. 


$325. °'40 sedan, $500. ‘39 half-ton pick- e ‘ e 
up, $150; business coupe, $300, $260 a 


wrecker, $400. '30 Model A sedan, $65 St 
’27 Model T sedan, $50, °25 Model T emac a ao” 2 Oh ee ee ee 
sedan, $50. 










"46 DENVER- 11, COLORADO 
sedan, $800 


ASH—’'49 (600) sedan, $1,675. '42 sedan, DISTRIBUTORS WANTED 





$525, $300 41 Ambassador sedan, $300 
LDSMOBILE—'47 (98) conv., $1,500, '46 
(76) sedan, $1,010. '40 sedan, $725, ‘36 
business coupe, $100 Zipp-reme Spray 


$335. Fr ° 

LYMOUTH—'46 business coupe, $800, 42] is revolutionary. 

sedan, $545. ‘41 sedan, $305, '40 sedan, | Fast, economical (84 
arr r ads 0. | 

pd oe. $210. ‘38 sedan, $160. cents per car), safe. 


050. °48 Streamliner (8) Deluxe sedan, | without streaks or 


$1,800; Torpedo (6) sedanette, $1,355. '40 . 
(6) sedan, $350, ’37 (6) sedan, $125. shrinkage. No odor. 


coupe, $1,700, '42 sedan, $550, $510. Pries in 20 min- 


utes. Even, uniform 





SOUTH BEND | color. Moves used e ri 
(South Bend Auto Auction Co. Sale every CG'r Ss Shipped # 
ww 
(Market steady for late-models, weak Trial Size (15 cars) M4 = 
on prewars, Sold 39 units out of 61 with gun, $23.00 7 
offerings.) ZIPP-REME 2 rr 
4 


4-dr., $1,700. '47 Super conv., $1,380, '46 | Greensburg, Pa. 
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tial 2-dr., 
36 Special 


580, 
r., $1,745 
$300, *47 


e, $2,110 
on pickup, 


ye, $1,545 


$1,550. 
‘41 4-dr., 


». "48 club 
"39 2-dr., 


}-dr., 
350. 
tegal De- 
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490, $1,- 
il Deluxe 
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Y. 


ile every 
July 22.) 

$2,375 
jal 4-dr. 
170. °42 
edanette, 
1Vv., $490 


$1,- 


, $1,790 
480, ‘47 
.230; SM 
. '41 SD 
ib coupe, 
Ct 


, $1,640 
ir., $105 
dr., $1,- 


2-dr., 
$330; 
$175; 
$190. 
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r., $910 
6 4-dr., 


1 sedan- 
180, ‘35 
60. ‘36 


danette, 
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(Continued from Page 64) 


$590, $630. ‘40 2-dr., 
$125. 37 4-dr., $260. 


STUDEBAKER—'49 half-ton pickup, $965. 


$560. ‘38 2-dr., 


‘47 Champion 4-dr., $1,200. ‘41 4-dr., 
$480. 
WILLYS—'49 Jeepster, $1,210. 


ALBANY, N. Y. 


Dealer Auto Auction. 
Prices are for sale of 


(Tim Anspach’'s 
Sale every Monday. 
July 25.) 

(Prices on a level with previous week’s 
high. Sold 70 units out of 93 offerings.) 
BUICK—'49 Super 4-dr., $2,450. ‘48 RM 

conv., $1,880; 2-dr., $1,625. ‘47 RM 

2-dr., $1,340. "46 RM 4-dr., $1,210. 
CADILLAC—'46 (62) 4-dr., $1,650. 
CHEVROLET—'49 SL Deluxe 4-dr., $1,870, 

2 at $1,760; conv., $1,910; FL Special 

2-dr., $1,800, $1,790; Deluxe 2-dr., $1,- 

910, $1,875. "48 FM 2-dr., $1,275, $1,430; 

conv., $1,475. '47 SM 4-dr., $800, $1,240, 

$990; FM 2-dr., $1,350, $1,200; conv., 
$1,270; FL aerosedan, $1,260. '46 SM 
4-dr., $950, $750, $1,100; FM conv., $1,- 

120; FL 4-dr., $1,130. °36 tow truck, 

$430. 

CHRYSLER—'48 New Yorker conv., 

525. ‘47 New Yorker 4-dr., $1,280. 

Windsor 4-dr., $1,500. 


DeSOTO—'47 Custom 4-dr., $1,275. 

DODGE—’49 Wayfarer business coupe, $1,- 
700. '46 Custom 2-dr., $1,250. 

FORD—'49 Custom (8) 4-dr., $1,575. °'48 
%-ton pickup, $750. '46 SD (8) station 
wagon, $1,180. '42 SD (8) 2-dr., $560 


$1,- 
"46 


Used Car Auction Prices 





Custom club coupe, $1,200. 


DODGE—'47 Custom club coupe, $1,300. x 
FORD— 49 Custom (8) 2-dr.."§1.460, $1. Brain Taxed With Pockethook 
00, ’ ; -dr., ’ . ’ >; (8) 
half-ton pickup, $1,330; Standard (6) ST. LOUIS.—The bulletin of the Tennessee Automotive Assn. re- 





oar he a on ve é _ ony ole age cently ran verbatim the humorous letter sent to every U. S. senator 
230; 2idr., $1,050. '46 SD 2-dr., $950. '40 o a J. ao which outlined his distasteful views on 
Standard 2-dr., $637, $500, e tax n roblem as follows: 
| LINCOLN—'49 Cosmopolitan 4-dr., §2,000. HUDSON—'48 (6) 4-dr., $1,500. “y paying P 
OLDSMOBILE—'48 (98) sedanette, $1,780. | MERCURY-—'47 4-dr.. $1,075: club co n reply to your request to send a check, I wish to inform you 
39 (6) a. $500. '37 (6) 2-dr., $220.|° $1,240, ‘41 4-dr.. $500. upe, || that the present condition of my bank account makes it almost 
PLYMOUTH—'47 Deluxe 4-dr., $1,085. '46 | NASH—'49 Ambassador 4-dr., $1,910. impossible. My shattered financial condition is due to federal laws, 
s D = Be ft, ce oe. $425; | OL DSMOBILE—'49 (88) 4- dr., $2,350. |] state laws, county laws, city laws, corporation laws, liquor laws, 
PONTIAC—~'40 Chieftan (8) 2-ér $2,075; '41 (76) sedanette, $525. || mother-in-laws, brother-in-laws, sister-in-laws, and outlaws. 
4-dr., $2,160; Streamliner (8) 4-dr., §2,- was aD aan. ee =. = aT. $1,600. | “Through these laws I am expected to pay a business tax, amuse- 
205, °41 (6) 4-dr., $615. '40 (6) 2-dr., SD 4-dr., $1,250. & r., $950. || ment tax, head tax, school tax, gas tax, light tax, sales tax, liquor 
$370, '39 2-dr., $395. '38 (6) 4-dr., $150. | $1,050; conv., $1,150; club coupe, $1,030. tons : ; Sea: aa oe 
STUDEBAKER—'47 Champion Regal De. |PONTIAC—'49 (8) sedanette, $2,125. '48 tax, carpet tax, income tax, food tax, furniture tax, and excise tax. 
luxe 2-dr., $1,050; 4-dr., $1,175; club| (8) 4-dr., $1,700; sedanette, $1,700. °47 Even my brains are taxed. I am required to get a business license, 
coupe, $1,115. 3 ae ices. 4-dr., $1,250. '46/] hunting and fishing license, car license, truck license, not to men- 
VALDOSTA. GA STUDEBAKER—48 Champion 4-dr., $1,- tion a marriage license and dog license. .. . 
_ ana pe : “ -_ 400; (rar. $1,500, ‘47 Champion 4-dr., “My business is so governed that it is no easy matter for me to 
ciao ten ee et ae a ee Sooo, Commander club coupe, $1,390, || find out who owns it. I am inspected, disrespected, rejected, dejected, 
(Sold 157 units out of 243 offerings.) | WILLYS—'48 Jeep, 2 at $600. ‘47 station || ©X#mined, reexamined, informed, required, summoned, fined, com- 


wagon, $830, $890; Jeep, $600. manded and compelled until I provide an inexhaustible supply of 


BUICK—'49 RM 4-dr., $2,350. 48 Super 
4-dr., $1,710, $1,730, "47 RM 4-dr., $1,- money for every known need of the human race. 
205. "46 Su 4-dr., $1,230. '41 Special 
conv., $625. °39 Seeslal 3-ar., $380, T3520. DETROIT “Simply because I refuse to donate to something or other I am 
’38 Special business coupe, $350. °37 (Aptco Auto Auction. Sale every Wednes- boycotted, talked about, lied about, held up, held down, and robbed 
conv., $325, day. Prices are for sale of July 27.) until I am almost ruined 

CADILLAC—'41 (61) 4-dr., $700. (Sold 34 units out of 80 offerings.) . 

CHEVROLET—'49 Chev. SL Deluxe club ncKk—’ f “The only reason I am clinging to life at all is to see what the 
coupe, $1,850; 4-dr., $1,730; haif-ton | SUCK—'4® Super 4-dr., $2,250. ” 

: "108. . Del CHEVROLET—'48 FL aerosedan, $1,450, || hell is coming next. 


pickup, $1,125, $1,060; FL Deluxe 2-dr., 


$1,440, $1,280. "46 FM club coupe, $980; 








$1,875. '48 FL aerosedan, $1,350, $1,200, 7 

$1,400; FM 4-dr., $1,360, ‘47 ° aero- 4-dr., $850. ‘41 business coupe, $235. '40 : f 

sedan, $1,225, $1,300; FM 2-dr., $1,200. club coupe, $305. $860. °41 2-dr., $530, $445. ‘38 2-dr., | PLYMOUTH—'48 conv., $1,325. ‘47 4-dr., 

"46 FM 2-dr., $1,075. '41 MD 2-dr., $580; | DODGE—'41 2-dr., $445. aime 49 4-dr.. 9000 $1,000. °41 4-dr., $335; 2-dr., $425. 

SD 2-dr., $625. p— : SER—'47 4-dr., . PONTIAC—'48 sedanette, $1,710. '47 4- 
CHRYSLER— 48 New Yorker 4-ar., $1,800; | "O8PD—'$? at $1,280, Custom (8) '2-dr, | MERCURY—'47 club coupe, $1,150. $1,000; conv., $1,375. "41 3-an.. S476” 

Windsor 4-dr., $1,600. $1,480, $1,475, °48 SD 2-dr., $1,280, '47| NASH—'46 4-dr., $790. '41 4-dr., $450. STUDEBAKER—'49 Champion club coupe, 

$2,325 SD club coupe, $1,110. '46 Deluxe 2-dr., | OLDSMOBILE—'41 4-dr., $430, $1,950. 


DeSOTO—'49 Custom 


4-dr., 


"47 





HUDSON—'47 Commodore (8) 4-dr., $1,- 
050. 

LINCOLN—'49 Cosmopolitan 4-dr., $2,100, 
$2,200. '46 Custom 2-dr., $1,110. | 

MERCURY—'48 conv., $1,400. 

NASH—'47 (600) 4-dr., $1,000. '46 (600) 
4-dr., $900. 

OLDSMOBILE—'47 (66) conv., $1,160. '46 | 
(78) 2-dr., $1,250. | 

PLYMOUTH—'49 SD club coupe, $1,480. | 
‘48 SD 4-dr., $1,330, $1,380: Deluxe | 
2-dr., $1,270; 4-dr., $1,150. '46 Deluxe | 
4-dr., $1,080. '42 SD 4-dr., $370. 

PONTIAC—'49 (8) 2-dr., $2,250, 2 at $2,- 
300. ’48 Streamliner (8) 2-dr., $1,675, '47 
Torpedo (6) 2-dr., $1,110, °46 Stream- | 
liner (8) 2-dr., $1,150, $1,250, ‘41 (8) 
2-dr., $710. | 

STUDEBAKER—'47 Land Cruiser 4-dr., 
$1,360; Champion 2-dr., $1,280. ‘41 
Commander 4-dr., $490. 


WILLYS—'49 Jeepster, $1,250, 2 at $1,300. 


EBENSBURG, PA. 


(Ebensburg Auto Auction, Sale every 
Thursday. Prices are for sale of July 21.) | 
(Sold over 80 percent of offerings.) 


BUICK—’'48 RM sedanette, $1,505. al RM | 
4-dr., $1,360; Super conv., $1,350 

CHEVROLET—'48 FL aerosedan, $1, 405. 
'47 FL 4-dr., $1,195. '46 FM 4-dr., $1,- 
070, $1,015. '41 2-dr., $525; 4-dr., $400. 
"40 2-dr., $450. 

CHRYSLER—’38 Imperial conv. sedan, 
$250. 

DeSOTO—'49 Custom club coupe, $2,100. 
"46 Custom 4-dr., $1,025. 

DODGE—'48 Deluxe 4-dr., $1,295, '46 club 
coupe, $930, 

FORD—'49 (8) 2-dr., $1,460. "47 SD (6) 
4-dr., $995. '46 (8) 2-dr., $890. '42 (8) 
4-dr., $555. 





Antifreeze Claim 


Curbed by FTC 


WASHINGTON. -— Banner Mfg. 
Co., Inc., Brooklyn, trading as Gold 
Seal Mfg. Co. and National Lab- 
oratories Co., has been ordered by 
the Federal Trade Commission to | 
“cease and desist” from represent- | 
ing that its products, “Gold Seal’ | 
and “Zero Flo,” are antifreeze pre- 
parations for use in the cooling 
systems of internal combustion en- 
gines, without affirmatively disclos- 
ing, “conspicuously and in immedi- 
ate conjunction with the represen- | 
tation,” that the preparations will | 
rust and corrode such cooling sys- | 
tems, may clog their passages and | 
otherwise damage the engine. 


Use of the term “antifreeze” to | 
designate or describe any such pre- | 
parations which have a calcium | 
chloride base also is prohibited un- 
less the same affirmative disclosure | 


is made, the FTC said. 


According to the commission’s | 
findings, calcium chloride is an in- 
gredient in both Gold Seal and) 
Zero Flo and when used in amounts 
sufficient to give protection against | 
freezing will, among other things, 
damage aluminum and some iron 
parts, cause leakage in the radiator | 
and tend to fill it with corrosion 
deposits to the extent that the 
engine will no longer cool. 





Illinois Buys 200 —— 


57 Other Vehicles 


SPRINGFIELD, Ill. — The state | 
purchasing agent has announced | 
the acquisition of 200 new autos; 
100 of them go to the state police. 
Purchased also were 46 trucks, | 
Seven station wagons, two jeeps, 
One bus and a fire truck. 

A breakdown on the passenger | 
Cars shows that 114 Chevrolets, 56 | 
Fords, 22 Pontiacs and eight | 
Dodges were bought. 
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Used-Car Notes... 


Pittsburgh Permits 
Dealer Auctions 


PITTSBURGH.—City council has 
amended its anti-public auction law 
so used cars may be auctioned off 
here by auto dealers to other auto 
dealers. 

Amending action is important be- 
cause auto auctioneers in other 
cities—especially cities in the East 
—inhibited by a similar-type law, 
now have precedent for action to 
restrain police from breaking up 
their auctions. 

One auction held in Pittsburgh 
about July 9 was broken up by 
police, so the auctioneers went to 
common pleas court and filed 
action. 

The law was written in 1925 to 
protect the general public from 

getting “gypped” at fly-by-night 
jewelry auctions, The law now 
has been amended for auto 
dealers (not the general public), 
because it was felt the dealers 
should know enough about their 


THE 
WORLD'S 
FINEST 
THINNER 


field to without 

“stung.” 

The amended law does protect 
the dealer by legally letting him 
examine any auto on the auction 
lot before purchase for even such 
things as transmission trouble or 
cracked engine blocks. 

The changed law is particularly 
important to used-car dealers. A 
Pittsburgh attorney, James A. 
Wright, reports “75 used-car dealers 
petitioned that the amended law 
would let some dealers sell their 
slow-moving stock and get some 
cash; while dealers short on cars 
could pick them up advantageously. 

“A man with established credit 
at a bank won’t need this help,” 
says Wright, “but the amendment 
helps other dealers make them- 
selves liquid. And the law also has 
the authority to check sales data 
and see that everything 
ducted honestly.” 

Only registered new and used- 


buy getting 


structure on the right. 





is con- | 


car dealers may participate in the 
auctions, to be conducted by li- 
censed auctioneers. 

Change in the city’s law came 
after action was taken by Mr. and 
Mrs. Charles K. Hathaway, used- 
car proprietors since 1946 of West 
Penn Auto Auction at East Mc- 
Keesport, Pa., where up to 500 
| dealers from as far away as Cleve- 
land, Detroit, Buffalo and New 
York have come. 





Available in 5 gal. and 53 gal. drums 








AFTER EXPANSION PROGRAM—Completion of remodeling its sales and service headquar- 
ters was recently announced by Gulf Coast Motor Co. (Studebaker), Mobile, Ala. Additions 
have been made to sales, service, office and storage areas, and a 40 by 85-foot truck repair 
and service building has been erected on the rear of the used-car lot adjoining the main 


Bell Rejoins Oden 

Max (Pinky) Bell has rejoined 
the recently reorganized Oden Mo- 
tor, Inc. (Chevrolet), 136 N. Fourth 
St., Albuquerque, N. M., as truck 
department executive. He was with 
Oden 10 years prior to the war. 
He served as automotive advisor 
to the U. S. Army Air Force at 
Pecos, Tex., San Antonio, Tex., and 
other bases. 
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States Spending 
Plenty of Money 


To Woo Tourists 


PHILADELPHIA.—A record $8,- 
731,000 is being spent this year on 
advertising and promotion in the 
competition among states and cities 
to attract tourists and promote in- 
dustry and agriculture, according 
to the Curtis Publishing Co. 

The publication’s reporting on its 
third annual survey of the field, 
says 266 city, state and area groups 
are spending this amount for ad- 
vertising and promotion purposes 
alone, excluding administrative and 
overhead expenses. 

“The tourist industry of this 
country is big business,” the report 
continues. “It is an industry in 
which vacationers are spending 
more than $8-billion annually to 
|satisfy their urge to travel. It is 
a business that adds new money 
and new income to the economic 
life of hundreds of areas and cities 
of this nation.” 

The survey shows that communi- 
ties and organizations in the state 
of Florida are spending $1,250,000 
to attract tourists and industry; 
California, $1,180,000; Washington. 
$724,000; New York State, $521,500 
}and Pennsylvania, $385,699. 

To show how tourist expenditures 
spread new income throughout the 
|community, the report gives the 
results of a test survey the Curtis 
Co. made among 300 families repre- 
senting a cross-section of income 
groups. This study reveals that for 
every $100 spent by these tourist 
families, $44 went to hotels, motor 
courts and restaurants; $24 went 
for transportation, including rail- 
roads, bus, plane and ship lines and 
local transportation and gasoline, 
etc.; $22 to department and other 
retail stores, and $10 for amuse- 
ments, sports and miscellaneous 
purposes. 


|ATA Opposes 
Trucking Bill 


WASHINGTON.—John V. Law- 
rence, managing director of the 
| American Trucking Assn., last week 
|}urged the Senate Interstate Com- 
|merce Committee to reject legisla- 
tion dealing with freight forward- 
ing companies, contending it would 
nullify 2% years of work on the 
|problem by the Interstate Com- 
merce Commission. 

The proposed legislation would 
amend the definition of freight for- 
warders so as to make them “com- 
mon carriers” with respect to their 
relationship to the general public, 
and to other carriers, a status that 
| was declined to them in the original 
act of 1942, Lawrence said. He 
| pointed out that Congress had con- 
sidered the relationship between 
|forwarders and motor carriers for 
| six years, and had finally, in Febru- 
ary, 1946, “placed settlement of this 
question in the lap” of the commis- 
sion. 








Four-Most 


2-Doors Now Second 
In Body V olume 


INCE the end of the war, four- 

door sedans have replaced two- 
doors as the largest volume body 
style in new-car production, says 
the Automobile Manufacturers 
Assn. 

In 1948, for the first time in 
history, more than half of all 
new-car production consisted of 
four-door models. Before the war, 
four-door sedans consistently ac- 
counted for 40 percent of each 
year’s total output of new cars. 


Production of convertibles and 
station wagons has also increased 
steadily since the end of the war. 
Last year, convertibles’ accounted 
for 5 percent of total output, as 
compared with about 3 percent pre- 
war, 

Station-wagon output in 1948 rose 
to almost 3 percent of production, 
compared with less than 1 percent 
prewar, the AMA states. 


Juneau Champ Kegler 


LeRoy Juneau of Hall Chevrolet 
Co., Milwaukee, has carried off the 
national singles first-place trophy 
}and prize money in the third an- 
nual Veteran of Foreign Wars 
|bowling tournament. His score of 
|732 was tops in a field of 1,500 
| contestants from the 48 states and 
| Hawaii. 
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Provides Over 5,600,000 Jobs in U. S.... 


Importance of Truck Industry 


ORE than 5*%-million 
L earners find a livelihood in the 
U. 8. motor truck industry, which 
next to agriculture is the most 
extensive occupational reservoir in 
the nation, says the Automobile 
Manufacturers. Assn. 
edition of Motor Truck Facts. 


Production, distribution, servicing | 


and operation of motor trucks ac- 
count for 5,600,000 jobs, or one out 
of every 11 paychecks issued in the 
country. 

Several alltime records were 
shattered in the truck field in 
1948, the book relates. These in- 
clude total production, dollar 
value of trucks sold, retail sales, 
registrations, truck mileage, em- 
ployment and the total amount 
paid in special taxes. 

Truck owners now pay as much 
in taxes annually—$1,000,000,000— 
as all forms of highway transporta- 
tion paid in special taxes sixteen 
years ago (1933). Today’s truckers 
must pay gasoline taxes, registra- 
tion fees, motor carrier taxes, tolls, 


Federal excises and local registra- | 
tion fees and fuel taxes which are | 


three times as much as they were 
in the mid-thirties, the AMA states. 
* * * 

| oa SPITE of the record-breaking 

sales of new trucks from the end 
of World War II through 1948— 
some 3.6 million units were placed 
in operation— the average age of 
trucks on the highways of this 


country is 7.8 years, compared with | 


5.6 years in 1941. 


The importance of the role played 
by motor trucks in the marketing 
of farm products continues to 
grow. Increased truck usage now 
enables every produce-growing re- 
gion in the U. S. to reach one or 
more major wholesale markets in 


Price Drop Irks 
Shell Operators 


In Milwaukee 


MILWAUKEE. — Operators of 
leased Shell Oil Co. stations in this 
area reportedly were up in arms 
last week over a move by the com- 
pany to force a 1.7-cent a gallon 
cut in its retail gasoline prices 
without a compensating reduction 
in wholesale tank wagon prices. 


Louis Faber, secretary of the Re- 
tail Gasoline Dealers Assn. of Mil- 
waukee, said he had asked the 
Justice department in Washington 
to investigate Shell’s action, which 
apparently was confined to this 
area. 

G. E. Keister, divisional sales 
manager for Shell, said that the 
price cut had been ordered to meet 
growing competition from cut-rate 
stations. 

“We are not going to sit by and 
see our business gobbled up by a 
few independent oil companies,” 
Keister said. He said Shell was 
maintaining its prices in other 
parts of Wisconsin. 


Keister said Shell dealers in Mil- 





in the 1949) 


wage|a short time, according to Motor | nation’s leading fruit and vegetable 


Truck Facts. The trucks’ flexibility |markets arrive by trucks. Corres- 
and speed benefits not only the | ponding ratios for greens, 90 per- 
farmer but also the consumer by cent; green corn, 86 percent; straw- 
i — fresher products herries, 83 percent; cucumbers, 79 

: . percent; beans, 78 percent; sweet 
sme tae “i te Gak | potatoes, 75 percent; and peaches, 
directly to initial markets, and | ® Percent. 
11 percent are hauled by truck | In 75 of the country’s metropoli- 
to railroad or dock for further |t@n areas, the hauling of milk is 
shipment by the grower. Of the (entirely dependent on trucks. 
vehicles needed in this far-flung | Ninety-eight percent of all the live 
operation, 45 percent are farmer- | Poultry, 56 percent of the dressed 
owned trucks, 33 percent are for- poultry, 65 percent of the fresh 
hire vehicles and 22 percent are | eggs, and 44 percent of the butter, 
buyer-operated. are delivered to 10 leading markets 

by truck. 
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Motor Truck Facts cites major 
farm items hauled over the high- | 
way to market: 69 percent of the | 


Other important commodities 
relying largely on motor trucks 


for their transportation are: 95 


|cattle delivered to 66 markets in| 
percent of all packaged fuel; 


| the U. S. arrive by truck; 74 per- | 





waukee were operating on a profit | 


of 5% to 6 cents a gallon, as com- 
pared with about 4.3 cents a gallon 
in other cities. 


Plaque Presented 
Thermoid Jobber 


In recognition of 10 years or 
more of active service as distrib- 
utors of its line of automotive 
products, Thermoid Co. of Trenton, 
N. J., has inaugurated a plan of 
awarding service plaques to eligi- 
ble distributors throughout the 
country. In the first of these award 
presentations, Fred Schluter, presi- 


dent of Thermoid, presented a 30-| 


year service plaque to W. Coakley 
Thompson, president and founder 
of Motor Supply Co., Savannah, Ga. 


Wahrer to Collins 


T. C. (Tom) Collins has pur- 
chased Wahrer’s Garage (Ford), 
Wapakoneta, O., and will operate 
under the name of Collins Ford 
Sales. Collins has been connected 
with Ford at Cleveland, O., and 
Louisville, Ky., in various capa- 
Cities for 22 years and also was 
manager of Summers-Herrmann, 
Inc. (Ford), Louisville. 


household goods and pulpwood, 
each 90 percent; sand and gravel, 
66 percent. 


| cent of the hogs; 73 percent of the | 
| calves, and 42 percent of sheep and 


lambs. 
| * * & 
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N squash delivered to 12 of the! of freight on main rural roads in 
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Startling innovations that SPEED UP 
and SI IFY Operations, making it 
possiblefor ALL SERVICE SHOPS to get 


HIGH-PROFIT GENERATOR and REG- 
ULATOR TESTING and REPAIR WORK. 


A NEW SERVICE means NEW PROFITS! 
This SUN-engineered new equipment en- 
ables you to keep profitable testing and re- 
pair work nv your own shop! Now, with the 
new SUN Generator & Regulator Tester, 
you can make complete, accurate tests and 
repairs on generators and regulators for all 
passenger cars and light trucks. 


ESPECIALLY DESIGNED FOR SERVICE SHOP 

USE! The new SUN Tester simplifies a for- 

merly complex procedure so that now any 

good mechanic can quickly and easily learn 

to do expert testing and repair work. Your 

local SUN Representative will be glad to 

call and explain the all-new features and 

important advancements found in the new 

Sun Tester such as: 

e constant-speed motor and variable- 
speed drive combination 

e self-centering, quick-closing generator 
mount unit 

e speedy internal-external automati- 
cally-timed regulator heater 

® completely automatic circuit selector 
switches. 

Write TODAY for complete data sheets and 

a call from your local SUN Representative! 






thte ELECTRIC CORPORATION 


6327 AVONDALE AVENUE CHICAGO 31, ILLINOIS 


R-3271-R 


The publication also shows that|the year’s total, were carried by 
NETY-THREE percent of the trucks hauled 73.6 billion ton-miles | truck - trailer 
‘remaining 22.6 billion ton-miles 


the NEW, REVOLUTIONARY 


A new, quick-heating, auto- 
timed oven brings regulators 
to proper heat 3 usual time. 





AB OID ia PE a Po 


NICE COMEBACK—When fire destroyed the facilities of Faught Motor Co. (Chrysler) at 
Paris, Tex., last year, the owner didn't let it get him down but immediately started con- 
struction of a new building, which was recently completed, as shown above. The establish- 
ment is exceptional for a town the size of this one, and the enterprising dealer is develop- 
ing a fine business. 


1947, latest year for which such 


were forwarded by _ single-unit 
data is available. Of this total, 51] trucks. 
billion ton-miles or 69 percent of Prior to 1939, tonnage hauled by 


truck-trailer combinations was 
slightly less than that carried by 
single-unit trucks. 


combinations. The 
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The SUN Self-Centering, Self- 
Closing Generator Mount reduces 
mounting time to seconds. 
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Affecting Factories and Dealers... 
Auto Advertising 


reached 2,700,000 
year. 


The Los Angeles Area Dodge 
Dealers Assn., comprising 35 mem- 
bers, has increased public interest 
in Dodge trucks through the use 
of picture-caption testimonial ad- 
vertisements, currently running in 
some 40 Southern California news- 
papers. 

Launched in June to augment 
regular cooperative truck advertis- 
ing by the Detroit factory, the cam- 
paign consists of 15 three-column 
by five-inch advertisements featur- 
ing “news style” action pictures 
with insets of company officials 
whose testimonials appear in cap- 
tions beneath the pictures. Sample 
headline: “Dodge Ice Cream Truck 
Operates for 5% Cents Per Mile.” 

a a * 


Ford Dealer on Air 


Tom Rose, Ford dealer in Pampa, 
Tex., is sponsoring Bernie Howell, 
organ and piano artist, over a 
local radio station at 1 p.m. each 
Sunday. 


Billboard Laws 


The Massachusetts house has 
passed an emergency tax bill which 
levies a $1 tax on all accessory 
outdoor advertising signs, regard- 
less of their nature, 

Meanwhile, the New Hampshire 
house rejected a drastic outdoor 
advertising regulation bill by a vote 
of 223 to 113. 

* . * 


Up Guarantee 


With current net paid circulation 
now in excess of 2,760,000, Farm 
Journal has raised its circulation 
guarantee from 2,600,000 to 2,700,- 
000-——-with no increase in advertising 
rates. The new guarantee became 
effective with the August issue. 

The 2,600,000 circulation base has 
been in effect since the spring of 
1946, but the magazine’s circulation 


URE 


spongy pedal 


and anchor 


headaches:-: 





in June of last 


* * * 


Mason Murder Victim 


Funeral services were held last 
week for W. H. “Bill” Mason, widely 
known in automotive circles from 
1933 to 1943 when 
he handled vari- 
ous automotive 
accounts for the 
Detroit offices of 
J. L. Sterling Get- 
chell and D. P. 
Brother, advertis- 
ing agencies. 





Mr. Mason, 52, 
at the time of his 
Ke death a crusading 

radio commenta- 
Wale . eee tor was slain in 
Alice, Tex. A murder charge was 
filed later against a deputy sheriff 
who had been the target of Mason’s 
attacks over the air. Mason, in 
newscasts, had accused the deputy 
of owning a gala taxi dance hall 





outside the Texas city. 
* + a 
Ford Film 
The first public showing of 


“Southern Highlanders,” a docu- 
mentary color film portraying life 
in the Southern Highlands, was 
held recently at Gatlinburg, Tenn., 
according to Ford Motor Co., spon- 
sor of the film, 

It was a feature attraction of the 
Second Annual Craftsman’s Fair. 
The 30-minute feature is third of 
the “Americans At Home” series 
instituted by Ford several years 
ago. “Men of Gloucester” and 
“Pueblo Boy” have already been 
released. All three are documentary 
films depicting some phase of 
American life. 

+ 


‘Fables’ in Ads 


Grace Motor Sales (Lincoln-Mer- 


* 


cury), 
developed, through its 
Rolfe C. Spinning, Inc., a different | 
style of newspaper ad based on) 
stories from “Aesop’s’ Fables,” | 
adapted to show Grace’s service. 


U.C. Push on TV 


Two big Hudson dealers report 
excellent results from a new ad- 
vertising idea—selling used cars by 
television. 

Courtesy Motors, Chicago, and 
Walker Motors, Detroit, promote 
used-car specials on the Chicago 
wrestling-match telecasts which 
they sponsor over local outlets 
every Wednesday night. 

The dealers keep salesmen on 
duty in their showrooms until 11:30 
p.m. on wrestling nights. The sales- 
men take phone calls while the 
show is in progress and make ap- 
pointments to meet prospective 
customers. 

Television viewers see the actual 
used car as it is being described. 
The camera roams over details of 
the car during the sponsor’s com- 





11180 Gratiot, Detroit, has |» 
agency, | | 
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mercial. 


Half of the plugs during the show 
are devoted to used-car specials; 
the other half to new Hudson ad- 


vertising. 
The wrestling bouts 


colm-Howard is the agency. 


* + + 
Keating Editorial 
Considered unusual in big-city 
dailies the Cincinnati Enquirer 
last week published an editorial 
on the appointment of T. H. 
Keating as general manager of 
Chevrolet. 


It pointed out that Keating is 
one of the few auto executives 
who have risen to the _ top 
through the sales end, adding 
that since “selling influence .. . 
is presently needed in high man- 
agement levels, the recognition 
accorded him (Keating) will un- 
doubtedly give encouragement to 
others in the sales hierarchy.” 
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AMMCO BRAKE TOOLS 


AMMCO Model 1750 BRAKE GAGE 
for Chrysler, DeSoto, Dodge, 


Plymouth, Ford, 


Mercury 


IT’S A DRUM MICROMETER 


Q emanate 
from Rainbo arena, Chicago. Mal- 


Foolproof check of diameter and out-of-round- 
ness. Accurate measurement on quick reading 
Micrometer Dial. 


IT’S A BRAKE SHOE GAGE 


Eliminates time taking hit-and-miss methods. 
Applies drum readings directly to shoes to 


guarantee perfect fit. 50 


se 


aco Model 1650 


BRAKE CYLINDER 


SURFACING HONE 


heel and 
12" Hones all cor vata blind 


Range 7 hinders including © 


master 
end wheel 


necessary: 


complete range: 





cylinders. 


One type o" 


Hones cy 


including extra 


AMMCO TODLS. INC. 


2108 COMMONWEALTH AVENUE 
NORTH CHICAGO, ILLINOIS 








television on any one station in the country 


audiences. 


HARRISBURG, Pa.—Pennsylva- 

nia, which already claims to be the 
No. 1 road-building state in the 
nation, is launching the greatest 
| two-year highway construction pro- 
|gram in its history. 
A report submitted to Gov. James 
|H. Duff by State Secretary of 
Highways Ray F. Smock revealed 
that with the one-cent increase in 
the state gasoline tax, which be- 
came effective June 1, plus estab- 
lishment of the new State High- 
way and Bridge Authority with 
bond-issuing powers, it will be pos- 
sible to proceed with a $220,000,000 
construction schedule in 1949-51. 

Pointing out that in the 1947-49 
fiscal period Pennsylvania expen- 
ditures for construction, recon- 
struction, resurfacing and widening 
reached an all-time high of $184,- 
774,000, Smock said that no other 
state approached either the con- 
struction or maintenance records 
of Pennsylvania in the last two 
years. 

Smock said that more than $111,- 
000,000 of the $184,774,000 was spent 
in 1948-49. He declared that this 
“is the largest sum of money ever 
expended by any state for high- 


Amplex Advance 


Stainless Steel Parts 
Mass-Produced 
| DETROIT. — 





| field of powder metallurgy by mass- | 
| producing finished machine parts | 
| from stainless steel powders, ac- | 
| cording to A. J. Langhammer, | 
| Amplex president. 
Among the first precison parts 
to be produced from stainless steel | 
| by the Chrysler subsidiary is a cam | 
for an application in which con- 
tamination cannot be tolerated. 
Although this cam is only about 
an inch long, Langhammer said his 
company has just quoted on a part 
having a 24-square-inch surface | 
area, and stated that Amplex is 
equipped to produce appreciably 
| larger units, 
Sherin, Bowler’s Named | 
K-F Parts Distributors | 
WILLOW RUN.—Appointment of | 
|Sherin Motors as Kaiser-Frazer 
| parts and accessories distributor at 
|Cambridge, Mass., and Bowler’s 
|Auto Exchange as distributor at 
| Newport News, Va., is announced 
|lby A. K. Steigerwalt, manager of 
the K-F parts 
division. 


and accessories | 


Record Highway Program 
Begins in Pennsylvania 





TUFFORD TAKES TO TV—Signing a contract said to make him the largest user of 


is Walt Tufford, DeSoto dealer of San Diego, 


Calif. Jack Gross, left, KFMB-TV station owner, and W. L. Phillips, of Phillips Co. Advertising, 
participated in the deal, which brings three hours of television programs daily to San Diego 


way construction in a single year, 
and is a larger amount than was 
ever expended by any nation, out- 
| side of the U. S., in a single year.” 
Emphasizing, however, that the 
|state wasn’t just spending its 
money in a pell-mell rush, Smock 
| said studied consideration is given 
|to all projects and their need. 

| “The state highway construction 
| program in Pennsylvania,” he de- 
|clared, “is predicated on providing 
improvements which are vitally es- 
sential to the economic and social 
welfare of our citizens and the 
users of our highways and streets.” 


Of the road funds to be spent 
by Pennsylvania in the current 
two-year period, the federal gov- 
ernment will contribute about $20,- 
000,000. 


New Plugs Urged 
For All Dodges 


DETROIT. — Resistor-type spark 
;plugs in the new Dodge ignition 
| system are being recommended for 
luse in earlier model Dodge cars, 





j|according to B. B. Settle, Dodge 
director of service. 

The new plugs, he said, con- 
|tribute toward smoother engine 


idle, improved performance at low 
|speed under light load and, over 
the long run, greater fuel economy. 
| Settle has given dealers special in- 


Amplex Mfg. Co., | structions regarding their use in 
|Oilite division of Chrysler Corp., | earlier Dodge cars. 
|has chalked up another first in the | ——— ea 





A million station atten- 
dants now welcome an- 
other car standard-equip- 
ping with Scully Gas 
Tank Whistle. 
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management’s failure to achieve 
genuine unity of purpose and action 
within its own ranks is the most 
important cause of industrial un- 
rest in this country, it was asserted 
by Douglas McGregor, president of 
Antioch college, in an address here 
at the 30th annual meeting of the 
Southern Industrial Relations Con- 
ference. 

McGregor declared that in large 
organizations, individual members 
of management often have vastly 
different conceptions of their re- 
sponsibilities in the field of human 
relations and different ideas of the 
best way to handle subordinates, 
which are reflected in their daily 
behavior regardless of company 
policy. 

“The difficulty thus created,” he 





Management Hurts Self? 


Antioch College Head Contends Lack of Unity 
Between Bosses Causes Unrest 


BLUE RIDGE, N. C.—Industrial eens with people to administer 


| Studebakers Take Prize 


| In Dutch Styling Meet 


SOUTH BEND.—R. A. Hutch- 
inson, president of Studebaker 
Export Corp., was notified last 
week via cable that three Stude- 
baker passenger cars swept two 
first-place prizes and one sec- 
ond-place prize at the Royal 
Dutch Automobile club coach- 
work style competition at The 
Hague, Holland. 

The winning of two first 
prizes in this highly competi- 
tive automotive styling contest 
ranks as a major triumph for 
American auto makers, accord- 
ing to Studebaker. In the past, 
the European custom built cars 
usually took all top honors. 








these policies effectively. 

The conference was told by Whit- 
ing Williams of Cleveland, a coun- 
sel in employe and customer rela- 
tions, that a principal cause of 
industrial misunderstanding is to be 
found “not so much in false ideas 
as in hurt feelings.” 

Declaring that the deepest of 
all human longings is that of 
feeling needed, he said that man- 
agement should strive to help the 
worker to experience in his daily 
job the feeling of importance and 
dignity and common participa- 
tion. 

“This objective furnishes an im-|jem before industry today is how 
portant function for the unions,” |to get employes to understand the 
Williams said. “But entirely too | advantage of free enterprise as 
many union leaders now appear | opposed to a planned economy. He 
anxious to increase the dignity not said that to do this, management 





manager of Carrier Corp., Syracuse, 





|who declared that the major prob- | 





Nears Completion 





MULTIPLE OPERATION—G. T. Zepp, owner of the Arcadia Garage (Chrysler), Arcadia, 
Md., deserves the title of ‘prominent citizen."' His place of business, a grocery store, a 
fire-house and two dwellings make up the whole community. Arcadia hasn't even a post 
office but gets its mail at Upperco. The combined population of the area covered by the 


| two names was 110, according to the last census. When strangers ask their way to Arcadia, 
| the natives generally say: ‘You mean Zepp's garage, don't you?" 


| factory engineered parts, the addi- 
tion will contain a flat-rate opera- 
tion time allowance for the installa- 
tion of each part. Mailing date has 
been set for the week of July 25. 


Pontiac Parts Book 


PONTIAC. — Pontiac Motor Re- 
ports it is readying for publication 


said, “is not merely that some of 
these managers are more skillful 
than others in handling human 
relations. It is rather that these 
differences tend in practice to 
vitiate even the best conceived 


a 1949 wholesale edition of the 
|master parts book which it claims 
will be particularly useful to inde- 
pendent garages. 

In addition to a complete list of 


so much of their members as of itself must thoroughly understand 
themselves in comparison with free enterprise, work vigorously to 
other competing union leaders. correct its faults and move rapidly | 

Other speakers at the session in-|toward solving the specific prob- | 
cluded William Conover, production | lems, such as seasonal employment. | 


AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive 
method of reaching the men who want 
what you have or have what you want! 
See the back pages of this issue. 








policies of top management. 
“From the point of view of the 
worker, management’s behavior 
then appears inconsistent and arbi- | 
trary. What he experiences is not 
what company policies lead him to | 
expect. He becomes convinced that 
management is insincere, and his | 
confidence in his management, the 
primary element in good human | 
relations, is undermined. 
McGregor said the answer is a} 
management organization in which 
all members have a common con- 
ception of their responsibility for 
good human relations, a common 
agreement with the spirit of com- 
pany policy and sufficient skill in 





Pe year, * 
mwas | NSPA Publishes 
, out- ~ 
year.” | Manual to Aid 
at the 1 O “an 
ig its “¥ 
Smock n reganizing 
given CHICAGO.—A new manual on or- 
ed. ganization and job classification for 
‘uction its wholesaler members has just 
he de- been issued by the National Stand- 
viding ard Parts Assn. 
lly es- Prepared by William J. Micheels, | 
social associate professor of industrial 
d the education at the University of | 
reets.” Minnesota, in collaboration with) 
spent the NSPA marketing research com- | 
urrent mittee, the 24-page manual is titled 
| gov- “Building an Organization.” | 
t $20,- The booklet is divided into two) 


sections, the first covering the 
preparation and use of organiza- | 
tion charts and the second detailing 
“inventories” of job skills and 
knowledges required by automotive 
wholesaler personnel. 


As an aid in documenting the| 


d 


ss text, the manual is liberally illus- | 
od for trated. It contains typical organi- 
cars, zation charts giving departmental 
Dodge functions and job descriptions to 
} help executives in plotting their | 
| own charts. There are also blank | 
con- | charts available for members to fill 
oe | in and post in their stores. 
” Over ' J. L. Wiggins, executive vice- 
nomy. president, in discussing this NSPA | 
al in- project, stated that the booklet is 
se in the first step in the association’s | 


continuing educational program, 
and that “all of our future plans 
along these lines will dovetail into 
this work.” 


Curran Corp. Adds 

Zoop to Gunk Line 
LAWRENCE, Mass. Curran 
Corp. has acquired the well-known 
} trademark of Zoop, parts cleaner 
; and degreasing solvent formerly 
| distributed by Johns-Manville Co. 
The addition of Zoop to Curran’s 
distribution of Gunk, self-emulsify- | 
ing and self-scouring solvent, is 
Said to be for competitive pur- | 


Poses, according to A. F. Curran, 
director of research. 


Rahall—Charleston 


Rahall Motors, Inc., Charles- | 
ton, W. Va., has obtained a per- | 
mit for the construction of a | 
one-story sales and service build- 
ing at 1114-1116 Washington St, | 
E. The brick and masonry struc- 
ture will be 60 feet wide and 250 
feet long. The cost of the build- 
ing is estimated at $45,000. 
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Inexperienced help can now prepare ANY car color in a matter of minutes 


SO HIGHLY ACCURATE that color units are measured in 
thousandths, yet so completely simple that inexperienced 
help can operate with ease, the R-M Tintometer makes it 
possible to prepare ANY car color, in lacquer or enamel, 
in a matter of minutes. All you do is match it, mix it, 
and make more money. 
Whether you are a Refinisher or Jobber, the R-M Tint- 

ometer color matching system will enable you to simplif: 

our work and increase your operating profits . . . wit 
but a low capital investment. 
Now you will be able to: 

1. Maintain a small inventory, yet quickly prepare ANY 
desired color as needed. Colors are always fresh and there 
is no deterioration of slow-moving or obsolete colors. 
With the help of the Tintometer you can assure yourself 
a consistent stock turnover. 


Manufacturers of passenger and commercial car lacquers + enamels + primers 


2. Prepare ONLY the amount of lacquer or enamel to 
complete the job at hand, eliminating costly waste. 


3. Get a perfect color match at all times; for R-M base 
colors are laboratory controlled; are absolutely uniform 
in mass tone, undertone and tinting strength. 


JOBBERS: 


Write or wire now for complete details. Some 
territories are still available: 


REFINISHERS: Contact your local R-M Jobber or write us 
now for complete details. 


RINSHED- MASON COMPANY 
5935-71 MILFORD DETROIT 10, MICHIGAN 





surfacers + tinting colors reducers removers + rubbing compounds, etc, 





o~ 














factory” is a honey, per se, and 
is just what the dealer needs. 


No WwW ----the answer to 
On this used-car mailing cam- 
T paign Munn mentions, I'll bet there 
is not a 15 percent acceptance—and 
i; ke ap 0 R I DO mean acceptance — by the 
dealers. For two hours I brought 


out to factory men most of the 
points mentioned in your column 


that did NOT favor the use of the 
plan. In addition, the factory advo- 
cates sound management; sound 
management presumes a budget or 


a control of various items of ex- 
pense; advertising is an expense 
| item. 

The district manager or even the 
zone manager will review the finan- 
|cial statement, admit the percent- 
|age devoted to advertising is at a 
|straining point—and then will say 
|“but even so, this is one thing on 
|which we must insist on 100 per- 
cent cooperation.” We've all learned 
|that dialect well enough to know 
|that the conversation has ended. 


This campaign is bad enough in 
| itself but it is only symbolic of the 
| usual “approach” to many factory- 
| dealer relations. A dealer friend of 
|mine told me last year that at the 
|close of the model year the factory 

. |representative told him he was 

@ Greater acceteration. being shipped a certain number of 
@ More accurate timing—and— | seat covers—about double the num- 
. on ° |ber of cars that any reasonable 

e A startling saving in labor time lexpectation might give him, Of 
with rapid, simple installation. | course, there would be no chance 


+._|to sell them to customers, and so 
@ No more need to scrap dis | would represent that dealer’s share 


tributor because of worn ball|o¢ the absorption of a factory 
raceway. “problem.” Did the factory help ab- 


OR YOUR MONEY BACK! 22 the lone by increased alecount 


Not that anyone could find out 
| about. 

Performance claims can positively be shown on 

diagnosis equipment. 








Installation of 
BREAKER 


(alibromatic PLATE 
GUARANTEES: 


@ Customer satisfaction. Elimi- 
nates customer ‘‘comebacks.” 


@ Quicker starting. 
@ Smoother idling. 


@ Better high 
ance. 


speed perform- 


| In your contact with dealers 
| you must have heard of many 
such dumpings” into the dealers’ 
laps. Yeah, I know—the only out- 
let the factory has is through its 
dealers. Then why not get a con- 
sensus of opinion from the “out- 
lets” BEFORE making order or 
production commitments? 


Don’t you find that in too many 
cases someone in the factory cen- 
tral office (who may not ever have 
been close to the firing line) decides 
that he has a dilly of an idea?)| 
Maybe it is a promoter’s salesman 
who plants the seed for the idea, | 
but at any rate a supplier gets an | 

order for one each of something— | 
|like an accessory display board— 
| for all the dealers on the roster. 
| Well, having ordered (indirectly, 
| for you know of course that each 
|dealer signs an “order”’) one for 
}each dealer, there is only one thing 
to do—and that is to see that 
EACH dealer “orders” one. 

Whenever anyone other than the 
~~ | factory representative comes into a 
\ |dealer’s place to sell anything, he 
gets the order only when he con- 
vinces someone in that deal that it 
will be beneficial for that firm to 
buy and sell, or use, whatever it 
may be he is presenting. Too fre- 
quently a dealer after prolonged de- 
bate and rebuttal has a factory 
| program choked down his throat 
|even though he is convinced it is 
wrong (and perhaps convinced the 
factory man of the same thing, al- 
| though he can’t admit it or do any- 
|thing about it) and that he is 
| throwing away profits to the extent | 
| of the item’s cost. 

Mind you, I don’t decry the pre- 
sentation by factory men of one 
idea or product right after an- 
other so long as they are con- 
vinced it will help sell more auto- 
mobiles. But representatives 
should not be graded on the 
number of dealers who “buy,” and 
the presentations should be made 
strictly on their individual mer- 
its, with the recognition that 
what may be good for one setup, 
may be bad medicine for another. 
What’s to be done about it??!! | 
Well, it’s been going on a long, long | 
time and so far nothing has been 

|done. Maybe your publicity will | 
|help alleviate an ill that annually | 
| takes many a dollar of profit out of 
the dealers’ businesses and saves a | 
|like amount of loss for the manu- | 
|facturers, but I doubt it, It’s part | 
| of “the system” of automobile mer- | 
|chandising. Don’t you think so?— 
SouTHERN DEALER. 
+ + * 


Briton’s Praise 


| I am writing to acknowledge re- 
|ceipt of the 1949 Almanac and to 
thank you for same. In my opinion, 
| it is certainly a grand achievement 
| and a mine of statistical informa- 








Look at the simplicity 
of the Calibromatic 
Breaker Plate design. 





Your attention specifically 
directed to separate 
interrupter at right. 


The Calibromatic Breaker Plate is a stationary breaker plate with 
separate interrupter, advancing and retarding on large oilite 
bearing, which (1) increases the bearing surface in excess of 
1000%, (2) eliminates point flyaway (bounce) and point vibra- 
tion at all speeds. Calibromatic maintains cam dwell within 
Ya of 1 degree, whether in advance or retard position. Ground 
wire (pigtail) not needed. 


Calibromatic Breaker Plate currently available for 
Delco-Remy 6(DR-6) and Delco-Remy 8(DR-8). Special 
plate for Cadillac; Auto-Lite plates to follow Tae a 
pletion of tooling. Order standard packages of twelve 
at $21.25 (40% from published list price) net f.0.b. 
shipping point (Ann Arbor). The Breaker Plate lists at 
‘yee Tie 





AVAILABLE THROUGH YOUR AUTOMOTIVE JOBBER 


CALIBROMATIC, INC., General Sales Offices 
6432 CASS AVENUE, DETROIT 2, MICH. 


Please send: 
doz. Calibromatic Breaker Plates (DR-8) at $21.25. 


doz. Calibromatic Breaker Plates (DR-6) at $21.25. 
Include 25c per standard package for postage. 
Total remittance $ 










In the Letterbox 


(Continued from Page 4) 
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tion of considerable value and in- 
terest. 

It is indeed a most praiseworthy 
effort and you are to he heartily 
congratulated, I am sure, by ail 
sections of the automotive and al- 
lied trades. 

Already, I have been beseiged 
by my colleagues in the trade here 
locally “to borrow” same, so you 
can be sure it will be well “thumb- 
ed.”—C. H. Brown, 86 Darnley St., 
Old Trafford, Manchester 16, Eng- 
land. 


Likes It 


I have just recently gone over 
this year’s Almanac and like it 
immensely. You certainly did a fine 
job with it—Frankx X. GAvuGHEN, 


Capper Publications, Inc., Chicago. 
* + *« 


* * * 


Safety Remedies 


With reference to an item ap- 
pearing in the Automotive News 
of June 20, on the subject of 


PARTS 
BINS 


18 MODELS 
FOR EVERY 
STORAGE 
(tz) 


We 
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traffic accidents in the year 1948, 


|I enjoyed very much reading your 
| remarks. 


The trouble is that these meet- 
ings are held annually and are 
given tremendous publicity, how- 


lever, very little is ever done to 


rectify this alarming situation. 

The figure of $28 per mile for 
laying traffic paint is ridiculous. 
I have been manufacturing and 
selling traffic paint for many years 
and have also applied traffic paint 
in many states, counties and mu- 
nicipalities. Also have been pion- 
eering glass beads for refiector- 
izing highway center lines. 

I have some plans which I think 
would greatly reduce the cost, also 
reduce the number of fatal acci- 
dents. I have spent thousands of 
hours surveying and studying this 
situation and have arrived at cer- 
tain definite conclusions and if you 
would be kind enough to pass this 
information on to the _ proper 
parties in Washington I would be 
glad to contribute what knowledge 
and experience I have had in this 
very serious and important matter. 
—W. O. Crastrez, manufacturer's 
representative, New York. 


a17 153 GINS 


é Send for new, illustrated Circular J-211: 


The Frick-Gallagher Mfg. Co., 
Sales: 415 Shubert Bldg., 
Philadelphia 2, Pa. 


FRICK - GALLAGHER 


WELLSTON, OHIO 


SHELVING + PARTS BINS - ROTABINS - COUNTERS + RACKS - TABLES 


CARS! 















T CORP caccccess Me™ 





GENTLEMEN: 
Please send me 


NAME 


TRUCKS! 


2 to 10 Copies... *7°° each 
ORDER TODAY Satisfaction guaranteed or your money 


back. Send cash...check or money order...or will ship ¢.o.d 


copies of Peck’s Title Book. 








TRAILERS! 


Gives Complete 
Title Information 
On 


@ TRANSFER LAWS 
@ LIEN REQUIREMENTS 
@ SPECIMEN 

CERTIFICATES 
@ BILLS OF SALE 


@ ADDRESSES AND 
OFFICERS’ NAMES 


@ ALL CARS, TRUCKS 
AND TRAILERS 

for ALL 49 STATES, 
DIST. OF COLUMBIA 
and CANAL ZONE 













STEVENS-PECK, Inc., P. 0. Box 1826, SALT LAKE CITY, UTAH 








ADDRESS 


ZONE 





CITY 


STATE 
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Atherton Points to Eastman Report... . 





Truck Subsidy From U.S. Denied 


TULSA, Okla. — Declaring the 
trucking industry for the past 25 
years has been charged by com- 
petitors with having received gov- 
ernment subsidies for use of high- 


ways, Ray G. Atherton, general 
manager of American Trucking | 
assns., Inc., said last week such 


charges “are not supported by the 
facts” and are refuted by a gov- 
ernment study of aids to all forms 
of transportation. 

He told the public affairs forum 
of the Tulsa chamber of com- 
merce that competing forms of 
transport have “carried on a run- 
ning battle over government ‘sub- 
sidy’ to transportation” for years, 
and that charges of “unfair gov- 
ernment subsidy” are _ leveled 
against each new form of trans- 
port. 

The trucking industry, he said, is 
today being subjected to the most 
intensive “subsidy” propaganda 
campaign yet seen. Air and water 
transport also are charged with be- 
ing beneficiaries of improper gov- 
ernmental assistance, he added. 

“With respect to the trucking in- 
dustry,” he said, “these charges of 
unfair or preferential government 
subsidy are not supported by the 
facts. The most complete and un- 
biased study ever given to the ques- 
tion of public aid to transportation 
was that of the federal coordinator 
of transportation, the late Joseph 
B. Eastman. This study was made 
at the request of the railroads and 
was financed by them. 

Eastman, over a period of seven 
years and with a large staff of | 
experts, made an exhaustive analy- | 
sis with respect to the allotment of | 





highway costs to different types of 
motor vehicles which use the roads 
and of the tax and other payments 
made by these vehicles. 

“His conclusion, as reflected in 
the official report of the federal 
coordinator of transportation, 
definitely refutes the charge of 
government subsidy to the truck- 





ing industry. Likewise, the fed- 
eral coordinator absolved the pri- 
vate passenger car and the motor 
bus of charges of ‘subsidy.’ The 
‘Eastman Report’ is available to 
all interested persons and there 
is no point in discussing it fur- 
ther at this time. It stands as 
authority,” declared Atherton. 

The whole question of subsidies, 
however, is “much ado about noth- 
ing,” he added, and is of no real 
importance in considering the 
transportation problem. He said} 
that Fastman’s study showed the | 
railroads actually had_ received 
many millions of dollars in out- 
right grants of land and cash, in- 
cluding public lands equal to the 
area of the original 13 states. 


“If these were grants of outright 
‘subsidy’ to these railroads, to en- 
courage and foster their develop- 
ment because of the public interest | 
involved,” he asked, “was there 
anything improper in this govern- | 
ment aid to a new form of trans- 
portation? Should this aid have 
been denied the newer and better | 
medium of transportation because | 
the canals, the Conestoga Wagon | 
and the Pony Express were here | 
before the railroad and would be | 
affected by its development? 

“Or, because of its ‘servant of | 
business’ and its ‘public utility’ na- 
ture and the extensive public inter- 
est in transportation, did the gov- 
ernment have an obligation to the | 








Ford to Move Parts Depot 


To North Kansas City 


KANSAS CITY.—L, D. Crusoe, 
vice-president and general man- 
ager, Ford division, announces that 
the parts depot in the assembly 
plant here will be transferred to a 
building leased by Ford Motor Co. 
in North Kansas City. 

Crusoe said that the date of 
transfer of the parts depot has not 
been determined, but should be 
sometime in September. The space | 
vacated at the Kansas City plant | 
will be absorbed by assembly op- 
erations. The separate parts depot | 
will service the entire Kansas City | 
Ford sales district, now supplied | 
out of Kansas City and Omaha. 


ASRS | 
AUTOMOTIVE NEWS WANT ADS have 
been proven the quickest, least expensive | 
method of reaching the men who want | 
what you have or have what you want! | 
See the back pages of this issue. | 


people to foster, encourage and de- 
velop the new transportation serv- 
ice?” 

“We think the answers are 
obvious and, while we assert vig- 
orously that there is no subsi- 
dization of the trucking industry, 
we submit that in most respects 
the entire question of public aid 
to transportation is academic, 
only, and that the vast amount 
of propaganda with respect to 
government subsidy is no more 
than the smoke screen behind 
which an older form of transpor- 
tation seeks to erect barriers to 
the development of newer and 
more efficient types of transport.” 
He pointed out the trucking in- 

dustry has made no attempt to 
investigate alleged subsidies to air, 
inland waterway or ocean transport 
because “we could not honestly 
quarrel with such public aid in the 
development of more efficient 
transportation service for the peo- 
ple of this country.” 





“It is our belief” he added, “that 






this entire ‘subsidy’ matter can 


| properly be summed up by saying 


that, in the absence of evidence of 
clearly unlawful or improper favor- 
itism, governmental 
newer and improved transportation 
media is in the public interest and 
is proper, The people of this coun- 
try will not be denied better trans- 
portation service and it is our 
belief that the majority of our 
citizens will not be much impressed 
by competitive cries of ‘subsidy’ 
when they see that public assist- 
ance to a newer form of transport 
is actually bringing to them im- 
proved transportation service.” 

Atherton pointed out the trucking 
industry has become America’s 
greatest single employer, except for 
agriculture, accounting for at least 
one out of every 15 pay checks 
throughout the country. 

“Yet, it multiplies and the 
trucking industry grows because 
of what this modern invention 
can do and is doing in the field 


best tools they 








assistance to | 








71 





CHEVROLET FUNERAL CAR—With a special body manufactured by Meteor Motor Car 


Co., Piqua, 
of transportation,” he said. “Call 
it an ‘ugly duckling’ if you will, 
but there remains the solid fact 
that no other instrumentality of 
transport can match the uni- 
versal utility of the motor truck. 
Its complete flexibility, its adap- 
tability, its economy, its speed, its 
capacity for the handling of any 
kind of property under the widest 
range of conditions and its de- 
pendability are not matched or 
exceeded by any other form of 
transportation.” 





©., this funeral car is now available on a Chevrolet sedan delivery chassis. 


he said the industry paid $1,032,- 
000,000 in special highway-user 
taxes alone in 1948, exclusive of 
income, real estate and other gen- 
eral business taxes — an amount 
equal to nearly $3,000,000 every day 
of the year solely for its use of 
the highways. 

As to safety, Atherton said the 
trucking industry spends millions 
of dollars annually to promote 
highway safety and has a far bet- 
ter record than the national aver- 


Answering the taxation charge, | age for all vehicles. 


can buy 








to my men as the 
and use,” 





says Jimmy Caldwell, Service Manager, Wiles-Johnson Motors, Inc., Indianapolis, Ind. 


In well-known shops from coast to coast, you'll find 
Service Managers like Jim Caldwell, just about unani- 


mous in their liking for 


endorsement of Snap-on’ 


Snap-on tools . . . and in their 
s direct-to-user tool service. 


Expert mechanics themselves, they know from experi- 
ence that a complete kit of Snap-on tools contributes to 
speed, good workmanship, and bigger pay envelopes. 
They know that every call of the Snap-on man helps 
keep tool kits up to par and eliminates wasteful “tool- 


chasing” time. 
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For 29 years, Snap-on’s Nation-wide 


Tool Service 


has proved to be 


Snap-on’s direct-to-user tool service is available through 
40 direct factory branches and almost 800 trained field 


representatives. 


SNAP-ON TOOLS CORPORATION 


8082-H 28TH AVENUE, KENOSHA, WISCONSIN 





“The Time-Saving Way to Buy Time-Saving Tools” 





By James D. Woolf 


POktUNATS indeed is the adver- 
tiser who enjoys in his commun- 
ity a spotless reputation for 
truth-telling, wisdom, dignity and 
taste. 

A man’s advertising is not a 
thing to be toyed with lightly. It 
is a vehicle of expression for the 
merchant who signs it—and the 
quality of the ideas he expresses 
helps determine the quality of pub- 
lic confidence in him as a man of 
good will and good sense and good 
character. 

Here are nine considerations I 
believe to be of first-rate import- 
ance: 

IS YOUR ADVERTISING DIG- 
NIFIED? The other day in a sport- 
ing goods store I saw, hanging on 
a wall behind the cash register, this 
offensive sign, evidently hand-let- 
tered by the proprietor: “Keep your 
shirt on, brother. This isn’t a laun- 
dry.” Such impudent, smart-alecky 
signs—of which the most common 
is, “In God We Trust, All Others 
Pay Cash”—are to be seen by the 
thousands in local business houses 
all over America. How any busi- 
nessman can expect to be respected 
for his dignity and good manners 
when he befouls his advertising 
with such boorishness is hard to 
understand, 

ARE YOUR CLAIMS EASY TO 
ACCEPT? Much advertising con- 
tinues, despite censorship, to smell 

to high heaven 

Retailers Should with gross exag- 
Advertise in gerations and 
Fair Terms’ extravagant lan- 
guage. Nobody 

but gullible ignoramuses will be- 
lieve that your product is “Amaz- 


ing,” a “Miracle,” “Creating a 
Sensation,” “Astounding,” Stupen- 
dous,” or “Marvelous.” There is 


power in understatement. Not one 
of the 800 words in the first chapter 





Salesense in Advertising 


Tested Ideas for Small Business 


tive, yet here is a story that has 
inspired and convinced millions. 
And not a single superlative did 
Lincoln use in his immortal Gettys- 
burg Address! 

ARE YOU A GOOD SPORT? 
Notable for fair play is the adver- 
tising of the successful Farmer’s 
Public Market in Los Angeles. “Lay 
off peas,” one ad says, for example: 

“The only good peas at this sea- 
son come from Pismo Beach, and 
the pea fields up there have been 
rained out. Peas will be good in 
a few days, and prices should 
drop to normal. We will advise 
you when they are right again.” 

Copy like that is more than just 
honesty. It is good sportsmanship. 

DO YOU SUPPORT YOUR 
CLAIMS WITH FACTS? If it is 
your claim that your product will 
wear twice as long, or is more 
digestible, or is 100 percent trouble- 
free, or costs half as much to 
operate, or won’t tarnish, or is 


Canndian Jobbers 
Seek Slogans for 
1950 Meeting 


OTTAWA.—The Canadian Auto- 
motive Wholesalers Assn. is seek- 
ing suggestions for a slogan for 
its 1950 convention, which will be 
held March 22-24 in the King Ed- 
ward hotel, Toronto. 

The convention will be followed 
by a CAS show March 26-April 1. 

Only one CAWA-sponsored ban- 
quet will be held during the con- 
vention and show. That will be on 
March 23. 

Plans for the convention will be 
discussed at the next CAWA board 
meeting to be held this summer. 
These suggestions will be turned 
over to the convention committee, 
scheduled to meet in the fall. 
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VERY car 

owner will 
see its usefulness 
at a glance. It's 
just what he 
needs to conceal 
the hole that de- 
velops where the 
heel rests white 
driving . . . pro- 
vides the quick, 
inexpensive re- 
pair. 
PED-A-MAT is trim in 
design. The  no-slip 
rubber heel rest offers 
greater driving com- 
fort. Easy to install . . . 
no tools necessary, just 


slip it on. 
Featured by leading 
Jobbers everywhere. 


Order from your Job- 
ber today! 










Ue Btu 


® REPLACES WORN PEDAL PADS 
AND COVERS MAT HOLES 

@ SAVES COSTLY REPLACEMENT 
OF ENTIRE FLOOR MATS 

@ PROTECTS PEDAL AND MATS 
IN NEW CARS AND TRUCKS 































\lieve you. Do you_ know, for 
instance, why certain brands of 
cigarettes are as mild as the ads 
say they are? Is the reason a 
special kind of tobacco leaf, a 
| grower’s secret? Or are the leaves 
|chemically treated? There must be 
of certain brands, but what is it? 
I don’t know. Do You? 
* * * 


O YOU WRITE IN SPECIFIC 
TERMS? Be explicit. Vague 
general words have little meaning. 
Words that are concrete, definite, 
and precise appeal to the reader 
as the essence of frankness. Com- 
pare “Wood” with “Kiln-dried Pon- 
derosa Pine.” Compare “Metal” 
with “Rust-Resistant Galvanized 
Steel.” Compare “Cloth” with “Vir- 
gin Wool Suede.” 
There is no doubt of it: Specific 
words are more persuasive and 
believable than generic ones. They 


standing and disappointment, 

DO YOU GUARANTEE THE 
TRUTH OF YOUR CLAIMS? Here 
is a suggestion: For one year, as a 
test, give Guaranteed Customer 
Satisfaction prominent emphasis in 
your copy. In every newspaper ad. 
every radio commercial, every mail- 
ing piece, every over-the-counter 
sales talk, assure the buyer that 








his money will be refunded if he is 
not happy over the purchase. One 
merchant has his guarantee printed 
like an all-over wallpaper design, 
on his wrapping paper. Thus every 
package that leaves his store car- 
ries on it a printed promise of 
customer satisfaction. 

DO YOU BACK UP YOUR 
CLAIMS WITH TESTIMONY? 
Many successful national adver- 
tisers play up the testimony of 


satisfied users in support of their | 


statements. Why testimonials aren’t 
more widely used 

Use Testimonialsby local adver- 
From Satisfied tisers 
Customers tery to me. 
your 

there are alert and thinking people 
whose opinions are respected, and 
no doubt many of them are your 
customers. 
include a little panel or box fea- 


In 


turing testimonials like this: “Dear | 


Mr. Whiteside: We are delighted 
with the radio you installed in our 
car. Its performance exceeds the 
promises you made for it.” You'll 
find such testimonials easy to get 
from really satisfied customers. 


DOES YOUR COPY RESPECT | 


YOUR READER'S GOOD SENSE? 
Before me is a half-page furniture 
ad that certainly does not flatter 
the intelligence cf the reader. What 


ie Cd, 
Urges ASI Show 


Every 2 Years 


NEW YORK.—President M. R. 
Sacra reports that the Overseas 
Automotive Club, Inc., believes the 
Automotive Service Industries 
show shculd be held on a national 
basis, only every second year, and 





preferably at a date other than|/| 


December. 

Sacra, who is also export man- 
ager of Black & Decker Mfg. Co., 
said the club’s policy statement 
was made at a special meeting of 
its directors held here June 28. 

Although stating that the date of 
the show would undoubtedly be 
based on domestic considerations 
the statement asked that it be 
scheduled for October, November, | 
March or April, to increase the at- 
tendance of automotive wholesal- 
ers, importers and agents from 
abroad. 

The Overseas club is the export 
association of the automotive after- 
market section of the industry, its 
nearly 250 members representing or 
being active in the international 
sales of nearly 1,000 manufacturers 
throughout the U. S. 

Attendance from abroad has been 
a unique feature of these shows, 
with attendance from 45 countries 
and territories of Africa, Asia, Eu- 
rope, Oceania and the Western 


| 


matchless in one way or another, 
tell why and more people will be- 


a reason for the greater mildness | 


leave no room for later misunder- | 


is a- mys-| 


community | 


In each of your ads} 
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hemisphere. 









is offensive, at least to me, is its 
way of quoting prices. 6-piece Liv- 
ing Room Set, $199.99. 3-piece Din- 
ette Set, $39.99. Walnut Coffee Ta- 
ble, $19.99. 


Who does this advertiser think 
he is fooling with this artful 
dodge? I cannot believe that such 
craftiness is a builder of public 
confidence. One hundred and 
ninty dollars or $200 smacks of 
honesty and credibility. But those 
one-cent cuts look phony to me. 


DO YOU WITHHOLD PRICE 
INFORMATION? In my local 
paper today I find ads featuring the 
following products: An automobile 
heater, a television set, a new- 
fangled fishing reel, a kitchen 
range, a power lawn mower, an im- 


|proved roofing material, an incu- 


bator, and an outboard motor. In 
not one of these ads is the price 
of the product quoted, Failure to 
quote prices is an inexcusable dis- 
service to the consumer. Such ad- 
vertisers are guilty of deliberately 
withholding essential information, 
facts the consumer is entitled to. 
Your community will respect you 
for your fairness and courage in 
this important matter. 








SERVICE SECTION 


| Movie Hazard? 


Driveins in Pa. Subjected 
To Safety Survey 


PHILADELPHIA.—Pennsylvania 
has launched a survey to deter- 
mine if outdoor drivein theaters 
are possible “highway hazards.” 

The study was requested by Col. 
C. M. Wilhelm, state police com- 
missioner, and the state highway 
department. 

The idea of the survey is to find 
out if the driveins create “possible 
hazards” in the areas where mo- 
torists enter and depart from these 
theater grounds. If they do, the 
survey will enable the state to take 
corrective measures. 


Fletcher Switches to Ford 


“Ford Sales and Service” signs 
have been erected on the C. J. 
Fletcher, Inc. property at 267 Gen- 
esee St., Utica, N.Y. The Fletcher 
company had been the Nash dealer- 
ship in Utica for more than nine 
years. Clifford J. Fletcher is state 
commissioner of motor vehicles. 





de ALL EQUIPMENT MAKERS 
*& & %& THE THIRD ANNUAL 


National Automobile Dealers 
EQUIPMENT EXHIBITION 


will be held 


February 5-6-7-8, 1950 


CONVENTION HALL 
ATLANTIC CITY, N. J. 


at the same time as the Annual 


Convention of N.A.D.A. 


Address All Inquiries To: 
RAY CHAMBERLAIN, EXHIBITION MANAGER 
ROOM 807, 1026 I7TH ST. N.W., 
WASHINGTON, D. C. 
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Up to 60 Discount 


LINCOLN — MERCURY 


Parts 


Accessories 


x kK & we 


COMPLETE STOCK 


Fast and Slow Moving Parts 


xk yk 


PHONE, WRITE or WIRE 
PARTS MANAGER 


MAYFLOWER MOTORS INC. 


1125 15th ST. N.W. 


WASHINGTON, D.C. 


RE. 0303 


Lincoln-Mercury Dealer 
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80,000 Vote in Michigan .. . 
1? COU Note in Michigan .. . Israel to Spend 
cted , > $11 Milli 

or rike Election eo 

vivania P U.S. Vehicles 
deter- ‘ 
.. Sl £ d 7 fr Wi k WASHINGTON.—Israel will pur- 
eo a 2 Is ee chase $11,000,000 worth of motor 
by Col siete vehicles from the United States, 
. Phong ontinued from Page 1) Ambassador Eliahu Elath said last 
ighway logical positions in the economic |at present high wage rates—not to week. 

ao - prepared statesments | keep a much smaller number work- The first contract, already com- 
to find a c Be Z . En reply, UAW Precthoat Walt r SARATOGA SPRINGS AUTO SHOW OPENS—The fi Ses Senmadiie cet ae GH 

e . e e . . . . g 

ossible FORD, disclosing that it expected |P. Reuther accused Ford execu- Saratoga Springs, N. Y., in more than a decade wen cnmend te ise caek. Pesatees by ee ee oe 
re mo- any wage strike to last “a long | tives of employing “upside-down Lincoln-Mercury dealers in Albany, Schenectady, Glens Falls and Troy, the show is being from Ford Motor Co. 
n these time,” warned its Michigan em- | economics.” | aa is a ae ee wie ee tam ae To tg cine ewe % Suipsien aan SS SO Sie ae 
i ned ployes that “higher costs and | “The memory of mass unemploy- | Lincoln, and Mercury passenger car and station wagon modeh oe os ts, dae on ering orders of 3,000 more vehicles 
o take prices would only hasten cutbacks | ment in the ’30s and of the layoffs | ‘¥t@™@¥ and accessory exhibits, from General Motors Corp. and 
and layoffs.” since that time, that had a closer * oe oa — wee heer = 4 
“Production schedules for the /| relation to wage cuts than to wage|and more purchasing power for] Fj . -11,,, |completed. Details of these deals 
ord months ahead are already being | increases, is still too fresh in the | other workers, which in turn means Fire Destroys Whitesville; | have not been revealed. 

E A cut back,” the company stated. | minds of Ford workers for them to|a@ bigger market for automobiles Damage Set at $39,000 It was also learned that Chrys]¢r 
signs “Layoffs in the automobile indus-| take the company’s current propa-|and greater job security for auto] WHITESVILLE, W. Va. — Fire | CO™P. is taking part in these nego- 
CG o. try in the near future are inevi- | ganda seriously,” Reuther said workers... ittewetiin ‘Sink tiations with the year-old state. 

1 Gen- table.” . ¢ 66 | inn, ied Welling: socio destroyed Whitesville Motor Sales ——$—$—— 
. e ers re iser- : ‘ae 
——— The concern defended its plan | “FORD workers can set a pattern) that their best hope, and the aaa aanans ao —_ W. Virginia Motor Sales 
a a . = ce “a a for wage increases throughout | best hope of the American people, oO at hae ed at $08, ns West Virginia Motor Sales, 1600 
: SS ane sc _—.. ich “offers | the basic industries,” Reuther de-| for job security and a stable, t wner Loren Shafer said that| Fourth Ave., Charleston, W. Va., 
Ses io ot cain of providing the |clared. “If Ford and other auto-| prosperous economy, is increased oo used cars were destroyed but| has received a charter from the 
ies. rge a er 0 steady jobs to mobile workers have more purchas-| purchasing power in the hands of that no new autos were in the| secretary of state. The firm has 
me > a as “ ing power, they can buy more food,| those who need it and who will building at the time. authorized capital stock of $10,000, 
hoes aim 2 o - the greatest more clothing, more electrical ap-| use it to buy the goods that To feel thin dies. tt ton. ae _ with $1,000 paid-in. Principals are 
possible number of people at work | pliances, which means more jobs| American industry can produce.” | .onsistent readine of AUTOMOTIVE News | Beulah Wegmann, J. A. Wegmann 
The company argued that “in- | is necessary. a and Albert Wegmann. 
creased costs now mean increased 
prices and increased prices mean 
fewer sales. That means fewer 
eee 22012 ee eee fewer sales, Th 
+ + * 





“47OUR boss and our boss is the 

customer who buys—or refuses 
to buy—what we make. It is the 
customer who sets wages and 
makes jobs, not the company man- 
agement, not the union leader, not 
the government official .. . 

“It is our sincere conviction 
that the position we have taken 
is in the best interests of all em- 
ployes and the company as a 
whole. If we are forced into a 
strike because of union leaders’ 
insistence on unreasonable de- 
mands, we are of the opinion 
that it will last a long time. 

“In our opinion, a vote against a 
strike is a vote for steady jobs and 
security over the long pull, while 
a vote for a strike is a vote for 
needless hardship.” 

* + 


FORD workers in Michigan wit!| HLALF-MILLION GROSS POTENTIAL 


be casting their “yes” or “no” 
strike preferences on secret ballots, 
as provided by the state’s Bonine- 
Tripp labor law. 

Local unions of Ford plants have 
already approved strike action at 


PAC TIRY 


. with the 


AVAILABLE 


NOW 


Top Auto Agency Locations 


SERVIS-DISPATCHER 


PRODUCTION CONTROL 
SYSTEM 





WITH 





Whether you write a few hundred or thousands of 
repair orders a month, this inexpensive production 
control system helps you co-ordinate all your service 
facilities for maximum efficiency. Time promises are 


kept and i i \ 
apt GRE aeeviee cates Snenenee Located in Oak Ridge (Tenn.) which is a nat- 


ural Automotive Market. Last year, Oak Ridgers 


e 
open voting sessions. A_ strike 
YOUR Litike ORGANIZATION WILL BENEFIT would idle about 106,000 hourly- ane 
rated Ford employes, including spent over $2,500,000 in their community for 
26,000 outside Michigan. Autos, Repairs, Gas, Oil, etc. 


Meantime, wage negotiations 
between Chrysler Corp. and the 
UAW also were continued last 
week, but there were no reports 
of progress. The union has asked 
Chrysler for a flat hourly pay 
raise covering the equivalent of 
the economic concessions being 
sought at Ford. 


DEALER . . . benefits profit-wise because 
up to 40% more service sales are han- 
dled by full utilization of existing 
facilities ... and efficient handling 
means more satisfied customers. 


These two top automotive locations enjoyed a 
gross volume in excess of ONE-HALF MILLION 
each in ‘48. 


r* 


Properties are ideally situated to serve Oak 
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SERVICE MANAGER .... benefits because 
work flows smoothly when “bottlenecks” 
are eliminated by organized scheduling. 
More of his time can be devoted to his 
management responsibilities. 


SERVICE SALESMAN . . . benefits because 
he always knows which jobs he can 
accept and which he must sell to keep 
the shop busy. 


SHOP FOREMAN .. . benefits because he 
is free to supervise and inspect the work 
in the shop and is relieved of the de- 
tails of handling repair orders, assign- 
ing jobs and answering inquiries. 


SHOP MECHANIC . . . benefits because 
prompt assignment of jobs allows him 
to do the maximum amount of pro- 
ductive work and, therefore, he can 
increase his efficiency and his earnings. 


WRITE TODAY FOR FREE DESCRIPTIVE LITERATURE 


CATALOG NO. RR-309 


The REYNOLDS & REYNOLDS 


SAT TON FZ, 
BRANCH * 


WESTERN 


OHIO CHULA UY 
PICO BLVD . tos 


400 W ANGELES 





The United Rubber Workers-CIO 
reopened talks with Goodrich on 
demands for a 25-cent hourly pay 
boost and a $100-a-month pension 
program, A strike notice against 
Goodrich will expire Aug. 26. 

Production was resumed at the 
Mercury assembly plant in Metu- 
chen, N. J., following a three-day 
heat strike. Workers walked out in 
protest against the suspension of 
six workers accused of acting as 
|ringleaders of an initial strike in 
the trim department. The company 
promised to give the six a hearing 
and to rehire them. 

7 * 


2 More Homes Bombed 


In Cleveland Strike 
CLEVELAND. — Two more Ford 
|executives’ homes have been 
|stench-bombed, bringing the vic- 
tims of the series of attacks to 11 
|since the independent mechanics 
| went out on strike May 5. 
The two new bombings hit the 
|homes of Cecil E. Northrup, presi- 
|dent and general manager of West 
| Side Auto Sales Co., and a member 
|of the negotiating committee of the 
| Cuyahoga County Ford Dealers’ 
| Assn., and Walter Jones, service 
manager of Zahner Motors. 


Lancaster Chartered 


Lancaster Motors, Inc., Lancaster, 
Wis., has been incorporated with 
800 shares of common stock, par 
value of $100 per share. Principles 
are Don Strouse, Bertha Strouse 
and Emmet Hauth. 








Ridgers—ample drive-in 


parking facilities are 


provided—buildings were specially designed 
for automotive use—are completely sprinklered 
and contain 16,000 and 17,600 square feet, 
respectively—have attractive Show Rooms and 


Offices, with large Service and Parts depart- 


ments. 


Proposals will be received on these properties until September 15, 1949— 


potential possibilities warrant investigation by those with desirable avtomo- 


bile dealer franchises and sound financial background. 


ACT NOW! 


PHONE — WIRE — OR WRITE 


Commercial Realty Division 


ROANE-ANDERSON CO. 


P.O. BOX 456 - 


OAK RIDGE, TENN. 


PHONE 5-4361, EXTENSIONS 194, 195, 196 
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But Still Trail Postwar Peak and Prewar.. . 


480,600 New Cars at Dealerships | 


them, dealers’ actual car stocks had 
shrunk to only slightly more than 
100,000 units. 


(Continued from Page 1) 


248,665 units actually on hand and 
=o 276,000 that were -in In June this year, U. S, plants 
= built 493,387 new cars but dealers’ 
In March, however, strong sea-| actual stocks rose only to 130,000 
sonal buying took hold and firmly | units by the end of the month. At 
checked an inventory upturn that/the end of July, as reported, they 
had begun in the latter months of | climbed another 38,600, while plants 
1948. Helping to check the tide also were producing another 481,000 pas- 
were lower production schedules | senger vehicles. 
during February and January. Seasonally strong buying con- 
ee | tinued through May and June 
Y MAY 31, 1949, although 314,-| this year,.and preliminary sales 


000 cars were in shipment to! reports augur that July and 
August will also be good registra- 

Reynolds—Syracuse | tion months. 
Reynolds Motors, Inc. (Ford), It may be that the real competi- 


has opened a new service station 
in conjunction with its business in 
downtown Syracuse. 


|tive postwar sales test for dealers 
| will come in September. In prewar, 
that was the month when automo- 
Si Reynolds, president of the pile sales began to slack off before 


company, and _ station personnel hitting bottom in the winter. 
presented first-day souvenirs to all : a ee 





customers. Ray Sebring is service is bili . 
manager a William Driscoll, | | URING this August, U.S plants | 
have set a production goal of | 

565,000 cars. Export markets, cur- | 


| 
rently in a declining state, will | 


sales manager. Merchandise man- 
ager is William Crossett and John 
Iannuzzi is station manager. 


| 


| 






FOR YOUR BETTER 
USED CARS 


Wy tHE WVational ine Wy 


* Of Quality Automotive Parts * 


Enable you to restore your better used cars and trucks to 


their original operating condition at much lower cost. 


The National Line of Quality Automo 
tive Parts are the products of sound en- 





Unique features prevent costly re- 
i cars and trucks can be 


pairs... : 
serviced faster because National gineering and precision manufacturing— 
Parts are easier to install. National TESTED AND PROVEN to the satisfac- 


quality assures long-life repairs. tion of millions of car and truck owners. 


SOLD NATIONALLY BY LEADING AUTOMOTIVE WHOLESALERS 
Write or wire for complete information. Dept. AN8. 


NATIONAL MACHINE WORKS, INC. 








THERE ARE MORE ERIE 
UBEGARDS SOLD THAN ALL 
T 
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probably not absorb more than 
15,000 units of that potential. 

Inasmuch, as there is a neces- 
sary and prolonged lag between 
the time a car rolls off an assem- 
bly line until it is ready for sale 
by a dealer, the bulk of August 
output will probably turn out to 
be September sales potential. 

For some dealers, a dull sales 
month in September could prove 
cause for concern. 

* + * 
NDIVIDUAL statistics show that 
about 62 percent of the cars 

actually in dealers’ 
July 31, were in the hands of less 
than 10 percent of the dealers. 


Actual inventories vary widely 
among dealers handling different 
makes of cars. Not unusual, those 
lines of dealers having larger actual 
car stocks, have much less of a 
volume of cars in transit to them 
than others. 

Cars in transit, of course, rep- 
resent the float which amplifies 
or sustains actual stock, and this 
volume is currently in per-dealer 
proportion to production pace. 

This condition might be taken 

as an indication that in at least 
some segments of the industry, out- 
put is being gauged to present and 
future sales prospects. 


Here is a breakdown of dealer 
new-car stocks in postwar: 


New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Cars 
Actu- Cars in Total 
Period ally in Transit Poten- 
Ending Dealers’ to tial In- 
Stock Dealers ventory 
Dec, 31, °46.. 75,838 175,000 250,838 
June 30, '47.. 56,752 205,000 261,752 
Dec, 31, °47.. 78,636 242,000 320,636 
June 30, '48.. 84,559 214,000 298,559 
Dec. 31, °48. .196,883 293,000 489,883 
Jan, 31, °49. .248,665 275,000 523,665 
Feb, 28, '49..205,681 244,000 449,681 
Mar, 31, °49. .194,949 310,000 504,949 
Apr. 30, °49. 169,198 316,000 485,198 
May 31, °49..101,158 314,000 415,158 
June 31, °49..130,000 322,000 452,000 
July 31, °49..168,600 312,000 480,600 


N.B.—Above figures include new 
cars actually in dealer hands, plus 
those in transit, but consigned to 
individual dealers. 
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and guarat ome rie—the World's Oldest 
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So—why gamble with customer satisfaction? 





Sell your cus- 


tomers Erie Tubegards and be sure your customers will be 


completely satisfied. 


Erie Tubegards are carried by leading jobbers everywhere. 


Why not call your jobber—RIGHT NOW! 





MANUFACTURING COMPANY, INC. 


2635-45 SO. WABASH AVE., CHICAGO 16 






World's Oldest Grille Guard Manufacturer 





stocks as of | 


HUDSON PREMIUM—This 


group of new 
| Hudson buyers was brought to Detroit last 


week by Fred Ward, head of Fred Ward, 
Inc., Denver Hudson distributor, as part of 
@ sales boosting program offering an airplane 
trip to Detroit to every purchaser of a new 
Hudson. Back of the first car M. M. Roberts 
(left), director of advertising and merchan- 
dising, looks on as Fred Ward congratulates 
@ new owner. 


Brake Shoe Chief 
Authors Book 


On Management 


NEW YORK.—‘“Bottom-Up Man- 
agement,” a 171-page book by Wil- 
liam B. Given jr., president of 
American Brake Shoe Co., has been 
published by Harper & Brothers. 

Theme of the book, as Given 
presents it, calls for leaving to fore- 
men, superintendents and _inter- 
mediate executives the basic job of 
devising work methods to execute 
top management policy. 

“A man’s work—his job—is his 
most important investment,” Given 
states. “The responsibility of a 
business is to give every good man 
maximum opportunity. The degree 
of the combined success of all its 
people establishes to a large degree 
the company’s success.” 








Given presents his case for al- 
lowing initiative up and down the 
line by explaining the workability 
of his system in his own company. 
By analyzing procedures and me- 
chanisms, and by using human ex- 
perience as illustration, he con- 
tends that his plan is _ flexible 
enough to apply to other kinds of 
businesses. The crux of the plan 
is—“know your people.” 

To the young man entering upon 
a business career, Given says that 
“his attitude, the degree of his in- 
terest and the intensity of his ap- 
plication to the work at hand will 
count in the immediate present; his 


latent talents, his imagination and | 
his initiative will count toward the | 
keep a/| 


future. Management will 
watchful eye on him in all of these 
respects.” 

Retail price of the book is $2.50. 


Obituaries 





Carl P. Beier 
TOPEKA, Kans.—Carl P. Beier, 44, sec- 
retary-treasurer of Mosby-Mack Motor Co. 


(Ford), died suddenly in a local hospital 
July 26. 
* * * 
Walter G,. Smith 
WALLA WALLA, Wash. — Walter G. 


Smith, 63, long-time auto dealer, died here 
July 25. Prior to forming the Smith-Davis 
Motor Co., he was associated with Mc- 
Loughlin Auto Co, 

* 


* * 
W. B. Lacy 
JONESBORO, Ark.—W. B. Lacy, 63, 
local DeSoto dealer, died July 28 at his 
| home here. 
| * + * 


James Mullane 
NIAGARA FALLS, N. Y.—A _ pioneer 
| automobile dealer, James Mullane, 83, died 
here July 25. 
of cars at Tenth and Buffalo. He retired in 
1930, turning over the business to his sons. 
* * * 
George E. Cavanagh 
VANCOUVER, B. C.—George Eldon Cav- 
j}anagh, 47, sales manager of J. M. Brown 
Motors, Ltd., collapsed last week while 
playing golf and died almost immediately. 
* 


Charles S, Leonard 
WINTER HAVEN, Fla.—-Charles Swalley 





Leonard, owner of Winter Haven Lincoln- 
Mercury Corp died here last week fol- 
lowing a stroke caused by a heart condi- 
tion 

Mr. Leonard, an auto dealer here and 
in West Palm Beach for many years 
organized the Winter Haven firm in 1948 

* * + 
Wilson S. Renaker 
WHITESBURG, Ky Wilson S. Renaker 


54, an automobile dealer here for many 


years, died July 20 
* A * 
Samuel Regar 
CLEVELAND .—Samuel Regar, 74, 
founder of the old Chandler Motor Car Co., 
died recently after a long illness 
* * * 
W. N. Pearson 
MONAHANS, Tex.—-W. N. Pearson, 41, 
operator of Ford dealerships here and at 


|} Del Rio, died at a local hospital on July 31 


of several months 


following an iliness 
* * * 


Nicholas C, Farber 
COLUMBUS, 0. Nicholas C. Farber, 
aged 67, owner of Farber Motor Sales, 879 
N. High St., 

here 









In 1922 he began the sale | 


died last week at his home 
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. PRA Commended 


‘For Taking Part 
In TTMA Parley 


WASHINGTON. — Participation 
|of the Public Roads Administration 
in the discussion at the Truck- 
| Trailer Manufacturers Assn.’s sum- 
mer meeting was described here 
last week by L. C. Allman, a direc- 
|tor of the trailer group, as a step 
|towards solution of current prob- 
|lems in the motor transport indus- 
|try. Allman is vice-president of 
Fruehauf Trailer Co. 


“Speaking for the Truck-Trailer 
Manufacturers Assn., I wish to ex- 
| press our appreciation for the inter- 
|est exhibited by the PRA,” Allman 
said. “If we are to serve the inter- 
est of the trucking industry as this 
industry has faithfully served the 
public, we will have more coopera- 
| tion of this kind. 

“I personally feel that we will 
have taken long strides forward 
when engineers of the nation’s 
highways and bridges regularly sit 
|down with the automotive engi- 
|neers who design and build the 
|motor cars, trucks, trailers and 
buses and discuss matters in a 
spirit of friendly understanding. 


“We are simply seeking the facts. 
We want to know the truth when 
we ask about axle loads, weight, 
‘lengths, the strength of bridges 
land the capacity of highways to 
| support the traffic which the needs 
of the day call for. We think if 
| we can continue to have the inter- 
|ested cooperation of the PRA, and 
|all other highway officials, we will 
have overcome an important obsta- 
cle in the solution of our problems,” 
| Allman stated. 


| “We, perhaps as much as the 
|Public Roads Administration, may 
| be guilty of talking of our problems 
|}only ‘within the lodge’ so to speak. 
This might be an appropriate time 
|to abandon our respective ivory 
| towers, roll up our sleeves and get 
down to work. I'd like to see a 
frank discussion of the whole mat- 
ter in which all of us may take an 


active part.” 
+ * * 


Ind. Highway Chairman 


Blasts Overloading 
DAVENPORT, Ia. — Samuel C. 
|Hadden, chairman of the Indiana 
highway commission, asserted here 
last week that “a greatly aug- 
;mented and sstill-increasing num- 
ber of heavy trucks and trailers, 
operating for long distances at high 
speeds, are destroying the high- 
| ways of the nation faster than the 
|money can be found with which to 
| replace them.” 
| “Despite the obvious necessity of 
|conserving the roads we have, we 
|find a persistent tendency on the 
|part of a minority of truckers to 
|}overload their trucks and trailers, 
|regardless of our very liberal 
| weight limitations,” he charged. 
| The Indiana official pointed out 
that uniformity with regard to size 
of vehicles and loads has been ad- 
| vocated, but he said, it is probable 
|that if uniformity is ever attained, 
| it will be on a regional rather than 
| a national basis. 
| 








Lot for Birkland 


| C. O. Birkland Motor Co. (Hud- 
son), Erie, Pa., has opened an out- 
|door used-car display. Birkland 
said it had been his ambition for 


several years to provide a central- 
ized downtown used-car display. 





















{Another car is here with the 
Scully Gas Tank Whistle as 
standard equipment. It’s one 
of the BIG THREE this time. 
‘Listen for the whistle. 
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} a “ ] + ere 
| 8-12; Evansville, Ind., Aug. 17-18; | 
| Seattle, Aug. 10-11; Portland, ore..| Watson Heads Up 
| Aug. 17-18; Spokane, Aug. 22-23; | 
'Salt Lake City, Aug. 26 and 29;| Nash Boston Zone 


| 
mae Buffalo, | DETROIT.—Owen G. Watson has 
- been appointed Boston zone man- 
|ager of Nash Motors, it is an- 
nounced by H. C. Doss, sales vice- 
president. Watson, previously the 
assistant zone manager for Nash in 
New York, replaces R. E. Carlin, 
who resigned to become a partner 
in a Nash dealership in Buffalo. 
Watson joined Nash in 1945. 





SERVICE SECTION _ 














Piymouth Sponsors Tour 


Of High School Band 
DETROIT.—Plymouth will spon- 
soc a 14-concert tour to the West | 
Coast for the Lansing Eastern high | 
school band during September, D. | 


§. Eddins, president of Plymouth,! san JOSE, Calif—Of the 40,500 | formed in independent repair shops. 


snnounces. | ; |ear owners in the San Jose area,| On minor repairs, the replies 
The 75-piece marching and con- | only 27.1 percent take their cars to|were: 31 percent do their own|, HAMILTON, Ont. — Trackless 


cert band, considered one of the|the dealer from where it was|work; 23.5 go to a filling station; | trolleys are expected to be in oper- 
nation’s outstanding scholastic mu-/pought when repairs are needed. | independent repair shops draw 23.1; | tion on the Cannon street bus 
sical organizations, will play at/This is revealed in the consumer | dealer where car was bought, 14.2; | Toute by July 1, 1950. This became | 
Davenport, Ia; Des Moines; | analysis of the San Jose Mercury|don’t know, 8.3, and another new- |@PParent last week when the 
Omaha; Cheyenne, Wyo.; Salt Lake | -7erald and Evening News. car dealer, 3.8. Hamilton Street Railway Co. asked | 





Dealers Losing Repairs 


Independent Shops Draw 44.3% of Major Work, 
San Jose Survey Shows 






Trackless Trams Set 
For Hamilton, Ont. 








City; Reno, Nev.; Bakersfield and 
Los Angeles, Calif.; Albuquerque, 
N. M.; Denver; Kansas City; St. 
Louis, and San Francisco. 





Belk Bros. Expands 


Work has been started on the 


Of those who go eleswhere for 
repair work, one-fourth of those 
polled said the reason was un- 
satisfactory service or higher 
prices at the dealer’s garage. 
The majority, 71.2 percent, said 
they had no special reason why 


The analysis also revealed that 
7,887 of the 45,882 families in the 
area anticipated buying a car this 
year. Of this number, 5,368 in- 
tended to buy a new car while 
2,019 planned on a used one, 

Among those who anticipated 
| buying, Chevrolet was out front in 


permission of the board of control 


| for the changeover, 


Plans call for expenditures of 
$500,000 for equipment and over- 
head wiring. The company re- 


quested that part of the agreement | 


would be there should be no con- 
version back to gasoline buses or 


Appointment of George T. Siipola 
to succeed Watson as assistant 
New York zone manager of Nash 
Motors was also announced by 
Doss. Previously a district man- 
ager for Nash in New York City, 
Siipola entered the automobile fieid 

















street cars in view of the high|in 1936 with General Motors Ac- 
ceptance Corp. 








































expansion of Belk Bros. (DeSoto), | they didn’ he deal 

Janesville, Wis. The new quarters | they didn’t go to the dealer. |preference with 30.9 percent. Next | § . 

will provide an additional 1,500| The survey showed that 44.3 per-| came Buick, 7.8; Dodge, 7.4; Ford, | installation cost. 
square feet. cent of major repairs were per- | 6.3; Oldsmobile, 6.3; Plymouth, 5.9; | a 

—_——_—— ~ - - — | Pontiac, 3.9, and DeSoto, 3.9. 

These makes were followed by 
Studebaker, 3.1; Nash, 2.7; Chrysler, 
2.7; Cadillac, 2.3; Hudson, 2.0; 
Packard, 1.5; Lincoln, 1.2; Tucker, | 
1.2, and miscellaneous, 2.3 

Standard led the way in both 
gasoline and motor oil preference 
with 17.3 percent buying its fuel, 
16.1 favoring its oil. Shell was 
second in both categories with 
13.2 on gasoline and 11.6 on oil. 

Tire preference is led by Good- 
year with 22 percent; Firestone, 











Sensational SUNWIND 
All-Plastic Safety Visor 


Transparent for full vision. Eliminates glare from 


GREY 


sun and headlights. Fast moving, it sells itself. 


Nothing compares with the pleasure of driving behind 
a streamline, transparent SUNWIND All-Plastic 
Safety Visor. The driver sees out, but blinding rays 
from the sun or passing headlights are filtered as they 
come in. 


DeSoto Schedules | 
110 U.C. Clinics 
In 43 Cities 


DETROIT.—DeSoto will conduct 
110 used-car reconditioning clinics | 
in 43 principal cities across the| 
country from Aug. 8 to Aug. 31. 

At the meetings, DeSoto dealers 
will be shown modern recondition- | 
ing methods and equipment by ex- | 
perts from Chrysler Corp.’s central 
service. DeSoto executives will also 
attend the clinics. 

DeSoto regional and district man- 
agers recently gathered in Detroit 
for three days to attend prelirai- 
nary reconditioning clinics. They 
returned to the field to set up the 
dealer meetings. 


Traffic lights, street and highway signs, the road 
ahead are visible at a glance. There are no Blind 
Spots! Unlike bulky, ordinary visors—you look clear 
through this revolutionary new PLEXIGLAS SUN- 
WIND VISOR. No wonder leading safety engineers 
endorse it so enthusiastically. 


The SUNWIND VISOR comes in four colors— 
BLUE, GREEN, RED and AMBER—to harmonize 
with any body finish. Easily installed. No painting. 
Unconditionally guaranteed not to warp, craze or 
fade. Unaffected by temperature changes. Retails for 
$32.50. Dealers invited. A limited number of dis- 
tributorships also available. Investigate the profit- 
making possibilities of SUNWIND ALL-PLASTIC 
SAFETY VISOR today. 


SUNWIND MANUFACTURING CORPORATION 


Pinellas International Airport 
ST. PETERSBURG, FLORIDA 


a) tit 
By Pa ) [) U € if @) NY 17.8; U. S. Rubber, 9.7, and Good- 
rich, 8.5. 
Champion led in the spark plug 
class by more than three-to-one 
i over the second-place plug, A-C. 
Champion has 61 percent and A-C, 
a ° ~ a 19.4. 
The favorite battery is Willard 
iN O . < as . LU » < S with 24.8 percent; Sears Roebuck, 
12.9, and Exide, 11.2. 
23 The survey was conducted from 
Jan. 3 to 15, taking in 3.4 percent 
Teg of the section’s 45,882 ‘families. 
re} is OF THE NATION > Questionaires were returned in per- 
son to the Mercury Herald and 
LARGEST AND MOST MODE a News, and then checked by inter- 
pgs viewers. 
PRODUCTION FOUNDRIES 


ESTABLISHED 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 


OFFICE 














Meetings will be held in the fol- | — 
lowing cities: Birmingham, Aug. 9; 
Atlanta, Aug. 12; Jacksonvilie, Aug. 
16; Miami, Aug. 19; Boston, Aug. 
9-16; Cincinnati, Aug. 9 and 11; 
Indianapolis, Aug. 16; Columbus, 
O., Aug. 18; Charlotte, N. C., Aug. | 
8-12; Chicago, Aug. 22-31; Dallas, | 
Aug. 9-11; Houston, Aug. 16; San 
Antonio, Aug. 18-19; Lubbock, Tex.., | 
Aug. 24, and El Paso, Aug. 30. 

Detroit, Aug. 8-12; Cleveland, 
Aug. 17-19; Kansas City, Aug. 8-12; 
Oklahoma City, Aug. 16-17; Los 
Angeles, Aug. 8-10; San Francisco, | 
Aug. 15-18; Nashville, Aug. 10; 
Memphis, Aug. 11; Jackson, Miss., 
Aug. 16; New Orleans, Aug. 18; 
Minneapolis, Aug. 9-12; Fargo, 
N.D., Aug. 16; Sioux, Falls, S. D., 
Aug. 19, and New York, Aug. 8-12. 

Omaha, Aug. 10-12; Denver, Aug. 
16-18; Philadelphia, Aug. 11-18; 
Washington, Aug. 22; Pittsburgh, 
Aug. 9, 11, 16 and 17; St. Louis, Aug. 
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with Engine 
in Rear 
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TRUCK EQUIPMENT 


@ GET REPEAT SALES because of 


user satisfaction. 












@ Anthony features give you 
more selling advantages. 


es Anthony line is complete. 


* 
Lowest Priced 
Cs Anthony nationwide dis 
tributor sales-service 


4-Door Sedan in America 
organization 


1 7S ore 


delivered in U.S. ports 












retail price 


A complete stock of factory parts is always 
available at % 


RENAULT SELLING BRANCH, tT 


Sole U.S.A. Distributor 
1920 BROADWAY 
aCe Fert £3 es 






4 | FOREIGN MOTOR-CLUB MEMBER — The 
| seven insignia on the personal car of C. B. 
Thomas, president of the Export division of 
Chrysler Corp., denote his membership in 
motor clubs in various countries. Left to 
right, the insignia are for the following clubs: 
|Mar de La Plata Club of Argentina; Swiss 
| Touring Club; Royal Automobile Club Assn. 
|of England; Automobile Club of Argentina: 
| Automobile Assn. of London; Touring Club of 
| Peru, and the Automobile Club of Switzer- 
land. 
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Other Buick Features .. . 
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|New Lower-Priced Entry .. . 





Buick Dealers Display 
‘50 Special Series 


(Continued from Page 1) 


added riding comfort for rear- 
seat passengers. The new Special 
is %-inch longer in wheelbase, al- 
though 3%-inches shorter in over- 
all length. 


Many changes are incorporated 


BUICK SPECIAL FOUR-DOOR SEDAN—Both the two-door and the four-door in the new|in the interior of the body, among 


1950 offering have the so-called ‘fast back.'' Seeking to keep costs down, Buick has curtailed 
use of chrome along Special car sides and around windshield and rear window. New oval- 
shaped ventiports on 
and Roadmaster lines. 





WINDSHIELD AREA BOOSTED 
Specials is seven inches wider than on the former Special line and the height some three 
inches greater. The narrower pillar on the side of the windshield is said to reduce the blind 
spot at the driver's eye level by 22 percent. The center pillar has also been slimmed down. 


48 PERCENT—The curved windshield on the new Buick 


REINFORCEMENT STRENGTHENS] 
REAR wincow SEC THON oe 





SPEC At P REAR 
WINDOW FRAME 





[DOUBLE WALLED 
CONSTRUCTION 


NARROWER 
CENTER PILLAR 





i 7 j os 
. : ‘ be, ) 
Bay OG 


CROSS BARS 
SECTIONS 


ne nae 
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NEW BUICK BODY STRUCTURE—Additional rigidity with less weight is claimed for the 
new General Motors B body used in the 1950 Buick Soscial. The "“hat''-type cross bars on 
the floor and the box-section roof rail, backed up by the ‘‘double-walled"’ construction, 
—_ aearener windshield center pillars and a special rear-window frame contributing to 
etter vision. 


24 Pet. of Vehicles F lunk 
Inspection in Dayton 


1,210 of 4,914 cars defective, while 
state patrolmen discovered 3,832 
faulty vehicles among the 135,876 
they examined. 

Many vehicles had numerous de- 
fects with inoperative headlights 
and stoplights heading the list. The 
all-important test, that of brakes, 
found 1,124 vehicles faulty. 

Here is the number of defects 
found by the two police agencies: 
brakes, 1,124; horns, 414; wind- 
shield wipers, 453; headlights, 1,007; 
tail lights, 1,595; stoplights, 2,869; 
tires, 52; steering, 27; rear vision 
mirrors, 27, and others, 799. 

The campaign was staged as an 
accident-prevention measure, with 
garages, service stations and serv- 
ice departments of auto dealers 
cooperating. 


Four S. C. Dealers Share 


County Automotive Order 

SPARTANBURG, S. C. — Pierce 
Motor Co. (Ford), has_ been 
awarded a contract by the board of 
control, Spartanburg county, for 
two 2-ton long wheel base trucks 
on its bid of $1,589.55 each; twelve 
2-ton short wheel base trucks, $1,- 
559,25 each; four half-ton pickup 
trucks, $997.65 each; total 18 trucks. 

Edwards Motor Co. (GMC), re- 
ceived a contract for three 2-ton 
trucks at $3,200 each. Littlefield 
Motor Co, (Nash), was awarded a 
contract for 14 dump bodies at 
$448 each, Palmetto Motor Co. (Lin- 
coln-Mercury) received a contract 
for one 4-door sedan at $1,765. 


DAYTON, O.—About 24 percent 
of the 20,790 autos, trucks and 
buses examined here during the 
statewide mechanical-defect check- 
up in July were found to be faulty. 
Vehicles failing the tests numbered 
5,042. 


The month-long checkup was 
made by Dayton police and state 
patrols. City police said they found 


Top Trucks 


New truck registrations for 
five months, plus 40 states for 
June: 

1949 Pos. 
1—163,210 
2— 78,155 
3— 54,618 
4— 43,014 
5— 36,922 
6— 26,694 
i— 19,285 
nia 
9— 

10— 

11— 

12— 

13— 

14 

15 

Ih 

17— 

1s 

19— 


1948 Pos. 
145,585— 1 
111,972— 2 
55,749— 4 
66,230— 3 
32,526— 6 
22,430— 7 
35,730— 5 

6,002— 9 
5,270—11 
5,327—10 
6,012— 8 
3,045—12 
1,397—15 
1,610—14 
2,5098—13 
1,831—16 

192—19 

4038—17 

237—18 


Diam, T 
Reo 

Divco 
Autocar 
Brockway 
Federal 
Crosley 
Kenworth 
FWD 


Sterling 
Total All Makes 
440,616 505,091 
For further details see page 
30, today’s issue. 














them the 12 inches additional width 


ood contrast with circular-shaped ventiports on fenders of Super | at hip level in the rear seat. Inter- 


|ior appointments have been refined 


.|by the selection of a gray stripe 


upholstery cloth which blends with 
matching colors used on the instru- 
ment panel, door trim and other 
painted panels. 

Buick also cites the introduction 
of a new principle in heating, ven- 
tilating and defrosting, with intake 
of available air being increased 83 
percent. 

It incorporates a double method 
of heating outside air which enters 
through a duct behind the grille, 
passes through the defroster core, 
a water-heated unit, then enters the 
car interior at the base of the wind- 
shield. An underseat heater warms 
the air after it has cooled and 


redistributes it at floor level. 
a + + 


A™ instruments and gauges have | 


been rearranged and are 
grouped on the left side of the 
panel with the speedometer above 
the steering column directly under 
the driver’s eyes. 

Underneath the lower hood is the 
Fireball valve-in-head _ straight- 
eight engine which delivers 110 
horsepower with conventional syn- 
chromesh gearshift and 120 horse- 
power with Dynaflow. The former 
has a compression ratio of 6.3 to 1 
while the latter is 6.9 to 1. 

The all-new body designed for 
the Special series features uni- 
steel turret construction, channel 
type _ reinforcements, “double- 
walled” sections and sturdy box 
section construction of the body 
frame in every location where 
such structural sections can be 
used. 

New materials and methods of 
installation have been combined to 
achieve greatly increased sound in- 
sulation. A one-inch mat, for ex- 
ample, is used on the dash to 
reduce transmission of engine 
sounds to a minimum, 

A contribution to riding comfort 
is in the change of the standard 
tire size from 6:50 x 16 to 7:60 x 15 
in the new low-pressure tire. 
Mounted on a rim ‘%-inch wider 
than formerly used, the new tire 
provides a total of 1,116 additional 
cubic inches of air per car. 

+ * * 

ISIBILITY for the driver and 

passengers has been expanded. 
Windshield area has been increased 
48 percent over the previous Spe- 
cial, and the rear window area has 
been expanded 56 percent. This, 
coupled with moving back of the 

windshield pillars and lowering of 
the hoodline, is said to give greater 
visibility and to improve safety. 

The new door lock is of the push- 
button type while the handle blends 
into the door panel at both ends. 
The rear compartment lid emblem 
serves as a combination lock, em- 
blem and handhold with which to 
lift the deck lid. Only a turn of the 
key inserted in a hidden lock in the 
center of the emblem is needed to 
open the compartment. 

Paralleling reconstruction of the 
body for rigidity and quietness, 
there have also been extensive 
changes to provide quietness in 
engine drive and chassis units, ac- 
cording to Buick. The power plant 
has also been made quieter by 
modifications in the cooling system. 

The fan has been lowered with 
a resultant revision in the water 
pump and the speed of the fan 
has been reduced for quieter op- 
eration. To offset the reduced 
speed, the projected width of the 
fan blades has been increased 
from 1%-inches to 1%-inches. 

A change is made in the radiator 
core assembly for models equipped 
with Dynaflow drive. The frontal 
area of the radiator with Dynaflow 
is increased from 419 square inches 
to 484 square inches for increased 
cooling capacity. 

The new Special series 40 has 
improved air cleaner and silencer 
similar in principle to the one used 


jon the Roadmaster Series 70 
models. It has a larger silencing 
section and the unit is now 
mounted crosswise of the engine. 
With this design, the air is exposed 
to a large oil-wetted surface to 
which the dirt and impurities ad- 
here, thus permitting only fresh 
clean air to enter the silencer and 
carburetor. 
+ + * 

yy Dynafiow drive is ordered 

on the new Series 40, hydraulic 
valve lifters and oil filter are in- 
cluded in the equipment. These 
hydraulic valve lifters are operated 
in the same manner as on the 1949 
Series 50 and 70 Buicks, assuring 
the elimination of valve clearance 
and increasing quietness during the 
engine warm-up period. 

To accommodate the new body, 
several changes have been made in 
the frame assembly which concen- 
trate strength where it is needed. 
|The frame side rails have been 
reinforced and have been extended 
forward to provide a strengthened 
|mounting for the new combination 
| bumper and grille. 

The center of the X-member 
has been moved four’ inches 
toward the front wheels and the 
front center cross members have 
been redesigned to accommodate 
the new body floor. The forward 
position of the X-member permits 
a shorter and stiffer transmis- 
sion support. 


A new design of steering linkage 
is provided on the Special, giving 
positive clamping arrangement of 
the tie rod ends to both the long 
and short intermediate rods. 


The Special series generator is 
now a high-output type with a 
maximum charging rate of 46 
amperes, compared with a maxi- 
mum charging rate of 36 amperes 
for the former unit. New screw- 
type adjustments are provided for 
the various units in the generator 
| regulator, permitting a more accur- 
| ate setting. 

Another improvement in the elec- 
trical system is the central location 
|of the fuses. They are located on a 
master fuse block similar to that 
used in modern homes where all 
fuses are grouped together, The 
circuit protected by each fuse and 
the fuse size are clearly indicated 
on the fuse block. 

Location of the dual horns has 
been changed from the dash to a 
point just above and behind the 
radiator grille with the trumpets 
pointed downward to prevent the 
entrance of mud and water. 

+ . * 
Buxx reports that careful at- 
tention has been given to the 
matter of keeping the new cars 
free from rust and corrosion. Criti- 
cal areas such as rocker panels, 





| 
| 
| 


rear end panels, and door inner 
panels at the bottom have been so 
designed that pockets are elimin- 


ated. Adequate drainage is pro- | power. 


New Ideas .. . 





BUICK INNOVATIONS—Parking lamps and 
direction signals are located in recesses in 
front bumper guard on new Special series, 
while rear bumper guard contains back-up 
lights. Size of lens for parking lamps is 
larger than previously and they are made of 
durable plastic material to reduce breakage 
danger. 





MORE VISION IN BACK—Rear window vis- 
ibility on the new Buick Special is 56 percent 
compared with the former series. There are 
nine inches more width and two inches greater 
height. 





vided in these areas as well as ven- 
tilation to prevent the formation of 
rust, according to the division. 

Where it is impractical to use 
drainage openings because of a 
possible dust problem, a _ sealing 
gun is utilized and the section is 
filed with a heavy underbody 
sealer. 

Completely revised accessories 
are offered. Parking lamps are 
placed within recesses in the front 
bumper guard. The size of the lens 
is considerably larger than used 
previously and they are now made 
of a durable plastic material to 
reduce possibility of breakage. 

When direction signals are 
ordered, each lamp will contain 
a two-filament bulb with the 
minor filament acting as a park- 
ing lamp and the major filament 
will serve as a front direction 
signal lamp. 

The tail lamps are mounted in a 
prominent position on the rear of 
each fender. The new tail lamp 
units serves as a tail and stop lamp, 
rear reflector and a rear direction 
signal. The lens is of oblong design 
with a bullet-shaped projection at 
the upper and lower end. 

The dome light has been im- 
|proved by increasing the candle 





VACATION eraeere copy of the 
so! 


service departments of all Hu 








of cars a free vacation check-up during July, 
manager; 
the service managers’ council of Hudson deal 


& A. Jacquemart, Los Angeles zone manager, and 


poster which was displayed in showrooms and 
mn dealers in the Southland, offering owners of all makes 
are (left to right): Roy D. Wells, zone service 
M. M. Martin, president of 
ers of Southern California. 
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of Southern California and Arizona put to 


BUSINESS BEFORE PLEASURE—Directors of the Lincoln-Mercury Dealers Advertisin 
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Assn. 


sea for their July meeting as guests of Long 


Beach dealer, Art Hall (back row extreme left). Others who joined in the combined business 
and pleasure junket to Santa Catalina island were (front, left to right) Fred Jennings, 
Riverside; James Van Etta, Santa Barbara; John Deaton, Beverly Hills; (back row, left to 
right) Hall; Leonard Mikules of Ford's public relations staff; James Livingston, Tucson; 
Cameron Aikens, legal adviser; Ed Clark, Kenyon & Eckhardt account executive, and Henry 


Kearns, San Gabriel. 





U.S. Fiscal Policy Spurring 
Crisis, Boston Bank Says 


BOSTON. “Unless there is a 
fundamental change in our finan- 


phy, we are headed for a crisis in 
a comparatively short period of 
time,” the First National Bank of 
Boston warns in its current New 
England Letter. 

Those concerned about the na- 
tion’s fiscal affairs are urged by 
the bank to support a nationwide 
nonpartisan taxpayers’ association 
being formed to demand action on 
the Hoover commission’s recom- 
mendations for elimination of 
waste in the federal government. 

“Great Britain now faces an 
acute crisis despite the substantial 
aid that has been provided by the 





United States since the war,” the 


bank points out. 


“In the event our country should 
find itself in a similar position, 
there would be no outside aid 
forthcoming. ... But those who are 
concerned with the preservation of 
federal fiscal integrity and want to 
deflate the bloated budget are 
branded as ‘anti-social,’ ‘economic 
illiterates’ and ‘ruthless men.’ . . 

“Despite our perilous position, 
never in the history of this or any 


Winning Words 


Ford Worker’s Slogan 


Wins New Car 


CHESTER, Pa.—A veteran em- 
ploye of the Ford division of Ford 
Motor Co.’s Chester (Pa.) assembly 
plant, whose slogan on the impor- 
tance of building quality into the 


firm’s products was judged the best | 


in a nationwide contest, has re- 
ceived a new 1949 Ford Custom 


sedan from Henry Ford II, com-| 


pany president. 


John M. Hislop of Philadelphia, | 


who has worked for the company 
since 1924, was :presented the keys 
and title to the car by Ford during 
a brief ceremony held at the end 





Only rece 
a quality 





cial policies and national philoso- | 


of the plant’s final assembly line. |Gov. Frank Carlson. 


BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 


and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


AUTOMOTIVE NEWS 


other country have there been so 
many promises made for providing 
‘bencfits for the people’ of this 
country as well as for rehabilita- 
|tion of the backward sections of 
the world. ... 

“It is a sad commentary on a 
country with such a record for 
outstanding contribution to ma- 
terial welfare that our officials can 
come forward with federal spend- 
ing as the only panacea for our 
|domestic economic ills and for 
world salvation.” 


Washable Fabric 


For Cover Shown 


NEW YORK. — A new light- 
| weight, all-nylon washable fabric 
developed especially for automobile 
slip covers was introduced by Bur- 
lington Mills Corp. in the showroom 
of the Manhattan-Pontiac, Broad- 
way and 58th St. 

Fry Products Co. of Detroit, a 
leading seat cover firm, has utilized 
the fabric to produce what is said 





-|to be the first completely washable, 


easily removable all-nylon _ slip 
|cover in automobile history. Pon- 
|tiac and Oldsmobile are the first 
auto manufacturers to purchase the 
new slip covers and will have them 
available soon. ; 

| One of the unusual features of 
|the slip cover is that the fabric in 
;certain types is woven to permit 
drivers to slide more easily side- 
| ways under the wheel but not for- 
| ward and back. They are removed 
by releasing two hidden hooks on 
the lower sides of the seat and then 
lifting off. A rubber cable which 
|took nine years to perfect holds 
the cover in place over the back 
of the seat. 





Vincent on Kans. Board 


| H. B. Vincent, auto dealer in 
Marysville, Kans., has been re-ap- 


|pointed to the Kansas state bank- | 


|ing board for a three-year term by 





ntly have we been able to secure 
binder which will stand the gaff 










BOOK 
DEPT. 







DETROIT 26 


Economy 
Philadelphia Bank Sees 


PHILADELPHIA.—Current “ser- 
ial readjustment” of industry prices 
in which some types of goods “have 
remained scarce after other types 
piled up on dealer’s shelves” implies 
that “some industries will turn up- 
ward before others get very low, 
and that a recession will be cush- 
ioned at all times.” 

Such a conclusion is reached in 
a review of the mid-year business 
situation by the Federal Reserve 
Bank of Philadelphia in its Busi- 
ness Review. 


“In the last six to eight 
months,” the review points out, 
“virtually every business barom- 
eter has receded from its postwar 
peak. The most descriptive term 
for this process is ‘adjustment.’ 


“Some war and postwar distor- 
tions are being ironed out. For the 
most part, recent declines have 
been orderly, and banking has 
taken the changes in stride. 


“Unemployment, a serious prob- 
lem, in some communities, has been 
growing. Still 60,000,000 people are 
at work, and thus far, crisis is not 
imminent. 

“Monetary and fiscal policies are 
being adapted to the new situa- 
tions. Moreover, institutional 
changes in our economy tend to 
minimize the danger of another 
1929, 

“Yet corrections are still neces- 
Sary and are often painful. We 
must be on guard lest they be- 
come cumulative and proceed too 
far.” 

Discussing strengths and weak- 
nesses in the business picture, 
which it admits is not “pretty,” the 
review notes that “one of the most 
disturbing elements is the prospect 
of readjustment in the steel and 
automobile industries.” 


In steel, the process, complicated 
by strike threats, is under way, the 
bank believes, but in motor cars, 
the industry has not yet begun to 
feel the results of “catching up.” 


“Tt is not possible to say how ex- 
tensive these readjustments will 
be,” the review comments. “The 
stock of overage automobiles and 
other durable equipment is large. 
But large cutbacks in automobiles 
and steel, even though they might 
be temporary, could add to the un- 
employment lists, which might lead 
to a cumulative deepening of 
recession. 

“This danger is real and it will 
persist for sometime; yet it is 
substantially mitigated by other 
points of strength.” 

Among these points of strength, 
the bank declares, “is that the 
money supply is not likely to de- 
crease much further,” since a treas- 
ury deficit is indicated and the 


Tiedemann Heads 


Hudson Zone 


DETROIT. — Hudson has ap- 
pointed A, Carl Tiedemann zone 
manager of the company’s Cleve- 
land zone, accord- 
ing to N. K. Van- 
Derzee, sales vice- 
president. 


Tiedemann, a 
veteran of 25 
years in the auto- 
mo bile business, 
has been north 
central divisional 
merchandising 
manager for Hud- 








A, C, Tiedemann 


As Precluding Serious Depression 


Cushioned 


Serial Price Adjustments 


decline in business loans shows 
signs of slowing down, with a sea- 
sonal upturn likely toward the end 
of the year. 

Velocity of money will depend 
upon how people view the future, 
and we recognize that we might 
talk ourselves into a depression, but 
it is pointed out, “pessimism in 
1947 and 1948 failed to produce a 
slump in those years.” Survey of 
consumer finance shows a strong 
final position of consumers gener- 
ally, and more aggressive mer- 
chandising programs by manufact- 
urers and retailers may tap the 
latent consumer demand, 

“How low must prices fall be- 
fore consumers will buy more 
eagerly? At the moment this is a 
moot question,” says the review at 
its conclusion. “The issue will be 
decided by the consumers in the 
market places. Suffice it to say that 
they will not be fooled by token 
price cuts. 

“Can business reduce prices far 
enough, fast enough? Another 
moot question, but one for which 
the early evidence indicates the 
possibility of an affirmative, if 
hesitant answer. 

“Some prices have already tum- 
bled, profits have been reduced, but 
are still far from the vanishing 
point. Despite relatively inflexible 
wage costs, the bogy of the advanc- 
ing break-even point is apparently 
less formidable than it appeared 
when all costs were rising. 


“Although the present picture is 
spottier than that of a year ago— 
more firms are in difficulty—the 
financial position of business cor- 
porations at the end of 1948 was the 
same as a year earlier, and the 
interest burden was only one-third 
that of the prewar period. Some 
deterioration of unusual postwar 
liquidity has occurred, but few 
firms are feeling the pinch of in- 
adequate working capital.” 


Cadillac Output 











son Sales Corp., 
with headquarters in Detroit. 

| During the war he was chief of | 
| procurement for automotive parts 
|and supplies for the Detroit office 
|of U. S. Army Ordnance. He suc- 
ceeds Carl M. Palmer, resigned. 


Magnus Chemical Offers 
Free Cleaning Tests 


GARWOOD, N. J. — Magnus} 
Chemical Co., Inc., manufacturers | 
| of automotive and industrial clean- | 
jing chemicals and equipment, an- | 
nounces the inauguration of a free | 
production test cleaning service. 

Companies wishing to test a new | 
cleaning method or material can | 
eliminate the conducting of clean- | 
|ing tests on their own premises 
by taking advantage of this new 
service. 





|the first seven months of this year 


|corresponding period of 1948, Ivan 


|said, raising the total number of 


| 234,127, In 1948 production through 


Of 51,560 Clips 
7-Month Mark 


DETROIT.—Production of 51,560 
Cadillac automobiles during the 
first seven months of this year has 
established a new divisional record 
for the January-July period, ac- 
cording to John F. Gordon, general 
manager. 

“This new high production level 
exceeds by more than 5,000 units 
the previous mark for a similar 
period set in 1941 and is more than 
16,000 units ahead of the highest 
figure for any similar period since 
the war,” Gordon said. 

“With this record volume through 
July, we have been able to increase 
our deliveries to keep in pace with 
the continued high demand for 
Cadillac automobiles,” he said. 

Production figures during the 
January-July period also emphasize 
the continued customer preference 
for the Hydra-Matic transmission, 
Gordon said. More than 98 percent 
of all Cadillacs built during this 
period were equipped with Hydra- 
Matic at the customer’s request, he 
added. 


Output at Buick 
Outpacing 1948 
By 46 Percent 


FLINT. — Buick production for 


was 46 percent greater than in the | 


L. Wiles, general re- | 
ported last week. 


Output for July was 33,701, Wiles 


manager, 


cars turned out so far this year to 


July was 159,670. 

Wiles pointed out that July pro- 
duction was maintained at steady 
daily average even though the 
Buick plant was busily engaged 
during the month in getting pro- 
duction started on the new Special 
series which is being introduced to 
the public this week. 

Dynaflow production continued 
high, Wiles reported, with about 
22,000 units being built in July. 
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| Golden Salute 


| Goodrich Reviews Highlights 
In Packard History 


AKRON. — A _ brochure titled 
“Golden Anniversary” has been 
prepared by the B. F. Goodrich 
Co., as a salute to Packard Motor 
Car Co. 

The brochure, which highlights 
events in Packard’s history from 
1899 to 1949, was prepared, accord- 
ing to Goodrich, “to acquaint our 
organization with the achievements 
which have helped make Packard 





Motor Car Co. outstanding in 
American industry.” 
The booklet details Packard’s 


entry in the car-building business 
and points out that of all the firms 
represented in a 1900 automobile 
show, Packard alone is left. 


Williams Boosted 
In Packard Parts 





DETROIT.—Jack K. Williams has 
been promoted to midwestern 
region parts and service manager 
of the 


Packard Motor Car Co. 
With head- 
quarters in Chi- 
cago, Williams 
will head up all 
Packard parts 
and service activ- 
ities in the mid- 
western region, 
which _ includes 
the Minneapolis, 
St. Louis, Kansas 
City and Dallas 
- - zones. 
Jack K. Williams Williams, 34, 
joined Packard four years ago as 
a district manager in the Dallas 
zone, He was later transferred to 
Denver in a similar capacity. The 
following year, he became Kansas 
City zone parts and service man- 
ager. In December, 1948, he went 
to the Chicago zone with the same 
duties. 


AUTO BOOKS 


That Should Be in Every 
Dealer’s Library 


These books should be in the library 
of every franchised dealer—available 
to his mechanics and salesmen—the 
knowledge they contain will be valu- 
able when the ‘‘chips are down’’ and 











real competition arrives. 
AUTOMOTIVE FUNDAMENTALS. By 
Irving Frazee and Earl L. Bedell, Cover- 


ing the entire field of automotive main- 
tenance and operation. $4.90 postpaid. ___ 
THE LAST BILLIONAIRE — HENRY 
FORD. By William C. Richards, ‘‘An in- 
formal portrait of an industrial genius who 
was also a most unpredictable human be- 
ing.’’ $3.75 postpaid. 

iSNUDSEN, A BIOGRAPHY. By Norman 
Beasley. 397 pages, cloth bound. $3.75 
postpaid 

AUTOMOTIVE MECHANICS. Wm. E. 
Crouse. A comprehensive and basic course 
on the subject of fundamental automotive 
mechanics, Cloth binding. $5.00 postpaid. 
eee ne nae 
DEALER BUSINESS COUNSEL, Business 
guidance for automobile dealers, By J. B. 
Van Tassel, Dealer Business Consultant. 
Three books—Book No, 1, $2.00. Books 
2 and 3, $3.00 each postpaid. 

DETROIT IS MY OWN HOME TOWN. 
Malcolm Bingay. A story of Detroit and 
sidelight history of the fabulous motor 
car business. $3.75 postpaid. 

FABULOUS HOOSIER. By Jane Fisher. 
A story of Carl Fisher, early pioneer of 
the automotive industry. $3 postpaid. 
FASTEST ON EARTH, By Capt. George 
Eyston. Complete history of every land 
speed record from 1898 to the present. 
Paper-bound, $2; cloth-bound, $3. 

ee ena 
FLOYD CLYMER’S MOTOR SCRAP- 
BOOKS. Order Edition No. 1, 2, 3 or 4 in 
paper cover, $1.50 each. Deluxe cloth- 
bound, $2.50. Steam-car edition, $2 or 
cloth-bound, $3 postpaid. : 
HENRY FORD—HIS LIFE, HIS WORK, 
HIS GENIUS. By Wm. A. Simonds. Re- 
printed by Floyd Clymer. Deluxe edition, 
$4 postpaid. - 
INDIANAPOLIS RACE HISTORY — 1909 
TO 1946. 852 pages, 1,000 illustrations. 
Deluxe edition, $5 postpaid. Paper-bound, 
$3.50. ) 
MOTOR MEMORIES, A saga of whirling 
gears by Eugene W. Lewis. $3.50 post- 
paid. 


| FLOYD CLYMER’S INDEPENDENT TEST 


REPORT OF KAISER-FRAZER CARS. 
Deluxe edition, $2.50 each. Paper-bound, 
$1.50 postpaid. 

FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF POST-WAR STUDEBAKER 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. 

FLOYD CLYMER’S INDEPENDENT TEST 
REPORT OF POST-WAR MERCURY 
CARS. Deluxe edition, $2.50 each. Paper- 
bound, $1.50 postpaid. ee 
FLOYD CLYMER’S INDEPENDENT TEST 


REPORT OF 1949 FORD CARS. $1.50 
postpaid. a 
COMPLETE 1948 INDIANAPOLIS 500- 


MILE RACE SUPPLEMENT, By Floyd 
Clymer. $1.50 postpaid. 


BOOK DEPARTMENT 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U.S, PRODUCTION ONLY) 








Week Week Jan. 1 dan. 1 
Ended Same Ended Total to to 
Aug. 6, Week, duly 30, duly, Aug. 7, Aug. 6, 
1949 1948 1949* 1949* 1948* 1949* 
CHRYSLER 29,372 19,827 27,987 104,580 475,703 618,457 
PE ¢cs¢cacs eens 4,132 2,998 3,923 14,013 69,305 80,366 
PT 6)640baene eee 2,928 2,317 2,712 9,795 53,761 61,747 
ee 8,226 5,709 7,594 29,852 187,459 154,777 
MD. 9 issdiveess 14,086 8,808 13,708 650,920 215,178 321,067 
EE wks 0 vhve eked ee 25,662 15,465 25,644 104,224 334,042 599,838 
RL os wi 646.0060 080% 19,791 11,192 19,566 79,066 237,409 468,303 
Lincoln eeveree 949 8 951 3,926 18,991 21,327 
DEY covcnsenvess 4,922 4,265 5,127 = 21,282 77,642 110,208 
GENERAL MOTORS.. 51,627 33,440 52,570 211,195 942,263 1,313,129 
EEE Swccvvevesvcves 8,005 5,904 8,102. 33,701 165,584 242,132 
PEE cvecssesoces 1,740 1,611 1,717 7,282 37,541 53,300 
Chevrolet ........... 27,108 16,727 27,919 109,871 468,290 648,017 
Oldsmobile ......... 6,765 4,182 6,694 27,029 118,927 173,103 
ED: a:b 0 use bn 00 se» 8,014 5,016 8,138 33,312 151,921 196,577 
KAISER-FRAZER 1,723 4,500 1,385 6,225 116,160 45,704 
ee 48 1,572 21 393 37,540 6,434 
SE asecevusrbvews 1,675 2,928 1,364 5,832 78,620 39,270 
So 221 739 240 715 19,420 6,468 
HUDSON 2,889 ones 2,631 9,671 82,396 97,015 
NASH ..... 3,512 879 3,557 138,458 86,716 93,380 
PACKARD ........... 3,203 2,472 2,350 10,786 56,514 64,226 
STUDEBAKER ....... 3,008 3,062 opae 14,694 100,054 123,919 
WUMEMSEI” is ccc ceccene 615 222 621 3,425 16,082 20,008 
Total Cars, U.S. ....121,832 80,656 116,935 478,973 2,229,350 2,982,644 
+Station wagons and Jeepsters. *Revised, 
COMMERCIAL CARS 
(U.S. PRODUCTION ONLY) 
Week Week dan, 1 dan. 1 
Ended Same Ended Total to to 
Aug. 6, Week, duly 30, duly, Aug. 7, Aug. 6, 
1949 1948 1949* 1949* 1948* 1949* 
CHEVROLET ......... 7,009 7,246 7,178 29,2338 237,540 256,994 
CROSLEY 5 21 4 15 1,993 231 
EE. ov.gb oe 6.00 6-0.00hie 46 85 88 206 4,273 2,161 
A 2,651 3,377 2,693 10,661 95,393 98,649 
FEDERAL ..........- 35 58 45 135 3,014 923 
SEN deastecccvctee 5,966 5,707 6,588 26,645 205,820 138,534 
0 SP Tree 1,524 1,585 1,693 6,964 52,205 57,313 
INTERNATIONAL 2,816 3,457 3,058 13,099 110,314 90,489 
SE viwteeheesevevee 140 207 129 543 8,156 4,123 
Dest absipscdescsss 15 winnie 78 256 8,090 2,204 
STUDEBAKER ........ 1,096 1,275 4,317 36,933 44,030 
MUMEEEED cocccvcccccccs 175 253 ‘tes 281 7,666 5,024 
MPEGS cccccsccccoce 663 1,531 845 3,750 68,372 34,189 
MISCELLANEOUS ... 412 458 412 1,598 12,945 13,053 
Total Trucks, U.S. .. 22,613 25,260 23,111 97,703 852,714 747,922 
Total Cars, Trucks 
MUG fesedesesnetecees 144,445 105,916 140,046 576,676 3,082,064 3,730,566 
Total Cars, Trucks 
PE ct vase beh sb oe 7,206 3,869 7,416 31,386 146,035 171,173 
Grand Total, 
Cars and Trucks 
U.S. and Canada ...151,651 109,785 147,462 608,062 3,228,099 3,901,739 








*Revised. Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, Diamond T, etc. 


Week’s Output Up Slightly is 
To 144,445 Cars, Trucks 


(Continued from Page 1) 


total of 672,000 vehicles, comprising , now, U. S. plants should end August 


565,000 cars and 107,000 trucks. 


with an eight-month production of 


That is, of course, barring @ | 3 421,207 cars and 828,506 trucks—a 


Ford strike. 

If GM production hikes material- 
ize and output at other plants, in- 
cluding Ford, does not taper off 
before September, August produc- 
tion may even exceed the foregoing 


projection. 
* > + 


HATEVER new record is 

racked up in August will likely 
stand for many months and per- 
haps years to come. August output 
will probably put a good volume of 
cars in dealers’ hands for Septem- 
ber sale, and that is the month 
when sales officials expect that auto 
buying will begin to adjust itself 
to seasonal trends. 

If sales do show signs of dip- 
ping at the end of this month, 
plants will undoubtedly adjust 
production for September and 
thereafter accordingly. 

As the production picture looks 


New Bids Asked 
On Playboy Plant 


BUFFALO.—The war assets di- 
vision of the General Services Ad- 
ministration has put the former 
Chevrolet plant at Tonawanda, 
N. Y., on sale, with bids due at its 
New York office by Sept. 12. 

Playboy Motor Corp. had an op- 
tion to buy the $12,071,000 plant for 
$2,259,000, but relinquished the op- 
tion in May. Playboy has filed a 
voluntary reorganization petition in 
Federal District Court, Buffalo, A 
manufacturing area of 500,000 
square feet is contained in the 
plant, located on a 33-acre plot. 


4,587,400 cars and 771,020 trucks 
were built for a total of 5,358,420. 


the ratio of cars and trucks was 
far different, fell only a few days 
short of exceeding the 1929 total. 


omy is happier over the auto indus- | 
try’s current production pace than 
the steel mills. 


alone is responsible for steel output 
holding at a relatively high level 


total of 4,249,713 vehicles. 


After a 672,000-unit month, U. S. 


plants starting in September would 
need only to average about 280,000 
cars and trucks a month for four 
months to wind up 1949 as the best 
production year of alltime. 


* * * 


P TO now, the industry’s peak 
year still stands as 1929, when 


Production during 1948, althoszh 


It would appear that only the | 
worst kind of labor situation can 
deter U. S. plants from such a | 
goal this year. Most plants report 
the material situation as “good, 
and getting better.” 


No segment of the nation’s econ- 


* * * 


CCORDING to some 
sources, the auto 


steel 
industry 


Steel men say demand for 
sheets and strips from automo- 














HELP WANTED 


SERVICE MANAGER—With 
ground, Capable of hiring, 
developing service personnel 
full charge of entire service department. 
This is an old 
dealership 


proven back- 
training, and 


Illinois, Hospital and group life 
ance, Paid vacations, If you can qualify, 
send full particulars of your background, 
including past ten years’ 
your own handwriting. 
40, at 
cooperative. 
3305, c/o Automotive 
WANTED GENERAL 


Enclose recent 
News, 


MANAGER 


photo. 
Detroit 26. 


in Memphis, Tennessee, 
energetic man with wide experience, 
proven ability, a record of successful ac- 
complishment in similar operation and 
who wishes to better his position finan- 
cially and permanently. 
retire from active management, This 
position will pay $25,000 or more to the 
right man, Do not reply unless you fit 
the above requirements. Answer in detail 
and in own handwriting. Application will 
be in strict confidence. Box 3307, 
Automotive News, Detroit 26. 
SALES MANAGER—WITH 
take over full management and owner- 
ship after trial period. To proper party 





SERVICE MANAGER WANTED for Olds- 


WANTED. MECHANIC, experienced in hy- 


SERVICE MANAGER wanted for Chyrs- 








tive plants is excellent and that 
auto makers are the main justifi- 
cation for optimism in the steel 
industry regarding prospects for 
the balance of the year. 


In other industries, it is said, in- 


coming orders are only slightly 
stronger than they were a few 
weeks ago. 


—Bernie TrHomas 


OFFICE MANAGER - SALESMAN, Excel- 


SERVICE MANAGER: Chrysler & GMC. 


will sell half interest in $90,000 net 
worth dealership for $25,000 cash, To a 
successful operator will provide oppor- 
tunity to acquire entire deal and pay 
the balance out of profits. Popular car, 
Northern TIllinois. Replies confidential. 
Box 3298, c/o Automotive News, De- 
troit 26 





WANTED 


EXPERIENCED SALESMEN 


. . . to call on NEW car dealers for nation- 
ally known manufacturer of complete line of 
automobile seat covers. Choice territories 
available. 15% straight commission. Send 
qualifications and references to Box 3244, c/o 
Automotive News, Detroit 26. 





SERVICE MANAGER—CHICAGO—Chevro- 
let. Man about 40 now earning $6,000 
who believes himself capable of earning 


$12,000 with dealer’s support. Service 
volume goal $400,000 labor annually. 
$8,000 plus incentive. Chevrolet dealer 


north of Madison St., Chicago. Box 3297, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER—Top notch man be- 
tween 35 and 45, with a successful serv- 
ice managerial background, capable of 
handling an organization with annual 
$100,000 in service labor, wanted by 
well-established Studebaker dealer in 
Florida city of 250,000 population. A 
grand place to live and rear family. 
Good salary and bonus plan for the 
right man, Write full description of 
qualifications. Replies confidential. Box 
3296, c/o Automotive News, Detroit 26. 


WANTED—SERVICE MANAGER, Leading 
Miami automobile dealer has opening for 
a service manager on a salary and com- 
mission arrangement. Must have a suc- 
cessful record in automotive service work, 
a good salesman, neat in appearance, 
pleasing personality and ability to handle 
men. If you are under 50 yrs. of age 
and have the above qualifications, send 
your letter of application in with full 
particulars. Box 3299, c/o Automotive 
News, Detroit 26 


PATTERNMAKER AND MARKER — Ex- 
perienced on auto seat covers. Large New 





Jersey manufacturer offers permanent 
position with future for the right man. 
Must drive car. State age and salary 
desired, All replies strictly confidential. 
Box 3314, c/o Automotive News, De- 
troit 26. 


HIGH CALIBRE REPRESENTATIVE re- 
quired by automobile hauler for Eastern 
territory. Write Box 3308, c/o Automotive 
News, Detroit 26 


mobile, Cadillac and Reo dealership in 
one of fast-growing towns in Nebraska. 
New, best equipped shop. Excellent op- 
portunity for a good man, Must be alert, 
aggressive and capable. Write, stating 
experience and qualifications to Box 3287, 
c/o Automotive News, Detroit 26. 


dramatic work. Permanent position for 
right person. Salary unlimited. Dealer in 
Oldsmobile, Cadillac cars and Reo trucks, 
in fast-growing town in Nebraska, Write, 
stating experience and qualifications to 
Box 3288, c/o Automotive News, Detroit 
26. 


ler-Plymouth dealer, Apply Navarro, 
Inc., Key West, Florida. Telephone 600. 


POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 7'/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 












lent experience all phases of dealer 


and taking 


established Oldsmobile 
in one of the best cities of 
over 50,000 population in the heart of the | 
rich corn and soy bean country in central 
insur- 


experience in 
Must be under 
least High School, aggressive and 
Box | 
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POSITION WANTED 


GENERAL MANAGER AND SALES MAN- 
AGER. A capable, responsible business 
man with sound knowledge of new and 
used passenger car and truck merchan- 
dising and all phases of agency manage- 
ment offers his services to a medium 
sized operation, Preferably a dealership 
located in or near New York City, owned 


himself of part or all management prob- 
lems to obtain more leisure time or plan- 
ning retirement in the near future, Ex- 
cellent finanvial and character references. 
Box 3310, c/o Automotive News, Detroit 
26. 


ASSISTANT, SALES OR MANAGEMENT. 


by an individual who desires to unburden | 


For 
well-established GM 500 to 750 car dealer | 
Interested in an | 


Owner wishes to 


c/o 


ABILITY to 


SALES EXECUTIVE 





WANTED 


ACCOUNTANT-OFFICE MANAGER. Ex- 


PARTS WHOLESALE MANAGER or parts 


WILL PURCHASE FORD DEALERSHIP, 





operation, opportunity for the dealer who 
would like to be semi-retired and relieved | 
of detail, would be willing to make in- | 
vestment. Box 3293, c/o Automotive 
News, Detroit 26. 


sales ex- | 
customer, 


Twenty-two years service and 
perience. Truck specialist. Good 
factory and labor relations. Volume 
minded, quality producer, Box 3318, c/o |} 
Automotive News, Detroit 26. | 


Ambitious and intelligent young man 
looking for position with future. Willing 
to work and to learn, Three years’ ex- 
perience all phases of small KF dealer- 
ship. Age 29, married and can furnish 
excellent references, Northeast U. 8S. pre- 
ferred, Box 3313, c/o Automotive News, 
Detroit 26. 


PARTS MERCHANDISING or parts dept 


manager, Illness in family necessitates 
locating in Southern climate, 18 years 
parts experience as depot manager and 
parts wholesaling with Chrysler and 
dealer parts operations. Experience covers 
all Chrysler products particularly trucks. 
Can furnish best of references. Thor- 
oughly familiar with purchasing methods, 
traffic and business management. Box 
3300, c/o Automotive News, Detroit 26. 


desires to become 
associated with truck dealer (preferably 
GMC) as sales manager. Operated own 
business successfully for a number of 
years. Previous to that was employed for 
over twenty years in various sales capaci- 
ties by large truck manufacturer. Capable 
of training and directing large sales 
force. Character and ability will stand 
close inspection. Go anywhere. Box 3301, 
c/o Automotive News, Detroit 26. 


A GOOD SALES JOB. Have 
successful record in advertising and sales. 
Thoroughly acquainted with automotive, 
tire, implement, electrical appliance, 
home heating and general accounts 
throughout the Midwest. Have sold in- 
tangibles and hard-to-sell products. Best 
of personal and financial references. 
Want permanent position with salary or 
draw, Write or wire and will see at your 
convenience, Box 3302, c/o Automotive 
News, Detroit 26 


GENERAL MANAGER or SALES MAN- 


AGER. Prefer General Motors connec- 
tion in Midwest. 18 years’ experience of 
successful operation in all phases of 
dealership with additional advantage of 
knowing finance, organization and office 
management, Capable of handling sales- 
men and organizing sales program and 
seeing them through. Wide acquaintance 
among unit personnel and can furnish 
best of references. Will expect adequate 


salary and percentage arrangement. 
Write Box 3279, c/o Automotive News, 
Detroit 26. 


GENERAL SALES MANAGER. Aggressive, 


15 years’ GM experience. Age 44. Excel- 
lent knowledge of both new, used car 
sales. Proven sales force trainer and 
director. Diplomatic, but firm adminis- 
trator. Now, and for past 12 years, 
general manager of volume GM deal. 
However, desire association with even 
larger operation in Michigan or sur- 
rounding area. Married and devoted 
family man. Box 3278, c/o Automotive 
News, Detroit 26. 


SALES-GENERAL MANAGER: Two years 


current general manager large distributor 
operation. Prewar sales management for 
Chevrolet S850 cars Ten years’ with 
Chrysler and General Motors dealer pro- 
motion work, Can figure budgets, make 
market analysis, organize, get action and 
get along. College man, 49, Protestant 
Make investment if desired. Box 3315, 
c/o Automotive News, Detroit 26. 


perienced business manager, General 
Motors and Ford systems, 25 years’ ac- 
counting experience, 15 years’ public 
accounting, part auditing automobile 
agencies. middle age, college graduate. 
Box 3241, c/o Automotive News, Detroit 
"A 


and service supervisor. 26 years’ experi- 
ence, thoroughly trained in management, 
training personnel and sales promotion, 
wants job with MoPar wholesaler or 
aggressive Chrysler, Dodge or DeSoto 
dealer, excellent references. Box 3276, 
c/o Automotive News, Detroit 26. 


DEALERSHIP WANTED 


300-400 units annually, Will pay cash, 








FOR 





true value Parts, service equipment, 
fixtures, etc No good will. Subject 
factory approval, Prompt answer essen- | 
tial as considering a purchase now. 
Please furnish full details past sales, | 
cars, trucks, parts also percentage, serv- 
vice absorption. Replies will be held in | 
strict confidence, Box 3303, c/o Automo- 
tive News, Detroit 26, | 


G.M.C. DEALERSHIP WANTED in Great 


Lakes region or Midwest. 150 to 350 car 
deal preferred. Have ample funds and 
can qualify with factory, All replies held | 
in strict confidence. Box 3289, c/o Auto- 
motive News, Detroit 26. 





| DEALER EXECUTIVE, Volume operator, 


age 37, responsible, with proven success- 
ful buyers’ market record managing large | 
General Motors dealership. Will pay cash 
for dealership or buy part interest. Fac- 
tory approval assured, Please reply in 
confidence, Box 3316, c/o Automotive 
News, Detroit 26. 


CHEVROLET-FORD. Lower half U. S. Im- 


pressive pre-war record, likeable, con- 
genial. Open to good proposition, all or 
half. Box 3284, c/o Automotive News, 
Detroit 26. 


458 Tenth Ave. 


ae NTIS Oe Oo 4) Cae a be 


DEALERSHIP AVAILABLE 


NEW CAR DEALERSHIP in Northern 
Pennsylvania town of 50,000 population 
in one of best counties in state. A good, 
going business. Now have Studebaker 
franchise, Other highly profitable busi- 
ness interests, which will require all of 
my time, is reason for selling. This is 
not a run-down business but a good 
healthy operation, showing a very good 
profit each year. Have sold 73 new cars, 
144 used cars first 6 months this year. 
Total volume first 6 months—$280,0U0. 
Paying $400 per month rent for 11,500 
square feet floor space, $35,000 cash 
takes entire setup providing you can 
qualify with factory. Johnson Motors, 
544 E, 3rd St., Williamsport, Pa. 

CHEVROLET—Now have 50-car franchise, 
North Dakota county seat town of 1,200, 
doing quarter million gross velume an 
nually, Stock sold on inventory basis, 
approximately $17,500, equipment at 
$8,000. Large rich rural area, crops best 
in state, 45 units delivered this year new, 
plus large used volume. Factory approval! 
required, Will sell buildings on long term 
or lease same way. Box 3292, c/o Auto- 
motive News, Detroit 26. 


OWNER WILL CONSIDER centract with 


experienced general manager capable 
operating 1800 car dealership Middle 
West, permitting purchase of stock on 


contract basis until full ownership 
acquired. Good salary and operating 
bonus, Do not reply unless you are fully 


experienced and capable of operating 
volume big three deal. No investment 
required, but permitted. Give complete 
details and photograph. Replies treated 
absolutely confidential, Box 3277, c/o 
Automotive News, Detroit 26. 


DEALERSHIP. CALIFORNIA small town 
—280 miles from Los Angeles. Leading 
independent line including trucks, Large 
construction project started nearby. Other 
franchises available. Fine territory in 
heart of hunting, fishing, skiing area. 
Excellent climate, Firm lease, low over- 
head. $10,000, terms available. Box 3290, 
c/o Automotive News, Detroit 26. 





DEALERSHIP FOR SALE (Now handling 


Hudson)—Florida West Coast commun- 
ity of 30,000 all year ‘round population 
and a 70,000 winter population. Largest 
and finest used car lot in town. $250,000 
gross 1948—6 months 1949 gross $253, 
000. Corner location. Only reasonable 
offers considered, Box 3306, c/o Automo 
tive News, Detroit 26. 





AGENCY, Now handling Plymouth-DeSoto. 


Western Michigan, long established, 200 
car contract. Modern buildings, 5 car 
showroom, $120,000, inventory at cost, 
$50,000 down. Sale subject to factory 
approval of franchise. Box 3312, c/o 
Automotive News, Detroit 26. 


DEALERSHIP, Now handling Pontiac ex- 


in north central state city of 
Delivered 175 new cars in 1941. 
Very prosperous, well managed, up to 
date dealership, Will sell to qualified 
parties—either selling or renting building. 
Retirement of majority stockholder reason 
for selling. Box 3311, c/o Automotive 


News, Detroit 26, 


clusive 
45,000. 





NEW CAR DEALERSHIP in central Ken- 


tucky, now handling one of big three 
lines. Well established business, owner 
forced to sell due to illness, Must qualify 
with factory. Reply Box 3317, c/o Auto- 
motive News, Detroit 26. 


SALE. NEW CAR DEALERSHIP in 
Northern Ohio, county seat, population 
3,000. Handling 2 of the top big three. 
Modern new building, service garage and 
filling station, Leaving the state. Box 
3304, c/o Automotive News, Detroit 26. 





CENTRAL PENNSYLVANIA, “‘big three’ 


dealership for sale. Large city. Illness 
forces sale. Box 3261, c/o Automotive 
News, Detroit 26. 


BUSINESS OPPORTUNITY 


AUTO PARTS AND Machine Shop. One of 


Milwaukee's oldest downtown firms. Com 


plete stock and machine shop; annual 
volume of $190,000, Real estate included 
Brick 3 store and 3 apartment building 
Ed. Porth and Sons, 4th & North, Mil- 


waukee 12, Wis. Concord 4-4321, 


DEALER SERVICES 


INVENTORY SPECIALISTS: Parts and 


accessories inventories taken accurately, 
economically and quickly in Michigan. 
Illinois, Indiana, Ohio, Pennsylvania and 
New York, Automobile Dealers Inven- 
tory Service, 4690 Newport, Detroit 15, 
Mich, Phone VAlley 2-9377, 


NEW CARS WANTED 


WANTED 


NEW 1949 CARS 
ALL MAKES 


Phone or Wire 


ANDERSON AUTO CO. 


PEORIA, ILL. 








USED CARS WANTED 


WANTED 


EX TAXI CABS AND FLEET CARS 
5 Passengers only, in good condition 


Forward information to 


Duke Motors, Inc. 


Longacre 3-3822 
New York 18, N. Y. 
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USED CARS FOR SALE 


—AUTO— 
AUCTION 


aanofijumm 


USED CARS FOR SALE 


AUTOMOBILE 
AUCTION 


28 MILES FROM CHICAGO LOOP 
Yq Mile East of Iilinois State Line 
On Route 


EVERY FRIDAY... 11 A.M. 
175-Car Average 
Year's Percentage Sold Above 63% 
Dealers Buy - - - Dealers Sell 
GEO. LAWSON—Owners—BUD FENNEMA 
DUTCH STUART, Auctioneer 
Dyer Auto Auction 
Phone 4111-4051 DYER, IN’ 


Res.: Lansing, Ili. 730 and 
Lansing, li. 107R 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 


D. 
DANVILLE, PENNA. 
EVERY WEDNESDAY 











will always find real action at 
both these auctions. 


R. D. WEST, Prop. 
Tex Rickard 


’ 
_ LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heart of Lancaster County 
LOW MILEAGE, CLEAN CARS 


FOR DEALERS ONLY 
Located 6 miles North of Lancaster, Pa. 


MANHEIM AUTO SALES 
& AUCTION, INC. 


Phone 202-W4 


Philadelphia's 
DEALER AUCTION 


| Jos. E. Johnson 
Auctioneers 





CHICAGO AUTOMOTIVE 
AUCTION, INC. 


TUESDAY—AUGUST 9TH 
12:00 SHARP 
Under New Management 
WORLD'S LARGEST INDOOR ARENA 


®Room for 300 Cars 
® Newly Decorated 
®@ New Lighting System 


A NEW DEAL FOR DEALERS 
® Dealer Exchange of Checks 











ones Clean Sale — Clean Cars| EVERY TUESDAY... 11 A.M. 
AL PIEPER, Manager 


BRUCE PARKINSON, Auctioneer 
Phone: Regent 4-6100 
Address: 7833-7843 S. Exchange | 


Member National Auto Auction 
Protective Association 


DEALERS ONLY 


e 

Harry D. Gilbert 
vet te Auctioneers 

6600 N. Broad St. Phila., Pa. 


e 
PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 
e 


Tel. Livingstone 8-3000 





AUTO AUCTION 


TIM ANSPACH 


Albany, N. Y. 








AUTO AUCTION. Every Wednesday, 1 


(For Dealers Only) P.M. D.S.T. Dealers only, Ohio Valley 


Auto Auction, West 8th St., East Liver- 
EVERY MONDAY . . . 12 NOON pool, Ohio. Phone 6396, Plenty of buyers 
Member of N.U.C.D.A. and N.A.A.P.A and sellers. Weekly prices mailed on 
request. 





AUTO AUCTION EVERY TUESDAY 


IN THE HEART OF THE NATION - - - FORT WAYNE, IND. 


11:30A M Bring your cars or send them Monday, Monday Nite 
° ollie 


or Tuesday A.M. Our guarantee: You must be satisfied. 


Call us for Hotel Reservations: 
EASTBROOK 1254 


FORT WAYNE AUCTION CO. 


(WEBSTER-MARKER MOTORS) 


Owners: CARL E. MARKER - DENZIL V. WEBSTER 
COL. CARL E. MARKER, COL. HAROLD STRAIT, Auctioneers 


324 W. MAIN ST. FORT WAYNE, IND. 





—200— 1949 CARS —200— 
1949 Fords low as 1,000 GE Sct eee MeO mhN areas COCR RS OC ee Cree eCCe Ce ER ORES $1,400 
1949 Plymouths Ist series 5,000 mi. $1,350 
1948 Plymouths low as 8,000 mi. wee $1,200 
Clb. cps.—2 dr.-4 dies eal eaty tue the fon. 
These cars are from a cancelled order fron R.C.A. Only executive driven. 
—100— TRUCKS —100— 
FORDS — CHEVROLETS — DODGES 
1949 Panels & Pickups, 1,000 mi. ......--. see eeeeeee seeee -» $950 
1948 Panels & Pickups, 5,000 mi. - $800 
1947 Panels & Pickups, 9,000 mi. - $650 
—50— STATION WAGONS —_— 
1949 Fords-Plymouths, 1,000 mi. - $1,7' 
1948 Fords-Plymouths, 5,000 mi. - $l, 175 
Convoys leave daily enna 4 in ‘the u. s. me 
DeSoto HAROLD B. ROBINSON Plymouth 
1255 E. Chelten Ave. Li 8-4700 


Philadelphia, Penna. 





Auto Auction Every Thursday 
12:00 NOON. — RAIN OR SHINE. 


In the Heart of Chicago 
BRING OR SEND CARS AS EARLY AS TUESDAY 


INSIDE PARKING 


Plenty of Cars and Buyers 
Get Lucky — Bring Titles — Take Home Cash 
Call Early and Reserve Numbers 


PUBLIC AUTO AUCTION 


5353 So. Halsted St. 
Phone: Livingston 8-8400 











Chicago, Ill 
Jack Corrigan 








Auctioneer: 








USED CARS FOR SALE 


ATTENTION DEALERS 


WE WHOLESALE ALL 
MAKES AND MODELS 


CALL, WRITE OR WIRE 


Joe Szopinski 
Used Car Manager 


Connell Cadillac Co. 


Michigan's Largest Independent 
Cadillac Dealer 


Dick Connell Chevrolet 


Wayne County's Oldest Chevrolet Dealer 


12330 Jos. Cam 
| Detroit 12, Mich. Tel: 


| 





ATTENTION DEALERSIII 


1947 PACKARD CLIPPER 6-CYL. 
4-DOOR SEDANS, for only... 


Also...AT GREATLY REDUCED PRICES 


1947 CHEVROLET - FORD - PLYMOUTH 
4 DOOR SEDANS 


Excellent Bodies = -:- Good Motors 


All Cars Formerly Used for 
Cab Service in Phila. 


Phone or Write: 


| 
| 
| 
THE R. A. COMPANY 


4038 CHESTNUT ST. +. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 








KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 


In Continuous Operation Since 1943 
EVERY THURSDAY 


Dealers Meet at the Cross-Roads of America 


INDIANAPOLIS, INDIANA 
Col. R. V. Martin, Auctioneer 


915 N. IMlinois St. 





TRUCKS FOR SALE 


FOR SALE. 1938 Ford pick-up, 
$150. 1941 Ford cab and chassis 1% 
~$350. 1941 Ford pick-up, 
1942 Ford flat bottom 1% ton w/winch 





$525. 1946 Jeep—$500. 1946 Ford cab and 
1947 Jeep—$600. 
ton—-$250. 

(front )— 


chassis 1% ton—$800. 
1936 Dodge flat bottom 1% 
1941 Dodge pick-up w/winch 
$150. 1943 Auto car, 
5 ton—$1,000. 1943 Dodge 6 wheeler- 
$400. 1936 Ford pick-up, 
Willis J. Hakes, Inc., 150 
Fostoria, Ohio. 


FOR SALE. 


E. 





Sete NEWS, AUGUST 8, 1949 | 


pau 
TWinbrook 10603 | 








5495 


PHILA., PENNA 


Phone Lincoln 5383 


% ton— 
ton 
% ton—$200. 


cab and chassis, 


% ton—$155. 
South St., 


1947 WHITE MODEL WB-22, 


tractor type with Fruehauf trailer, style- 
van model 1947. 40,000 actual miles on 


complete, unit 85% rubber left, 
with 11:00 x 20 tires, 


P. O. Box 116, Bowman, N. Dak., 


Phone 319. 


AUTOMOBILE TRANSPORTS — Two GMC | 
8 months old, with 35 foot | 


Model 451, 
Mechanical Handling trailers almost new. 
This equipment ready to roll, fully 


equipped | 
36 foot insulated | 
trailer. Make us an offer. Lorenz Garage, | 


equipped. Priced to sell quick, Write or 


863 Texas 
phone 3- 


contact B & P Transport Co., 
Ave., Shreveport, Louisiana, 
3536, P. O. Box 1748. 





WRECKER FOR SALE: Holmes Road King | 


mounted on 1941 Chevrolet truck, Com- 
pletely 
_ Burley, Idaho. 


WRECKER. 
twin Holmes booms, front winch, 
cellent condition, Hercules engine, 580 
cubic-inch displacement. Address all in- 
quires to Sharon Motors, 200 W. State 
Street, Sharon, Pa. Phone 2-5055. 


NASH 1% TON WRECKER with body. 


less crane, brand new, never used, 750x20 
dual tires, less than dealer cost. Box 
3274, c/o Automotive News, Detroit 26. 


TRUCKS 
WHOLESALE 


Tremendous Discounts on Some Models. 
Large Selections 








Roosevelt Motors, Inc. 


4156 W. ROOSEVELT ROAD 
CHICAGO, ILLINOIS 
Established 25 Years 

Wire or Phone Sacramento 2-7850 


BU SES WANTED > 


[NTERESTED IN QUOTATIONS on 1948 
or 1949 standard bus chassis, various 
WB, delivered to Mitchell, Ind, Ford, 
Chevrolet, GMC, Dodge, International, 
Studebaker, White. Air mail quotations to 
Fisher Coach Sales, 1638 W. 11th, Santa 
Ana, Calif. 

NEW 48 PASSENGER FORD or Chevrolet, 
school bus, Would consider another make 
of larger capacity, price important, Also 
need late model 7 passenger sedan, Box 
3319, c/o Automotive _News, Detroit 26. 

PARTS WANTED | 

|W ‘ANT-TO-BUY used auto parts and 
wrecking yard within 50 miles Toledo, 
Ohio, Box 3309, c/o Automotive News, 
Detroit 26. 

ONE LEFT QUARTER PANEL for a 1939 
Plymouth 4-dr, touring sedan, Part num- 
ber 789221. Frank's Auto Sales, Black 
River Falls, Wis. 

PARTS FOR SALE 








WHOLESALE PONTIAC PARTS, large 
stocks of hard-to-get parts, body and 
fender parts for all models. Fast serv- 
ice, liberal discount. Walter H. Schultz 
Pontiac, 16-20 Passaic St., Trenton 8. 
New Jersey. 


reconditioned, Hanzel Motor Co., | 


1942 Diamond z 6x6 4%-ton | 
ex- 


79 


SHOP EQUIPMENT FOR SALE 


——| FRAME MACHINE — 4-F-15 Bee ‘Line 
frame straightener, wheel and hub 
straightener and balancer, used 3 months. 
Complete outfit cost $3,300. Sacrifice for 
$1,975, or will sell separate, Carl Dutro, 
Zanesville, Ohio, phone 6827. 


BEE LINE frame straightener with front 
end attachment, together with tool board 
holding equipment including jacks—$400. 
Weaver wheel balancer—$100, Terms as 
desired. Sutton Sales Company, 900 E. 
Genesee Ave. e., Si Saginaw, Mich, 


MISCELLANEOUS 


HOT ROD. The only monthly magazine 
about building roadsters, streamliners. 
| etc. Sample copy 25c, $3 yearly. Hot 
Rod, 7164 Melrose, Hollywood, California, 
Dept, AN. 


13’-0” HIGH, 6/-0” 


PARTS FOR SALE 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS" 











Wholesalers: We Are Quantity 
Shippers . . . Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 

1000 S. Wabash Phone WAbash 1030 ‘Federal Truck’’ 
CHICAGO 5, ILL. white neon letters. 
ascites f.o.b. Cost over $400, 
Fargo, North Dakota, 


ENGINE REBUILDING — Crankshaft 
grinding and _ metalizing. John P., 
Hughes Motor Co., Inc., 300 Commerce 
T., 








WIDE— Inverted Tee 
sign. Blue background, 
In original crate, $275 
Northwest Willys, 











“TRUCK EQUIPMENT WANTED 


WANTED—CAB complete less instruments 
for 1947 K-3 IHC being removed from 
school bus. Must be good, Baird Motor 
Co., Alva, Oklahoma. 


SHOP EQUIPMENT FOR SALE 


KERRICK STEAM CLEANER—Model J, 
gas fired. Used very little. Bargain. 
National Auto Supply, 1100 Illinois Ave., 


| East St. Louis, Til. 





Lynchburg, Virginia, 












Tow Bar Sales Company 
Direct Factory Distributors 

100 So. CLINTON ST. CHICAGO 6, ILL. 

DE 2-0700 - AN 3-8888 - DO 3-8373 





PARTS TABLES 


And Merchandisers 
IMMEDIATE DELIVERY 





BERGER NO. 1 PARTS TABLES WITH RISERS, BASKETS, GLASS SHELVES, 


GLASS DIVIDERS AND CLIPS. 


These tables are complete in A-1 condition, clean and ready to use. 
Painted light beige. 
PRICE, $65 EACH 
As described above, F.O.B. Tulsa, Oklahoma 


We also have some L. A. DARLING CHROME MERCHANDISERS— 
BUMPER FACE BAR RACKS, TAIL PIPE RACKS, FLOOR FEATURE 
BASKETS at a good buy. Prices quoted on request. 


GEORGE FULLER CHEVROLET CO. 
P. ©. Box 1189 L.D. Phone 692 
TULSA, OKLAHOMA 








The 108-Year-Old Auction Law Is Repealed 


DOC GREINER AUCTION 


Moves Back to Toledo—Same Old Spot 


THURSDAY—AUGUST 18 

MADISON AND SEVENTEENTH STREETS 
Still the cleanest and best run cuction in the couniry. No one has ever been 
hurt by a bad check at this sale. No charge for no sales the first sale. Big 
party at Villa the first night. Bring letters of credit and all RINGERS will be 
thrown out as before. 

Admittance to party by signed card only. 


DOC GREINER 


1718 MONROE ST., TOLEDO, O. 


















BUSINZSS ADDRESS: ADAMS 6397 









Maney Motor Co. Auto Auction 


DEALERS ONLY 
Sales Start at 12:00 Noon (C.S.T.) 
Weekly Prices Mailed When Requested on Your Letterhead 


Every Thursday 

MURFREESBORO, TENN. HUNTSVILLE, ALA. 
Phone 111 Phone 3188XJ 
Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


Every Friday 





NEW SUBSCRIPTION ORDER 


[| 

| 

! 

! 

Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
| for which check is attached [_] or send bill [] 
| 

| 

| 

| 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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ERRIFIG CROSLEY 
ENDURANGE TEST! 


1949 car with new CIBA 
cast-iron block engine 


50,025 MILES — TWICE AROUND THE WORLD 
105 days and nights in heavy city traffic, highway, beach 
and on rough country roads! 


Car now continues in regular service without overhaul or adjustment of 
any kind — driver says you would never imagine the Crosley CIBA (cast- 
iron block) engine had been driven more than a few thousand miles. 


Car Averaged 45 Miles Per Gallon of Gasoline 


Body still snug and tight— very little oil used. The 50,000 mile test car 
was off the road for minor adjustments only. Original tires used through- 
out test. 


Driver is served “coke” and hotdogs during test run on Jacksonville beach. Mary Nell Cheek 
assists in “refueling” while riding alongside on scooter. 


5 ee | 


ti. rt ti 


CROSLEN 


The Crosley road test car leaves dealer Mc- 
Clellan’s showroom at Jacksonville, Florida, 
after a brief routine check. ““Time-out” periods 
were held to a minimum. 


two beach stations used during the 105-day 
run. One station serviced the car by day, 
another at night. 


They watched the CROSLEY Endurance Test Car — 
drove it— gassed it—policed it—and here’s what they say : 


**.. this Cresley road test... is 
something which everyone connected 
with the Crosley automobile should 
be proud of.” 
Roy Landrum, Ponte Vedra Chief of Police 
* 
“... the way the car sounded and 
looked to me was astounding."’ 
J. C. Patrick, 
Officer, Jacksonville Beach Police Dept. 
* 
‘| have watched the Crosley Road 
Test Car running under all sorts of 
adverse conditions ...most remark- 
able performance." 
J. R. Jarboe, Neptune Beach Chief of Police 
+ 
*.. one of the most impressive per- 
formances | have ever seen by any 
automobile regardless of make." 
J. L. Russell, Atlantic Beach Chief of Police 


**...perfect safety record...105 days 
continuous running on one of the 
busiest and most crowded highways 
in the country." — Roy M. Seymour, 
Jacksonville Beach Chief of Police 

e 
“| was driving the Crosley test car 
when it reached its 50,000 mile mark 
... still driving the car all over the 

city and county.’ 
Earl Kelsey, Relief Driver 

® 
*...remarkable record...best | have 

ever seen of any stock car." 

Wm. Mennen, owner of service station 
where test car was ‘gassed”’ 


s 
*...the way the engine sounded 
when the run ended was as good if 
not better than when it started." 
Eddie G. Bullock, service station attendant 


At the end of its endurance run, the Crosley car 
with CIBA (cast-iron block) engine is photo- 
graphed with its three drivers in front of the 
McClellan Crosley agency at Jacksonville. 


Map shows the route over which the Crosley 
car was operated, day and night, for 105 days. 
Route extended from the city limits of Jack- 
sonville to the south city limits of Ponte 
Vedra Beach, Florida. 


Stop-and-go of heavy traffic were part of the 
endurance run for the Crosley car. Shown 
here rollng along Main Street, one of Jackson- 
ville’s busiest arteries. 


Rolling along a dirt road near Ponte Vedra 
Beach, the Crosley continues on its way. It 
stood up under rain, fogs, heat, cold and 
ocean dampness. 


You see them 


everywhere! 


DISTRIBUTORS AND ADDITIONAL DEALERS are now being appointed. If you are interested in 
selling a proven car to the vast market which exists at around $1,000, where there is no 
competition, write, wire or telephone at once to W. A. MacDonald, Fred R. Cooper or Stanley 
E. Kess, Sales Vice President. 


CROSLEY MOTORS, INC., DEPT. 15, 2530 SPRING GROVE AVENUE, CINCINNATI 14, OHIO 
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